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“DAIRYLAND” 
BIDS YOU COME 


The National Dairy Exposition, 
to be held at Milwaukee, September 
27th to Octeber 4th, promises to be 
the greatest show that the dairy in- 
dustry has ever seen. The slogan, 
“Spend a Week in Dairyland,’ is 
bringing a splendid response from 
the trade. 

The following well advertised at- 
tractions make it reasonable to ex- 
pect a record-breaking crowd: 

One thousand head of the world’s 
best pure-bred dairy stock. 

Five hundred head of America’s 
best grade dairy cattle exhibited by 
cow test associations to be sold at 
auction during the show. 

Five hundred calves from high 
producing cows, exhibited by boys’ 
and girls’ calf clubs. 

Exhibit of bulls from bull asso- 
ciations, showing good results ac- 


complished by exhibit of dams and — 


get, with production records. 
Continuous. daily . competitive 
_ judging by farmers representing 
state dairy associations, to learn 
_ how to select cows for home use. 
Daily demonstrations and lectures 
on dairy cows, giving easy-to-learn 


for profitable returns. 

National Dairy Cattlemen’s Con- 
ference on Wednesday, October 1st, 
to formulate uniform state sanitarv 
laws and to develop marketing 
methods of integrity for protection 


of cow buyers. 
(Cont’d on Page 4, Col. 1) 


Service Calls Stop 


During three days of the past 
week (ending Aug. 16th) not a sin- 
gle service call was received from 
the group of six hundred Arctic 
Ice Cream retailers in Detroit who 
use Nizer Cabinets. 

This is a remarkable testimonial 
to the reliability of the*Nizer unit, 
especially since this group of six 
hundred cabinets includes many 
which have been in constant service 
for periods of from two to three 
years. 


PRIZES 


A notice has »been issued to 
branch managers: offering hand- 
some prizes to the branch man- 
ager who has the lowest Accounts 
Receivable on, August 31st, in 
proportion to the ‘amount of 
merchandise sold by that branch 
during the month of August. 

Aside from the fact that some 
lucky branch manager is going 
to get extra money to buy his 
wife a new fall hat, it will be 
interesting to see to what extent 
dealers will help the manager of 
their branch bring home the 
bacon. 
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Here are the two veteran trucks which were the first to crowd out the 
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Klinck Promoted 


Herman Klinck, for the past two 
years assistant superintendent of 
sthe Connor plant in Owosso, has 
romoted to Manager of the 
~ branch | at’ Jackson. His 
transfer is regretted by all em- 
ployees at the Owosso plant, but 
they wish him success at his new 
job. As assistant superintendent, 
Herm had charge of all ice cream 
routes as well as the shipments 
made over the railroads. He was 
well qualified to handle this phase 
of the business as he had been em- 
ployed for many years by the Am- 
erican Railway Express Co. We 
know the Arctic dealers will like 
Herm, as he is efficient, courteous 
and on the lookout for his custom- 
ers all the time. : 


Ht 


Hughes a Grand- dad 


John R. Hughes came” fale the jy 
passed delicacy of flavor and aroma, 


| the Owosso ‘plant has put up more 


office recently with a broad smile 6n 
his face, a box of candy in one hand 


and a box of cigars) fidV¥tlieiidther, | 


and advised us that he had been 


presented with a 11% pound Grand- | 


son, Master John Edward Coates, 
of Flint. 
John says if this boy holds his 


bigness he will be some ice cream 
salesman. He expects to train him 
himself. 


Old Foes Are Best 


Pat was hard hit and sinking rap- 
idly, so a chaplain was summoned. 

“Pat,” he said gravely, “you are 
about to go west. While you have 
time you must renounce the devil.” 

“Father,” replied Pat, “if I’m that 
bad off, ’tis in no condition I am to 
be after makin’ new inimies.”—Amer- 
ican Legion Weekly. 
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A WONDERFUL 
STRAWBERRY CROP 


The Connor Fountain Supply Co., 
Owosso, has somethin~ to be proud 
of in its 1924 strawberry pack. The 
old-timers at the plant say that this 
year beats anything they have 
known, both in quality of straw- 
berries and in efficient methods of 
handling them. 


All the fruit came from farms less 
than thirty miles distant from 
Owosso, and although the straw- 
berries did not ripen this year as 
early as they usually do, there cer- 
tainly was a.bumper crop. The 
Montrose farms, acknowledged to 
be the finest strawberry growing 
section in Michigan and one of the 
finest in the whole United States, 
yielded Connor’s strawberries gal- 
ore. Taking advantage of the ex- 
“tfémely large crop and the unsur- 


barrels than ever before. 


Each barrel contains 225 pounds 
of firm strawberries such as the 
fastidious hostess would be glad to 
serve at an exclusive afternoon tea. 
Well mixed in with the fruit all 
through the barrel are 225 pounds 
of the finest cane sugar obtainable. 


Not a sign of fermentation, mold 


| growth, or spoilage of any kind oc- 


before and after the 
filling of the barrels. Every pound 
of strawberries graded “A,” accord- 
ing to the recent standards laid 
down by the U. S. Department of 
Agricutlure. 


Barrel No. 1 was put up on June 
27th and the last was given to the 
tender preservative care of sugar 

(Continued on Page 4, Col. 2) 


A Monthly Newspaper 
for Patron, Retailer, Em- 
ployee and Friend. 


BE.OUTLINED 


BRANCH MANAGERS’ 
MEETING IS CALLED 
FOR SEPTEMBER 17 


On September 17th, the day 
previous to the beginning of the 
Cromaine meeting at Walden 
Woods, the managers of all the 
Arctic and Connor plants will meet 
to discuss the merchandising and 
advertising plans for the coming 
year. 

The plans which were laid for 
1924, although exceedingly simple, 
have been carried out so far with 
great success. The one plan which 
had the most noticeable result was 
the Week-End Special Brick Cam- 
paign. It produced startling in- 
creases in brick sales. The news- 
paper ads, truck cards and back bar 
posters which were used in connec- 
tion with it have been copied in 
many other cities throughout the 
comntry ; 

The 1925 plans will include many 
special campaigns and events. The 
policy of the company to help its 
retailers to sell more ice cream will 
be carried out with far greater vigor 
in 1925 than ever before. 

It is the belief of the manage- 
ment that under proper circumstan- 
ces ice cream can be actively mer- 
chandised and advertised with just 
as ood results as products in any 
line of business. 

Managers of the various plants 
will bring with them complete rec- 
ords of volume, sales expense, ad- 


vertising expense, ad ising May. | 
terial inventories, etc. he adver-.. 
tising department wW present 


many alternative Bae 2 outlines 
for discussion. The meéting, which 
will last an entire day, will attempt 
to develop a definite and practical 
scheme of activities, which4 will be 
powerful enough to add aicénsider- 
able percentage to sales of Arctic 
and Connor retailers. 99) 


pe 


Nizer Opens Branches 


Announcement has  just™ Kpeen 
made of the appointment Ss Mr. 
“Lou” Chamberlain as miata of 
the Nizer Sales & Service ‘peakat in 
St. Louis, Mo. This branchy yl 
take over the work schicn teas 
formerly done by the McClendon 
organization. 

Another branch is being opened 
in Atlanta, Georgia. It will be in 
charge of Mr. Frank B. Sikes, who 
was formerly a sales representative 
with the McClendon organization in 
Texas. 

The addition of these two bran- 
ches makes the total four, and 
places the Nizer organization in suf- 
ficiently intimate»touch with prac- 
tically the whole country east of 
the Rocky Mountains. 
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EDITORIALS 


THRIFT MEANS INDEPENDENCE 


The hardest thing in the world is self-control. 


money means the exercise of self-control in all directions at at That 
is what makes saving so hard for most of us. ; ’ 
If you are trying to save, you must concentrate your will power on 


that. 


You say very often that it is not worth while. 


well to enjoy life now. 


Life is short, it is as 


© 


But if you fail to show will power in your youth, if you fail now to 
make the necessary effort to gain independence, later on you will \find, 
when it is too late, that life is long and rather dreary when you comb 
old age with poverty, a tired mind with dependence and the necessity of 


obeying someone else’s orders. 


If you saw a traveler in Africa scattering quinine pills right and left 
on his way through the fever jungle, you would be amazed at him. 


You would say to him: 


“That precious medicine alone stands between you and the fevers that 


infest this land. 


ney’s end.” 


But you, who throw away your money and your future independence 
as you go through life, are every bit as foolish as such a traveler would be, | 


throwing away his quinine. 


Your money is the only thing that can keep you independent. It 
alone can save you from the worst fever of modern life—poverty, depend- 
ence, the humiliation of trying in old age and under adverse conditions to 


make up for the folly of youth. 


Deny yourself now. Make the effort of will that is necessary and 
save yourself suffering and humiliation in the future. 


Every man who has ever saved anything will tell you this, 


doubt that it is true: 


and do not 


The hardest money to save IS THE FIRST MONEY. Once you 
have got your start, the rest is easy. The first hundred dollars, the first 


thousand dollars, come very hard. After that it is plain sailing. 


You 


have the encouragement of a first success, and you have become a collector. 


In every man there exists the passion for collecting. 


stamps, some collect coins, or old pictures, or tear jugs from Japan, or 


other: frivolities. 


If you want a chance to succeed, and do your best work independently 
of others, be a COLLECTOR OF MONEY. 


Remember that thousands of men miss their chance in life BE- 
CAUSE THEY HAVE NOTHING SAVED UP. 


They are running a constant race with bills, with obligations. 


They dare not stop; they are like men on a treadmill. 


If they were 


but a little ahead, they could seize the chance that they see and take 
one of the many short cuts to fortune. 


But each day’s work must be done to meet that day’s expenses, and 


the offered chance is not taken. 


Get yourself free by making yourself independent and gaining con- 


trol of your own time, 


“The truth shall make you free,’ says St. John. He spoke of spiritual 


freedom. 


Material freedom requires the independence of action that comes from 


saving. 


Once get a start, and you will go ahead and be glad ever after that 


you took the trouble to read this. 


(Excerpt from Detroit Times) 


Brevity 


Mark Twain was a great believer 
in brevity. He once said that after 
he had listened for five minutes to a 
preacher telling of the heathen, he 
wept and was going to contribute 
fifty dollars. After ten minutes more 
of the sermon, the amount of the 
prospective offering had been reduced 
to twenty-five. After half an hour 
more of eloquence, he bad cut the sum 
to five dollars. .At the end of an 
hour of oratory when the plate was 
finally passed, he stole two dollars. 


An Irishman, reading from a tomb- 
stone the inscription: “Here lies an 


And the saving of | 


} 


| 


| and we are at Topinabee. 


“Don’t squander the one thing that will carry you safely to your jour- | have never been here you probably 


y 


y 
nd 
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’ NORTHWARD HO! 


(Cont’d from July issue) 
By John R. Hughes 


Leave M-10 again and about 
‘three miles out of Oscoda take the 
ight hand fork and drive to Har- 
risville on the lake shore road. 
top at Tom Quinlan’s and a smil- 
ing Irishman will set before you a 
dish of Connor’s ice cream. 


Back on M-10 and an hour's drive 
brings=<youl to. Onawaye — bea G 


> 


\\with the Connor sign will assure 


North the Drug Store on the left 
es the right kind of service. 


A long, interesting drive to Che- 
oygan brings you to Sangster & 
iggs Drug Store. They bought 
Connor's before the writer was with 

e company. and say their busi- 
1ess grows better every year. 
' The next stop is Mackinaw City 
jand the farthest point on M-10 to 
ae north. Here’ J. H. Cole and 


/Mrs. Cole insist on Connor’s ship- 


ps by express from Bay City, de- 


spite the fact they can have other 
brands of cream delivered to their 
door by truck. Mrs. Cole tells us 


| the tourists demand Connor’s. 


We have reached the end of the 


| trail and will turn south to Cheboy- 
| gan 


and leave M-10 for M-16. 
Forty or fifty minutes’ drive along 
the shore of beautiful Mullett Lake 
If you 


| will want to stop a few days and 


| fish, swim and enjoy the outdoor 


life the 
Brothers, 


place affords. Vorce 


at 


| built on the lake shore, will serve 


you Connor’s. Four miles to In- 
dian River and B. C. King. His 
wife or mother will make you feel 
right at home. B. C. is one of 
Connor’s regular customers, a reg- 
ular fellow, and knows more about 
trout and their habits than the trout 
know themselves. 


Leave Indian River, cross the 


| Sturgeon, swing around the south 


Some collect | 


end of Burt Lake and down to 
Wolverine. Here is where they 


/ catch the rainbow trout. Big ones 
that smash your tackle if you don’t 
_ handle them carefully. Just stop 


in and ask Percy 
these big fish and get a dish of 
World’s Best. 


From Wolverine we follow one 
of the branches of the Sturgeon, 
winding and twisting its 
through meadow lands. 
gravel road flanks the river, and a 
few minutes’ drive brings us to 
Vanderbilt. Stop on the corner 
and Hugh Churchill will 
your thirst with a good soda made 
with Connor’s ice cream. 

The next stop is Gaylord. Nel- 
son’s Drug Store and Connor’s ice 
cream are synonymous. 

If you stop in Frederick you will 
find Connor’s at Oscar Charon’s 
there. 

(To be Concluded in Next Issue) 


Insulted 


A Dublin car driver was stopped 


| for careless driving by a zealous con- 


honest man and a lawyer,” at once | 


exclaimed: “Two men in wan grave, 
be jabbers!’—Hydrox News. 


Just One Kind of Bones 


Sam—Ah done heard dat dey fine’ 
Columbus’ bones? 


Ezra—Lawd! Ah never knew dat 
he. wuz a gamblin’ man—Columbia 


| Jester. 


stable. He refused to give his name. 
“You'll get yourself into trouble 
if you don’t give me your name.” 
Still the driver refused. 
“Now, then, what is it?” persisted 
the constable. 
“Better find 
driver. 
“Sure and J will,” said the constable 
going around to the side of the car 


where the name should have been, 
only to find it rubbed off. 


out,” retorted 


their Rustic Parlor, | 


George about | 


way | 
A fine | 


the 


satisfy | 


Farm Talk 
Low Milk Yield 


From a production standpoint we 
have considered our condenseries as 
being located in sections where 
dairying has developed far beyond 
some sections of the state, and 
where the average amount of milk 
produced per cow per day is con- 
siderably above the average for the 
state. However, taking the total 
milk receipts of the plants for the 
month of June—a time when pro- 
duction was at its height and an 
unusually good month this year—we 
don’t feel like flattering ourselves 
on the high production of our cows. 
In fact, we are wondering if it 
wouldn’t be a good idea to import 
some of the sheep used by our 
French brothers across the sea for 
making cheese and thus get wool 
in addition to milk. 

The average amount of milk sent 


to the plants per patron per day for 
_June, reads like this: — a 

Grand Ledge ..... + vate ele dG IDSs 
OVid locas ..109.8 Ibs. 
Hastings... 80 ose 98.7 lbs. 
Portland... 0 eee 91.4 Ibs, 


Estimating that the average num- 
ber of cows for each patron is five, 
the production per cow runs very 
low. Compare this with the world’s 
champion cow which produced 37,- 
384 pounds of milk in one vear, or 
an average daily production of 
102.4 pounds, and the figures seem 
still more startling. 

This low yield per cow is a mat- 
ter for each patron to solve for him- 
self. The Extension Department of 
the State co-operating with the 
Michigan Agricultural College has, 
through various cow testing asso- 
clations, made it possible for.a large 


number of Michigan -milk produ-. 


cers to study and know the produc- 
tion of each cow in their herds at 
a small cost. This is a service that 
cannot be too greatly emphasized, 
and one that will return big divi- 
dends for the money invested: Sey- 
eral associations have been formed 
in the localities near our condensed 
milk plants and more should: be 
started. Patrons interested should 
get in touch with the superinten- 
dents at our condénsed milk plants, 
who will be glad to assist in every 
way possible. 


Official tester Wallace W. Pres- 
ton reports the high cow for Barry 
County Cow Testing Association 
No. 1 as belonging to C. H. Hyde. 
The record was 1,748 pounds of 
milk containing 64.7 pounds of but- 


| terfat, per month. 


J. B. Strange owns the cow with 
the highest record in the North Ea- 
ton Cow Testing Association for 
the month ending July 15th. The 
production was 1,900 pounds of 
milk containing 71.2 pounds of but- 
terfat. Mr. Strange also has the 
highest producing three year old 
Holstein. 


“A-ha,” said the constable, “now 
you'll get yourself into worse dis- 
grace, for your name is obliterated.” 

“You’re wrong,” roared the driver. 
“°Tis O’Brien.”—Hydrox News. 


Enthusiasm 
Enthusiasm is the leaping light- 
ning, not to be measured by the 
horsepower of the understanding. 
—Emerson. 


Adversity 
Adversity is the first path to 
truth. wae 4 


—Byron. 3 


Over the Counter Helps 


WwW PRE 2 


A charming window recently installed for The Betty Wales Sweet Shop, 9211 


Grand River Avenue, Detroit. 


A window trim is considered by the Betty 


Wales management to be one of their most efficient means of increasing sales. 
Mgmnt bla a, Deee oe Gee ee 


TELL ’EM TO BUY 


It is really surprising what a sim- 
ple sign such as: “Ice Cream Soda” 
or “Have You Tried Our Orange 
Phosphate?” posted in the store 
window will do in the way of at- 
tracting trade. A customer may be 
weltering under the sun’s rays and 
parched of throat and still the 
thought of quaffing a soda may 
never enter his mind. He happens 
along in the forementioned state and 
the sign catches his eye. Presto! 
The idea of a cool refreshing soda 
is put over with a bang and a sale 
is made. 

The proprietor of a successful 
soda fountain recently mentioned 
in an interview for this magazine 
the fact that he never let up on 
his window advertising. There was 
always some notice pertaining to 
the fountain pasted out in front of 
the window where the public could 
see it. To this he laid in no small 
way the successfulness of his busi- 
ness. 


There is no truer slogan than the 
old chestnut—“It Pays to Adver- 
tise.”"—(From “Soda Fountain.”) 


THREE GOOD BETS . 


With strong coffee, or coffee ex- 
tract, you can have coffee malted 
milk, and a few drops of maple 
extract, or a fruit syrup adds to the 
variety of malted drinks. 

Speaking of maple, here is a de- 
licious maple drink: two tablespoons 
of maple syrup, four tablespoons of 
sweet cream. .Mix syrup and cream, 
then add cracked ice and shake well. 
A discarded cocktail shaker is good 


for this. Half fill glasses and add 
charged water. A spoonful of ice 
cream lifts this into the party class. 
—(From “Soda Fountain.”) 


In a silver sundae cup place a 10- 
to-a-quart round dipper of ice cream. 
On top of this press down a lady 
finger, split in half, or better, a 
round lady finger. Over this pour 
a ladleful of sliced peaches. Cover 
with whipped cream and top with a 
cherry—(From ‘Western Confec- 
tioner.”’) 


Have a sponge cake on hand cut 


in slices same size as your brick 
ice cream and one-half inch thick. 
Place a slice of strawberry ice cream 
on a six-inch plate. On this place:a 
slice of the cake and on this place a 
slice of vanilla ice cream, and pour 
over all a ladle of crushed fruit.— 
(From ‘Western Confectioner.”) 


LUNCHEONETTE ‘“DON’TS” 


By George Niles Hoffman 

Don’t boil a fowl for sliced 
chicken and salad if you are going 
to place it red hot and steaming in 
the ice chest. 
coin and your customers’ health. 
First cool it down to room tempera- 
ture after cooking, for the vapors 
which arise are bad both for the 
meat, any kind, and for the refrig- 
erator. 

Don’t place freshly baked bread 
or pastry on the ice or in the back- 
bar cooler. These things should be 
kept in a receptacle providing a cir- 
culation of air. Moulds, yeasts and 
bacteria are present everywhere and 
attack quickly foods improperly 
stored. 


Better conserve your | 


| 
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8,000 Nizers in Use 


A little over five years ago the 
automatic electric ice cream cabinet 
was but a dream of the more pro- 
gressive ice cream manufacturers. 
But now the dream has come true. 
Within the past year alone over 
16,000 of the old fashioned ice and 
salt cabinets have been replaced by 
Nizer units. 

The retailers in over 700 cities 
and towns have said “goodbye” to 
many& ancient troubles of the ice 
cream business. Shrinkage, ‘“‘off” 
flavors, salty taste, grainy texture 
and the other evils of ice and salt 
refrigeration need no longer be en- 
dured. 

The 8000th Nizer Cabinet was 
produced August 14th and the pro- 
duction rate has been stepped up to 
more than one thousand per month. 

It is estimated that at present the 
number of Nizer Cabinets in service 
is four times the total of all other 
makes of iceless cabinets combined, 
and that this lead is being increased 
every day. 


The sum of $1,200,000,000 is spent 
annually by the American public at 
soda fountains. This amount is 
spent in about 100,000 drug stores 
and soft drink “parlors”? and the 
average store sales are $12,000 a 
year with the amount growing larger 
every year. 
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**Like Mother Used 
To Make’ ---But--- 


‘Distance lends enchantment to the view,” 


Test Proves Food Value 


Fifty-one boys and girls, attend- 
ing the Alexander Dimitry School 
of New Orleans gained’ a total’ ‘of 
694 pounds by eating one-fifth of 
a quart of vanilla ice cream every 
school day for seven weeks—all be- 
cause of the conviction of the An- 
heuser-Busch Company in New 
Orleans that ice cream is a health 
food and because of the willingness 
of E. B. Geisel, Manager of the 
Company, to put the conviction to 
test. The least gain was one-quar- 
ter pound, the greatest five and one- 
half pounds, the average one and 
seven-thirty-ninths pounds. Most 
of the children were from the first 
and second grades and many were 
underweight. Weights were re- 
corded at two-week intervals and 
the gains were kept track of by 
Mrs. W. D. Clayton, Home Demon- 
stration Agent for Orleans Parish. 
The enterprise of the Anheuser- 
Busch Company and its generosity 
in furnishing the ice cream were 


favorably commented on by the As- 
sociation of Commerce of the Cres- 
cent City, and the test attracted 
wide attention to the product and 
its manufacturer. Data on the tests 
was furnished the U. S. Department 
of Agriculture—(From “Ice Cream 
Trade Journal.’) 


they 


| 
| 
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say. All of us are tempted to look back thru the 
years and recall with warm sentiment the ‘‘de- 
licious home-made ice cream” that Mother used 
to treat us to. Good ice cream it was, to be 
sure—but let us compare it with the Arctic & 
Connor Ice Cream of today. 


Here was Mother's “‘guest’’ formula: ‘| quart 
of milk, | quart of cream, four eggs, 1/2 pound 
sugar, fruit or other flavoring.’ That certainly 
sounds old fashioned and altogether delectable. 
Yet the Arctic & Connor formula is as rich—ex- 
cept that fewer eggs are used. The average per- 
son today will not buy ice cream which has too 
high an egg content. The Arctic & Connor 
plants this year will use at least one-half million 
gallons of sweet cream, one million pounds of 
sugar, one hundred thousand dozen eggs, four 
hundred and twenty barrels of choice Michigan 
strawberries, one hundred barrels of finest Mich- 
igan cherries and barrels and barrels of other 
wonderful fruit and extracts. 


So we may say that the materials “in Mother's 
day” and now are practically the same. 


Mother's ice cream was made in a little hand 
freezer—washed but unsterilized—honest but un- 
scientific. The purity of Arctic & Connor ma- 
terials is protected at every step from the pasture 
to the plate by the latest scientific means. The 
most modern power equipment procurable is used 
for the homogenizing, mixing, freezing, harden- 
ing and serving. And the result is a creamy, fas- 
cinating texture far beyond the possibilities of 
Mother’s little hand freezer. 


Arctic & Connor Ice Cream is most certainly a 
remarkable attainment—a purer, better product, 
which sets a new and higher standard of quality 
each succeeding year. 


| 
| 
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‘Dairyland’ Bids You Come 
(Cont’d from Page 1, Col. 1) 


The greatest auction sale of grade 
cattle ever held, on Thursday, Oc- 
tober 2nd. Every animal meets full 
sanitary requirements, and has pro- 
duction record signed by authorized 
state officials. 

A great building filled with every 
machine and device for the dairy 
barn—the home dairy—the farm— 
for cultivating, harvesting and pre- 
paring feeds—and exhibits of all 
the standard recognized brands of 
feeds. 


A building filled with educational 


exhibits covering all of the work on 
the farm and in the dairy—breeds 
and breeding—feeds and feeding— 
prepared by the Agricultural Col- 
lege of Wisconsin. 

‘\A building filled with exhibits 
displaying all of the research work 
for profitable milk production and 
marketing of milk and its products 
by the U. S. Department of Agri- 
culture. 


A building filled with competitive 
exhibits of dairy praducts from all 
of the states of the Union—Milk— 
Butter—Cheese—Ice Cream — Con- 
densed Milk and Milk Powder. 

A building filled with exhibits 
showing the activities of the State 
Health bureaus — welfare societies 
and health agencies in. all the states, 
co-ordinated and developed into a 
large school where methods for 
state and city campaigns for mar- 
keting milk and its products may 
be obtained. Pageantry and enter- 
tainment, night and day. 


The ice cream manufactures of 
Milwaukee, in co-operation with 
the Wisconsin Ice Cream Associa- 
tion, plan to stage many interesting 
events for the entertainment of vis- 
iting ice cream manufacturers. 


The exposition management ex- 
tends an invitation as follows: 


“This is a life-time event—don’t 
miss it. You can meet men and 
women in your line of business 
from every state in the Union. 
There is something for you to do 
and see every minute of the time 
you will stay at the Exposition. 


SPEND A WEEK IN DAIRY- 
LAND, Sept. 27th to Oct. 4th, or 
any part of it, and you will get your 
money’s worth and then some.” 


Wonderful Strawberry Crop 
(Cont’d from Page 1, Col. 3) 


and a low temperature on July 10. 


During this period Connor’s was a 
regular hive of industry. On sev- 
eral days upwards of 120 women 
were busily engaged stemming 
strawberries. Fifteen extra men 
were taken on during the rush, and 
quick and willing workers they all 
proved themselves to be. An in- 
novation in the form of. a= special 


_ berry washing machine was a great 


success, giving any sand that hap- 
pened to be sticking to the fruit a 
mighty slim chance of getting into 
the barrels. Artificial color or pre- 
servative were not resorted to; in 
fact; the natural rich red of the 
strawberries and the efficient system 
of packing them rendered both of 
these unpopular items unnecessary. 


To Mr. E. G. Barie fell perhaps 
the hardest task of all. Keeping a 
daily record of the number of 
quarts stemmed by each woman is 
in itself no small job. Mr. Barie 
certainly knows the psychological 
side of strawberry stemming. Joe 
Macdonald, plant superintendent, 
was a very able transportation off- 
cial and labor director. Joe kept 
men and trucks on the move all the 
time, and thanks to his able man- 
agement, strawberry crates, sugar, 
empty and full barrels were handled 
without any delay or waste of time. 
C. L. Carr, chemist, had charge of 
washing the strawberries and filling 
the barrels. By following out a 
strict system of disinfection and by 
taking every precaution against fer- 
mentation and spoilage, Mr. Carr 
has preserved the attractive taste, 
flavor and odor of these extra qual- 
ity berries. 


The. Arctic and Connor straw- 
berry ice cream and ice cream 
sodas promise to be especially well 
flavored this year and Connor's 
Crushed Strawberries will make a 
sundae that will surely be easily 
“The World’s Best.” 


Blessings 


Reflect upon your present bless- 
ings, of which every man has many; 
not on your past misfortunes, of 
which all men have some. 

—Dickens. 


Mr. F. C. Cahow has recently acquired this fine store 
We wish him great success. 


Street, Ann Arbor. 


on Main 


“Service First” would be a fitting motto for the Hazel Park Bakery, 
located at John R. and the 9-Mile Road, Detroit. 


Mr. Roy Ackers, 


proprietor, is reputed to be most successful. 


Around The Circle 


Cabinet Reduces Shrinkage 


The Buter Drug Company of 
Grand Rapids has recently turned 
in figures which show exactly the 
extent of their saving on shrinkage 
due to the use of a Nizer cabinet. 

The cabinet was installed this 
year. The Buter Drug Company 


| reports that they were able to dip 
| fitteen cents worth more ice cream 


per galion during the month ot 
May, 1924, than in the correspond- 
ing month of 1923; and that dur- 


/ing June, 1924, when the average 


temperature was considerably high- 
er, the sales per gallons were fitty 
cents greater than in the corres- 
ponding month of 1923. 

Partial figures for July, 1924, in- 
dicate that this saving in shrinkage 
will run well above sixty cents per 
galion. 


Ovid Picnic 

The employees of the Ovid 
Creamery and their families held a 
wonderfully happy picnic at Round 
Lake on Wednesday, July 23rd. 
The whole jolly crowd indulged in 
games, bathing and other sports. 
‘Vhe carefully packed basket lunches 
made a “pot luck” spread that will 
not be soon forgotten. 


J. J. Little, manager of the Pon- 
tiac Branch, and family, have spent 
their vacation touring in Canada. 


The Pontiac Branch reports that 
Mr. Sleeper of Imlay City has be- 
come a customer and is doing a 
splendid business. 


Bekker of Holland Believes 
in Quality 
Eight years ago Mr. Al. Bekker 


started a confectionery in the 
southeast section of Holland. The 
beginning was not easy. From the 


very start he refused to compro- 
mise his standards of quality. He 
bought and sold only the _ best 
goods in various lines. 

It is a notable fact that when the 


| Arctic Company opened its plant in 


Holland, Mr. Bekker was one of 
the first retailers there to realize the 
many advantages of Arctic methods 
and to switch over to our side. His 
quick and well reasoned judgment 
in this matter is said to be typical 
of him. 

Mr. Bekker recently reported 
that he has secured a 50% increase 
in volume of ice cream sales since 
he started to sell the Arctic brand. 


He attributes his success largely to 
the excellent quality of the product. 
His total volume for 1924 will 
probably greatly exceed the com- 
bined volume of two or three aver- 
age ice cream retailers. | 
Mr. Bekker is a great enthusiast 
about the Nizer Iceless Automatic 
Cabinet. He says: “It is one of the 
biggest improvements that can 
come to the’ present day confec- 
tioner.” 


He says that the Nizer Cabinet 
enables him to handle many times 
as much ice cream per square foot 
of floor space as with ice and salt 
refrigeration. 


Mr. Bekker’s large store is a 
model of efficiency and an example 
which thousands of confectioners 
throughout the United States could 
well afford to follow. 


Mrs. Forest J. Rose, Coit Road, | 
Grand Rapids, Mich., was awarded 
the $100 prize offered by the Grand 
Rapids lce Cream Manufacturers 
for the best slogan, “A Daily Ration 
—a Healthy Nation.” 


The Grand Rapids plant has just - 
completed their new loading dock, 
a very much needed addition to 
their plant. 


The employees of the Grand Rap- 
ids Branch will be divided into two 
groups and August 19th and 21st 
will hold picnics at Lincoln Lake. 


Mr. Neil Schuur has purchased 
the drug store at Marne, Michigan. 
Mr. Schuur purchased his soda 
fountain from the Grand Rapids 
Branch and has installed a Nizer 
Cabinet. 


Lansing Store Boosts’ Sales 

The Harvey Drug Shops in Lan- 
sing are great promoters of brick , 
ice cream selling schemes. Realiz- 
ing the fact that greater profit can 
be made by selling brick ice cream, 
Harvey Koon, owner and manager 
of two stores, has used several 
methods to further sales. He gives 
out a printed slip from his cash reg- 
ister, which reads, “Brick of Ice 
Cream free with every $10 in pur- 
chases.” 


This is quite a boost for his store 
and also pushes his ice cream sales. 
Recently he used Connor advertis- 
ing to great advantage in window 
displays in both stores, leaving 
these in for the entire week. Sun- 
daes, sodas and brick cartons were 
used to great advantage in these 
two window displays. 
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BRANCH MANAGERS MEET SUCCESSFUL 


COMMITTEES ARE 
APPOINTED FOR 
INVESTIGATIONS 


The Branch Managers meeting 
which was held at Walden Woods, 
Sept. 17th, devoted almost the entire 
day to the discussion of three main 
subjects—quality of production, retail 
cost analysis, and advertising. 


Improvements Lauded 

The meeting went on record as 
endorsing heartily the steady improve- 
ment of the quality of Arctic prod- 
ucts and Connor products which has 
been made during the past few 
months. Not only the excellent “eat- 
ing” quality but the uniformity of 
the product was praised. 

The present year’s Week-end Brick 
campaign was thoroughly reviewed 
and pronounced a success. Discussion 
disclosed the fact that even in cities 
where Special Week-end Bricks were 
sold last year, the sales.this year have 
been from 40 to 85% higher. 


wet asNew. Brick Ideas. 
ent year’s Week-end Brick campaign, 
the meeting voted unanimously in 
favor of continuing this form of mer- 
chandising during 1925. A commit- 
tee consisting of Richard Barie, C. J. 
Schneider and W. H. Holmes was 
appointed to work out a new program 
of Week-end Bricks embodying the 
suggestions as to flavors and quality 
made by the Branch Managers. New 
names are to be sought for some of 
the holiday specials. A layer of sher- 
bet or ice is to be incorporated in as 
many bricks as possible. 
Profits To Be Studied 

Mr. J. Robert Crouse pointed out 
that at present too little is known 
about the percentage of profit made 
by the average retailer on his foun- 
tain business. He stated that he firm- 
ly believed that if the average retailer 
really knew what a long profit he was 
making on soda fountain products 
that there would be a new wave of 
enthusiasm for the promotion of ice 


cream sales. 
(Continued on Page 3, Col: 1) 


Ansel Bowser Injured 

Ansel Bowser, 1781 W. Hancock, 
suffered a rather painful injury when 
his clothing was caught in the bottle 
washing machine on October 19. He 
is confined to his home at present, but 
the doctor informs us that he will 
soon be out again. We are glad that 
the injury is not as serious as first 
reported. 

The “Circle” welcomes all contribu- 
tions.. It is a paper published by all 
the members and patrons of the firm. 
If you have an item of interest, send 
it in. : 

On account of the Summer rush, 
the September and. October “Cir- 
cles” were omitted. Hereafter, 
forms close the first day of each 
month. 


Because of the success of the pres- 


—_ 


one S! Hart 


‘e vecent party at Walden Woods was for 


It was generally under, bod 
girls only, but this pict.re ieads 


Bowling League Reorganized 


With the approach of the fall and 
winter months, attention will once 
more be focused on the indoor 
sports. Various bowling leagues 
have been organized for the com- 
ing season and among them the one 
sponsored by the Detroit Retail 
Drug Association. Teams have 
been chosen and the men eagerly 
await the opening contests. 

The league met with a great deal 
of success last season and many 
high scores were recorded. Messrs. 
Benaway, MHaite, Neverman and 
Webb, of the Arctic Creamery, are 
determined to smash all existing 
records when they have their arms 
limbered up again and begin to 
knock the pins down with the old 
time nrecision. It has been rum- 
ored that there are some valuable 
prizes in store for the winners, and 


from the Arctic will win their share 
of the trophies. 

The following is a list of the offi- 
cers and committees of the Pharma- 
cists’ League, together with the per- 
sonnel of the teams. 

Officers of the Season: 
Fred Grewe 


Ge SVVG Erannert ses coi cs, s%3)5"> Secretary 
eGreenthal, ava veow'stes Treasurer 


Rules Committee: 
Dr. Clark,.F. Muhr, J. Potter: 


Prize Committee: 
J. Stewart, Lee Foster, S. Mendel- 
sohn. 


Entertainment Committee: 


O. O. Benaway, G. Shields, O. C. 
Stedman. 
(Continued on Page 3, Col. 2) 


‘us to doubt it. 
borrowed Harry. Mac's vhatoand ste atetiercconeicomes 


| thru dealers, also it makes and dis- 
| tributes 
| milk thru the grocery-trade and the 
we confidently hope that the men | 


Oh well, perhaps somebody 


Adoption of New Firm Name 
Urged 


Feeling that the change of name of 
the Company from Arctic Ice Cream 
Company to Arctic Dairy Products 
Company is not sufficiently well un- 
derstood by the employees, the deal- 
ers, and the patrons, Mr. J. J. Mc- 
Donald has asked that a request be 
made thru these columns that every- 
one make all possible effort to get 
the new name in circulation. 


The importance of this comes from 
the fact that in recent years many 
new lines of activity have been added. 
Today, in addition to ice cream, the | 
Company makes or distributes milk, 
butter, cream, butter milk, and cot- 
tage cheese direct to the public or 
condemnsed 


powdered and 


baking trade. 


The change” of “name “to “Arcti¢ 
Dairy Products Company is there- 
fore a logical step and should be sup- 
ported. 


McLaughlin Transferred 


The Detroit branch welcomes into 
its midst the new manager in the 
production department, Mr. L. S. 
McLauchlin, known as “Red.”  Pre- 
vious to his employment in Detroit, 
“Red” worked in the O’Connor branch 


at Lansing, where he acted as fore- 
man. in the freezing department for 
two and a half years. In the capital 
city McLauchlin learned the dairy 
business very thoroughly, and it is 
certain that the Detroit concern will 
be greatly benefited by its new em- 
ployee. 


WALDENWOODS 
SCENE OF 
GAY PARTIES 


The day, October 4th, 1924, will 
never be forgotten by the forty- 
eight Arctic - Cleveland - Connor- 
Nizer girls, who attended the party 
given by Mr. J. Robert Crouse, at 
Waldenwoods. It was pronounced 
a howling success. Everyone seem- 
ed bubbling over with enthusiasm, 
and even the downpour of rain 
earlier in the day did not dampen 
their spirits, but only made them 
more determined to make the best 
of the day. They certainly were 
rewarded, for the weather turned 
out to be ideal, and as for that 
Chicken Dinner—enough can’t be 
said for it. The rowboats afforded 
a never ending round of pleasure, 
but when the call came, “The cave’s 
open,” there was a mad scramble 
and “Old Timer” sure was kept 


whenever we looked for J. J. Mc- 
Donald, you would be sure to find 
him climbing up the side of some 
tree. ‘ 

Audrey Mitchell, of Connor-Lan- 
sing, is sure some runner, and won 
a patent leather underarm bag, out- 
running the rest of us. 

Oh! that Sack Race—Dorothy 
Benton, of Cleveland, won by her 
head, and carried home a case of 
gold edge bridge cards. 

Aileen Rudd, of Ann Arbor, did 
not need a lamp to find her shoes 
in the heap, but she was presented 
with a pretty white ivory one, just 
the same. 

The words one heard most dur- 
ing the afternoon, were “Yes, No, 


| and gimme a bean,” and Miss Edna 


Fitzgibbon, of Grand Rapids, ‘won 
the first prize, a. beautiful three- 


piece ivory toilet set, for having 
the most beans. She “had sixty- 
seven to her credit. We. were 


taught not to. nod. our heads when 


answering. a..question,-Kdnay-butto~on 


(Continued on Page 4, Col. 1) 


. New Formulas Approved 

A meeting of the several Arctic 
branch managers was held at Owosso, 
Mich., on Monday, October 20. Dr. 
H. F. Zoller, head of the Arctic Lab- 
oratory, was present at the conclave, 
which was called for the purpose of 
improving on the formula of choc- 
olate,’ strawberry and maple-nut ice 
cream. Various. suggestions were 
made by the different managers, and 
it is certain that the brands mentioned 
will be improved in the future. 

The meeting was in keeping with 
the present policy of the Arctic, which 
is both to standardize the formulas 
in the district branches throughout 
the state, and to strive steadily to- 
ward perfection in the manufacturing 
of ice cream. 
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For All Of Us 


All news items, special articles, ad- 
vertisements, and editorials should 
be addressed to E. J. Mattimoe, 
Arctic-Detroit. 


EDITORIALS 


Friendly Association 


Our readers will notice in this is- 
sue an account of two parties given 
for the members of the Detroit 
Arctic at the country home of Mr. 
J. Robert Crouse. As the account 
reads, “a good time was had by 
all.” 

Parties of this nature are given 
for more than one reason, the chief 
of which is to let everyone forget 
“stops,” service calls and office 
work for a day and give them an 
opportunity to get out and become 
acquainted with their fellow work- 
ers. 

There can be no great success in 
an organization of any kind when 
the members have nothing more in 
common than that they happen to 
be employed by the same firm. 

Success in a great measure comes 
when the employees are on friend- 
ly and intimate terms with each 
other and this relation, in turn, is 
applicable to the employer. 

A relation of the above nature 
creates a spirit which leads to more 
efficiency in every department. And 
it also shows one that there is more 
than the drab side connected with 
the every-day work. 

It has been somehow foreor- 
dained that we all must work. So 
why not make the “work-shop” a 
pleasanter place by being genial and 
helpful to our co-workers. 

Know the people you work with, 
help them and they will help you. 
Then your daily duties will become 
more of a pleasure than a burden. 


A Worthy Cause 


On Monday, October 20, the De- 
troit Community Fund launched its 
seventh annual drive for money to 
aid in maintaining the local chari- 
ties for the coming year. The 
causé is a most worthy one because 
it is doing unlimited good on a 
wholesale scale. 

The Community Fund provides 
for the care of the unfortunate and 
the needy, regardless of religious 
and political beliefs. It is first and 
foremost a move toward greater 
charity which gives every wage- 
earner an opportunity to become a 
philanthropist. 


The solicitors plan to reach every 
home in the city, and special men 
have been appointed to carry on the 
work in the various factories and 
offices. Mr. H. A. McDonald is 
taking care of the contributions in 
the Detroit Arctic Creamery. He 
reports that he is receiving the 
hearty co-operation of all the em- 
ployees. As this issue goes to press 
there are no actual figures of the 
amount that the firm will give, but 
it is certain that when the total is 
published it will be a credit to this 
office. 


The Best Insurance in 


the World 


Fifteen thousand lives were lost 
in fires during 1923, in the United 
States, and the property loss was 
over $508,000,000.00. Add to these 
figures the thousands of lives lost 
through industrial mishaps, auto- 
mobile and railroad accidents, and 
you have an astounding total. 

Statistics prove that over 70% of 
all fires are preventable, and 80% 
of all accidents are avoidable. 
Granting that this is correct, the 
great toll paid last year was merely 
a tribute to the “devil of careless- 
ness.” 

For ages the commercial world 
has sought the best form of insur- 
ance, fire and casualty. Only in 
recent years have we come to ac- 
cept what has always been a fact, 
viz. LHE BEST. INSURANCE 
IN THE WORLD IS A CARE- 
FUL MAN! 

These facts and figures are 
brought to your attention through 
the Arctic Circle as a part of our 
program to perfect the best insur- 
ance in the world. 

The Arctic Ice Cream Company 
is co-operating with other leading 
dairy product industries throughout 
the United States in the reduction 
of fire and accident losses. We 
have insurance contracts with an 
institution that specializes in our 
own industry. This specialization 
establishes an intimate relationship 
between the insured and the in- 
surer, and is the basis for the asser- 
tion that there is an individual re- 
sponsibility upon every member of 
our organization. 

Safety engineers visit our plants 
and instruct the management in the 


latest fire prevention plans, the 
guarding of machinery, and the 
elimination of accident hazards. 


When this service was first inaug- 
urated it was thought that gratify- 
ing results would be obtained mere- 
ly by providing standard safeguards 
and mechanical aids. However, it 
has been found that the greatest 
task of the Plant Inspector and the 
Safety Engineer is to develop a 
program of education, and to se- 
cure the co-operation of every em- 
ployee. 

No matter how complete the fire 
protection may be, no matter how 
well machinery may be guarded, 
we must all give our greatest ef- 
fort to the elimination of careless- 
ness. For instance, tripping and 
falling while rushing about to fill 
orders, the inexpert handling of 
heavy objects, cuts received from 
the rough edges of cans, elevator 
operations, indulging in horseplay, 
are only a few of the causes that 
account for a great number of ac- 
cidents. 


Outside of the plants, the great- 
est hazard is in the handling of the 


heavy trucks necessary to our busi- | 


ness. The same courtesy should be 
exercised by drivers in their rela- 
tionship to the public that obtains 
where they are effecting a sale or 
giving service to a retailer. A good 
driver, or let us call him salesman, 
who is a producer for the company 
in a business way, may be a total 
loss to the company through acci- 
dents. 

The foregoing will serve to bring 
before every employee the fact that 
we are providing a form of co-op- 
erative insurance that deals prima- 
rily with the protection of each in- 
dividual in our employ. 

We thank you! 

(Casualty Reciprocal Exchange) 


| due. 


Credit Granting Important 
Part of Our Business 


The Credit Department performs 
one of the most important func- 
tions of our company. As a matter 
of fact, credit is the very founda- 
tion upon which Modern Commerce 
and its many ramifications is built. 
Many executives belittle the credit 
department’s value to their particu- 
lar business and hold that sales or 
production are paramount to it. It 
is rightfully claimed that business 
as it is carried on today would be 
impossible without a practical 
credit system. Credit has been in- 
strumental in building up many 
concerns to huge proportions and 
in times of stringencies it has saved 
many from ruin and bankruptcy. A 
credit department when functioning 
properly acts much like a steering 
wheel on the bridge of a ship—it 
gives direction and assures safety. 

What relation does our own 
credit and collection department 
bear to the other departments in 
our business, and how does it co- 
ordinate with them in bringing 
about a harmonious plan under 


| which the company operates suc- 


cessfully? 

In the first place, the sales de- 
partment and the credit department 
must work hand in hand. In our 
eagerness to increase sales and pro- 
duction, the credit department is 
not always thoroughly taken into 
account as it really should. In 
handling several thousand accounts, 
some method or system must be 


followed, otherwise, the task of 
granting credit would be very com- 
| plicated and troublesome. For this 


reason, all our accounts have credit 
limits, based on past experience, 
financial responsibility or character 
of the customers. The confidence 
we have in our customers to meet 
their obligations promptly often 
determines a line of credit, even 
when his financial standing would 
not warrant an extended line of 
credit. 


Our branch managers are respon- 
sible to a large extent in making 
prompt collections when they are 
And this is the vital point— 
we like to sell customers our pro- 
ducts, we hope every transaction is 
pleasant, and we are anxious that 
nothing should interfere to slow up 

(Continued on Page 4, Col. 2) 


“Look out! Look out, 
Boys! Clear the track! 

The witches are here! 
They’ve all come back! 

They hanged them high 
but they wouldn’t lie 
still, 

For cats and witches are 
hard to kill; 


They buried them deep, 
but they wouldn’t die,— 


Books say they did, but 


they lie! They lie!’ 


IF I WERE A BOSS 
By Edgar A. Guest 
If I were a boss I would like to 


say: 

“You did a good job here yester- 
dayay 

I'd look for a man, or a girl, or 
boy, 

Whose heart would leap with a 


thrill of joy 

At a word of praise, and I’d pass 
it out 

Where the crowd could hear as I 
walked about. 


If I were the boss I would like to 
find 

The fellow whose work 
proper kind; 

And whenever to me a good thing 
came 

I'd ask to be told the toiler’s name, 

And I’d go to him. and I’d pat his 
back, 

And I’d say, “That was 
splendid, Jack!” 


is the 


perfectly 


Now a bit of praise isn’t much to 
give, 

But it’s dear to the hearts of all 
who live; 

And there’s never a man on this 
good old earth 

But is glad to be told that he’s 
been of worth. 

And a kindly word when the work 
is fair 

Is welcomed and wanted every- 
where. 


If I were a boss, I am sure I 
should 

Say a kindly word whenever I 
could; 

For the man who has given his best 
by day 

Wants a little more than his weekly 


pay. 

He likes to know, with the setting 
sun, 

That his boss is pleased with the 
work he’s done. 
(Sent in by Dick Barie) 


Carry a Lantern, by All Means 

The stingy farmer was scoring the 
hired man for carrying a lighted lan- 
tern to call on his best girl. 

“The idea,” he exclaimed. “When 
I was courtin’ I never carried no lan- 
tern; I went in the dark.” 

“Yes,” said the hired man, sadly, 
“and look what you got.”—(Candy 
Jobber.) 


(Continued from Page 1, Col. 1) 


Mr. Crouse’s talk led to the appoint- 
ment of a Special Committee, headed 
by Mr. Harry Weigand. The duty of 
this committee will be to report on 
the feasibility of extensive cost analy- 
sis work in typical retail stores thru- 
out Michigan, with the ultimate idea 
of determining the exact profit made 
on ice cream by retailers. A report 
on this subject is to be submitted to 
the next general meeting which is 
scheduled to take place before the 
end of the year. It was brought out 
by one of the speakers that this is 
practically the first study of its kind 
to be undertaken in a comprehensive 
way in the United States. 


Advertising Reviewed 


In addition to the outline of adver- 
tising which was submitted by Mr. 
H. A. MacDonald, the representatives 
of two of the leading lithograph com- 
panies delivered educational talks on 
the subject of store display. After 
the speaking program, the Branch 
Managers were invited to review and 
criticize a big showing of lithograph 
material which had been supplied by 
various houses from which Arctic and 
Connor have been buying in the past. 
Although no final choice was made in 
the matter of lithograph material, 
general approval or disapproval of 
each piece was expressed. Further 
conference work on the 1925 advertis- 
ing campaign will be undertaken at 
sectional and general meetings during 
the next two months. 


A Bit of Philosophy 


Says Coach Yost, “You can’t win 
on what you did last Saturday,” a 
truth applicable alike to the football 
player, the student in college, and 
the successful graduate. Past ac- 
complishments may build up an en- 
viable reputation, but life’s battle is 
not won with one blow; it is a cam- 
paign against successive obstacles. 
The man who thinks he will ride 
along on what he has done in the 
past is bound to be outdistanced in 
anything he undertakes. 


Says Coach Yost, “Do your part. 
The plays are planned for eleven 
men, not ten.’ This maxim points 
out the student’s duty in taking part 
in campus affairs as well as the 
athlete’s obligation to his school 
and teammates. 


Says Coach Yost, “Leaving it to 
George, gives George the credit.” 
A truth that is often overlooked by 
those who prefer the easy chair to 
the work bench, as well as by those 
who prefer the sidelines to the 
backfield. 


Says Coach Yost, “If the game is 
going against you, keep your head 
up, set your jaw, go to it,” and “‘it’s 
not what you get but what you 
give.” Here in a few words, is the 
fighting philosophy that has made 
Michigan great on the gridiron. It 
is advice that can make men great 
and successful in any field of life. 


In modern thought, “common 


sense’ embodied in proverbial wis- | 


dom, is frowned upon; but in spite 
of the prevalent discount on prover- 
bial- wisdom, whoever makes Coach 
Yost’s fighting epigrams a part of 
himself can’t help but end near the 
top and also be a benefit to his as- 
sociates and to his community.— 
(Michigan Daily.) 


An Irishman, reading from a tomb- 
stone the inscription: “Here lies an 
honest man and a lawyer,’ at once 
exclaimed: “Two men in wan grave, 
be jabbers !”—Hydrox News. 


(Continued from Page 1, Col. 2) 
Personnel of Teams 


Team A Team E 
Potter Dr. Martin 
Grewe, Frank Koch 
Mains Cohn 
Dr. Gallee Kurth 
Arndt, Capt. MacAdam, Capt. 

Team B Team F 
Lutz Hait 
Osborne Wright, H. 
Shields Neverman 
Brown Law 
Foster, Capt. Jones, Capt. 

Team C Team G 
Hannert Dr. Clark 
Rohrbeck Grazodei 
Bower, C. Dr. Newton 
Wright, W. F. Muhr 
Bower, C., Capt. Dr. Dutton, Capt. 

Team D Team H 
Stedman Eagen 
Paddock Greenthal 
Benaway Hugil 
Rose Grewe, Fred 


Mendelsohn, Capt. Stewart, Capt. 


Business in Presidential Years 


Business in 1924 may be below 
normal. If so, it is not because 
a President is to be elected. It 
may be a year of real prosperity 
but not because it is a presidential 
year. 


Excepting only the reactionary 
1920, there have been five presiden- 
tial years since 1880 when business 
was above normal and five presi- 
dential years when business was be- 
low normal. In all these years, ex- 
cept 1896, the business trend con- 
tinued upward or downward unaf- 
fected by the period of election. 


Five lean years—five fat years— 
One reactionary year. It would 
seem that the old superstition that 
a presidential year means poor bus- 
iness was a myth.—(Candyland.) 


Be Active! 


Some men in business are afraid 
to give free rein to the boyish im- 
pulses which lie more or less dor- 
mant in all of us. They are afraid 
that their dignity is going to suf- 
fer. We know some milkmen of 
that kind, but they are that way, 
not because they are in the milk 
business, but because they are built 
that way. 


We believe they are unduly and 
unnecessarily cautious. They are 
missing a lot of the good things of 
life and gaining nothing in return. 
Somehow or other we just can’t 
get close to the fellow who can 
spend all day at a picnic and never 
get his hair mussed up or spoil the 
crease in his pants. 
spect his dignity and astuteness but 
we pity him. 


We particularly envy the man 
who has the faculty of working 
hard while he works and playing 
hard when he plays—a _ regular 
gosh-darn-it, big-hearted, whole- 
souled fellow, who has never got 
over the sensations of boyish no- 
tions and pranks, 


The name and fame of the Connor 


| Fountain Supply Co. is encircling the 


globe. The other Sunday morning, in 
the same mail, were inquiries from 
Japan, Australia, and London, Eng- 
land. The remarkable development 
of the ice cream industry throughout 
the world is reflected by these inquir- 
ies from jobbers in far-off countries 
for high grade fruits and syrups. 


| Over the Counter Helps | 


The especially attractive fountain lay-out of the Tenwood Pharmacy at 
Woodward and Ten Mile Road, Royal Oak, Mich. 


Suggestions for Increasing 


Winter Sales 


There are plenty of ways to get 
more ice cream business. One 
dealer has compiled a list of cus- 
tomers in his neighborhood and 
mails a post card to the list every 
Thursday night, telling what flav- 
ors can be obtained in special brick 
ice cream for Sunday. This plan 
results in the sale of an average of 
100 quart bricks of ice cream each 
Sunday during the winter. Many 


of his customers have been worked | 


up to the point of leaving standing 
orders for Sunday ice cream, so all 
that is necessary is to deliver the 
cream and collect the money. 


Signs in the store also help to 
boost sales. The owner of one 
store having three telephone booths 
last year placed an attractive sign 
over the shelf holding the telephone 
books, with the words, “Sunday’s 
Dessert? There is nothing more 
delicious and wholesome than ice 
cream. Leave your order now.” 


Another Sales Plan. 


Another dealer had printed for a 
few dollars small memorandum 


| books to hang on the telephone. 
We may re- | 


On the cover of the book is his 
name and telephone number, with 
the suggestion, “Order ice cream 
for dessert today. All flavors. 
Prompt delivery.” Thus whenever 
a member of the family goes to the 
telephone the suggestion to order 
ice cream stares him in the face, 
while waiting for central to get his 
number. The dealer employing 
this simple plan reports that he now 
sells three times as much ice cream 
in winter as he formerly did. 


Soda shops that sell lunches will 


| do well to make ice cream the des- 
| sert in winter. 


Everyone will en- 
joy it, for ice cream is just as lusci- 
ous and nutritious in winter as it is 
in the summer, 


Start now n laying your plans 


to get more winter ice cream sales. 
—Ice Cream & Soda. 


An Example of a Peppy Dealer 


About ten years ago a man in 
Indiana got the agency for a well- 
known automobile. Although it 
was winter, he started right in to 
get business. In a short time he 
had sent to the factory a number 
of orders calling for immediate 
shipment. This was something 
new, and the factory was unpre- 
pared to ship the automobiles on 
such short notice in the winter. 
The sales manager wrote to the 
agent and suggested that he lay off 
taking orders until spring. This 
made the agent hot under the col- 
lar, and he wrote to the president 
of the company that he would 
throw up the agency unless he 
could get automobiles delivered in 
the winter. 


The president of the automobile 
company was no dumbbell. He 
fired the sales manager and fol- 
lowed up the idea of the new live- 
wire agent to sell automobiles all 
the year round. Now that firm 
sells more automobiles during Jan- 
uary, February and March than any 
other time of the year. 


There are good many ice cream 
dealers who are like the sales man- 
ager who was surprised that an 
agent would sell automobiles in 
winter. They think that business 
will just lie down and die during 
cold weather and that is all there 
is to it. And it is because of that 
attitude that more ice cream is not 
eaten in winter. 


—Ice Cream & Soda. 


A Little History 


Just 50 years since the soda foun- 
tain was invented. There are 110,- 
000 of them in America now. They 
all date back to the pioneer in Phi- 
ladelphia. The soda fountain dis- 
penses 5,000,000,000 drinks and 
dishes a year. A gigantic industry. 


Service is the Key to Better 
Business 


(Continued from Page 1, Col. 4) 
say Yes or No; anyway, accept our 
congratulations, you deserved the 
prize. As the time was limited, we 
could not play the last game sche- 
duled; there was a second prize, a 
four-piece Vivadoux set, given for 
this game, and was awarded to 
Olive Masters, of the Nizer Corpo- 
ration. 

High heels were never made to 
play baseball in, but who cares for 
that, except perhaps Audrey 
Mitchell, of Ann Arbor, who 
sprained her ankle, but what's a 
little thing like that among friends. 
With this one exception, the game 
was fast and furious and was en- 
joyed by everyone. Afterward 
everybody came in with a keen ap- 
petite and certainly made quick 
work of clearing off the supper 
table of all its goodies. After be- 
ing thus refreshed, we started all 
over again; those songs are still 
ringing in our ears; and as for H. 
A. and Mandalay, it sure was fine. 
Representatives from the different 
branches made speeches relative to 
the good time that was had, and 
all expressed the desire to receive 
another invitation to visit Walden- 
woods again. 

Last, but by no means least, Mr. 
Crouse gave a very stirring talk 
regarding ideals, which gave us new 
inspiration and established among 
us a feeling of co-operation and 
good fellowship. 


Men’s Outing 

Not to be outdone by the feminine 
members of the organization, a num- 
ber of the men enjoyed the hospitali- 
ty of Mr. J. Robert Crouse at Wal- 
den Woods. The day was a great 
success in every respect, and everyone 
returned singing the praises of their 
genial host, through whose efforts the 
day was made one long to be remem- 
bered by those who were fortunate 
enough to be in attendance. 


O. Hudnut and F. Sullivan had 
their horseshoes handy: and after 
watching their performances Benaway 
suggests that they lose their amateur 
rating. They won all the spare 
change in the crowd by their ability 
to toss a ringer whenever their lead 
was questioned. 


Mr. Morgan, the Barney Oldfield 
of the crowd, experienced some dif- 
ficulty in holding the road and failed 
to win the medal offered to the one 
who reached the Woods first. The 
distance to the place is 56 miles, that 
is, if you drive straight; but with the 
able assistance of Sullivan, our speed 
demon saw the surrounding country 
before reaching his destination, and 
official records show that his time was 
three hours and a half for the 56 
miles. ‘Why have speed cops when 
people drive at such a moderate rate? 

Mr. Harry MacDonald enlivened 
the dinner hour with a few well 
chosen selections. Mr. H. Robert add- 
ed a very pleasant talk as a fitting 
close to an enjoyable outing. 


© McClure Newspaper Syndicat? 


ON THE HOTTEST DAY OF THE SUMMER WHEN YOURE TRYING 
TO GET A BRICK OF ICE CREAM HOME BEFORE IT MELTS 
YOU MEET THE NEIGHBORHOODIS CHAMPION 


LONG DISTANCE TALKER GWwyAs, 


Lu" 
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Credit Granting Important 


Part of Our Business 
(Continued from Page 2, Col. 2) 


his: buying, because we need him 
as a customer. Now then, when a 
customer lets his account get past 
due, it invariably slows up his buy- 
ing power. It hurts his business 
and ours also. It slows up our own 
ability to pay our bills by just that 
much and deprives us of some busi- 
ness we tried hard to earn. That 
puts a weak link in the chain be- 
cause the fellow we owe must nec- 
essarily also hold back on his remit- 
tances. It effects business in gen- 
eral all over the state and nation. 


Collection letters often get results 
but only too often harm future 
sales. Our customers in the long 
run should be our greatest assets, 
worth even more than the money 
represented by an overdue invoice. 
The credit department’s greatest 
function, therefore, is to help solve 
the problems of his customers. 
They, on the other hand, should be 
perfectly frank in telling him their 
difficulties so that a cordial feeling 
will continue to exist and at the 
same time evolve a plan agreeable 
to both, whereby a settlement can 
be reached, eliminating any cause 
whatsoever which would have a 
tendency to strain pleasant relations 
as they had existed in the past. 


It is an inherent characteristic of 
the great dairy industry (109 bil- 
lion pounds of dairy products con- 
sumed in 1923) that dairy products 
are handled on practically a cash 
basis. When the housewife buys 
milk from her milk man, she buys 
tickets; in other words, it is a pay- 
in-advance proposition. The milk 
man also had to pay the producer 
cash. The same is true of the ice 
cream business. Our dealers get 
their money over the fountain when 
the sale is made. If he uses it for 
purposes other than paying his ice 
cream account, the manufacturer 
finances, or partially finances, the 
dealer’s business. Every week our 
Credit Manager issues statements 
to facilitate quick checking up and 
furthermore, to expedite adjust- 
ments if necessary, when they are 
still within the limits of memory. 
If accounts are allowed to grow old, 
adjustments are difficult because the 
circumstances surrounding them are 
forgotten. 


From whatever point of view 
we consider our business, the 
matter of credits and collections 
must be handled by well-trained 


| men who can dispatch this delicate 


problem with tact and courage. 


They must cultivate the good will 


of our dealers at all times, in or- 
der that matters of collections will 
not in any way interfere with the 
business relations» between dealer 
and company. It is easy to under- 
stand, therefore, how a vigorous, 
active credit department is almost 
indispensable for the success of an 
enterprise such as ours. Produc- 
tion and sales are seriously handi- 
capped if credits are not soundly 
granted or if collections are not 
rigorously looked after. 


(By R. M. Roe and Richard Barie) 


Did He Can It, Too? 
“What's the matter?” 
“T wrote an article on fresh milk 


| and the editor condensed it.” 


“Common sense is the wisest 
physician whom it is possible to 


| consult.” 


‘Mich, A 


Freezing room of the Arctic Ice Cream Company of Grand Rapids. It is a 


happy example of high sanitary standards. 


One cannot help but feel greater 


confidence in Arctic Ice Cream after visiting this department. 


| Around The Circle | 


Business Good in Alma 


If there is a depression in business, 
it evidently has not been felt in Alma, 
letter from Mr. E. W. 
Faught, of the O’Connor branch in 
that city, states that the sales for the 
entire year showed a noticeable in- 
crease. The month of September 
showed an increase of 28%, while at 
the close of business October 17. an 
increase of 172% on ice cream sales 
was recorded for the month to that 
date. The above figures should act 
as an incentive to those dealers who 
believe that the summer is the only 
time that ice cream can be sold. 


In Owosso, Howard White will 
open a new soda parlor, which will oc- 
cupy half of the store, which up until 
now was devoted entirely to his bak- 
ery. Mr. White has enjoyed a splen- 
did business, and we predict success 
for him in his new venture. His spe- 
cifications call for a 12-foot all white 
Italian counter, and a new Nizer ice- 
less fountain. 


Mr. C. Robertson has purchased the 
Chamberlin drug store at Carson 
City, Mich. We welcome him to the 
Arctic Circle. The same goes to Mr. 
E. Crow, who recently bought the res- 
taurant formerly operated by Mr. 
Haywood at St. Louis, Mich. 


Mirek: EeplaGoe tor Marion: 
Mich., who has been ill for some time, 
is rapidly recuperating. We are glad 
to hear of his improved condition, 
and hope to see him back on the job 
in the near future. 


Mr. H. A, Klink, of the Jackson 
branch, informs us that the Nizers, at 
that branch, are working 100%, and 
everyone is well satisfied with the 
machine. One dealer in that city says 
that six out of every ten customers 
ask for Arctic Ice Cream. Quality 
does count. Let’s have the other four 
of the ten. 


The Kimling and Shehan Drug Co. 
are to open a new drug store in about 
two weeks. They have secured a very 
good location at Gansen and Cooper 
streets on the M-14 road. They ex- 
pect to handle a great deal of busi- 
ness, and as their policy is to give 


| their customers the very best, they in- 
| tend to handle Arctic Quality Ice 


Cream. 


| proud. 


Mr. W. J. Schraner, who has been 
with the Arctic for several years and 
who is well known among dairy men 
in this section, resigned from this firm 
on the first of October. His many 
friends in the Circle wish him suc- 
cess in his new venture. 


Mr. E, A. Carr, of the purchasing — 


department, reports that his golf game 
is getting so good that he no longer 
carries his pocket-size adding ma- 
chine with him when he starts his 
game. 


Mr. E, A. Pitts of Bay City sent 
in two remarkably clear pictures of 
the Dilas Confectionary, which 
opened for business last June. He 
says that business has been surpris- 
ingly good throughout the summer. 
The new store has a fountain which 
the owner might well boast of. It is 
equipped with the Nizer six-hole cabi- 
net. We regret that the pictures did 
not arrive in time for publication in 
this issue. , 


Rex Chamberlin, Carson City, 
called on the phone the other day to 


tell us he had sold out to Mr. Robin- . 


son of Flint. Sorry to ste you go, 
Rex. Here’s our best wishes to the 
new proprietor, Mr. Robinson. 


The Connor Fountain Supply Co. 
has recently taken orders for soda 
fountain equipment and complete store 
installations, of which they are justly 
The installations will be a 
credit to the stores of our customers, 
and we hope will attract new patrons 
to these up-to-date dealers. 


E. A. Crippen is just opening his 
third drug store on N. University ave- 
nue, Ann Arbor. The Connor Foun- 


tain Supply Co. furnished all the fix-. 


tures,. including a new soda fountain. 
It will be one of the finest stores of 
its kind in Ann Arbor. 


B. Mazzolini, St. Johns, Mich., just 
placed an order for an 18-foot all 
white Italian counter for his store. 
His place has always been one of the 
most popular in St. Johns. This beau- 
tiful white counter is going to make 


Bruno’s place more popular than ever. 


| 
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“MERRY CHRISTMAS”, GREETING TO ALL 


Yuletide Inspires Letters 
from All the Companies 


This Christmas, coming as it does 
after business has indicated its in- 
tention to climb hurriedly back to 
“normal,” finds the Michigan organi- 
zations which sail under the Crouse- 
Tremaine banner, in a most happy 
frame of mind. The following 
Christmas letters from these organiza- 
tions to all who are associated with 
them in a business way, either direct- 
ly or indirectly, have been prepared 
and sent to the “Circle” for publica- 
tion, 


From Connor Supply 


“With the day of ‘Good Will To 
Men’ so near at hand we pause to 
count back through the year, seeing 
life’s greatest values in happiness 
created for others, rather than in 
gold. We count our success in friends 
won, not in dollars gained. For we 
realize, as the mist of everyday work 
lifts from our inner”eye, that friend- 
ship is the great moving principle of 
life. 

“And so for us this Christmas is 
to be a happy one, having more 
friends, one that has no equal in our 
memory, a day of ‘riches’ beyond 
measure. 

“And to you whom we count as 
our friends, we send this wish, that 
the happiness you will know may be 
exceedingly great, and yet but a fore- 
cast of still happier Christmases to 
come.” 

In friendship, 
Connors Fountain Supply Co. 


From Nizer 


“To you who are the users and the 
builders of Nizers we offer our thanks 
for your splendid co-operation. May 
another Christmas see the cause in 
which all of us are interested even 
more advanced than it is today, and 
our friendships a still closer bond. 
Merry Christmas Happy New 
Year.?’ 


and 


Sincerely yours, 
Nizer Corporation. 


From Arctic and Connor’s 

“At this season of the year when 
the spirit of Christmas is abroad, we 
feel at liberty to say some things 
which come straight from the heart. 


“We have been happy in our as- 
sociation with you. 
to be fair in all things and believe 


that we have been fainkg treased,. 


“We have tried to live up to our 


LF FAH 9G ang FS FSH LM. ral 
Pate tee eee eee 


A 
Christmas Letter 


Dear Sir: 


This holiday time seems to me an appropriate occasion to 
wish you all the joys of this happy season in my own behalf 
and I shall assume that I am expressing the greetings and 
good wi g pad 4 


spirit to 
The ¢ g Z a if Falee of the ties of friends, family and 


associates co to us with peculiar force at this time 
when we, for a season at least, practice what we believe the 
rest of the year—that it is more blessed to give than to 
receive. We shall all have the thrill of seeing evidence on 
every hand of this mystery of love and the miracle of 


friendship in human relationships. 


While we are conscious of our human incapacity for 
radiating this beautiful spirit in its Christmas glow through- 
out the year, we may yet be thankful that it is possible to 
make some progress in this direction. 


May I express our best wishes for a happy and prosper- 
ous New Year as well as the hope that we may together 
make some progress in translating our ideal ‘Friendly 
Association for Whole Hearted Service’ into all our exper- 


iences of work and play. 


I am certain that it will make of us a wonderful organ- 
ization. We shall have the happiness that comes from 
association in a spirited, harmonious organization and reap 
the material reward of hard, skillful, creative work in 
addition to its highest reward of individual development 
anl character expressed in service. 


With all sood wishes, 
Cordially yours, 


J. ROBERT CROUSE. 


We have striven 
we can count on 
operation in the future. 


ideals of whole-hearted FEES x We our heart that you get it.” 
believe you have tried to~lfve tp 1926 Very truly yours, 


yours. 


The Arctic Dairy Products Co. 


“We feel that the past months have 


brought us closer together and that 
even greater co- 


Ah 
‘Tf ®We know that you deserve a hap- 
py Christmas and we wish with all 


Ann Arbor and Lansing Try 
“Hot Ice Cream” 

This week both Ann Arbor and 
Lansing will put on a “Hot Ice Cream” 
campaign. This novelty was first 
tried successfully in the East by a big 
retailer. “Hot Ice Cream” is not 
exactly what the name might at first 
seem to mean but is in fact a true 
name since it is prepared by pouring 
a “hot” ginger sauce over regular 
vanilla ice cream. The sensation of 
heat is certainly given and for this 
reason it is expected that “Hot Ice 
Cream” will prove a welcome treat in 
winter weather. 

In the campaign in Ann Arbor and 
Lansing, the public will be reached by 
large posters for dealer’s window or 


| back-bars and by “catchy” newspaper 


advertising, 
The ginger sauce used is a specially 


| prepared syrup and at present can be 


secured in Michigan-only through the 
Connor Fountain Supply Company of 
Owosso. 

Reports of the campaigns will be 
published in the January “Circle” and 
should be of interest to all 
dealers who seek a method of increas- 


great 


ing winter volume. 


Great Bad Axe Fire Proves 
Nizers Safe 

The recent disastrous fire in Bad 
Axe, Michigan, reduced thirteen stores 
to ashes and incidentally proved con- 
clusively that Nizer Cabinets are not 
fire hazzards. 

Two Nizer cabinets were in use in 
the destroyed stores and are about 
the only things except the heavy safes 
which still bear a semblance of their 
former Affidavits and re- 
ports irom owners of the stores and 
members of the fire department show 
that the fire started in a section far 
removed from either Nizer. During 
the fire no odor of sulphur dioxide 
was detected trace of any 
damage from this source was found. 
The mixture of alcohol and water with 
which the “brine” tanks of the cabi- 
nets were filled was said to have 
burned slowly for some hours dur- 
ing the ‘fire but only after the cabi- 
nets were the center of an inferno of 
heat. 

Both cabinets have been brought 
back to Detroit for closer observation 
so that the Nizer engineers may pro- 
fit, if possible, by the experience. 


shapes. 
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All news items, special articles, ad- 
and editorials should 
to E. J. Mattimoe, 


vertisements, 
be addressed 
Arctic-Detroit. 


EDITORIALS 
GROWTH 


What is the secret of growth— 
of progress? What makes one tree 
grow larger than its brother? What 
makes one idea travel further than 
another? What makes one business 
progress faster than its competitor? 

Many things. Yes, perhaps the 
problem is not exceedingly simple. 
But surely there must be a control- 
ling principle. 

Isn’t is true that the tree which 
has the benefit of even temperature, 
of freedom from physical interfer- 
ence, of nourishment from _ soil 
which stays good—grows best? 

And isn’t it true that a sound 
idea which strikes straight to the 
heart of some big problem, which is 
free from a thousand little interfer- 
ring ideas—travels further? 

And isn’t it true that a business 
which is founded upon a dominant 
and basic principal succeeds—or 
progresses faster than a business 
which is subject to many changes in 
principle or policy, which is con-. 
tinuously upset by changes in 
standards, which is run by men who 
vacillate—who are forever losing 
sight of the main goal? 

The remarkable growth of our in- 
stitution from a tiny start in 1908 
to five million dollars in 1924 must 
be attributed mainly to the fact that 
through all those years we have had 
one goal in sight—the making of a 
better product. Even in periods of 
great confusion in trade practice, 
even when the fickle-minded among 
the public have demanded unjustifi- 
able novelties, even though the lure 
of greater profit has tempted us to 
change standards of quality and pur- 
ity—we have been steadfast to our 
ideal. 

As a result, one outstanding vir- 
tue characterizes the product which 
is sold under the Arctic-Connor 
names and that virtue is Quality. 


The Price Cutter 


Tell me not in smiling numbers, 
Selling costs are what they seem, 
And the man who cuts for orders 
Gets the lion’s share of cream, 
If you strive to build a business, 
Do not be a human sieve— 
Letting leak your needed profit, 
Trusting luck will let you live. 
Lives of dead ones all remind us 
What it means to sell on guess; 
Their departure makes us keener 
To sell right and not “for less.” 
For no trade can long be loyal 
To a man who’s all regrets, 
Can’t deliver—who’s just living 
On the interest of his debts. 
—Selected. 


Radioisms 
“What do you do when you get 
something ending with ‘R. S. V. 
P.?’” asked the social novice. 
, “Don’t let, them fool you,’ an- 
swered the radio fan. ‘There isn’t 
any such sending station.” 


treatment 


Ideals Worth Having 


At the twelfth annual meeting of 
the Chamber of Commerce of the 
United States the following state- 
ment was issued: 

The function of business is to pro- 
vide for the material needs of man- 
kind, and to increase the wealth of 
the world and the value and hap- 
piness of life. In order to perform 
its function it must offer a sufficient 
opportunity for gain to compensate 
individuals who assume its risks, 
but the motives which lead individ- 
uals to engage in business are not 
to be confused with the function of 
business itself. When business en- 
terprise is successfully carried on 
with constant and efficient endeavor 
to reduce the cost of production and 
distribution, to improve the quality 
of its products, and to give fair 
to customers, capital, 
management, and labor, it renders 
public service of the highest value. 

We believe the expression of prin- 
ciples drawn from these fundamen- 
tal truths will furnish practical 
guides for the conduct of business 
as a whole and for each individual 
enterprise. 

These truths were then put into 
the form of stated principles—and 
now form a code which all of us 
can, follow with great profit to our- 
selves, associates and our commun- 
ities. These principles follow: 


ik 
The foundation of business is con- 


fidence, which springs from integ- | 


rity, fair dealing, efficient service, 
and mutual benefit. 
ll, 

The reward of business for serv- 
ice rendered is a fair profit plus a 
safe reserve, commensurate 
risks involved and foresight exer- 
cised. 

TLE: 

Equitable consideration is due in 
business alike to capital, manage- 
ment, employees, and the public. 

INE 

Knowledge—thorourh and speci- 

fic—and unceasing study of the facts 


with | 


and forces affecting a business en- | 


terprise are essential to a lasting 
individual success 
service to the public. 
We 
Permanency and continuity of 
service are baSic aims of business, 
that knowledge gained may be fully 
utilized, confidence established and 
efficiency increased. 


Vi. 
Obligations to itself and society 
prompt business unceasingly to 


strive toward continuity of opera- 
tion, bettering conditions of employ- 
ment, and increasing the efficiency 
and opportunities of individual em- 
ployees. 

WAU 


and to efficient | 


Contracts and undertakings, writ- | 


ten or oral, are to be performed in 
letter and in spirit. Changed con- 
ditions do not justify their cancel- 
lation without mutual consent. 


Vnoe 


Representation of goods and serv- | 


ices should be truthfully made and 
scrupulously fulfilled. 


IX. 

Waste in any form,—of capital, 
labor, services, materials, or natural 
resources,—is intolerable and con- 
stant effort will be made toward its 
elimination. 

X. 

Excesses of every nature,—infla- 
tion of credit, over-expansion, over- 
buying, over-stimulation of sales,— 
which create artificial conditions and 
produce crises and depressions are 
condemned, 


Milk and Cream Consumption 


on the Increase 


Consumption of fluid milk and 
cream in both farm and city homes 
has been increasing rapidly for sev- 
eral years, a survey just completed 
by the United States Department of 
Agriculture indicates. Average con- 
sumption in 1923 was 53 gallons, 
compared with 50 gallons in 1922, 
and 49 gallons in 1921. The aver- 
age daily consumption in 1923 fig- 
ures out 1.16 pints per person. 


Farm people who have producing 
cOws, consume more milk and cream 
than do city people, but farm people 
without cows or with non-produc- 
ing cows consume less than do city 
people, the survey shows. Average 
daily per capita consumption on 
farms having cows was 1.78 pints 
in 1923; on farms without cows or 
having non-producers the average 
consumption was .775 of a pint, and 
in city homes the per capita daily 
consumption averaged .87 of a pint. 

The farm figures were tabulated 
from approximately 30,000  sche- 
dules of consumption on individual 
farms, and represent the most com- 
prehensive survey ever made of 
milk and cream consumption. Data 
on consumption in cities were ob- 
tained principally from boards of 
health and covered nearly 300 cities, 
or about 25,000,000 people. 


—Dairyland. 


ll 


Unfair competition, embracing all 
acts characterized by bad faith, de- | 


ception, fraud, or oppression, includ- 

ing commercial bribery, is wasteful, 

despicable, and a public wrong. 

Business will rely for its success 

on the excellence of its own service. 
XII. 

Controversies will, where possible, 
be adjusted by voluntary agreement 
or impartial arbitration. 

eT 

Corporate forms do not absolve 
from or alter the moral obligations 
of individuals. Responsibilities will 
be as courageously and conscien- 
tiously discharged by those acting 
in representative capacities as when 
acting for themselves, 

XIV. 

Lawful cooperation among busi- 
ness men and in useful business or- 
ganizations in support of these prin- 
ciples of business conduct is com- 
mended. 

XV. 

Business should render restrictive 
legislation unnecessary through so 
conducting itself as to deserve and 
inspire public confidence. 


Arctic Dairy Products Co., 
3301 Grand River Ave., 
Detroit, Michigan. 


Dear Sir: 


A New Record for Nizer 


Some time ago an article in this 
paper announced that the Detroit 
Branch had not received a service 
call from 600 Nizer cabinets in three 
days. That fact vouched for the 
stability of the comparatively new 
ice machine. But now Mr. Pres- 
ton, from Owosso, informs us that 
he can go one better. For five 
weeks, ending November 15th, the 
Owosso branch had not received a 
single service call from any of the 
fifty dealers using the Nizer cab- 
inet. It is instances of the above 
nature that aid us to believe that 
the death knell of the old ice and 
salt cabinet has been sounded, while 
the other makers of ice machines 
will find it a difficult task to build 
a cabinet to equal the Nizer. 


Dairy Products on Increase 


Recent news items from the U. S. 
Department of Agriculture that are 
of interest to the dairy producers 
is the fact that dairy production in 
New Zealand, Australia and Argen- 
tina has greatly increased, and al- 
though production has grown rap- 
idly in the European countries, the 
improved financial conditions of 
those countries has had a tendency 
to hold up the market. 

Another item of great importance 
is the fact the milk consumption 
has increased 23 per cent in the last 
three years, and the per capita con- 
sumption of butter from 14.7 to 17 
pounds. 

Dairying has been more profitable 
than other lines of agriculture the 
world over, which combined with 
the’ European margarine industry 
depression gives evidence that but- 
ter consumption is increasing. 


—P. V. A. 


“Oh, Dry Those Tears” 


Of all the dreary looks and sad, 
Upon the brow of a carefree lad, 
You can’t beat poor young Jimmie 
Beattie, 
Who for two tickets, each paid 
two bucks fifty; 
To take his girl to the foothall 


game, 
No, don’t get worried, it didn’t 
rain; 
He lost one ticket, what a sleep- 
less night, 


All on account of Annie White 
Who found, but did not return it, 
Until Saturday morning, yes, gosh 


durn it; 
And then his tears were turned to 
joy, 
And Jimmie again was a happy 
Boy. 


—G. H. 


By good fortune I recently bumped into the November issue 


of “The Arctic Circle.” 
refreshing. 


.” I found it to be intensely interesting and 
Behind it seems to gleam the genuine honest-to- 


goodness spirit of good-will and good fellowship. 


I should count it indeed a privilege if you would be so kind 
as to add my name to your mailing list. 


Please accept my congratulations on both the purpose and 


context of “The Arctic Circle.” 


Cordially yours, 


CHAPIN-SACKS CORPORATION, 


CHAS. E. KREY, 
Supt. Production. 


Over the Counter Helps 


INSIPID DRINKS 


(Editor’s Note: This is the first 
of a series of articles dealing with 
soda dispensing, written by Mr. F. 
J. Neverman, Detroit Branch.) 


Nothing will more quickly destroy 
a profitable soda fountain business 
than the serving of insipid, or poorly 
carbonated drinks. And it natural- 
ly follows that the fountain owner 
who at all times serves a cool, 
sparkling drink will soon establish 
a following in his particular neigh- 
borhood. 


I find that many dispensers oper- 
ate under the mistaken idea that it 
is perfectly all right to draw warm 
carbonated water and add a little 
chipped ice. This is utterly wrong, 
because if the water is warm when 
it leaves the draft arm it has lost 
most of its gas charge. The addi- 
tion of chipped ice and the prac- 
tice of stirring simply drives more 
gas out of the water, and the result 
is a flat, lifeless drink. 


Proper Carbonation Important 


There are any number of dispen- 
sers who give little thought to prop- 
er carbonation; yet it is the most 
important factor in the building of 
soda fountain business. Carbonic 
gas gives life and sparkle to the 
soda fountain drink and brings out 
the flavor of the syrup. It is a fact 
easily proven that a highly carbon- 
ated drink tastes colder and relieves 
thirst to a greater extent than a 
poorly carbonated, or flat drink, 
even though the latter may have 
been chilled to nearly freezing by 
the addition of chipped ice. Besides, 
it is cheaper and more satisfactory 
to properly carbonate than to buy 
ice. 

It is not the intention of this 
writer to go into the technical 
phases of correct carbonation, but 
rather to point out its importance. 
Manufacturers of carbonating ma- 
chines have service departments 
ready to advise with the dealer and 
correct any faults which may exist. 

Simply stated, carbonation takes 
place when carbonic gas and water 
are brought together, some of the 
gas being absorbed by the water. 
The degree to which water is car- 
bonated depends upon its tempera- 
ture and the gas pressure used. As 
the relation between pressure and 
temperature, and the manner in 
which complete saturation, or high 
carbonation may be obtained, this 
is a matter for manufacturers, as 
above stated. 

Clean Pumps Frequently 

Syrup pumps should receive regu- 
lar attention and be thoroughly 
cleaned at least every two months. 
This is especially necessary on 
pumps vending acid syrups like 
lemon, orange, cherry and Coca- 
Colas 

If the carbonated water begins 
to take on a metallic taste, you may 
consider this notice from your car- 
bonator that it needs washing. This 
should be done at least once or twice 
a year because of the accumulation 
of mineral and vegetable matter. 


I am indebted to Messrs. Murray 
and Shaw of the Coca-Cola Co. for 
the following directions for washing 
a carbonator. 

All carbonators not being alike, 
it is impossible to give one set of 
directions that may be followed in 
detail in washing all makes. The 
principle of most carbonators, how- 
ever, is alike, and it will not be 
difficult to clean any machines by 


slightly modifying the instructions 
herein contained when necessaary. 


1. Cut off gas at head of drum, 
and city water and electricity at 
carbonator. 


2. Empty the carbonator entirely 
by drawing water through draft arm 
at the fountain. Save some of this 
carbonated water in a bottle so 
service at your fountain will not be 
interrupted for lack of carbonated 
water while the machine is being 
cleaned. 

3. Mix thoroughly a solution of 
bicarbonate of soda (common cook- 
ing soda) and hot water, one pound 


of soda to every gallon of water. 


Most carbonators will hold four to 
five gallons of this solution. 


4. With a funnel, pour the soda 
solution in carbonator at block tin 
pipe connection leading from the 
body of carbonator to draft arm, 
which must be disconnected for the 
purpose. After solution is in, re- 
place the connection. 


5. Turn on electricity and allow 
carbonator to operate for a few min- 
utes, thus washing the inside of the 
carbonator. Cut off electricity. 


6. Put forty or fifty pounds of 
gas in carbonator and cut gas off 
again at drum. This will give suf- 
ficient pressure to force solution 
through pipe coils and out of draft 
arm. Draw off all of the solution 
through draft arm at fountain with 
gas cut off at drum. 


ry 


pump to operate until the carbon- 
ator is about one-third full as shown 
on gauge glass. Cut off electricity. 
Put forty or fifty pounds of gas 
in carbonator and cut off gas. Draw 
off rinsing water at draft arm. 


8. Turn on city water and elec- 
tricity and feed gas slowly until 
proper operating pressure is reg- 
istered. Let carbonator operate un- 
til it is automatically cut off. 

9. After machine has been in 
operation for a few minutes, draw 
off a few glasses of carbonated 
water and see that taste and quality 
are O. K. If not, continue to draw 
off until all of the soda taste is 
gone and the water is clear and 
sparkling. 


No News to Him 
“Oh, Mummy, that man’s bald!” 
“Hush, dear, or he will hear you.” 


“But he knows already, doesn’t 
he?” 


eee 


Good Displays Help Sales 


A credited magazine which is 
recognized as an authority on adver- 
tising, recently devoted a full page 
to an article voicing the merits of 
window display work to increase the 
sales of some article or product. 


7. Turn on electricity and allow | Dealers who are looking for sugges- 


tions to increase the sale of ice 
cream throughout the winter might 
do well to keep this in mind. It is 
understood that there must be some- 
thing to suggest any product to the 
consumer. In the summer, people 
look for something to help them 
withstand the heat, and this leads 
to a large sale of ice cream. How- 
ever, the wintry blasts do not lead 
one to thinking of frozen dainties. 
Then a new method must be used 
to sell the product. One’s appetite 
for sweets is not abated by the cold 
weather. The sales will not fall 
very far if the dealers expend extra 
energy in pushing their fountain 
products. It is suggested that deal- 
ers use window and counter dis- 
plays effectively; your salesman will 
furnish you with some excellent 
signs. Successful merchants in any 


line realize the value of suggestion. 
Don’t store away your display cards, 
but show them double force and 
watch the increase in sales. 


Ws have contracted with one of the largest manufacturers of all 
kinds of high grade store fixtures for the exclusive sale of their 


fixtures in Michigan. 


Floor plans and elevation drawings with quotations gladly furnished 


We will specialize in 


Drug Stores 
Restaurants 


Confectionery Stores 


whether you intend to buy now or not. 


Announcement 


Let us show you what we can do in designing a store layout for you that 
will solve your merchandising problems. — 


This service is free and places you under no obligations to buy. 


We also have the exclusive sale of an 


Electrically Cooled Soda Fountain 


The Only Self-contained 


Mechanically Refrigerating Fountain 


The cooling is done automatically with the famous Nizer machine. 


on the Market 


absolutely free from the use of ice. 


It is 


Now is the time to place your order before the spring rush is on. 


Mail all inquiries to 


Connor Fountain Supply Co. 


OWOSSO, MICHIGAN 


NATIONAL ICE CREAM 
SLOGAN ANNOUNCED 


In a recent contest open to the 
public for the purpose of choosing 
a suitable slogan for national ice 
cream advertising, a Canadian girl, 
Miss Edith Ashcroft, of Kingston, 
Ontario, won the prize of $1,000. 
The slogan which she submitted 
was: “Serve It—And You Please 
All’ The words are written in a 
circle surrounding a fancy brick of 
ice cream. There is no mention of 
the product in the slogan but it is 
well suggested by the picture. 
There were over 100,000 different 
slogans sent in and the judges had 
quite a task in choosing the best 
one. The fact that there is so much 
leit to the reader in this slogan adds 
to its value. The writer evidentally 
realized the value of suggestion in 
advertising a product. 


ICELESS CABINETS 
TALKED AT MEET 


_At the recent National Conven- 
tion of Ice Cream Manufacturers 
in New Orleans, one needed only 
half an ear to discover that the prin- 
cipal subject of interest in the indus- 
try today is the iceless cabinet. 


Twenty-six papers were delivered 
on this subject alone. And it is 
interesting to every Arctic-Connor- 
Nizer man to note that of these 
twenty-six speakers, seventeen were 
Nizer boosters. The others, for the 
most part, spoke only from their 
general experience with refrigera- 
tion. 


Opinions as reflected in the ice- 
less cabinet speeches show clearly 
that the old bug-a-boo of iceless 
cabinet service is dead. The one or 
two speakers who raised this ques- 
tion were overwhelmed with evi- 
dence favorable to the iceless cabi- 
net in this respect. Since the facts 
for this favorable evidence were 
drawn principally from the Nizer 
users, this news comes not as a 
surprise but as expected confirma- 
tion of the opinions of thousands 
of retailers throughout Michigan. 


Grand Ledge Sends Men to 
Conventions 


With the staging of the National 
Dairy Show every year a great deal 
of time and money is spent to ad- 
vance the interests of the dairy in- 
dustry, and realizing that the indus- 
try has its beginning with the pro- 
duction of milk, a plan was devised 
in the Condensing Division of the 
Company whereby funds were 


raised by popular subscription in | 
the communities where the plants | 


are located and farmer delegates 
sent to the show. The only obliga- 
tion assumed was that he write of 
his trip and at the same time give 
his ideas for methods of improving 
dairy production in his 


farmers’ clubs and Grange meetings, 
he would do so. 

Delegates sent from Grand Ledge 
were Robert Doty, Earnest Miller, 
Leon Ginter, A. B. Niles and John 
Strange. Ovid sent James Brown, 
Charles Tompkins and James Mc- 
Bride. 


—P. V. A. 


Appreciation 


We never know a greater char- 
acter until something congenial to 
it has grown up within ourselves. 


—Channing. 


Around The Circle 


Rat Bie 


es 
See 


Bel 
. both soccer tos 


And now Cromaine Hall is dear to the “better half” of the Nizer-Arctic- 
Connor-C. T. K. Organization 


Jenkins Enrolls at U. of M. 


A good example of pluck and 
determination is George Jenkins, 
known in Detroit as “Buster.” 
“Buster” found his way from his 
home in Bangor, Maine, to Detroit, 
which was only a stopping place, as 
he was en route to Ann Arbor. He 
worked on a milk route for a year, 
and by steady and efficient work 


| he accumulated enough money to 


enable him to make a good start 
at the University of Michigan last 
September. He has shown a lively 
enthusiasm for his work at all times 
and we are sure that this same in- 
domitable spirit in the class room 
will bring him success in his schol- 
astic work and also in his business 
life. During his free time he works 
in the Connor Branch in Ann Ar- 
bor. The Alphe Tau Omega have 
pledged “Buster” as a prospective 


| member of their fraternity. 


Arthur Crippen has opened a new 
store, his third one, in Ann Arbor, 
on Saturday, Nov. 15th. The new 
store is located on the corner of 
North University Ave. and Thayer 
St., directly opposite the Hill Audi- 
torium. The Connor Fountain Sup- 
ply Co. completely equipped this 


| store with fixtures, soda fountain, 


and supplies. 


The Nizer Laboratories and the 
Connor Fountain Supply Company 
have recently developed something 
new in chocolate ice cream which 
should be in great demand by con- 
sumers who like rich 
flavor. 


have recently leased property oppo- 
site the Huron Hotel in Ypsilanti, 
where they will have a store similar 
to their stores in Flint, Pontiac and 


; | Port Huron. 
locality. | 


Also that if called on to talk at | 


Sutherland & Goldsmith, 
Ypsilanti, have recently opened a 


chocolate | 


of | 


very attractive ice cream parlor on 


E. Washington St. They are 
equipped with a short unit fountain 
and an eight hole Nizer cabinet and, 
of course, are pushing Connor’s 
World’s Best Ice Cream. 


Miss Mitchell, the champion 
sprinter from the Lansing office, 
who sprained her ankle while at 
the Girls’ Meeting at Waldenwoods, 
is back to work after an absence of 
about three weeks. .She is now in 
training for future meetings of the 
girls. 


Fields and Smith have opened a 
new drug store at 528 W. Maple, 
Lansing. Their store, which is very 
attractive, is located in a very good 
residential district which has not 
had a drug store. Mr. Fields was 
formerly with the Harvey Drug Co., 
of Lansing, and Mr. Smith is con- 
nected with the Buck Furniture Co. 


D. S. McCoy, while delivering 
ice cream the other day, tried to 
imitate the Irishman who opened 


| the door to the elevator shaft and 


stepped in, thinking it was a stair- 
way and found it was a long step 
to the bottom. Mac took the first 
step O. K. but missed the other 
eight. When he finally struck bot- 
tom the can of cream that started 
downstairs caught up with him, 
fracturing several bones in his left 
hand. Moral: Give the can of cream 
a good start before you fall. 


Lawrence Abbott, who was form- 
erly with the Arctic-Lansing, is now 
working out of the Arctic-Connors 
plant. 


Oh! Dear! Oh! Deer! 
Messrs. L. L. Hosier and E. M. 


| May spent a week in the north 


woods during November. The 
hunting was very good, they say, 
a special freight was dispatched to 
carry home the many deer who fell 
before the guns of these crack rifle- 
men. 


Mr. D. H. Plunckett, service man 
at the Nizer, who was ill for some 
time with an attack of pneumonia, 


IE Bs | has fully recovered and is back on 
The Mercer Drug Co., of Flint, | 


the job again. 


The Russ Manufacturing Com- 
pany recently took over the inter- 
ests of the Walker Fountain Cor- 
poration. They had not been using 


the Nizer cabinet to any great ex-- 


tent up to that time, but now they 
have become strong boosters of the 
Nizer iceless cabinet. 


R. G. Fisher, superintendent of 
the Pontiac Branch, just returned 
from a week’s hunting trip in the 
North. Hard luck, R. G., the hunt- 
ers should have left at least one 
deer. 


Miss Charlotte Halwig and Miss 
Minnie Orr were callers at the Pon- 
tiac Branch on Armistice Day. You 
found us any way, eh, girls, even 
if you were directed to the old 
“Brewery.” 


The MacDiarmid Candy Co., of » 
Detroit, recently opened a very at- 
tractive shop in Pontiac. It is the 
hope of the Pontiac Branch to be 
serving it with Arctic—quality, in 
the near future. 

Mr. Harper F. Zoller and family, 
of Detroit, were recent callers at 
the Pontiac Branch. 


Wm. Gay has just opened a new 
confectionary at 14 S. Saginaw St., 
Pontiac, Mich. Bill says service 
comes first, and with a Nizer cab- 
inet and Connor Brand Ice Cream 
he says he will do the business. In 
addition he installed new and up- 
to-date restaurant equipment which 
will add trade to his already estab- 
lished restaurant business. The 
Arctic Circle: wishes you success, 
Bill. 

A recent event at the Pontiac 
Branch was a 100 yard foot race 
between C. Y. Sias, driver, and J. 
J. Little, manager. Wager, 10-lb. 
turkey. Winner, J. J. Little. 


SPEED?—WELL, I GUESS. 


J. J. Little, of the Pontiac branch, 
states that in spite of the backward 
summer his branch has enjoyed a 
steady increase over last year’s 
sales. 


The Alma Plant is on winter 
schedule. For the month of No- 
vember we will show 100% increase 
in business over the same month 
last year. Also all wood ice cream 
cabinets are cleaned and varnished 
and 90% of our tubs are painted 


ready for 1925. 


C. R. Robertson expects to spend 
the month of December at his store 
located in Carson City. Mr. Rob- 
ertson is with Nelson & Baker, 
wholesale drug firm, at present. 
Mr. Torrey has charge of the Car- 
son City store. 


When in St. Louis and in need 
of something to eat, stop at The 
Crow’s Nest, enjoy’a good meal and 
some of Connor’s World’s Best Ice 
Cream. Meet Mr. Crow and you 
will enjoy him as much as you do 
his food. 


R. B. Burgess in connection with 


.his drug store at Alma also does 


a large picture business. If you 
have any films send them in to him 
as he has an equipment second to 
none in this section of the state to 
handle this work. 


The officials and directors of the 
Fenton State Savines Bank are 
greeting their friends in a new 
home. Fenton can now boast of 


| two excellent banks. 


Chas. B. White, an Arctic boost- 
er, late of Hartland. has opened 
ice cream parlors at South Lyons, 
and is installing a Nizer cabinet 
with other improvements. 


The Greystone Chocolate Shop of 
Ypsilanti recently changed their 
soda fountain and installed a steam 
table so they might more efficiently 
take care of the rush when stu- 
dents come in morning, noon and 
night. They find that they can take 
care of their customers much more 
satisfactorily. 


New Storage Room at Bay City 


Evidence of an increase in busi- 
ness at Bay City is shown by the 
fact that Hugh McDonald has be- 
gun work on a new storage room 
in that city. The room when com- 
pleted will have a capacity for two 
thousand gallons. 
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EMPLOYEES RECEIVE BONUS ON STOCK 


Good Speakers Feature 
Arctic’s Employees’ 
Party 


The private dining room adjoining 
Sinbad’s restaurant was the scene of 
much merriment on Friday, December 
19th, when the employes of the De- 
troit branch dined and danced as guests 
of the Arctic Dairy Products Com- 
pany. The purpose of the gathering 
was to foster and promote more of the 
spirit of friendly association that is 
so evident among Arctic workers. 


When the dinner had been dispatch- 
ed with gusto, the guests were enter- 
tained by a very spirited program ar- 
ranged by Mr. H. A. McDonald, in 
which he received the whole hearted 
co-operation of the talented but some- 
what shy employes. A very pleasing 
variety of home talent was revealed 
in the course of the evening, demon- 
strating the fact that the Arctic em- 
ployees excel in more than the gentle 
art of making and selling ice cream. 

To start things rolling in a fitting 
manner, “Harry Mac” sang a few 
well chosen selections to the perfect 
satisfaction of all present. 

Miss Norma Quinn when asked to 
tell some of the woes of a milk maid, 
responded with two well interpreted 
anecdotes. Not to be outdone by the 
Scotch baritone, Harry McDonald, A. 
R, Zanolli, a “second cousin” to Caru- 
so, sang “Dreams of Long Ago.” 
Zanolli says Caruso was a good singer, 
also. Mr. Zanolli then told the guests 
some of the amusing incidents in his 
rise from an Italian cradle to the posi- 
tion which he holds today—head of 
our “Foreign Department.” 

New men in the organization were 
introduced! likewise old men in new 

(Continued on Page 4, Col. 2) 


Rein’s Half-way Pharmacy to 
Have New Location 


Mr. Rein, proprietor of the Half- 
way Pharmacy, has outgrown his 
present quarters and will move to 
his new store around the first of the 
year. His new location is near 
enough to the old one that he will 
not lose any of the trade which has 
been his in the past. He informs us 
of an incident that justifies our 
slogan that “quality counts.” 
Through some mistake a sign was 
hung out of his new store advertis- 
ing another brand of ice cream. 
Hardly was it in evidence than a 
score of Mr. Rein’s patrons noti- 
fied him that he would lose their 
trade in the event that he stopped 
using Arctic ice cream and sold this 
other brand in his new store. Need- 
less to say, the Halfway Pharmacy 
will remain an Arctic “stop.” The 
combination of the old policy and 
the improved surroundings should 
insure Mr. Rein a prosperous busi- 
ness. 


Order For 1000 Santas 
Breaks Record 


The largest single order ever re- 
ceived by the Company for indi- 
vidual molds was recently filled for 
the annual Christmas party of the 
Junior College of Grand Rapids by 
our branch in that city. 


According to Mr. Claude Piper, 
the production of 1000 Santa Claus 
molds is no simple trick. Nearly 
everyone in the plant was pressed 
into special service in order to fill 
the order on time. The garage 
superintendent, the cabinet service 
man and several others who ordi- 
narily have nothing to do with ice 
cream production, worked overtime 
so that the Grand Rapids branch’s 
reputation for service might not suf- 
fer. 

Delivery was made promptly and 
the customer was thoroughly satis- 
fied. 


AUTO-CALL IN USE IN : 
DETROIT 2°" 

A new and novel method of locat- 
ing men who are wa or gan ¥é 
pointment or a Fee h Abed 
set in use in the Detroit plant. The 


Auto-call is a system which has been : 


used to a great advantage in other 
places and ought to be a great im- 
provement here. It is a_ system 
which automatically rings the bells 
which are situated throughout the 
plant. The men who are the most 
often looked for and the men who are 
apt to be in various parts of the plant 
have a number. On hearing the bell 
sound their number they call the switch- 
board and receive the message. 


_| Jast named two cities have already 
‘had the campaign. 


lic 


Managers Approve 1925 
Ad. Plans 


At the Branch Managers’ meet- 
ing in Lansing on Tuesday, Decem- 
ber 23rd, a complete outline of 1925 
advertising and merchandising ac- 
tivities for all branches of the 
Arctic-Connor business was pre- 
sented, and after slight alterations, 
was adopted. 

In brief, this plan calls for a 
series of campaigns in which ad- 
vertising and sales effort are com- 
bined—each featuring for a short 
period some interesting business 
getting idea. The first of these 
campaigns takes place during the 
week ending January 17th and 
features the wonderful new dish 
called “Hot Ice Cream.” News- 
paper advertising and store adver- 
tising will get the message across 
to the public. All Arctic-Connor 
cities except Detroit, Ann Arbor 
and Lansing will take part. The 


The hearty co-operation of the 
entire organization and of all re- 
tailers is earnestly requested. Re- 
member—it pays to make the pub- 
feel that Arctic-Connor ice 
cream is a live issue. Details, in- 
structions and information as to the 


execution of the campaign have been 
sent to all branch managers and 
all retailers by mail. 


An Irishman, reading from a tomb- 
stone the inscription: “Here lies an 
honest man and a lawyer,” at once 
exclaimed: “Two men in wan grave, 
be jabbers!”—Hydrox News. 


Dividend on “Preferred” 
Will Reach 10% 


Holders of the Arctic Preferred 
Stock which was issued to the em- 
ployees last spring will be paid hand- 
some dividends this year. The follow- 
ing letter has been sent to the holders 
of the stock informing them of the 
bonus which was declared by the exe- 
cutive committee. 

To Arctic Employes: 


At a recent meeting of the Exe- 
cutive Committee, it was voted to 
award a bonus of 3% on the Arctic 
Preferred Stock issued to, and held 
by employes. which was purchased 
through the Employes Stock Pur- 
chase Plan. The bonus will be paid 
to holders of record as of December 
20th. The checks will go out within 
the next few days. 

You will remember when the Stock 
Purchase Plan was explained to you 
last spring, it was stated that the 
Company would pay anywhere from 
nothing to 5% extra on this stock de- 
pending on the degree of prosperity en- 
joyed by the Company during the 
year. 1924, as you know, was a poor 
year, from the weather standpoint and 
while our sales in some branches ex- 
ceeded the year before, on the whole, 
we ran slightly behind. 1924 also was 
a bad year for the Condensing Divi- 
sion on account of the large over- 
production resulted in prices on milk 
powder and condensed milk being be- 
low the cost of production at times. 

In spite of the cool weather and the 
flooded market for manufactured milk 
products, our Company has shown very 
satisfactory earnings this year—in fact 
the largest earnings in the history of 
the business although we will not ex- 
ceed 1923 a great deal. The final 
figures for the year are not available 
as yet, but from present indications, 
the earnings after deducting interest 
on bonds, will amount to six or seven 
times the dividend requirements on 
the amount of our preferred stock out- 
standing. With the dividends earned 
six or seven times over; with net as- 
sets of over $300.00 for each share 
outstanding; with the Company in ex- 
cellent shape financially; with a his- 
tory of uninterrupted earnings running 
back ten years; and with the future 
prospects of the Company never 
brighter, this stock surely should rank 
very high as a conservative invest- 
ment. 

As you possibly know, this stock is 
followed by $1,133.480.00 of Common 
Stock paying regular dividends of 8%, 
but of course dividends on the Pre- 
ferred Stock must be paid first, then 
whatever is left goes to the Common. 
Likewise the Preferred Stock is pre- 
ferred as to assets and in the event 
the Company were sold or liquidated, 
the Preferred Stock would have to be 

(Continued on Page 4, Col. 1) 
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self first of all. 


pays you too little. 
‘does. 


‘what a gymnasium 
muscles. 


‘privilege. 


far) oe 


Founded 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, ad- 
vertisements, and editorials should 
be addressed to E. J. Mattimoe, 
Arctic-Detroit. 


EDITORIALS 


Why Work Hard? 


For all who are hired to work 
for others, this article is intended. 
There is no greater mistake than 
skimping your work because you are 


tworking for another, and fear you 


may do too much. 
'- For your own sake remember that 
whatever you do in the way of hon- 
est concentrated work you do first 
of all for yourself. 

Only one thing in the world can 
improve you and better your condi- 
tion, and that thing is your own 
effort. 

You begin life with certain mental 
faculties, and with certain muscular 
faculties. Their development or 
‘decay depends entirely on yourself. 

No work that you do is worthless. 
It will never pay you to neglect or 


Slur the task you have undertaken. 


You may be idle, in the thought 
that you are indulging yourself at 
‘the expense of your employer. It is 
a. dishonest thought, and it is a 


‘stupid thought at the same time. 


You may rob your employer of 
the time that he pays for, but when 
you shirk your work you rob your- 


‘ You may say that your employer 
Perhaps he 
But that is mo reason for 
hurting your moral _ character 
through dishonesty. It is no ex- 


‘cuse for failing ‘to develop your- 


self. 


The store, or factor or office in 
which you work is to your mind 
is to your 


You enter a gymnasium and pay 


for the privilege of working there. 


You do not say to yourself: “This 


‘gymnasium belongs to another man. 


The profits go to him, and so I'll 


‘not work hard.” 


On the contrary, you realize that 


the owner of the gymnasium gives 


you the chance to develop your 


‘muscles, and you thank him al- 


though he makes you pay for the 
And you do your very 
best, on the trapeze, rings, parallel 
bars, or in any other direction. 

Act in your work as you do in 
your gymnasium hours. 

There is no kind of work that 
can fail to make you a better and 
more successful man if you work at 
it honestly and loyally.—(Excerpt 
from Cleveland Press). 


How To Live In 1925 


Worry less and work more. 
Ride less and walk more. 
Frown less and smile more. 
Drink less. and breathe more. 


. Eat less and chew more. 


Waste less and save more. 
Preach less and do more. 


Keeping Service Right 
By Joe R. Hanes 


Some eight or nine years ago the. 


ice cream industry was growing fast 
and transportation was beginning 
to be a problem among the manu- 
facturers of the country. Up until 


1916 the Connor Ice’ Cream Com- | 


pany and Fountain Supply Com- 
pany were using horses. In 1916 a 
Renublic truck was purchased to 
speed up deliveries and long dis- 
tance transportation. The follow- 
ing. year, 1917, 6 cars and trucks 
were added. In 1918 the fleet was 
increased by 14 cars and trucks. 
Again in 1919 15 cars and trucks 
were added, and a few of the older 
machines traded in to dealers and 
sold. In 1920 8 cars and trucks 
were purchased; in 1921 16 new cars 
and trucks were added; 
cars and trucks were added; in 1923 
15 were added, and in 1924 14 were 
added. From to time older cars 
and trucks have been traded in and 
sold, until at the present time the 
Company has 49 trucks and cars, of 
different makes. 

All equipment is overhauled and 
rebuilt in the Owosso garage, 
where we carry a light service stock 
of parts for all trucks in use by the 
company. We have a very well 
equipped repair shop, and are add- 
ing to the machinery from time to 
time. 

During June, July, August and 
September Mr. Earl Morgan makes 
inspection trips to the branches, do- 
ing light repair work and adjust- 
ments where possible. 

About October ist overhauling of 
equipment begins and is generally 
finished about June 1st. Connor’s 
new garage in Owosso will help 
greatly to speed up production of 
cars and trucks during rebuilding. 
In the winter, for a period of about 
two months, we have from 3 to 4 
extra men. During the past year, 
we did overhaul service for 12 Arc- 
tic trucks, 5 for Lansing, 5 for 
Jackson, 1 for Grand Ledge and 1 
for Fenton. 

I have been employed by the 
company for 5% years and I greatly 
enjoyed associating with both em- 
ployers and employees. I hope al- 
ways to be counted a booster. 


JOE R. HANES. 


Nizer Users Send Praise 


The Nizer Co., 
Detroit, Mich. 


Gentlemen: 


I am well pleased with the two 
cabinets installed in my store. They 
have both run perfectly after the 
first adjustment. 

The cream is always in perfect 
condition, 

I have made a big saving in ice 
bills, to say nothing of the saving 
in time. I am out where we pack 
our own. 


Can’t say too much for the Nizer. 
Yours respectfully, 


Lake Orion Pharmacy, 
Orion, Michigan. 


Teacher asked her class if they 
could compose a rhyme, using the 
word, “Nellie.” She finally called 
up Johnny Jones. Johnny arose, 
much embarrassed. 
“There was a _ pretty 

named Nellie, 

Who fell. in..the water. and wet 

her little feet.” 

“Why, Johnny, 
rhyme.” 

“I know it doesn’t; the water was 
not deep enough.” 


little girl, 


that doesn’t 


in 1922 19° 


that nature. 


Ice Cream is Gibbon’s 
Favorite Dish 


By ED. W. SMITH 
_ (Detroit Times) 

Tremendously puzzling and in- 
teresting “are the constant argu- 
ments over the best training meth- 
ods to be pursued by boxers. 

Verily, what is milk and honey 
for one man is poison, for another, 
and thus the arguments run. One 
likes red meat, another wouldn’t 
touch it; chicken is good in one 
spot and bad in another. One 
thinks beer is excellent to build up 
on and another will scream in rage 
at the thought of alcohol. 

Ice Cream Gibbons’ Favorite 

Sweets are a constant source of 
contention among athletes. One 
says they are. much too fattening 
and their effects are hard to remove. 
Listen to what Tom Gibbons, one 
of the world’s greatest fighters, has 
to say about sweets and especially 
ice cream. 

“T eat it by the pint and more 
often by the quart,” says the St. 
Paul man, “and it is the finest 
thing in the world for an athlete.” 

At certain stages of a fighter’s 
training there is a tremendous cav- 
ity created “down under” that is 
hard for him to tolerate. When he 
is pretty well dried out and a bit 
feverish as a result of excessive 
work there is a void that needs at- 
tention. Then it.is that some rush 
for something like beer, if it’s near 
or otherwise. There must be some- 
thing taken in to fill the craving 
created by the training. Gibbons 
believes in ice cream to fill the cay- 
ity. 

“Tt increases my hitting force— 
that I know through constant ex- 
perimenting,” he told the writer the 
other day while he was in Chicago. 
“When of good quality and eaten 
slowly, nothing could be better for 
aman. Some athletes may not like 
it and will insist upon beer or beef 
tea or a thin soup or something of 
But ice cream for me 
every time. It is the most refresh- 
ing thing in the world. 

“Personally I do not like alcohol 
in any form, not because I have 
any qualms on the prohibition ques- 
tion or anything of the sort. Those 
who like it may have it as far as 
I am concerned. It simply does not 
agree with me. I am a booster 
first, last and always for ice cream 
for the athlete, and especially for 
the fighter. 


Seldom Agree 

“My brother Mike and I seldom 
agree on things. He doesn’t agree 
with me in the matter of diet. He 
doesn’t agree with me in a lot of 
things I do in a boxing way. But 
I have figured it out that one man 
may hit in a certain way and do 
it mighty well. The same things 
would not apply to another man of 
different height or build. Mike al- 
ways argued that a man should box 
as if a spike were driven right 
through his. hand down into. the 
floor and never deviate from the 
imaginary fins thus described. 

“By the hour I tried that and 
found it would not fit my build. I 
am taller than Mike and my bones 
are different. You see, one man 
may be short in the waist, as Mike 
is, and a man of greater waist 
length could not assume the same 
style with the same success. It is 
my principle that a man should be- 
come a student and create his own 
stvle. one that fits him, and not go 
blindly after the style of another, 
which may not fit him at all.” 


“Money you don’t make—when you 
could—is money: you ‘lose. - 


You Cross Word Puzzlers, 
Ahoy! 


Here is a cross word puzzle con- _ 
tributed by Mr. T. L.. Valerius, 
Sales Manager of the Nizer Cor- 
poration, which employes one of the 
oldest words of civilization and one — 
of the newest. Try your wits—or 
chew your pencil if that’s the cross 
word custom. Send your answer 
to the “Puzzled Editor,” care of 
the Arctic Circle, Arctic Dairy 
Products Company, Detroit, Michi- 
gan. 


Prizes? Ah, yes. Let us settle 


this matter by saying “Virtue is 
its own Reward.” 


Horizontal 
i—Semi-precious metal 


2—Corporation name 
3—Faithful animal 


Vertical 
4—Has to do with years 
5—A coined word 
6—Huge 


Milk Valuable as a Food 


The sooner the general run of the 
public becomes well informed on 
the relative food value of milk com- 
pared with solid foods, the better it 
will be, both for the health of the 
consumer and, of course, for the 
dairy business. Too many people 
consider milk only as a drink. They 
do not think of it as a real nourish- 
ing food. They seem to think that 
milk is fed to babies only, because 
of the fact that they are babies, not 
for the real reason that it is a food. 
It has been established by lab- 
oratory tests that milk contains 
more solids than is contained in the 
edible portion of the same amount 
of onions, beets, carrots, squash, 
pineapple, turnips, oysters, cabbage, 
radishes, cauliflower, spinach, water- 
melon, pumpkin, tomatoes, aspara- 
gus, celery, lettuce or cucumber. 
The dairy business is flourishing at 
present and we can be most optimis- 
tic for we know that it will steadily 
increase. as the customers become 
better educated concerning the real 
value of milk products as a health 
builder. 


Sentimental Shorthane 


On his tour of the district, an in- 
spector of city high schools came 
before a class of girls. He wrote 
upon the blackboard, “LXXX.” 

Then peering over the rims of his 
spectacles, at a good looking girl 
in the first row, he asked: 

“Young lady, I’d like to have you 
tell me what that means.” 

“Love and kisses,” the girl re- 
plied. 


In a cemetery at South Bethle- 
hem, Pa., this sign appears: ‘“Per- 
sons are prohibited from picking 
flowers from any but their own 
graves.” . 


How to Sell Brick Ice Cream 


_ In these days when practically 
every commodity is being sold in 
some standard package form it is 
rather unreasonable to suppose that 
ice cream should not be sold to the 
carry home customer in_ brick 
package form. 

There is only a small portion of 
such commodities, as raisins, spices, 
cereals, coffee, and any number of 
similar articles, that are not at 
present sold in a standard dust and 
contamination proof package. 

Some ice cream merchants say 
that their trade does not want to 
buy the brick form of ice cream 
because it is not the same as the 
bulk. We can easily concede that 
they are partly right when they 
say it is not the same. In re- 
dipping the ice cream the texture is 
broken down to a more or less ex- 
tent, depending on whether the dis- 
penser tries to sell it as near as 
possible in its original form or 
whether he breaks down the tex- 
ture by dipping it with a small 
spoon or ice cream dipper and 
packs it into the pail too hard. 

Whenever ice cream is sold in 
‘paper pails it should be dipped with 
a large strong spoon and the tex- 
ture should not be destroyed by 
too much packing. The brick form 
is becoming more desirable as far 
as the texture is concerned, to a 
greatly increasing number of con- 
sumers. The matter of selling the 
brick package can easily be handled 
by the dispenser simply by giving 
some thought to salesmanship. 
know of one merchant who has 
eliminated the bulk package almost 
entirely by presenting the subject 
in its best form. Whenever a cus- 
tomer asks for a quart or pint of 
ice cream everyone in his organiza- 
tion, and he has three stores, will 
reply, “Do you want vanilla, three 
color, or special?” They have, as I 
‘said before, eliminated practically 
‘all the dipping of bulk ice cream 


‘for the carry home trade. 


There are so many things. in 
favor of the brick package from the 
merchandising standpoint. For in- 
stance, I was in a store about eight 
months ago where we had made a 
recent Nizer installation and where 
a stock of brick ice cream was held. 
The proprietor was alone in the 
store at the time and several cus- 
tomers were waiting. A lady asked 


for a pint of ice cream. The mer- 


chant looked into several cabinets 
in the back bar and then went to 
the back room returning in a couple 


of minutes with a pint pail. In the 
meantime two customers had 
walked out. When he got back to 


the soda fountain with the pint pail 
the lady spoke up and asked him 
if he had the brick cream as that 
was what she wished. In this par- 
ticuluar instance the element of 
time lost the merchant two sales, 
but there is another thing that we 
hesitate to .speak about. Paper 
pails are always .open to contam- 
ination from dust, insects, and 
rodents and they are usually stored 
in the most favorable place for ac- 
cumulating this contamination. 
Wouldn’t there be more satisfac- 
tion in selling the brick package to 
your customers when you know it 
is a convenience to you, that. the 
cream, particularly in the specials, 


is a far superior quality to the bulk, 


and that you are dispensing mer- 
chandise as clean as modern meth- 
ods. of manufacturing can make it? 


“Your profits are just as great, and 
generally greater, and they are al- 


ways certain —A. L. McDonald. 


Over the Counter Helps 


Why Neglect a Profitable 
Business? 

It has been conclusively shown 
by the best methods of accounting 
that a successfully operated soda 
fountain will return from 10 per 
cent to 60 per cent net on the turn- 
over. The average on a business 
that is given anything like business- 
like attention generally runs better 
than 15 per cent and this figure is 
usually higher for the soda foun- 
tain than for any other department 
in the store. 

Knowing this to be true, it would 
seem like very poor management on 
the part of any merchant to neg- 
lect this department of his business 
at any season of the year. There 
are undoubtedly possibilities at 
each individual soda fountain to in- 
crease winter sales and make a 
good profit while doing so. Num- 
bers of merchants in Michigan are 
doing so at the present time. 

There is not the desire for a 
cold drink during zero weather that 
there is on a hot August day, but 
in these days of inclosed cars, and 
other comforts, that heat and en- 
ergy that is stored in a Hot Fudge, 
or a Hot Ice Cream Sundae is all 
that the writer needs at the foun- 
tain and, of course, there is a large 


_and increasing demand for hot co- 


coa, and in some localities coffee 
and tea. 

The soda fountain is one place 
where there seems to be a constant 
demand for something new or novel, 
and the successful soda fountain op- 
erator should follow any meritori- 
ous new drink or idea, especially 
when it is backed by advertising, 
always being conservative about 
purchases, of course. 


The one big new factor for this 
season is undoubtedly the “Hot Ice 
Cream.” Every soda fountain mer- 
chant should have a stock of this 
new product and get the advertis- 
ing posted and make a drive on it. 

There is no question that this 
will go over as big as Frost Bites 
did two years ago and the mer- 
chants who cash in on it will be 
the ones who put up their advertis- 
ing attractively and make an effort 
to sell it. 

The Hot Ice Cream idea has the 
one decided advantage in its favor 
that Frost Bites have not: the mar- 
gin of profit is very attractive. So 
when you have the opportunity take 
advantage of it, get up the adver- 
tising where people can see it, and 
get your share from this big, suc- 
cessful and profitable campaign. 


Decency in Business 


If your competitor talks about you, 
he is valuable to you. Put him on the 
payroll. No matter what he says, just 
keep him talking. The public readily 
takes the measure of one who is a 
gossip monger in business affairs and 
appraises correctly the meanness of 
his motives. Neither men nor insti- 
tutions who are really weak and in- 
capable are discussed. It’s the strong 
man and the capable institution that 
excite the jealousy and small talk of 
a-certain percentage found in all pro- 
fessions and in all lines of business. 
Again, if your competitor talks about 
you, pay him, as he is helping to ad- 
vertise your business.—Jim Reynolds. 


There’s no antidote for the poison 
of carelessness at the counter. 

Don’t blame the public for not 
knowing what you haven’t told them. 


‘Save More in 1925 


How did your books balance at the 
close of: the year 1924? Did your 
figures show too much red ink? And 
did you account for your earnings to 
a reasonable degree? Or have you 
nothing to show outside of a meagre 
savings account and the fact that you 
have paid your living expenses? 


If you cannot show that the money 
you have worked for has in like man- 
ner worked for you, then it would be 
wise to devote some time to thinking 
of a means of putting your savings 
to a more profitable use in 1925. 


The man who saves a little from 
each pay-check is the man who will 
be a success. Saving is a habit which 
should be cultivated by every employee. 
There are a good many ways to save. 
Successful men have studied and 
found the best ways. Everyone who 
has money should study the means of 
disposition, if they are to receive a 
profit from this money. 


As a suggestion, consider the Arctic 
Preferred Stock. You have a proof 
of what that can do in the letter which 
is published in this issue. Read this 
letter and see if you have benefited 
as you should. Note the 10% interest 
which is paid on the stock at the close 
of the last year. Can your money 
bring in that amount of interest from 
a Christmas Savings Account? Or 
will it bring that amount from the 
ordinary savings account? The ans- 
wer is decidedly a negative. 


By the plan outlined in the letter 


Advertising Pays 


Are you, one of the old ‘school 
who does not believe in advertising, 
or are you one of those men who 
foolishly hold that money spent for 
publicity is not used to the best ad- 
vantage? If you are, the following 
figures are for your special benefit. 
If you are a firm believer of adver- 
tising to increase sales, these figures 
will help to substantiate your con- 
tention. 


Recent figures compiled by 
“Printer’s Ink,” show the amount 
that various successful firms spent 
to keep their product before the 
eyes of the public. They are as fol- 
lows: Wrigley’s Spearmint Gum, 
$3,500,000, or the retail price of 70 
million packages of gum; Camp- 
bell’s Soups, $1,460,350, or the re- 
tail cost of over 12 million cans of 
soup; Colgate, $7,183,439; Proctor 
& Gamble, $1,167,550; Congoleum 
Corp., $1,142,450; Victor Talking 
Machine, $1,142,055. 


you pay for the stock in amounts 
which will be slightly missed. Then 
you have, at the end of the year, a 
share of stock that pays you 7%, plus 
a bonus. The bonus of 3% was paid 
in a year which was not considered a 
good year. This should be an incen- 
tive to those who are backward in 
purchasing, because of a dread of 
stocks of any sort. 


Buy Arctic Preferred Stock now! 
Make your money work for you! 


ation in our store. 


THe CREAM OF ALL 


ICE CREAM 
Englewood Drug Co. 


3531 So. Broadway 


We Solicit Your Patronage. 


Have You Seen The, 


AUTOMATIC ICE CREAM CABINET: 
At 
ENGLEWOOD DRUG CO. 


We now have the Nizer Automatic Electric Ice Cream Cabinet in oper- 
It requires no personal attention whatever as it 
operates by electricity and is entirely automatic, maintaining / 
the Ice Cream at a constant temperature, hard and smooth, 
morning, noon and night. In dispensing Ice Cream ¥ 
from this cabinet we are sure ~ 


It can NEVER be salty 

It can NEVER be coarse or gramy 

It is ALWAYS SMOOTH, CLEAN 
and FIRM 


When you buy Ice Cream, what other assurance of satisfaction can, 
we give, unless it is to tell you the Jce Cream is 


ARISON( 


The Cabinet Made by The Nizer Corp. and Installed by the C. G. Carlson Ice Cream Co. 


Phone Englewood 140 . 


We Deliver / 


Pretty fine! Many of the retailers.who sell Carlson Ice Cream throughout 

Colorado and the Denver territory, are publishing advertisements of the above 

general character. It is refreshing to hear of retailers who are keen enough 
to know whn a thing is worth boosting. 


Dividends on “Preferred” 
will reach 10% 
(Continued from Page 1, Col. 4) 
paid off in full at $105.00 per share 
before anything could be paid to the 

Common Stock holders. 


If nothing more than the regular 
7% dividend were paid, this stock 
would be a very good investment for 
you to hold. However, the Company 
has pledged itself to pay an additional 
bonus on this stock held by employes 
and purchased through the Employes 
Stock Purchase Plan in every year 
that the Company’s earnings warrant 
it and based on our record of earn- 
fngs in the past, it would appear that 
the declaring of a bonus each year 
should be reasonably certain. 


With the extra three percent just 
declared, the rate to the holders last 
year was 10% which was surely a 
handsome return when the safety of 
the investment is taken into consider- 
ation. 


We are going to follow up the sale 
of this stock to employes more ag- 
gressively during the year 1925, not 
because we need the money in the 
business, but for two reasons: first, 
we want as many employes as pos- 
sible to hold some of the Company’s 
securities; and secondly, we feel we 
are rendering a valuable service to 
our employes in encouraging them to 
save and in making it easy through 
the monthly installment plan to pur- 
chase this stock. 


In case you have forgotten the pro- 
visions of the Stock Purchase Plan, 
I will review them briefly. Any em- 
ploye may subscribe for a minimum 
of one and a maximum of twenty 
shares of stock at $100.00 per share. 
If the stock is paid for in cash the 
stock certificates will be issued im- 
mediately. .Where it is desired to pur- 
chase on the installment plan, you will 
sign an order on the cashier instruct- 
ing him to deduct $8.00 per month 
from your salary for each share sub- 
scribed for, or if you are paid twice 
a month, $4.00 will be deducted for 
each share from each pay, and if you 
are on the weekly roll $2.00 per week 
will be deducted. When a total of 
$96.00 for each share subscribed has 
been deducted, the stock will be con- 
sidered fully paid, and the share will 
be isued to you. The difference be- 
tween $96.00 per share on the in- 
stallment plan and 100.00 on the cash 
plan is made up with our crediting 
you for interest on the payments made 
throughout the year. If you have a 
share half paid for and desire to pay 
up the balance in cash, the price will 
then be $98.00 per share, and likewise 
the shares you are buying on the in- 
stallment plan may be paid up in full 
at any time at a price ranging from 
$96.00 to $100.00 per share depending 
on the length of time you have been 
making payments. This makes an 


eye tasyeway to save. money. If the cash- 


ier withholds the payments on the 
stock from your regular pay, you don’t 
get the money and hence you don’t 
spend it. 

Our aim for 1925 is to have each 
employe on the rolls as an Arctic 
stock subscriber. The manager of 
your branch will be glad to talk this 
matter over with you. Why not see 
him today and get started on the way 
to systematic saving? 


Very truly yours, 
The Arctic Dairy Products Co. 
Glen P. Cowan, 
Vice-President. 


Adversity 
Adversity is the first path to 


truth. 


HOLIDAY PARTY 
(Continued From Page 1) 
positions; among those who reported 
on, their new situations were: Messrs. 

Purdy, McLaughlin and Roe. 


Helen Laurie gave a few hints on 
how to handle orders correctly. Miss 
Orr gave a little dissertation entitled 
“We Stenogs.” -And it might be 
stated in passing that the entire Arc- 
tic correspondence is taken care of by 
four girls—Gladys Vince, Charlotte 
Helwig, Lettie Orr, and Maude Bean. 

Bert Wright and Jerry Camp told 
the assembly why they believed Arctic 
Ice Cream was the best. Harry Mil- 
liken created a veritable riot of laugh- 
ter with his mirth provoking Irish 
stories. Mr. Frank, the engineer, told 
a few hot ones. Joe Measel explain- 
ed. why horses started easier than 
Fords during the winter months. 

The secret of the high standard of 
talks that were delivered was divulg- 
ed when Mr. Tolstrup arose to apolo- 
gize for his being unprepared to 
speak, saying that his entire day had 
been devoted to writing speeches for 
the other men. Dr. Zoller, in an ad- 
dress, proved that he was an exception 
to the general rule that says good 
scientists are not good orators. Mr. 
George Duggan, the oldest creamery 
man in Detroit, rose to extend his 
Christmas wishes to his many Arctic 
friends. 

The “grand old man” of the Arctic 
A. F. Stephens and his side-kick, Mr. 
Carr, were given three lusty cheers, 
but refused to respond. 

Mr. Harry Weigand told how he 
had escaped the perils of the leap year 
and added a very enlightening talk on 
“how to improve a job.” He also 
read an announcement which was more 
of a re-affrming of an old policy, to 
the effect that no Arctic employe will 
be kept in one position when he has 
demonstrated his ability and willing- 
ness to be in a higher one. 

After hearing H. A. introduce Bill 
Holmes, we expected to hear something 
high-flown and out of range of the 
average listener. However, it was not 
that; the speaker propounded some 
sound philosophic notions on practical 
subjects. And he also put over a good 
witticism on the Scotch. (Don’t ask 
whom it was meant for.) 

To hear about the sunny South in 
the middle of winter rather moves 
one to envy, but in his desription of 
his trip through South America, Mr. 
J. J. McDonald, brought out many 
points of fresh interest. He conclud- 
ed by urging the employes to strive to 
attain a more unified spirit in all the 
operations about the plant. He ad- 
vised all to show a friendly interest 
in the work of all departments, to 
work with a united effort, that better 
results might be achieved. 

Like the steward of old who saved 
the best until the last, so did H. A. 
(of course, with all due compliments 
to the other speakers.) J. Robert, the 
father of co-operation, closed what 
was a very good program in the ex- 
cellent manner which is peculiar to 
himself. “In all Arctic gatherings 
that it has been my privilege to at- 
tend,” he said, “I have never witnessed 
and heard such lively wit, such in- 
comparable good spirit, and genuine 
good fun.” “Co-operation”’—that is 
what characterizes J. Robert and too 
was the theme of his talk. “The badge 
of sanity,” he said “is the ability to 
co-operate. And we must bear that 
in mind in 1925 if we are to progress. 
The organization during 1925 will have 
a definite objective. Each branch like- 
wise is to know its objective. An in- 
terest will be created in the business 
in this way making busines more of a 
game and consequently more interest- 
ing. 

J. Robert is a profound idealist and 
told why he was, explaining the im- 


ROBT. DOTY TELLS 
OF GREAT TRIP 


TO MILWAUKEE 


Our party left Grand Ledge about 
5 o’clock p. m. Monday, Sept. 29. We 
motored to Grand Rapids where we 
had supper (which later was thrown 
to the fishes in Lake Michigan), then 
on to Muskegon, where we embarked 
for Milwaukee, the boat leaving 
about 4:15 Tuesday a. m., arriving 
at our destination at noon, 


After dinner we drove to the fair 
grounds, located about eight miles 
west of the city, and inspected the 
fine exhibit of dairy cattle and farm 
equipment from different sections of 
the U. S. 


I was particularly interested in the 
reiff ensilage and ground feeders. 


These feeders are built on wheels 
to travel on cement floors in front of 
the cows and distribute the silage in 
the cement trough or it can be hung 
on I beam track to distribute the 
silage in high mangers. By. simply 
turning the crank you can feed your 
cows any quantity you wish. Many 
different milking machines were on ex- 
hibition and all kinds of farm equip- 
ment which were both interesting and 
instructive. Another especially in- 
teresting feature to me was the Mon- 
timo Grimm Alfalfa plant exhibited by 
the Albert Dickinson Co., which was 
4 feet, 6 inches tall and 6 feet in cir- 
cumference. This company was the 
originator in having its growing fields 
certified by the state and later had its 
seed sealed under state supervision. 
This has since been elaborated on and 
now the Grimm alfalfa to insure its 
genuineness is sealed at the thresher 
under state supervision. The general 
characteristics of the Grimm plant is 
its sprangled root system and its re- 
ceeding crown. Sometimes these roots 
sprangle directly from the crown and 
sometimes farther down. Much de- 
pends on the character of the soil. 


All kinds of dairy products were on 
exhibition. An especially interesting 
one being the Italian cheese exhibit 
from Marinette county, Wis. Italian 
cheese is only made from fresh, pure 
milk. After manufacturing, the cheese 
is placed in curing cellars and then 
is cured from twelve to fifteen months. 
Every day the cheese is turned and 
rubbed to insure even curing. The 
curing process eliminates excessive 
moisture, increases the flavor and 
greatly aids in the digestibility. Ital- 
ian cheese is one of the most nutriti- 
ous foods available, 


On Thursday morning we drove 
west of Milwaukee through a very 
good section of dairy country seeing 
only one piece of wheat on the drive. 


Incidentally we found that farmers 
use mostly sawdust and shavings for 
bedding because of scarcity of straw 
and after this drive in the country we 
returned to Milwaukee and started on 
the home trip about 4 P. M. via Chic- 
ago..reaching Grand Ledge Friday 
morning. 


ROBERT DOTY (Grand Ledge). 


portance of ideals in business. He 
exhorted the employes to strive to 
make better profits not by working 
directly for the salary in view but 
by rendering the finest service and 
making the finest product. 

H. A. then flashed the signal to 
Sullivan’s Syncopators, the tables 
were promptly removed and the dance 
was on. 


Enthusiasm 


Enthusiasm is the leaping light- 
ning, not to be measured by the 
horsepower of the understanding. 

—Emerson. 


EATON COUNTY REPORTS 
BETTER ALFALFA YIELD 


Records kept in the Farm Bureau 
office of the Eaton County Agricul- 
tural agent reveals the fact that the 
alfalfa acreage in this county increas- 
ed 211% in 1924. In other words the 
alfalfa acreage at the close of 1923 
was reported as 1,679 acres. The total 
acreage reported for 1924 is 2,475. 
News of this character must be very 
gratifying to the extension department 
of the Michigan Agricultural College 
from the fact that extensive dairy- 
ing and alfalfa campaigns have been 
inaugurated by this department within 
the past two years. 

In line with this it might be well 
to give out the information contained 
in a news item by the Dairy Depart- 
ment of the Michigan Agricultural 
College just recently published. This 
item contains some very good pointers 
for dairy farmers to use in feeding al- 
falfa in the rations of their herds. It 
is a common practice for some to feed 
all stock the same and pay very little 
attention to the exact number of 
pounds of milk each cow is produc- 
ing. With this in mind the five ra- 
tions recommended by the department 
are given below. These rations are 
figured for a cow weighing 1200 Ibs. 

1. Daily production, 20 pounds of 
milk; alfalfa hay, 14 pounds; corn 
silage, 40 pounds. 

2. Daily production, 30 pounds of 
milk; alfalfa hay 12 pounds; silage 
36; corn meal, 4; ground oats, 4. 

3. Daily production, 40 pounds of 
milk; alfalfa hay 2 pounds; silage, 36; 
corn meal, 5; oats, 5; cotton seed 
meal, 1. 

4. Daily production, 50 pounds of 
milk; alfalfa hay 12 pounds; silage, 
36; corn meal, 6; oats, 6; cotten seed 
meal, 1; oil meal, 1. 

5. Daily production, 60 pounds of 
milk; alfalfa hay, 12 pounds; silage, 
36; corn, 7; oats, 7; cotton seed meal, 
2; oil meal, 1. 

Rations for cows producing 80 to 
100 pounds daily should be increased 
in proportion to their needs. The col- 
lege points out that a greater variety 
of grains will increase the palatability 
of the ration and better results will be 
obtained. 

The office help at Grand Ledge are 
indeed pleased to get back in their new 
office at the plant. The offices were 
moved from the Loan & Deposit bank 
to the new factory building on Dee. 
20th which was exactly six months to 
a day from the date of the fire. 

In the re-organization of the Barry 
County No. 1 cow testing association 
at the Court. house, Hastings, Mich., 
the association.tester, W. W. Preston, 
gave some information in his report 
that ought to be of very much interest 
to the milk producers generally. 

There were 175 cows in the associa- 
tion, the average production of milk 
being 9,814 pounds of milk and 306 
pounds of butter fat. Elmer Hatha- 
way had the highest producing herd— 
10,479. pounds of milk and 386 pounds 


of butter fat, the average per cow for 


the year. 


Record Returns From Cow 


A Grade Holstein cow, 4 years 
old owned by Charley Hyde, 
Cloverdale, Michigan, produced 9354 
pounds milk of 3.5 test for 9 months, 
328.7 Butterfat. 

The value of milk sent to the 
Arctic at Hastings, $140.31. 

The cost of roofage, pasture and 
grain was $75.44. 

The value of milk above cost of 
feed was $64.87 for 9 months. 

This cow made a return of $1.86 
for each dollar’s worth of feed. 
The feed cost per pound of butter 
fat was 23c. 
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FRESH STRAWBERRY §S 


DEALERS IN ALL 
SECTIONS REPORT 
HUGE SUCCESS 


The advertising and sales cam- 
paign which introduced “ripe, fresh 
strawberry ice cream” to the peo- 
ple of the state this month, has 
proven to be a record breaking suc- 
cess. This is the third merchandis- 
ing event of the Arctic-Connor mer- 
chandising program for 1925. 


This strawberry campaign which 
continued from February 4 to 14, 


inclusive, will be followed imme- | 


diately by an equally aggressive 
campaign, which has been designed 
to teach the food value of ice cream 
to the general public and to increase 
the use of ice cream for health pur- 
poses in hospitals, public institu- 
tions and schools. 


A letter giving complete instruc- 
tions concerning this campaign is 
being sent to our branch managers 
and retailers throughout the state. 


Although the management does 
not expect to get such spectacular 
sales results, it is felt that a lot of 
basic educational work can be done 
during this period from February 
16 to 28, which will tend to make 
the public look upon ice cream as 
a staple part of their diet—and not 
merely as a summer-time refresh- 


ment. 


Framed Copies of Cromaine 
Creed Sent to Plants 


In order that the employees of the 
several Crouse-Tremaine-Kulas in- 
terests may become better ac- 
quainted with the Creed of Cro- 
maine, and that its silent message 
may be more forcibly brought to 
bear on the minds of those for 
whom it is intended, the “Creed,” 
which is the embodiment of the 
highest business ideals, has been set 
up in large type with an artistic 
bronze shield-like border. Copies 
have been framed and sent to all 
Arctic-Connor plants to be placed 
in prominent parts of the different 
office and factory buildings which 
although separated by geography 
are well joined by the spirit which 
is enunciated in the Creed. 


As it has been arranged the 
Creed will add a decorative touch 
as well as being a constant sugges- 
tion of the underlying policy of the 
firm. This should be an incentive to 
every individual to do his’ utmost to 
carry out the aims of the Creed. 


Detroit, 


Mich. 
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DETROIT, FEBRUARY, 1925 


LOYAL FIVE BOOST 
ARCTIC AT PARTY 


A bit of real Arctic spirit was 
effectively shown, when _ several 
Arctic-Detroit employees attended 
the Women’s Benefit Association 
advertising dance at 1522 Randolph 
Street, Detroit, on the night of Jan- 
uary 29th. Credit should be given Iva 
Mudge, Dora Balthaser, Mabel Smith, 
Billie Wilcox and Mr. Bonar for their 
unique and clever ideas in a new deco- 
rative idea in costume designing. 
Without a question they were the hit 
of the evening. Not only did Arctic 
ice cream come in for its share of 
the honors, but all other Arctic 
products, butter, milk, and. butter- 
milk, were represented. In fact, 
Billie Wilcox served Arctic butter- 
milk and had no trouble in finding 
an appreciative crowd, who craved 
this healthful drink. 


Colonel Bonar, our genial pay- 
master, arrayed in a spotless white 
uniform, was so good looking that 
the judges awarded him first prize 
as wearing the most striking gen- 
tleman’s costume on the 
Even though he was the only Arc- 
tic man in the party he made up 
in quality what was lacking in quan- 
tity. 

C. F. French is responsible for 
furnishing some of the make-up, 
such as tongs, Bonar’s suit and bot- 
tle carrier. 

During the evening Arctic punch 
was served from a booth decorated 
with Arctic advertising. Dancing 
was enjoyed until midnight. 

The company appreciates their 
loyal spirit as exemplified in this 
stunt. 


floor. 


ARCTIC COMPLIMENTS 
SISTER COMPANY 

Nizer Corporation Makes Splen- 
did Showing 


“With the end of 1924, Nizer Cor- 
poration has closed its second year 
of operations, and the Arctic wishes 
to compliment her sister company 
on the splendid showing she has 
made. The Nizer Corporation was 
formed in November, 1922, for the 
purpose of manufacturing and sell- 
ing the Nizer electric ice cream cab- 
inets which had been developed and 
perfected by the Nizer Laboratories 
Company, an Arctic subsidiary, 
Nizer cabinets had been in opera- 
tion for some time previous to that 
in the stores of Arctic dealers in 
Detroit in order to prove con- 
clusively by use in the field that the 
Nizer cabinet was thoroughly prac- 
tical, reliable, extremely efficient 
from the standpoint of power con- 
sumption, and that it afforded the 
wholesale ice cream manufacturer an 
opportunity to decrease greatly his 
distribution expense. 

“The Nizer Corporation shows 
splendid earnings for the year 1924 
—a large increase over the net earn- 
ings of the previous year. These 
better earnings are attributable to 
the efficient mass production meth- 
ods employed in the Nizer factory 
and the direct selling plan. Nizer 
sells direct to the ice cream manu- 
facturer and is not obliged to pay 
commissions to distributors or 
agents for the sale of its products. 
It is only through efficient produc- 
tion methods and through the direct 
selling plan that Nizer can offer the 
standard line of Nizer’ cabinets at 
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JEEPS STATE 


FARMERS, DEALERS, TO 
SHARE ARCTIC BONUS 


An additional $50,000 of Arctic. 
7% Preferred Stock is being offered, 
to Arctic employees, farmers, and_ 
dealers under conditions which make; 
it easily the safest and most profit- 
able method of saving. A mini- 
mum return of 7% on this Preferred 
Stock is guaranteed by. the great 
assets of the Arctic Dairy Products. 
Company, and according to the lib-; 
eral plan outlined by the Board of 
Directors, an additional return of; 
from 0% to 5% will be paid in ac- 
cordance with what the directors 
think best in view of the prosperity 
of the company for the year. Dur-i 
ing 1924 this-extra payment amount- 
ed to 3%—a fat bonus which gavex 
the holders of Preferred Stock a 
total 10% return. : 

Your money invested in gold 
bonds, or real estate, or building 
loans, industrial securities, or other 
equally safe propositions, would re- 
turn you only about half as much 
as Arctic Preferred Stock is likely 
to average under the bonus plan. 

Consider what it might mean to 
you if you held a thousand dollars , 
worth of Arctic Preferred Stock and 
1925 turned out to be the banner: 
year everyone predicts. You might 
receive the regular 7% dividend plus : 
a possible bonus of 5%—or an 
amazing total of $120.00 on your 
$1,000 investment. 


such low prices. If Nizer had pro- 
duced only 4,000 cabinets last year, 
she would have taken a loss at those 
prices. This shows clearly the im- 
portant part volume of business 
plays in lowering costs where mass 
production methods are employed. 
As it was Nizer finished: up the year 
in excellent condition financially. 
The balance sheet discloses holdings 
of $300,000 worth of government 
certificates, a very comfortable bank 
balance and no bank loans or in- 
debtedness other than current bills. 
Furthermore, Nizer has held all of 
the notes taken from customers in 
connection with sales made on the 
deferred payment plan. None of 
these notes has been discounted at 
the banks and Nizer has not had to 
resort to the services of an outside 
finance company for the discounting 
of them. This enables Nizer to 
work more closely with her custom- 
ers and to give special considera- 
tion to their requirements. Nizer is _ 
carrying many hundreds of thou- 
sands of dollars of these notes on 
her balance sheet at the present 
time. Net quick assets as taken 
from the latest balance sheet .are 
well in excess of a million and a, 
quarter dollars,—this does not in- 
clude any of the fixed assets .such 


as machinery, equipment, etc. . 
(Continued on Page 2, Col. 4) oe 
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For All Of Us 


All news items, special articles, ad- 
vertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


BETTER TIMES 


We heard President Coolidge 
over the radio the other night. He 
was talking to the Executive and 
Department heads of the govern- 
ment in Washington, and while 
his speech was primarily directed 
to this group it contained a wealth 
of material applicable to any one 
of us, because it touched upon one 
of the most vital subjects confront- 


ing the business world today. 
President Coolidge stressed the 
importance of exercising strict 


economy in the handling of govern- 
ment affairs, in fact he has dedi- 
cated his entire administration to 
enforcing this policy. : 

You and I have always had an 
idea that the government is run on 
very extravagant lines and im- 
mediately we concur with an 
economy program as pertaining to 
governmental affairs. 

‘But what about applying it to 
ourselves, our Company, and our 
job. Isn’t it about time we made 
up our minds, as did President 
Coolidge, to outline a program of 
economy for 1925. As we balance 
our books for 1924 let’s take into 
consideration what the financial ex- 
perts say about 1925. 

i Bobson predicts gradual improve- 
ment in industrial conditions, in- 
creased buying by farmers, and 
rising prices. 

'-The Harvard Bureau writes that 
there will be an increased demand 
for commodities and Moody says 
that increased buying strength 
should be _ reflected in firmer 
prices of finished goods. Looks 
like a pretty good year ahead if 
we keep our feet on the ground. 
In other words, we are on the 
road to better times. But remem- 
ber, prosperity encourages ex- 
travagance and here is where 
every, one of us in this organiza- 
tion from the president right down 
the line should avert the mistake 
of being careless in the handling 
of our job wherever and whatever 
it may be. Oft times the economics 
affected by an organization pay 
the dividends on the stock held by 
those interested in the Company. 
Last year was a good example. 
If it wasn’t for the strictest kind 
of economy do .you suppose it 
would have been probable at all 
that our directors would have been 
able to distribute an extra three 
per-cent on Employees Preferred 
Stock. In good times lets reap 
the fruits of economy and thereby 
be prepared for emergencies. Let 
the little red squirrel be an ex- 
ample. Think it over. 


John Hughes: “Hurrah! 
dollars for my last poem.” 

His Friend: “Who from?” 

J. H.: “The express company; 
they lost it.” 


Five 


Let Him Know It 
When a fellow pleases you, 
Let him know it. 
It’s a simple thing to do— 
Let him know it. 
Can’t you give the scheme a trial? 
It is sure to bring a smile, 
And that makes it worth the while— 
Let him know it. 
You are pleased when anyone 
Lets you know it. 
When the man who thinks “Well 
done!” 
Lets you know it. 
For it gives you added zest 
To bring out your very best— 
Just because some mortal blest 
Lets you know it. 
When a fellow pleases you, 
Let him know it. 
Why, it isn’t much to do— 
Let him know it. 
It will help him in the fray, 
And he’ll think his efforts pay; 
If you like his work or way, 
Let him know it. 
—Author Unknown. 
Contributed by Leo Gage. 


BUTTER vs. OLEO 


The dairy industry as a whole and 
the creameries of the country in par- 
ticular have spent a great deal of 
money and effort in fighting the 
oleomargarine industry. . Every 
creamery each year is solicited by 
some organization connected with 
the dairy industry for funds to go 
after the oleo fellows. 

We are not pleading the cause 
of the oleomargarine interests at 
all but believe, as strongly as any 
one can, in the advisability of 
using butter instead of oleo; never- 
theless, we often wonder if more 
real good would not be accom- 
plished by devoting our efforts to 
exploiting the real worth of but- 
ter and the benefits accruing there- 
from to the great masses. Throw 
away the hammer and carry the 
horn. It is always more interest- 
ing to watch a crowd with various 
musical instruments out to obtain 
a certain object than it is to see 
one with brickbats and clubs. Some 
very good work could be done right 


among a large number of produ-- 


cers-of butterfat in regard to hav- 
ing faith in their own product. 
They sell butterfat but forget and 
buy oleo.—(A Circle Reader). 


Mrs. Smart: “So you are going 
to Hot Springs?” 

Mrs. Dumb: “Yes.” 

Mrs. Smart: “Are you going for 
the week-end?” 


Mrs. Dumb: “No, for rheuma- 
tism.” ae ee 
New Home for National 
Dairy Show 


Former Governor Frank O. Low- 
den is chairman of the group of 
Midwest men, of note, back of a 
great project that gives every evi- 
dence of being carried through to 
completion, that will give the Dairy 
Industry of the United States a per- 
manent home in Chicago. Asso- 
ciated with Mr. Lowden are such 
men as William Wrigley, Jr., Rob- 
ert W. Stewart, Lawrence Whiting 
and others. 

If present plans are carried 
through, more than $30,000,000 will 
be expended in the construction of 
a group of buildings which will, it 
is expected, distinguish Chicago be- 
yond dispute as the Dairy and Agri- 
cultural center of the Middle West. 


Books 
All that mankind has done, 
thought, gained, or been—is lying 
as in magic preservation in the 
pages of books. —Carlyle. 


ON THE FARM | 


A Hint to the Wise is Sufficient 


It is not necessary to discuss here 
the proper methods of producing a 
high quality milk and cream because 
our producers already know how, 
but it might not be out of the way 
to mention the fact that the ap- 
proaching spring season is in reality 
the one which may possibly give us 
the poorest quality of milk and 
cream of the entire year. The rea- 
son is that with the coming warm 
weather people fail to realize that 
artificial means of cooling the milk 
and cream must be resorted to. Dur- 
ing the winter season the main ques- 
tion has been to keep the product 
from freezing and consequently 
when a few warm days appear it is 
apt to be over-looked that cooling 
of the milk is necessary to keep it 
in good condition. In the summer 
time when the weather is continual- 
ly warm we do not experience the 
same difficulty because farmers 
have been so used to cooling that 
they know it is impossible to get 
the best keeping quality of milk 
and cream without doing so. It is 
for this reason we are asking you 
to be on the lookout for the arrival 
of the first warm spring days and 
be sure to cool the milk properly. 

The following suggestions, 1t car- 
ried “out, will ensure a high quality 
milk and cream at all times. 

1. Use only clean utensils for 


| handling milk and cream. 


2. Wipe the cow’s udder and 
flanks, preferably with a damp and 
clean cloth before milking. 

3. Be clean yourself, and milk 
with dry hands only. 

4. A narrow top milk pail ex- 
cludes three-fourths of the impuri- 
ties which might otherwise enter the 
milk. 

5. Strain the milk into clean cans 
and cool at once, preferably in iced 
water, to 50° F. or lower. Immedi- 
ate cooling is one of the best insur- 
ances for high quality milk. 

6. Never mix warm and cool 
milk. 

7. Keep the milk in a clean, cool 
place and cover with a clean, wet 
blanket when in transit to the milk 
station or creamery. 

MerRs Oils aR Oa: 


No Sour Milk Last Year 

The Arctic Dairy Products Com- 
pany enjoyed an enviable season in 
1924 by not having any sour milk 
or cream going out to its customers. 
The credit for this unusually happy 
state of affairs is due to the extreme 
care with which the milk and cream 
are produced, selected and handled. 
The farmers are certainly to be con- 


| gratulated because such a condition 


shows that they have produced milk 
in a sanitary and intelligent manner. 


Michigan Has Come Up in Her 
Dairy Standing 

With more than thirty thousand 
cows under test in official cow test- 
ing associations during 1924, Michi- 
gan has suddenly taken rank as one 
of the leading dairy states of the 
nation in point of definite improve- 
ment work being done among its 
milk producers. 

A census just completed by the 
dairy extension men of the Mich- 
igan Agricultural College shows 
that these 30,506 cows, to be exact, 
represent nearly four per cent of 
all the cows in the state, the high- 
est percentage of cows on official 
test shown by all the states of the 
country. 


t 


| LAUGH THIS AWAY 


Did You Ever Stop To Think!! 


That hard times mean nothing to 
a hen? She keeps on digging 
worms and laying eggs, regardless 
of what the newspapers say about 
conditions. If the ground is hard, 
she scratches harder. If it is dry, 
she digs deeper. If she strikes a 
rock, she works around it. 

But always she digs up worms 
and turns them into hard-shelled 
profits as well as tender broilers. 

Did you ever see a pessimistic 
hen? 


Did you ever know of one starv- 
ing to death waiting for worms to 
dig themselves to the surface? 


Did you ever hear one cackle be- 
cause times were hard? 


Not on your life. She saves her 
breath for digging and her cackle 
for eggs. 


1924 Good Nizer Year 


(Continued from Col. 3, Page 1) 


“Nizer manufactured and shipped 
over 8,500 cabinets during the cal- 
endar year 1924. Shipments were 
made to practically every state in 
the Union and a few Nizers were 
shipped to foreign countries. Late 
in the year, a Nizer Fountain In- 
terior was designed to refrigerate 
the fruits, syrups and bottled goods 
by the use of the standard Nizer 
refrigerating mechanism and was 
offered to the trade. The sales of 
this unit are increasing daily. It 
can be shown conclusively to any 
dealer in ice cream whose sales are 
less than 2,000 gallons per year, 
that he is dollars and cents ahead 
by allowing the manufacturer to 
furnish an iceless ice cream cabinet 
for the preservation of his ice cream 
and himself buying a Nizer Interior 
for the other refrigeration require- 
ments of his fountain and continuing 
to pay the regular price for ice 
cream as against putting $1,500 to 
$2,000 in a completely refrigerated 
fountain and obtaining an allowance 
of 10c per gallon from the ice cream 
manufacturer by virtue of his fur- 
nishing his own refrigeration. Fur- 
thermore by the use of a separate 
refrigerating mechanism, he is as- 
sured of ample capacity and no mat- 
ter how fast he is called upon to 
serve soft drinks and sodas, he will 
always have a good cold drink for 
his customers. The Nizer Interior 
will increase his fountain trade in 
the same manner that the Nizer 
cabinet has increased his ice cream 
sales. The consuming public ap- 
preciates the serving of fountain 
products at proper temperatures and 
under proper conditions, and it does 
not take them long to find out that 
Mr. Soandso’s Drug Store has the 
right equipment to give them what 
they want. 


“It is the policy of the Nizer Cor- 
poration to spend liberal amounts 
for engineering development work 
and at the present time many in- 
teresting developments of the appli- 
cation of mechanical refrigeration 
in other fields are being worked on. 
Nizer has developed both larger and 
smaller mechanisms of the Nizer 
type for commercial and domestic 
use and will continue to follow the 
previous policy of making sure by 
thorough tests that the equipment 
is properly designed and proven in 
use before being introduced to the 
trade. A Happy and Prosperous 
year to you, Nizer and many of 
them!—(Arctic Dairy Prod. Co.) 


Over the Counter Helps | | 


KEEP BRICK ICE CREAM 
FRESH 


A satisfied customer is always the 
best advertisement, therefore great 
care should be taken to satisfy our 
customers. There are several ways 
in which this may be done, but the 
first thing to be remembered is to 
keep your stock fresh. This, of 
course, applies to all perishable ar- 
ticles, but particularly to brick ice 
cream and Frost Bites. 

This idea, however, is not being 
kept in the minds of all ice cream 
dealers. I called on a customer the 
other day and upon removing the 
cover of his cabinet found his sup- 
ply of brick ice cream very low. 
Another glance into the cabinet, and 
I noticed a pint brick of vanilla in 
a carton which we had not used for 
two months. I called this to the 
attention of the fountain clerk and 
explained to him that the brick in 
question was very old and also ask- 
ed the reason why it had not been 
sold. 

He promptly replied that as far 
as he knew there was no real rea- 
son, only that he never let his brick 
stock get very low and that when 
the fresh brick was delivered it was 
always put on top, allowing the 
brick on the bottom to remain un- 
touched. I then went into a de- 
tailed explanation, showing him 
that it was absolutely necessary that 
all brick be removed from the con- 
tainer, putting the fresh to the bot- 
tom and the remainder of the stock 
on top, so that a dealer is constantly 
giving his customer fresh ice cream. 

As we were busily engaged in our 
conversation, the ice cream delivery 
man came with an order of Frost 
Bites. He immediately went to the 
cabinet, removed the cover of the 
Frost Bite compartment, opened the 
cartons of frost bites, and put them 
into the container. I knew there 
were at least three or four dozen 
frost bites in the container before 
the fresh ones were put in, and 
right away I began to wonder about 
the condition of the Frost Bites in 
the bottom. 

I mentioned “this to the fountain 
clerk, and upon investigating, we 
found eight crushed. I suggested 
that he keep the Frost Bites in their 
original packing cartons, which 
would keep them from getting 
crushed so easily. 

I also reminded him that the same 
idea should be applied to Frost Bites 
as well as ice cream, that is, to al- 
ways keep the stock moving—then 
every customer would receive a 
fresh article. 

Too much stress cannot be placed 
on this fact, as it would be very 
hard to measure the harm which is 
being done by not keeping your 
brick ice cream and frost bites 


fresh. 
Jip Js TEINS. 


Nizer Cabinets Aid Quality 

Not infrequently in the past has 
ice cream left the factory in first 
class condition only to be reduced 
in quality because of the unsatisfac- 
tory conditions under which it had 
to be kept at the dealer’s place. 
With the introduction of the Nizer 
Cabinets, which are now used by 
nearly 100% of Arctic dealers, the 
aforementioned difficulty has been 
over-come because of their ability 
to maintain the ice cream in perfect 


condition. 
M. R. TOLSTRUP. 


the dealer and 


» booklets, 


Arctic Detroit Plays Host 


The Arctic Dairy Products Com- 
pany, Detroit, acted as host on 
Monday night, February 2nd, to 
about 75 Grand River Avenue mer- 
chants and business men and 
women. The proposed organization 
is still in its embryonic stage, but 
plans are rapidly developing toward 
the formation of a permanent or- 
ganization which will probably be 
known as the Grand River Avenue 
Merchants’ Association. 

After a very enthusiastic meet- 
ing, held in the accounting room 
of the company, a delicious buffet 
luncheon was served. 

This part of the program proved 
to have a most stimulating effect in 
encouraging good fellowship and 
further co-operation among those 
present. In forming an organiza- 
tion of this kind team work is es- 
sential if it expects permanent suc- 
cess. 


PARTY SERVICE 
CAMPAIGN WINS 


The popularity of the Arctic- 
Connor Party Service is evidenced 
by many complimentary remarks of 
our dealers. We always like to 
hear from satisfied dealers because 
it indicates that our service is 
really registering in the minds of 
dealers and the public. 

As indicated in a-letter to all our 
dealers, this campaign inaugurated 
an idea whereby winter ice cream 
sales could be materially increased 
by going after the business. This 
is the season of the year when 
banquets, parties, dances, and so- 
cial affairs of every description 
hold sway. For these occasions 
ice cream probably is the most ap- 
propriate dessert known, because 
it is not only delicious and refresh- 
ing, but easy to serve and most 
economical. The hostess has very 
little to worry about when ice 
cream takes a place on the menu. 

And what a hit it makes when 
served attractively in individual 
molds appropriate to the occasion. 
For instance, individual hearts, or 
cupid molds served at a St. 
Valentine’s Day party puts a finish- 
ing touch to the whole affair. Our 
dealers do not have to take a back 
seat for high priced articles of 
caterers and can easily make a 
hostess realize how she can avoid 
a lot of work and worry by order- 


ing molds, decorated slices, or 
fancy brick ice cream. 
The business should belong to 


it was with this 


idea in mind that we advertised 
the campaign in newspapers, 
window posters and_ attractive 


cleverly illustrated to 
show customers what our service 
is capable of accomplishing. 

Our efforts to clinch this busi- 
ness should not, however, be limit- 
ed to just the one week. It is 
suggested that dealers keep on the 
continual lookout for social gather- 
ings in his neighborhood and solicit 
the chairman of social clubs, busi- 
ness organizations and _ fraternal 
orders, either by phone or by mail. 
Tt certainly pays. Your local 
Arctic-Connor branch manager is 
at your service and will be only 
too glad to take a personal inter- 
est in helping yon develon this 
class of business. Extra quantities 
of booklets can be had for the ask- 


ing. 


ICE CREAM FOR INFANTS 


Homogenized ice cream is valu- 
able in infant feeding, according to 
a report—‘‘Safe Substitute for But- 
terfat of Mother’s Milk’”—by Dr. 
Luther P. Howell. 


Manufacturers of ice cream have 
not only gone beyond the early day 
predecessors, who had little idea of 
its food value, but by homogenizing 
the product, builded wiser than they 
knew. 


After several years of experiment 
with olive oil milk and other foods, 
working with such authorities as 
Maynard Ladd at Harvard, it oc- 
curred to Dr. Howell that homo- 
genized ice cream had possibilities 
as an infant food. 


In 1923 an infant weaned at six 
months, when the mother’s supply 
totally failed, developed a_ skin 
trouble and gained no weight. The 
butterfat was reduced by degrees 
to one-half of one per cent, and 
finally skim milk and high sugar 
was used, but the weight was 
stationary and the child always fret- 
ted. 


Homogenized ice cream contain- 
ing two per cent butterfat was then 
begun. There was a gain the first 
and each succeeding week, and the 
skin trouble disappeared in about 
three weeks. Five other cases were 
then given ice cream and skim milk 
plus malt sugar and none failed to 
gain and none had any untoward 


symptoms. These cases were all 
from six to nine months old. 


The hygiene of ice cream manu- 
factured by modern methods, its 
after care, transportation and dis- 
pensing, prevent decomposition in 
a way not to be accomplished in 
the dispensing of fresh milk to the 
ultimate consumer. In ice cream 
and certified skim milk the vitamin 
has not been destroyed, and com- 
bined with malt sugar we have an 
easily balanced ration. 

In summarizing: 1, Olive Oil is 
only a potential food when untreat- 
ed, when homogenized it has proved 
its worth; 2, that in the same class, 
fat of cow’s milk, produced under 
the best hygienic conditions, may 
be only a potential food of no feed- 
ing value until homogenized, this 
rendering the coalesced globules 
homologous to the mother’s milk; 
3, that since homogenized olive oil 
milk, or fresh whole milk so treated 
is available for so very. few infants, 
in homogenized ice cream, which is 
almost universally obtainable, we 
can find a safe substitute for the 
butterfat in the mother’s milk, 
worthy of a more extensive use, 
and probably supplying the vitamin 
usually fed in the form of cod liver 
oil; 4, that ice cream, by virtue of 
the methods used in modern manu- 
facture, storage, in transportation, 
in dispensing to the ultimate con- 
sumer, has proved in the feeding of 
infants a “Safety First Food.”— 
(Contributed by A. L. McDonald.) 


WHY YOU WILL APPRECIATE 


THE BILT-RITE 


MECHANICALLY REFRIGERATED 
SODA FOUNTAIN 


NO HAND ICING: 


The combination of the well-known Nizer Refrigerating 


Mechanism, 


System of brine circulation, 


and the patented Walker 


Thermo-Syphon 
takes care of ice cream, 


fountain drinks and storage of bottled goods and perish- 


ables. 


The correct temperature maintained automatically 


in all compartments continuously. 


FACTORY TESTED: 


Operated and thoroughly tested in factory before ship- 


ment. 
livered. 


EASILY INSTALLED: 


Ready to put into immediate operation when de- 


With refrigerating mechanism built into the fountain 


as illustrated. 


NO EXPERIMENT: 


A completely self-contained unit shipped 
from factory as illustrated. 


Has a background of a season’s use in actual com- 
mercial installations before being broadly marketed. Pro- 
duced by a manufacturer with twenty-five years’ experi- 


ence in building soda fountains. 


Co. of Cleveland. 


Bilt: 


The Russ Manufacturing 


3 temperatures 
without icing 


MICHIGAN DISTRIBUTORS 


Connor Fountain Supply Co., 


Piper Ice Cream Co., 


Owosso, Mich. 


Kalamazoo, Mich. 


| AROUND THE CIRCLE | 


Group Insurance for Arctic 
Employees 
To have all their employees’ 
minds free of worry as to what 
would happen to their dependents 
should the latter be suddenly de- 
prived of their support, the man- 


agement has presented a life insur- | 


ance policy to all employees. 

The insurance became effective 
November 26, 1924, to all employees 
who availed themselves of the op- 
portunity. All new employees who 
are actively at work shall be eligible 
to apply for the insurance upon the 
completion of three months’ of con- 
tinuous service. 

The insurance remains in force 
as long as the employee continues 
with the company, though he may 
continue it at his own expense 
should he for any reason leave the 
company. 

One of the novel features of this 
plan is that no medical examination 
is required. The employee names 


his beneficiary in the same manner | 


as he would under an ordinary pol- 
icy, and has the privilege of chang- 
ing this person from time to time, 
as circumstances may demand. 

These certificates of life insurance 
were presented to employees with 
the assurance that there exists on 
the part of the directors and offi- 
cers of this organization a personal 
and sympathetic interest in its em- 
ployees, and those who may be de- 
pendent upon them. It was issued 
in the hope that it may bring to 
them the feeling that faithful serv- 
ice is appreciated. 

This life insurance is one of many 
helpful, human plans of sympathetic 
co-operation which this company de- 
sires to develop as the years go 
by. It is‘ambitious to have all as- 
sociates come to feel that this or- 
ganization is more than a business 
institution, as is usually understood 
—rather a group of people who 
seek to learn and practice our 
ideals and find in this the way to 
express and develop themselves and 
render a happy and helpful service. 

Anyone actively at work for 
three months, who desires this in- 
surance, should apply to Harry J. 
Weigand, at the Detroit -Office. 


The Mercer Drug Company has 
placed an order with the Connor 
Fountain Supply Co., for a Walker- 
Nizer refrigerated soda fountain, to 
be installed in their new Ypsilanti 
store. 


H. J. Greanya, one of the first 
Connor dealers in the state, has 
greatly improved his store by in- 
stalling a new soda fountain and a 
six hole Nizer cabinet. 


George Cascarelli, Lansing Mich., 
has purchased a new soda fountain 
through the Connor Fountain Sup- 
ply Co. 


Chas. Thomas, Utica, Mich., will 
serve his patrons ice cream and cold 
drinks in the most modern equip- 
ment on the market. He will in- 
stall a Walker-Nizer refrigerated 
fountain, sold by Hugh Little, of 
the Connor Fountain Supply Co. 


An American citizen was knock- 
ed down by an automobile in Mon- 
treal. An officer rushed up and ac- 
costed him. 

“Parlez vous “francais?” 

“No, Chevrolet Coupe.” 


Messrs. J. J. McDonald-and H. 
A. McDonald attended the recent 
Ice Cream Dealers’ Convention in 
Buffalo. Following the convention, 
J. J. McDonald made a short tour 
through the East, inspecting some 
of the. representative ice cream 
plants. 


Mr. A. R. Zanolli, of Arctic-De- 
troit, visited Toronto recently to 
study the methods used there by 
the City Dairy Company, and re- 
turned with a bundle of good sug- 
gestions for the Detroit plant. 


Among the recent visitors to the 
Detroit office we noticed several of 
our friends from the various bran- 
ches: Messrs. J. D. Lyon, J. Copas, 
from Owosso; J. J. Little, Pontiac; 


| Claude Piper, Grand Rapids; A. L. 


McDonald, Ann Arbor; 
Allsburg, Grand Ledge. ~ 


P. Van 


The store of L. A. Campbell, of 
Byron, is now quite complete and 
a Nizer Cabinet has been installed. 


Fenton recently suffered by two 
quite serious fires. The building, 
which included the Masonic Tem- 
ple, Tamlyn’s Studio and the Fen- 
ton Savings Bank, was badly dam- 
aged by fire and water. This build- 
ing had been rebuilt and just com- 
pleted. 

Joe Botticelli’s Ice Cream Parlor 
was completely destroyed by fire 
during the holidays. But Joe has 
started cleaning up and will com- 
mence rebuilding at once and ex- 
pects to be open for business by 
April. This ever popular Ice Cream 


Parlor is greatly missed by the citi- . 


zens as well as the students. 


The Arctic plant at Fenton is now 
using a new truck. Here’s another 
step toward better service. 


On Tuesday and Wednesday, Jan. 
21 and 22, H. A. McDonald, in com- 
pany with John Hughes, made a 
short trip up state, calling on the 
Arctic-Connor ice cream customers 
in Lansing, Maple Rapids, Carson 
City, Alma, Shepherd, Mt. Pleas- 
ant and Ithaca, receiving a very cor- 
dial welcome from the customers 
in these different towns. The cus- 
tomers Harry called on requested 
him to come often and stay longer. 
Harry found considerably more 
snow up in this part of the state 
than he is used to, and at one time 
thought he was going to be held up 
in a snow bank, but he handled the 
car like an old-timer, and every- 
thing went through on the trip as 
per schedule. 


The Wenonah Hotel Cafe at Bay 
City has installed a 4-hole Nizer 
Cabinet. The chef tells us that he 
is mighty well pleased with this 
method of serving ice cream be- 
cause of the fact that he has a 
great many party orders and is 
serving ices and fancy creams, and 
the cabinet takes care of the cream 
so that he is always sure of serv- 
ing his customers ice cream in first 
class condition. 


Jack - Pitts, of the Bay City 
Branch, is very optimistic about his 
1925 business outlook, and is serv- 
ing notice right now on the bran- 
ches at Pontiac, Jackson, Owosso 
and Alma to watch their gallonage 
for 1925, as he expects to set a 
pretty fast pace. 


A number of the boys at the De- 
troit plant are easing the digestion 
of their lunch by entering into a 
friendly bowling game at the Trum- 
bull Alleys. Foremost behind the 
bowlers» are “Andy” Carr and 
“Skipper” Blakeman, who both 
throw a bigger hook ball than 
George Dauss does a curve. Re- 
gardless of this there are quite a 
number of good bowlers in the or- 
ganization who hit the timber for 
consistent scores of 200 or better. 
If any of the divisions have a bowl- 
ing team made up of Arctic Dairy 
Products employees only, and 
would like to match their skill 
against the Detroit team, kindly ad- 
dress all communications to A. I. 
Roe. 


Stanley Ainsworth, superinten- 
dent of the Grand Ledge plant, has 
been laid up for about two weeks 
on account of illness. He recently 
returned from the hospital at Ea- 
ton Rapids, and while his recovery 
has not been as rapid as hoped for, 
it is expected that he will be on the 
job very soon. 

Here’s wishing you a complete 
recovery, Stanley, and hoping that 
you will be back with the gang 
soon. 


Mr. Klein of the Klein Drug Co., 
2041 Puritan Ave., Detroit, showed 
an increase on his ice cream gal- 
lonage last year over the previous 
year, which was exceptionally good 
considering the weather conditions. 

He also had some unexpected 
visitors in the wee hours of- the 
morning whro relieved him of about 
$200 cash and merchandise. In or- 
der not to have this happen again 
he is using a still alarm system. 


ity. What is it? 


materials. 


your cash register. 


‘for a few days. 


Their FLAVOR 
Tells The Story 


The thing that counts most with the soda fountain 
patron explains CONNOR'S rapidly growing popular- 
FLAVOR! 
lightful, Satisfying Flavor that can be obtained only - 
through the scientific combination of most select 


You will discover this extra goodness when you test 
CONNOR'S with your own palate. 
perience abundant proof in the sweet story told by 


Order from any Connor or Arctic Branch or write us direct 


~ QUALITY ~ 
Fore - SYRUPS 


Connor Fountain Supply Co., Owosso, Mich. 


_ Pontiac reports a 25% increase in 
ice cream sales this month over 
January, 1924. 


Orders for Connor Fruits and 
Syrups are coming into the Pontiac 
Branch with good speed. 


Hugh Little, fixture salesman for. 
the Connor Fountain Supply Co., 
closed two deals this week for 
Walker Nizer Built-Rite fountains. 


C. R. Plumley, superintendent at 
the Ovid plant, has been laid up 
It was necessary 
for him to spend a few days at 
the. Sparrow Hospital in Lansing. 
At the present writing, however, he 
has recovered so far as to be able 
to spend part of his time at the 
plant. 


“The Diana Tea Cup,’ Midland 
Street, Bay City, are now giving 
special service to lovers of music. 
They have installed an expensive 
and melodious Violano Virtuoso 
Piano in their store. 


H. Mabrey, Grand Ledge, has 
opened a new soda fountain. Besides 
buying his equipment from the Con- 
nor Fountain Supply Co. he is a 
member of the Arctic family. 


Lawyer: “Tell the court exactly 
where you were on the twentieth 
day of said month at five-thirty in 
the afternoon. 

Defendant: “I was on the corner 
of the Strand, asking a man a ques- 
tion.” 

“Ah-ha! But you do not know 
it was exactly five-thirty.” 

“Ah-ha, yourself! The question 
I was asking him was what time it 
was.” 


The Rich, Full, De- 


And you will ex- 


Return postage Guaranteed, Arctic Dairy Products 
Co., 3301 


Grand River Ave., 


The 


Detroit, 


Mich. 


Friendly Association for We K RY SSE Service 


OWOSSO STAGES 
FINE PARTY 


The “Come by my little Valentine” 
spirit prevailed at the Parish House 
in Owosso on the night of February 
17, for it was there that over 100 
Connor employees, the wives, hus- 
bands and sweethearts, gathered to 
eat, drink (coffee) and make merry. 
The three-course dinner was delicious 
and it was complete to the last de- 
tail even unto the ice cream course, 
of course. This party was different 
in that it was sponsored and super- 
vised by the ladies of this splendid 
organization. To Mrs. J. D. Lyon 
credit is due because as toastmaster or 
mistress she was there. Soon after 
the guests were seated she took up the 
reins and directed the program with- 
out showing any signs of stage fright 
whatsoever. 


Henry Steck led in community sing- 
ing and also obliged with two or three 
solos. Mrs. Clifton Rudd added to 
the splendid program by playing a 
piano solo. 


The first victim of. Mrs. J. D. 
Lyon’s wit and satire was John J. 
McDonald, who responded gracefully 
and then launched into a serious heart- 
to-heart talk touching on various sug- 
gestions that make for the operation 
of a successful organization. P. Van 
Allsburge made a splendid talk on 
“Co-operation between the ice cream 
and condensery divisions.” In an in- 
imitable manner Jim Copas outlined 
our drive to make every employee a 
stockholder in the organization by 
subscribing to Arctic 7 per cent Pre- 
ferred Stock. He showed how im- 
portant it is to lay aside a little 
reserve fund for rainy days and he 
stressed the point that there is no 
better way than becoming an owner 
of at least one share of Arctic 7 
per cent Preferred Stock. We hope 
the idea found responsive hearts. 


John Hughes amused the ensemble 
with a brand new line of funny stories, 
but wound up by saying a good word 
for Arctic 7 per cent Preferred Stock. 


W. A. McDonald and J. D. Lyon 
reluctantly consented to make a few 
remarks, both admitting that they had 
no show at all since John Hughes pre- 
ceded them. During dinner, Ami 
Nelson, the jovial mail carrier, and 
by the way, he is an old stockholder 
in this organization, distributed ap- 
propriate valentines to all the guests. 
John Hughes hired a truck to take 
home the mail showered on him by 
his admiring friends. 


Another feature of the program was 
the birthday celebration in honor of 
Jim Copas. He was literally show- 
ered with presents of the 10-cent var- 
iety but nevertheless his eyes buldged 
out in childish glee as he wound up 
the “toot-toot” train and followed it 


(Cont’d Page 2, Col. 4) 


DETROIT, MARCH, 1925 ,..0:: 


A Monthly Newspaper 
for Patron, Retailer, Em- 
ployee and Friend. 


WEATHER FORECAST- 
Rainy days in the later Years 


STORE DISPLAY ADS 
READY TO DISTRIBUTE 


Within the next few weeks our 
new store display advertising 
pieces for 1925 will be distributed 
to the branches from the Advertis- 
ing Department, Detroit. We are 
sure dealers will be pleased with 
the new designs. 


Special effort must be made this 
year to display it consistently and 
where it will do the most good. 

In the first place advertising ma- 
terial, when properly displayed 
identifies the dealer's store as a 
place where ice cream is sold. 
Furthermore, it should create in 
the minds of those who come into 
his store a desire to eat ice cream. 

Attractive advertising, well de- 
signed, also serves the purpose of 
helping the general good appear- 
ance of dealers’ stores. 

Arctic-Connor advertising is good 
advertising to display, but remem- 
ber, it must be placed where the 
public can see it. When you get 
your supply remember what good 
advertising, well displayed, can do 
for you. 


According to Department of Com- 
merce data the manufacture of ice 
cream and sherbets has increased 21.3 
per cent over 1921 figures. We al- 
wavs did believe that the American 
public knew what was good for them. 


“SUNSHINE” DISCUSSES 


ICELESS CABINETS | 


The very excellent house organ, 
“Sunshine”, 


ing articles on iceless refrigeration 
in its issue of February 21st. 


The article should be particular- 


ly interesting to ice cream manu- | 


facturers because the “Sunshine” 
organization in selling Certified 
Egg Yoke, Kwick Lite, Daisy 
Cream and a thousand other ex- 
cellent products to the ice cream, 
baking and confectionery trades, 
has become very familiar with the 
problems of our industry. 


“Since the inception of the Ice 


Cream industry and until quite re- | 


cently, the greatest progress thus far 
made, consisted in the replacing of 
the cumbersome, wasteful process of 
freezing with ice and salt, by the in- 
stallation of mechanical refrigerators. 


“Recently another important step 
forward was achieved by the perfec- 


(Cont’d Page 3, Col. 3) 


Branches Increase Capacity 


The Connor branches at Alma and 
Bay City are now fully equipped to 
handle bigger business for 1925. Im- 
portant alterations have been com- 
pleted enlarging the ice cream storage 
rooms. 


published by the Joe | 
Lowe Co., Inc., carried, the follow- | 


MERCHANDISING 
PROGRAM PROVES 
HELPFUL TO DEALERS 


“Beyond our fondest expecta- 
tions”is putting it lightly when we 
say that our new Chocolate-Almond 
ice cream brick made a hit through- 
out the state. As far as we know, 
Chocolate-Almond ice cream has 
never before been manufactured and 
offered to the public in convenient, 
economical brick form. When our 
ads appeared, hundreds of people 
went out of their way to take home 
a brick to the family. Beautiful 
window posters announced the brick 
from windows and back bars and 
helped materially to draw new pa- 
trons into our dealers’ stores. The 
popularity of Chocolate-Almond ice 
cream no doubt is due to the won- 
derful chocolate flavor we have de- 
veloped in our ice cream while crisp 


roasted almonds just added anotier * 


ingredient loved by everyone. This 
campaign ends March 14th. An- 
other success scored by our pro- 
gram of merchandising events which 
we inaugurated to help our dealers 


fF grow! 


In keeping with the spirit of St. 
Patrick’s Day, the Arctic-Connor 
plans are featuring a Shamrock Cen- 
ter Brick on March 17th. The green 
shamrock center is flavored with 
pistachio and burnt almonds, while 
the outside of the brick is white 
vanilla ice cream. These bricks are 
always popular at parties and dinners. 
The alert dealer should display the 
special window poster and get some of 
this business. It’s worth while. 


“BONAR BELLES” SCORE 
ANOTHER BIG SUCCESS 


Under the leadership of ‘Colonel’ 
Bonar, the same group of young 
ladies whose picture appeared in 
the February Circle appeared at 
the Arcadia on the night of March 
2nd. The Detroit Vortex Club 
were staging a business exhibit and 
dance on that night and the Arctic 
took advantage of the occasion to 
put across another one of its ad- 
vertising stunts. Our Mr. Wright, 
who is a Vortexian, was in charge 
of the Arctic exhibit, and supplied 
the big crowd with paper caps and 
Arctic literature. ‘Colonel’ Bonar 
and his girls, all dressed up in 
white, certainly made a hit as they 
nimbly foxtrotted through the 
crowd. You couldn’t he'p but see 
Arctic wherever you might happen 
to be. Some spirit, folks. Let’s 
all get more of it. 
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editorials 
Richard L. 


EDITORIALS 


‘BE CONSISTENT 


Qur best and most prosperous 
dealers are those who are consis- 
tent. Uniformity of service and 
goods sold is a wonderful aid to 
successful merchandising. 

The stations of the Blank Oil 
Company, for instance, are well 
patronized, but this patronage is 
not induced by love of the com« 
pany in a large, abstract or gen- 
eral way. The public likes the 
familiar, tidy, station appearance; 
neat lawn and shrubbery, and the 
courteous, interested service of the 
attendant. The free air apparatus 
is always in good order. A sign 
displays the price of gasoline in any 
quantity. Another sign says the 
pumps are tested daily. These gas 
stations are dedicated to courteous, 


uniform teratment of all comers. | 


Touring information or water is 
supplied as gracefully as merchan- 
dise. If you choose to fill your own 
radiator, a bucket is ready and in 
good order. The wash rooms for 
meh and women are immaculate. 
The building is tidy inside. 

These points are not consciously 
appraised perhaps by the prospec- 
tive purchaser in a strange vicinity, 
but the familiar sight of a Blank 
Station makes him feel at home. 
Here he is among friends who do 
things in the way he likes. Do we 
not agree that an oil company op- 
erating in this manner is likely to 
excell all rivals? Do we not agree 
that the same principles of success- 
ful merchandising apply alike to 
gasoline and ice cream? Have we 
not the capacity to learn and use 
the methods proven by others to be 
successful and profitable? 

We mentioned the details in con- 
nection with the operation of gas 
stations to illustrate concretely what 
it means to be consistent. Do your 
patrons receive prompt attention, 
courteous treatment, uniform service 
consistently day in and day out? 


A Great Benefactor of 
Mankind 


In all his life, which was devoted 
to giving to mankind, Pasteur did not 
waver from the ideals that led him. 
He learned the secret of making good 
vinegar by looking into the glass of 
that spoiled product which was 
brought to him by M. Bigo, a troubled 
peasant. He found an invading putre- 
factive bacteria, and taught the pea- 
sant how to keep it out of his pro- 
duct. He then turned to other pea- 
sants in trouble—those who grew silk 
worms. He found the germ that 
sickened their money-makers, isolated 
it, immunized the worms, and turned 
to the glasses of spoiled beer the brew- 
ers brought to him. He found the 
germ, built up protection against it 
and turned to sick mothers in mater- 
nity hospitals. 

“Why do you not make money out 
of your services?” the Empress Eu- 
genie, asked him when Napoleon III 


Claude Piper never told us that he 


operated a pop corn and peantt 
wagon but this sure is a good pic- 
ture of him. It might be this is the 
way he spends his Sunday after- 
noons during the summer months. 


Axdorff Returns to G. R. 


John Axdorff, Ice Cream maker for 
the Grand Rapids plant, has returned 
from Sweden after a two months’ 
visit. He has a mother and _ sister 
living at Holmsted, Sweden, and spent 
much of the time there and at Stock- 
holm where he has many boyhood 
friends. 

John is a graduate of Alnarps Dairy 
Institute of Sweden, the largest and 
most important dairy institute in 
Europe. He reports the ice cream 
industry in Sweden is nothing com- 
pared to the United States. They 
have no large factories, and the small 
plants are not modern such as we 
have here where ice cream is a lead- 
ing food product. 

Sweden has had the finest winter 
that people there can remember, it 
being so warm that pansies were in 
bloom in January, in Southern Swe- 
den. 

This is his second visit to Sweden 
since he left there twenty-five years 
ago, and it is John’s opinion condi- 
tions are better in his native country 
than in other European countries. 

He had a wonderful trip and ex- 
pects in a few years to make another 
visit to his old home. 


received a check for 22,000 francs, the 
first revenue from his mulberry groves 
in a decade. She knew that Pasteur 
had created this revenue by conquer- 
ing the pebrine (pépper) disease. 
“Because,” answered this great giver 
of blessings, “I must keep my mind 
free.”’ 

And with a hot garret for a labor- 
atory, or else a dark room under a 
staircase, he pressed on to give man- 
kind other gifts. There were plenty 
in his microscope slides, for he de- 
veloped in rapid order, cures for 
poultry diseases; for rote and mould, 
the diseases of bread; for the red 
plague of the swine herds; for an- 
thrax, the cattle plague; for child- 
birth fever; for cholera; for hydro- 
phobia; for yellow fever; for souring 
milk; for spoiling wine. 

“Here reposes Pasteur,” is the 
simple line across his crypt in the 
Pasteur Institute at Paris, reared by 
contributions from nations he had 
served in every portion of the globe. 

(Contributed by A. R. Zanolli) 


| ON THE FARM | 


Watch Milk Handling 


Many good suggestions have been 
published in the Arctic Circle rela- 
tive to the proper handling of milk 
on the farm. Another suggestion, 
however, is not out of place at this 
time. We have no complaints to 
offer, however, as the milk delivered 
at Ovid is uniformly of good qual- 
ity. 

As the weather warms up the 
proper cooling of milk must not be 
overlooked. Furthermore, the cans 


of milk should be placed on the 
platform stands before the milk 
driver calls at your farm. By doing 


this it will not hold him up, conse- 
quently he will get back to the 
creamery and have his truck un- 
loaded before the sun gets too hot. 
It is a pleasure to know how will- 
ingly our patrons co-operate with 
us in producing milk of good qual- 
ity and purity. Our Mr. Frank 
Green always finds our patrons 
courteous and eager to learn from 
him methods that will insure bet- 
ter conditions for handling nilk on 
the farm. Only in this way can we 
expect continued prosperity and bet- 
ter returns for dairy products.—C. 
R. Plumley. 


A good man is like a good cat. No 
matter which way he is thrown, he 
always lands on his feet. 


Towards a Complete Food 


Bread has been subjected to a con- 
siderable amount of criticism because 
as was shown by a report which ap- 
peared not so long ago, when white 
rats were fed on water bread as their 
sole diet they not only failed to grow 
but died in a short time. 


“Bread is bread” to many people and 
to them the fact that this was water 
bread and of course contained no milk 
had small significance. The vast ma- 
jority of bakers’ bread contains milk 
and the proportion of milk used in 
bread baking is steadily increasing. 
Even a small amount of milk in bread 
increases its nutritional value and the 
tenure of life in young animals when 
fed upon it, and when the loaf be- 
comes 100 per cent milk, it is very 
nearly a complete food. 


Striking recoveries in cases of two 
white rats that had been fed on cer- 
tain single foods nearly to the point of 
death when their diet was changed to 
whole milk bread are reflected. 


—BAKING TECHNOLOGY. 


ARTHUR E. AMES. M. D. 
MORRICE, MICH. 
Surgeon, Grand Trunk R. R. 


Connor Ice Cream Co., 
Owosso, Mich. 
Dear Sirs: 


New Lid Knobs for Nizer ~ 
Cabinets 
It is surprising but true that the part 
of a Nizer Cabinet which receives the 


hardest wear is the knob on the lid 
which covers the ice cream hole. 


Cabinet manufacturers, in times 
past, have tried out practically every 
kind of material—but each has been a 
failure for one reason or another. 
The perspiration from busy hands. the 
acids of putrefaction from dairy prod- 
ucts, the constant physical changes due 
to warming and cooling, wetting and 
drying—all of these factors have cor- 
tributed toward the quick destruction 
of the knobs on cabinet lids. 

Now, however, after months of re- 
search work and great expenditure for 
special stamping dies, the Nizer Cor- 
poration has introduced a Monel metal 
knob—perfect in appearance, perfect 
in endurance. 


The engineers of the Nizer Corpora- — 
tion are certainly to be congratulated 
on having “licked” this difficult prob- 
lem. 


OWOSSO STAGES PARTY 
(Cont’d from Page 1, Col. 1) 


around on the floor. A wonderful 
birthday cake lighted by “millions” of 
dainty tapers capped the climax. 
Everybody wishes Jim many more 
such happy birthdays. 


The ‘“Moon-shine” orchestra under 
the leadership of our own Bill Thomas 
then struck up a tune that set the 
nimble feet of merry dancers crazy 
and the dance was on until midnight. 
Was it a success? Nothing else but, 
is putting it lightly. Representatives 
were there from Detroit, Lansing, Bay 
City, Grand Ledge and Ovid. : 


Food Value Campaign 


The educational idea was splendidly 
carried out in our Food Value Cam- 
paign. During the two weeks ending 
February 28, the general public learn- 
ed through our newspaper ads and 
special letters the high rating ice 
cream holds in the eyes of nationally 
known health authorities. A special 
letter was mailed to physicians, dieti- 
cians and others interested in the pub- 
lic health, soliciting their moral sup- 
port to our claim that good ice cream 
such as Arctic and Connor’s develops 
healthy children by building both brain 
and brawn. Thousands of leaflets en- 
titled, ‘‘When Ice Cream is Taken 
Seriously” were distributed through 
our dealers in-order to give the cam- 
paign the best kind of publicity. 


And the campaign was a success. ~ 
With pleasure, we are printing below — 
a wonderful response to one of our 
letters. No comment is necessary. 


February 21, 1925. 


Your circular letter. I have for a long time been in the habit of 
prescribing Ice Cream for my patients, and go a step farther and specify 


“Connors.” 


I have sustained patients for many weeks on nearly that - 


alone and always with the best of results in convalesence. 

At my summer hotel way in the wilds of Houghton Lake, we manage 
to offer cream (Connors) as a dessert, and in my own home ‘“‘Connors” 
Ice Cream graces our table in the form of brick. 

So you can readily see the I’m quite a “Connors” Ice Cream man. 
It may be that our palate and our taste is plebian, but “Connors” suits 


us, privately and professionally. 


Very-truly yours, 
A. E. AMES 


Over the Counter Helps 


A Word On “Atmosphere” 


While too few fountain owners 
realize it, the “atmosphere” which 
prevails about the soda shop and 
luncheonette, has in no- small 
measure to do with the success or 
failure of the establishment. A 
hospitable atmosphere has a big in- 
fluence in attracting the passer-by. 

On the other hand, if the soda 
shop has an appearance of not be- 
ing very busy, or the help do not 
appear oOver-anxious to wait on a 
customer; the prospective purchasér 
is very apt to change his or her 


mind about buying a soda—at 
least at this particular establish- 
ment, 


Every wide-awake fountain own- 
er or manager should make it a 
point to see that his establishment 
has an attractive atmosphere. The 
lights should not be too bright. 
Cleanliness, of course, is essential 
to the proper atmosphere as is 
courtesy. If you are employing 
negative help—employees who just 
stand around and do not make any 
effort to boost sales and wait on a 
customer with a reluctant attitude— 
then your establishment is minus an 
attractive atmosphere. 


Check up on your store, fountain, 
or luncheonette. Does it radiate the 
kind of atmosphere that would make 
you feel at home when you entered 
if you were a stranger; would you 
be perfectly satisfied and at ease 
when you left? 


If it does, then your establish- 
ment, coupled with a good location 
and proper management, is sure of 
success. If it does not, the answer 
is that your place lacks the proper 
atmosphere.—(Soda Fountain). 


THIS MERCHANDISING 
IDEA WILL INCREASE 
BRICK SALES 


Too many dealers are missing op- 
portunities for telling their patrons of 
the delicious flavor combinations in 
our week-end bricks. The public 
knows, of course, that we advertised 
a brick to contain certain flavors, but 
we cannot convey in print the ex- 
quisite flavor produced in our bricks. 
This must be found out by actually 
tasting it, in other words, the dealer 
miust sell himself on the brick. Then 
when a customer calls for a brick Mr. 
Dealer can enthusiastically recommend 
the particular special on sale that 
week. Nine times out of ten the cus- 
tomer will appreciate the dealer’s ad- 
vice and buy the brick. Why 
shouldn’t he? He has seen the brick 
advertised on our trucks, and noticed 
window and back bar posters at the 
dealer’s store; he has read ads in the 
newspapers and needs only the deal- 
er’s personal sales effort to make him 
carry home a quart or pint. Our deal- 
ers cannot overlook this suggestion, 
and we hope many will see its business 
getting appeal. 

For the balance of March the fol- 
lowing Special Week-End bricks will 
be made: 

March 17—(Fancy Center) Sham- 
rock Center Brick. 

March 21—(Three Layer) Tutti 
Fruitti—Pineapple Ice—Chocolate. 

March 25—(Three Layer) Maple 
Nut—Orange—Pineapple. 

These are all wonderful combina- 
tions and deserve the recommendation 
of every dealer to his customers. 


Some Good Frappes 


A. great variety of combinations of 
syrups, fruits, milk and cream, to- 
gether with ice cream of different 
flavors, can be worked out by the alert 
dispenser according as he learns the 
inclination of his trade. These dishes 
are usually prepared in a mixing glass 
and served in an eight or ten ounce 
glass. 


Coffee Frappe 


Pour 1 ounce of coffee syrup into 
the mixing glass. Add 2 ounces of 
cold, rich milk and a No. 10 dipper of 
chocolate ice cream. Mix well. Serve 
in glass, topped with whipped cream 
or marshmallow and a sprinkle of 
grated nutmeg. 


Cherry Frappe 

Put 1 ounce of cherry syrup in mix- 
ing glass, 2 ounces of cold, rich milk, 
and a No. 10 dipper of vanilla ice 
cream. After mixing well, serve in 
stem glass, topped with a small ladle- 
ful -of crushed cherries. 

Strawberry Frappe 

Mix 2 ounces of crushed strawber- 
ries, an ounce of cream and a No. 10 
dipper of strawberry ice cream. Serve 
with a dressing of marshmallow or 
whipped cream and topped with a 
strawberry. 


Dusky Belle Frappe 
Mix 2 ounces of butter scotch syrup, 
2 ounces milk and a No. 10 dipper of 
chocolate ice cream. Serve with a 
dressing of bittersweet chocolate 
syrup, a dash of marshmallow or 
whipped cream and a pecan. 


CES CMe Co.) 


GELATIN A WEIGHT 
PRODUCER 


Experiments Show Its High 
Value When Eaten with 
Certain Foods 


Minute amounts of gelatin added to 
a milk diet produce marked gains in 
weight, Thomas B. Downey, fellow at 
Mellon Institute of Industrial Re- 
search, Pittsburgh, recently told the 
American Chemical Society. Mr. 
Downey based his conclusions on the 
nutritive value of gelatin on experi- 
ments with white rats. 


These experiments proved that gela- 
tin cannot be used as the sole or major 
source of protein in the diet, but that 
when fed with proteins of natural food 
products, such as oats, wheat and bar- 
ley, it possesses such high supplemen- 
tary value, according to Science Serv- 


ice. Fed with corn, peas and beans, 
its cleavage qualities are of little 
value. 


Some of Mr. Downey’s rats gained 
15 per cent more weight for the first 
three weeks when fed upon pasteurized 
whole milk than when their diet con- 
sisted of milk alone. This also held 
true when a plain ice-cream diet was 
used. 

The value of gelatin as a food prod- 
uct long has been in dispute. It first 
was introduced as an economy food in 
the French revolution, when extrava- 
gant claims were made for it. Its 
inability to function as the sole source 
of protein is due to the absence of cer- 
tain essential amino acids in its cleay- 
age products. 

By the addition of 1 per cent of gela- 
tin to whole milk, the total solids are 
increased from 12.6 to 13.46 per cent 
and the protein content from 3.4 to 
4.36 per cent. 


(Continued from Col. 8, Page 1) 
tion of the ice-less cabinets for the 
distribution of Ice Cream. 

“The two leading manufacturers of 
these cabinets are the Nizer Com- 
pany of Detroit and the Frigidaire 
Company of Columbus. The Nizer 
Company are also identified with the 
ice cream industry and are very large 
producers in the Middle West. Their 
judgment on the marketing of pro- 
ducts relating to the ice cream in- 
dustry should therefore be consid- 
ered more practical than that of the 
Frigidaire Company, who are not ice 
cream producers. 

“These two manufacturers of the 
ice-less cabinets have opposite pol- 
icies in the sale of their products. 

“The Nizer Company maintain that 
to sell a cabinet outright to the dis- 
tributor of ice cream, is equivalent to 
putting into his hands a formidable 
weapon which will ultimately be used 
to destroy the large producer. They 
claim that the larger interests with 
their huge investments should pro- 
tect themselves by owning and con- 
trolling all ice-less cabinets. These 
should be loaned or leased to the dis- 
tributors. 

“It is obvious that the use of these 
cabinets eliminates the expense of 
ice trucks; it is but a short step and 
requires very little additional capital 
for a small distributor in complete 
possession of a cabinet, to install a 


freezer. As a result of such pro- 
miscuous ice cream production, a 
dangerous price cutting competition 


would ensue. In addition to this, the 


very small investment involved would 
soon tempt the dairy men to enter 
into ice cream production and the 
field would be swamped. 
| “The ice cream manufacturers for 
the protection of their stockholders 
should firmly oppose the sale of any 
iceless cabinets to the distributors. In 
many instances their advice will be 
sought and they can use their in- 
fluence in preventing such purchases. 
Certainly no Ice Cream Manufacturer 
should undertake to stock and _ sell 
outright cabinets. 

“We believe in the preservation of 


. the Ice Cream industry. 
Ice-less cabinets within reach 
of small tradesmen financially irre- 


sponsible would create a competition 

that could not be met, except at a 

sacrifice of all dividends to the legiti- 

mate large producer. 

“We are decidedly in accord with 
the policies of the Nizer Company in 
the control of all cabinets on the 

| market. 

“The economy and advantage of the 
use of the ice-less cabinets needs no 
elaboration. It is apparent one ice 
cream manufacturer reports, that 
since the installation of the new sys- 
tem, he is able to effect, three times 
as many deliveries as tormerly, at 
the same expense. 

“As between a water-cooled and an 
air-cooled cabinet, eliminating all 
technical verbiage that may confuse 
the buyer, the fact remains that the 
water-cooled system is far superior, 
and we unconditionally recommend it 
for its economy and utility.” 


Set a New 
Standard 


Give your competitors a 
higher mark to shoot at! 


U 


“gosh-that's-good”’ 
keeps folks coming back for more. 


The CONNOR line of fountain 


products is complete, 


Syrups, 


taste Instant Cocoa. 
them all! 


SE CONNOR’S Quality 


products and_ everything 
you serve will have that 


flavor which 


including 


full assortments of finest solid- 
pack Crushed Fruits, Concentrated 


Fudges, Ready-to-Use 


Specialties, and the famous Jus- 


You'll like 


Order from any Connor or 
Arctic Branch, Lee & Cady 


or write us direct 


~ QUALITY ~ 
For - SYRUPS 


Connor Fountain Supply Co., Owosso, Mich. 


| AROUND THE CIRCLE | 


Mr. Barber, of the Barber-McKen- 
zie Drug Stores, Detroit, is always 
alert to the possibilities of increasing 
his sales on special bricks. Not long 
ago he phoned the sales department to 
let us know how enthused he was over 
our Fresh Strawberry special. “We 
have had a remarkable demand for 
this brick, in fact, we increased our 
sales about 75 per cent over any other 
brick made by the Arctic,” he told us. 
We asked him how he did it, and this 
was his answer: “I myself sampled 
the Fresh Strawberry brick. The 
minute I tasted it I realized its won- 
derful flavor, and naturally, being 
sold on it myself, I recommended it 
highly to my customers.” As a result 
he enjoyed an increase of 75 per cent 
over other specials. 


To Arctic-Connor dealers this ought 
to be a worth while suggestion. Per- 
sonal enthusiasm for the ice cream you 
sell reflects in sales. Your customers 
will feel more like buying if the dealer 
can honestly recommend it. What this 
plan did for the Barber-McKenzie 
Stores, it can do for you. Isn’t it 
worth while to take just a few mo- 
ments to taste the ice cream yourself, 
so you can tell your customers of its 
delicious flavor combination ? 


Joe Kemperman, engineer of the 
Grand Rapids plant, has completely 
overhauled the refrigerating machines 
at Grand Rapids and also painted the 
machines, motors and condensors. Joe 
has also overhauled the machines at 
the Holland plant and states that all 
are in excellent condition for the com- 
ing busy season. Joe is a good painter 
as well as engineer and his paint job 
on the machines, etc., is one to be 
proud of. 


Fred W. Neverman, the veteran 
salesman of the Connor Fountain Sup- 
ply Co., is now Service Manager for 
Arctic, Detroit. We are sure Fred 
will make good on his new job. 


Not long ago the Arctic-Detroit 
boys were all smoking cigars. Seems 
slightly out of the ordinary, but we 
can explain. Dr. Stork brought an 
eight-pound daughter to the home of 
Henry Morgan, one of our Ice Cream 
drivers, and now Henry is reading a 
book entitled “How to Amuse a Baby 
at Night.” Congratulations! 


Mr. Claude FE. Frause, Secretary 
and Treasurer of the Carpenter Ice 
Cream Company of St. Louis, Mo., 
accompanied by their engineer called 
at the Arctic-Detroit recently. while in 
the city to make arrangements for the 
shipment of another carload. of Nizer 
cabinets to distribute among their 
dealers. They find the Nizers a won- 
derful aid in their business and re- 
port that everything points towards a 
busy season for them. 


On the night of March 9th, the Arc- 
tic Detroit Drivers clashed in combat 
with Arctic Detroit Salesmen. Not 
mortal combat, of course, but bowling. 
The question of superiority in this 
pastime had to be settled. To make a 
long story short, the salesmen put it 
all over the drivers. The final score 
was 2,409 to 2259. Wright, with an 
average of 187, was high bowler, with 
Johnny Roe as close second with 185. 
Purcell, of the drivers, bowled 182, 
which isn’t so bad, eh? ; 


When bouquets are thrown at us, 
we always like to let the other fel- 
low know how it is appreciated. 
While J. J. McDonald visited at the 
Birch Run plant, he heard this, “The 
Arctic Co. has always treated us 
fine. We are satisfied and like to do 
business with them.’ The gentle- 
men who complimented us were Mr. 
Geo. Wright, Mr. Wm. McIntosh 
and Mr. Martin Kerr. Thanks, 
gentlemen, and here is hoping future 
relations with you will be as pleasant 
as the past. 


Miss Ada Ginther has been trans- 
fered from the offices of the Connor 
Fountain Supply Co., Owosso, to the 
Arctic Detroit office. She will be kept 
busy in the offices of J. J. McDonald 
and N. A. Paterson. 


Mr. Claude Wilson who for the 
past 26 years was connected with the 
Wabash Railroad has entered the re- 
tail game at 2205 Glendale avenue, 
Detroit. The place will be called The 
Glen. Mr. Wilson has a wonderiful 
personality and the people of the im- 
mediate neighborhood should be well 
pleased. 


Mr. Ed. Shima, President and Gen- 
eral Manager of the Sugar Bowl Ice 
Cream Company at Decorah, Iowa, 
and the Spencer Ice Cream Company 
at Spencer, Iowa, was a recent visitor 
at Arctic-Detroit. He was here to 
order another shipment of Nizer cabi- 
nets for use by his dealers. Mr. 
Shima states that Nizer cabinets are 
giving him excellent satisfaction and 
have proven particularly economical to 
operate. 


“Jack Pitts, Bay City, is becoming 
very enthused over the 1925 outlook. 
He says the combination of Connor 
Ice Cream and Nizer Mechanical Re- 
frigeration is surely a winner. His 
latest customer on this combination is 
the J. E. Knapp Drug Company on 
Midland Street. An 8-hole Nizer 
Cabinet was installed in Mr. Knapp’s 
place about the first of March. Mr. 
Knapp tells Jack that he believes this 
combination of Connor Ice Cream and 
Nizer Cabinet is certainly going to 
boom the ice cream business for the 
J. E. Knapp Store this coming sum- 
mer. The same week an 8-hole was 
installed at the store of M. F. Wilcox 
at Alton. In connection with this 
combination Pitts established a new 
record. The contract was taken about 
3 P. M.; and at 3:45 P. M. the com- 
bination was placed in Mr. Wilcox’s 
store, and our old friend George Pres- 
ton was working on the connections. 
Just to show that it was no trouble at 
all to take new ice cream accounts, 
Pitts drove over to Pigeon and added 
J. E. Cramer to the Connor list of 
customers. Mr. Cramer believes that 
with Connor advertising and Connor 
Products he will be able to turn over 
a good volume of business in his 
town.” 


J. R. Hucues. 


The Grand Rapids plant has a Bilt 
Rite soda fountain with a Nizer Re- 
frigerating system, installed at the 
factory where dealers can see the ad- 
vantage it has over the hand iced 
fountains. 


Mr. Sam Stiglitz, of the Virginia 
Sweet Shop, 8241 Hamilton avenue, 
Detroit has recently suffered a great 
loss through the death of his father. 
We extend to him our heartfelt sym- 
pathies. 


A Relic of the Good Old Days 


The first truck to be used for ice 
cream delivery in Grand Rapids was 
owned by C. G. Piper, manager of 
the Grand Rapids branch. It was 
about fifteen years ago that this model 
De Luxe was used and Piper thought 
he had the best delivery equipment 
that money could buy. Compared to 
the Arctic’s present day equipment 
she is as much of a back_number as 
the derby hat that was then in style. 

Miss Gladys Vince of the Detroit 
Sales Department left March 1 for 
Los Angeles to enjoy sunshine and 
roses for a period of six weeks. Mrs. 
S. M. Hullivan will take her place 
until she returns in April. 


Marie Kaupa, Detroit, who has been 
confined at Providence Hospital for 
three weeks, is now at home convales- 
cing slowly. We all hope to see her 
back in the order department before 
long. 


ARCTIC 7% PREFERRED 
URGED AS SAVINGS HELP 
By H. A. McDonald 


Recently figures published by the 
National Association of Credit Men 
showed that the average family in the 
United States is spending its income 
five months ahead of its receipt. While 
this is certainly a tribute to the 
remarkable development of the credit 
structure in this country, and also a 
tribute to the fundamentally sound 
condition of national economics, it 
shows clearly that as a nation we have 
much to learn in matters of thrift. It 
is true, of course, that the amount of 
money in savings banks in this country 
is enormous as a total, but it is not 
large in proportion to the nation’s 
income—and is due to the thrift of ex- 
ceptional individuals rather than to the 
thrift of the average family. 

Our slogan as a nation ought prop- 
erly be, “Earn more, save more—and 
in the end have more to spend.” 

The point is this, a goodly percent- 
age of everybody’s personal earnings 
should be turned into capital—and then 
at a later date the earninos of that 
capital can be expended without fear 
of endangering one’s personal financial 
independence. At present, too many 
people spend all that they earn, even in 
advance of receiving it. 

Old age comes to every man and 
woman. It brings with it smaller earn- 
ing capacity, and at the same time 
greater need for protection. 

Statistics compiled by the American 
Bankers Association show that 82 per 
cent of Americans die penniless. It 
should hardlv he necessary. in the face 
of this. to talk savings. A dependent 
old age is almost inevitable unless a 


safe and sane plan of saving is adopt- 
ed by the individual while his or her 
earning capacity is still unimpaired. 

In America today there are many 
ereat fortunes which have been built 
largely by thrift. The owners of these 
fortunes are unanimous in saying that 
the secret of thrift is in having a defi- 
nite plan and in sticking to that plan 
for a long period. 

It is the realization of this whole 
situation which led the Arctic Dairy 
Products Company to offer its em- 
ployees and friends a simple and defi- 
nite plan of saving money through the 
purchase of their 7% Preferred Stock. 
Anyone, by this plan, can easily make 
a start toward building a reserve fund 
for later years. 

Plant managers will be only too glad 
to arrange to have $2.00 a week auto- 
matically deducted form the weekly pay 
checks of employees or patrons. $2.00 
a week would scarcely be missed, and 
yet, this plan in a year’s time would buy 
a hundred dollar share—and that hun- 
dred dollar share would continue to 
earn, year after year, at least $7.00, 
and perhaps as high as $12.00. A share 
or so of stock bought every year for 
several years would soon roll the total 
up to a point where a “rainy day” 
could not catch the holder unprepared. 

Think this over seriously. Figure 
how many years remain between you 
and sixty. Figure your maximum say- 
ing for this period, if you start today. 
Then you can tell yourself whether 


you will be dependent or independent _ 


when old age says, “You can work no 
longer.” = 


All Questions Answered . 


“Ts this a speedometer?” she asked. : 


as she tapped on the glass which cov- 
ered that instrument. 

“Ves, dear,” I replied in a sweet, 
gentle voice. 

“Tyon’t they call this a dash light?” 
she queried, fingering the little nickel- 
plated illuminator. wren 3 

“Ves, honey,” my words floated out 
softly as before. 

“And is this the cut-out?” she in- 
quired. 

“Yes, Toodles,” as I took my foot 
off the accelerator. Not more than 
two hunred feet away our course was 
blocked by a fast-moving train. 

“But what on earth is this funny 
looking pedal?” she said in a curious 
tone as she gave the accelerator a 
vigorous push with her dainty foot. 

“This, sweetheart, is heaven” I said 
in a soft, celestial voice as I picked 
up a gold harp and flew away. 


‘Gratitude’”’ : 
Shipwrecked sailor on raft to com- 
panion—‘‘Mike if one of us shouldn’t 

survive what will I tell your folks.” 


————— 
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BIG GAINS SHOWN BY BRANCHES 


1925 LOOMS AS 
BIGGEST YEAR IN 
HISTORY OF ARCTIC 


Branch Managers will have some- 
thing to shoot at after reading the 
percentage increases of ice cream 
sales for the first quarter of this 
year as compared with the same 
period last year. The three branch- 
es showing the best increases are 
as follows: 


Ist Connor, Bay City..119.57% 

2nd Connor, Alma 96% 

8rd _ Arctic, Jackson..... 69% 

Jack Pitts, Bay City; Earl Faught, 
Alma; and Boyd Alberts, Jackson, de- 
serve a lot of credit for their won- 
derful work. 


wes oe 


THANK YOU! 


j “Your new ‘Tropic Choco- 
i late’ is a wonder. Also your 
Chocolate. Almond Cream 
sure made a hft with our pa- 
trons, and your Orange Ice 


has received many compli- 
ments lately, which it de- 
serves.” 


Yours sincerely, 
COLEABROS., 
Dy tes fe Ole, 
Rochester, Michigan. 
April 2, 1925. 
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LANSING RETAIL 
DRUGGISTS FROLIC 


A meeting of unusual interest oc- 
curred Wednesday evening, April 1st, 
when Lansing retail druggists and 
druggists of nearby towns attended a 
banquet sponsored by the Lansing Re- 
tail Druggists Association. The ban- 
quet was served in the Grill Room of 
Hotel Downey, and from all reports 
was a big success. 
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Floyd Randall as toastmaster intro- 
duced State ‘Representative D. G., 
Look of Lowell and State Representa- 

tive Chas. F. Haight of Lansing who 
gave two very good and interesting 
talks. Plenty of entertainment was 
provided for in which H. A. McDon- 
ald, General Sales Manager of the 
Arctic organization took a prominent 
part by rendering a few appropriate 
songs. 


One of the features of the banquet 
was a special ice cream cake decorated 
with the name of the Association. 
The officers of the Association are: 


Floyd Randall—President. 
Howard Monroe—Vice-President. 
Fred Houghton—Secy.-Treas. 


The Ann Arbor druggists are plan- 
ning a similar affair April 16th. 


FOND MEMORIES 


Picturesque but now a rare sight—Thanks to modern, sanitary ice cream plants. 


THE NATIONAL ICE CREAM CONVENTION 


It is with great pleasure that we anticipate seeing every member of the 
National Association of Ice Cream Manufacturers and their wives in 
Detroit to participate in celebrating the Silver Anniversary of our As- 


sociation. 


city of Detroit during the week of October 19 to 24. 


At this time we extend to you a most hearty welcome to the 


This Convention 


in our estimation, will be one of the outstanding events in the history of 


the industry. 


To our mind, the selection of Detroit as the meeting place for 1925 
is a most happy one, for no other city in this*country offers visitors so 


Her industrial growth has been phenomenal, 


but withal it has not overlooked the development of proper facilities for 


recreation. 


Her playgrounds and parks command the attention of every 


tourist, especially beautiful Belle Isle, one of the finest public parks in 


the world. 


So we urge you to come to the city where life is worth living, and 


enjoy the hospitality of its people. 


You cannot afford to miss the. Silver 


Anniversary of the Association, so plan now to spend a few days of real 


enjoyment. 


You can be assurred that the ice cream manufacturers of 


Detroit are going ahead with plans for your entertainment that will 


| or any other point of view. 


afford you something to remember us by in years to come. 
Arctic Dairy Products Company, 


J. J. McDonald, 
General Manager. 


many good hotels and interesting sights from an industrial, civic, artistic | 
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‘“YYOUNGEST” MAN HEAD 
OF SCOTTVILLE 


BUSINESS MEN | 


| ment of Ypsilanti Normal School re- | 
| cently completed thirty-five ice cream 


Frank Claveau, 26, newly elected 
president of the Scottville Business 
Men’s Association, is the youngest 
man ever to take that office here. He 
was born and raised in Mason county, 
and five years ago became half pro- 
prietor in a confectionery, becoming 
sole owner two years later. 

Mr. Claveau is one of the largest 
Arctic Ice Cream dealers in his sec- 
tion. 


CONNOR-ANN ARBOR 
POSTER CONTEST 


The students of the Art Depart- 


advertising posters. A great deal of 
artistic talent was shown in the ex- | 
ecution of these posters. Prizes were | 
awarded as follows: Ist—Margaret 
Dolby; 2nd—Lucile Atkinson; 3rd— 
Josephine Wiard. The judges were 
Miss Harwick of the Normal Art 
Department, Mr. Van Dewalker the 
mayor, and Mr. R. P. Selway, man- 
ager of the Auto Club. 


AUTHORITY TELLS 
THE BASIC STORY 
OF ICE CREAM 


This article written especially for the 
“Arctic Curcle”? by C. N. Chilson, 
Director of the Bureau of Dairy and 
Food Inspection, Detroit, Michigan. 

The salesmanship of ice cream 
and other dairy products, looking 
at it from a consumer’s view point, 
has been a one-sided affair. Highly 
colored pictures of ice cream in 
various forms that appeal to the 
eye are kept before the consumers 
for the purpose of tempting them 
into buying the product. There is 
nothing harmful in that kind of 
advertising and it does call the at- 
tention of the consumer to the prod- 
uct in a pleasing manner, but cold 


facts are lacking. Who doesn’t 
know that ice cream is something 
nice to eat? But how many do 


know that ice cream is a good food 
from an actual food value stand- 
point? How many realize that ice 
cream should occupy a_ regular 
place in the diet? It is on this 
point that the consuming public 
needs enlightenment through ad- 
vertising mediums. Enlightenment 
should not be taken to mean that 
every consumer must become a stu- 
dent of food chemistry, but every 
person should understand the fun- 
damental facts of nutrition, so that 
a proper selection of foods can be 
made and the abuses of appetite, 
which are now common, can be 
discouraged. 


(Continued page 2, column 3 


GRAND LEDGE ARCTIC 
PARTY 


The Arctic party at Lansing in 
1924 was so successful that we de- 
cided to have another one Thursday 
evening, March 26, at which time 
Lansing and Portland joined us. 

At 6:30 P. M. the Grange Ladies 
of the Oneida Grange Hall served 
us with a lovely two-course dinner. 
We fully believe that this was a 
great success, as everyone later on 
mentioned this fact that after having 
done justice to it they had to un- 
fasten their belts. The Grange 
Ladies are to be congratulated for 
their dinner and decorations. 

J. J. McDonald headed the list 
on the program by giving us a fine 
talk on co-operation between the 
Divisions and also the employees 
and the Company. Corwin Schnei- 
der spoke about the splendid co- 
operation between Grand Ledge 
and Lansing, and that he expected 
to keep our tank truck busy for 
this coming year delivering ice 
cream mix to Lansing. Mr. Van- 
Allsburg made the statement that 

(Continued page 2, column 2) 
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Published By All Of Us And 
For All Of Us 


All news items, special articles, ad- 
vertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


ww] SSS OSE 
| New Telephone Number 


After April 1st Arctic, De- 
troit, will have a new tele- 
phone number—Glendale 9410. 
Branch managers and dealers, 


please take note. 
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GET READY 

Spring is here and with it the joy 
of anticipating a big year for the 
ice cream industry. Arctic and Con- 
nor dealers have the satisfaction of 
knowing that this company is with 
them to make dealers’ sales for 1925 
even greater than last year or any 
other year for all of that. 

Quality and Service are matters 
of reputation and evidenced by our 
ever-growing number of satisfied 
dealers. To this we add a vigorous 
advertising campaign, especially 
planned to show results in dealers’ 
sales. Every dealer is entitled to 
know what we are doing to help 
sell ice cream at his fountain. So 
we invest wisely and skillfully in 
attractive advertising pieces for 
store display. Our dealers get a 
convincing answer when they ask 
us “What do you do to help me sell 
Arctic or Connor Ice Cream?” 

Let me add that the fountain 
should be ready now for business. 
In other words, get your house in 
order. Your equipment will need 
cleaning or repairing in order to be 
efficient. Your supplies, such as 
Fruits, Syrups and Cones, should 
be ordered by this time so they 
will be in your store when business 
begins to come. This company is 
well organized and equipped to look 
after your every need. Let’s work 
together and reap the rewards of 
co-operation. 

J. J. McDONALD. 


WE LIKE THIS 
Mar. 20, 1925. 


Mr. R. L. Barie, 

Detroit, Mich. 
Dear Sir: 

Just my viewpoint of the Arctic 
Circle. 

After having the pleasure of read- 
ing a number of the Arctic ‘Circles, 
I wish to say that I find it one of 
the most interesting papers I have 
ever read, for its size. Your paper 
covers more thorough subjects in all 
lines of the dairy industry, including 
producing, manufacturing, to the re- 
tailer’s end of the business, than a 
good many papers ten times its size. 

Milk supply, ice cream and cottage 
cheese has been my work for the last 
18 years. If you have room on your 
mailing list I would be pleased to re- 
ceive your paper at the address be- 
low. 

Thanking you 
main, 


in advance, I re- 
Yours truly, 
GEORGE J. WALLS, 
1103 So. 12th St., 
Manitowoc, Wisc. 


TEAMWORK 


a) a Mia nt ag EN» 
PULL TOGETHER 


SPECIAL WEEK END 
BRICKS POPULAR 
Our newspaper ads will again 
feature special week-end bricks for 
a period of four weeks except in 
Lansing and Ann Arbor. = 
Special Week-End Bricks are 
gaining in popularity, according to 
latest reports. This speaks well of 
our dealers’ efforts, as no doubt 
many have increased their sales by 
displaying the window posters and 
suggesting to patrons to take home 
a brick for the family. Isn’t it a 
good idea to suggest this to patrons 
who call at your store-late in the 
afternoon? Ice Cream certainly 
pleases everybody in the family 
when served for evening dinner. 
Special bricks for April are as 
follows: 

Apr. 4—Fig Nut, Lemon Ice, Tutti 
Frutti (3 layer). 
11—Raspberry, Vanilla (2 lay- 

Cini 
18—Black Walnut, Pineapple 
Ice, Raspberry (3 lay- 
er). ‘ 
25—Maple Nut, Orange, Pine- 
apple (2 layer). 
2—Caramel, Orange Ice, 
Chocolate (3 layer). 


ARCTIC PREFERRED 


STOCK ACTIVE 

Our Arctic 7% Preferred Stock 
selling campaign is making very 
satisfactory progress. As we go to 
press over 100 shares have already 
been subscribed this year by em- 
ployees. The branches showing 
most active interest and which have 
made great strides toward reaching 
their quotas are: 

Grand Rapids 

Ovid 

Ann Arbor 


May 


Grand Ledge 
Owosso 
Pontiac 


(Continued from page 1, column 4) 
he would like to see every one of 
the Grand Ledge employees a stock- 
holder in the Arctic, that the office 
force was 100% stock holders, and 
the rest of the employees’ would no 
doubt be soon. Harry McDonald 
put on the finishing touches of the 
program by favoring us with several 
of his vocal solos when called upon 
by Mr. Ainsworth, for everyone 
who has heard Harry sing surely 
knows what a treat they have in 
store. He then had us all join in 
singing and in spite of the many 
discords it put the desired pep to 
our party. 

The Arctic Orchestra then struck 
up a lively tune, at which time 
everyone danced the light fantastic. 
Square dances, Circle Two-steps 
and all were greatly enjoyed. 


TABLE No. 1 


erly nourish our body, we must se- 
lect foods containing Proteins— 
Carbohydrates—Fats and Minerals 
in proper amounts. In addition to 
this we have learned, in the last 
ten years, that certain foods are 
rich in vitamines or growth promot- 
img substances. We know it is not 
the amount we eat that counts, 
but what we eat. In other words, 
if we are to eat right there must be 
a proper selection of foods, and this 
can not be done by the eye alone. 
Science also informs us that the 
daily requirements for the average 
man and woman is about 3000 cal- 
ories. It is not a difficult problem 
to pick out foods that will gener- 
ate so many calories, but that isn’t 
all there is to a proper diet. A 
proper selection of foods involves 
two important questions. (1) A 
balanced selection. (2) The cost. 

The following tables of meals 
are shown to demonstrate what 
has been told in the aforesaid par- 
agraphs. Many other combina- 
tions can be worked out when food 
values are known: 

Table No. 1 represents a diet 
quite common to many at noon 
time.. It is too heavy a meal; it is 
one that is hard to digest. It does 
not contain a sufficient amount of 
the protective foods. 
what costly and not 
vitamines. 

Table No. 2 has more food value 
for less money than No. 1. 
light meal, easy to digest. The 
dairy products, milk, butter and ice 
cream make it rich in vitamines and 
the so-called protective foods. 
is all that is required to nourish the 
body and that “sleepy” feeling will 
not be experienced, as in case of 
meals similar to No. 1. 

Let us take No. 2 and substitute 
coffee for the milk and pie for the 
ice cream. 


rich in the 


It is some- |} 
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Vitamines 
Meal Cost*.> P: ae C. Calories A. BeaeG. 
Soupucbea arene tases see i PAO B10 sal yey Ogee te See ER 
Meat (roast beefs 45.5 »..0.45 US OPE PAM Oe eens ia 45i0) t if if 
POtALOES ee ee. See Qe 22 al AS42150 0 3a 
Breada(wihite) leat, setssei cet a OAR 6535 3a) (Beret oka 2 
Butter 105 eer 1EO! 2800 mean tttt @) 0 
Pier (apple)r seas arene wpa OS 2341-49018 42-8550 2 ? t 
Coffee (cream and sugar)....... 05 18.0 50 ? ? ? 
SOG aU GR Fee Nene Use a 0595) : 975 
TABLE No. 2 
Vitamines 
Meal Costes F. Cy Calories: Ava Bar ee. 
ge ) 34= 105 = 200 it teen 7 
Bread (whole wheat) }........$.10 9.7 19-40-7150 Arcaaicie |! ? 
Butter | 10 80.0 .... 100 ttt 0 0 
Wile(pintiee ioe eee 10° 3.0. 3.5 3.0: 300 . titan 
LeesC@recamialishiee: vaca 10: 6.07 10.0! 16:0). 250 hi een iv 
i @aAde Wee aoe eno eee 1000 
TABLE No. 3 
Vitamines 
Meal Coster te F. C. Calories A. Boos G. 
Ege 3.4. 10:52) 200° i eee t 
Bread (whole wheat) ;........9.10 9.7 9 49.0 — “1b0> 2 Siete ? 
| Butter J 1.0. 80.0.4... 41005 ahh 0 0 
COffeey Sekt oe ae Ee ena 05 18.0 50 f ? ? 
Piex(Aap ple) mie sews weet: LO BA Ws 9854258 LO) ? ? ? 
OATS Femi 5 el ee Cig ee 650. 
TABLE No. 4 
Vitamines 
Meal @ost-P: F. C. Calories A. Bowe 
Wilen(piney ot 5 ae te $10 3.0 -3.5 5.0. 300 tt thP om 
Bread (3 slices—whole wheat)... .05 9.7 9.0 49.7 250 jee (utan ? 
TOCRAT eee at ees bce ene 550, 
TABLE No. 5 ‘ 
Vitamines 
Meal Cost? FE. C. Calories A. BAe 
lip hew anual Cmca cine aet aon sae P 1025-25: Oe Ara ea 75 Teen T 
Bread { 9.7 9.02 AOS se) neers kat ‘i 
Goffe ves Saas be he ee 05 50 ? ? 2 
ENC ee ON oo eee eas es O25 31,93 428 yao ? Pi oesie 
AT OTA ape ea hole =e $.25 425 
Science teaches us that to prop- The cost of No. 3 is about the 


same as in No. 2, but there is 
only about half the food value. It 
is a meal which appeals to the eye 
and taste and fills. Substitute milk 
for coffee and considerable food 
value will be added. 

Compare a bread and milk meal 
with a sandwich, cup of coffee, and 
pie. 

Here we have two meals (Nos. 
4 and 5), one that is cheap, yet 
properly nourishes and is easily 
digested; the other is more costly 
and lacks the essentials from a 
nutritional standpoint. Add _ ice 
cream or milk to No. 5 and see 
what a difference it makes. 

The consumer must be taught 
that the term “food” in its broadest 
signification includes all those sub- 
stances which, when taken into the 
body, build tissues, restore waste, 
furnish heat and energy and pro- 
vide appropriate condiments. 

Milk, cream, butter and ice cream 
are important foods; they rank 
amongst the highest in food val- 
ues. Their cost value is low in com- 
parison with other foods. But if 
their use is to be increased their 
superiority as foods must be shown 
to the consumer. 


Two blocks from Arctic-Detroit Plant 
A Christian Home for Young Men 
on the plan of the Y. M. C. A. 


In connection withWesleyM.E.Church 


2804 Sixth St. Phone Glendale 5020 
Fire-proof building; Steam Heat. 
Clean, Sanitary Sleeping Rooms. 
Continuous -Hot Water; Shower 
Baths, 
Large, Home-like Reading Room. 
Use of Gymnasium Free of Charge 
Walking Distance from Down- 
Town. 
Any Arrangement will be made to 
suit party. 
Prices $3.50 to $4.50 Per Week 


| FOUNTAIN TIPS | 


CHOCOLATE, 
THE NATION’S 


FAVORITE FLAVOR 
By F. W. Neverman 

Soda Fountain statistics reveal the 
fact that 75% of all fountain prod- 
ucts served are chocolate flavored and 
that of all chocolate mixtures, the soda 
so flavored is the most frequently 
called for. 

Too much emphasis cannot be laid 
upon the quality of cocoa to be used, 
since everything depends upon flavor 
and aroma. Good cocoa possesses a 
high percentage of cocoa butter (usu- 
ally running about 28 per cent), and 
it is this cocoa butter which enriches 
flavor. It therefore follows that a 
cheap cocoa cannot be doped to pro- 
duce results. 

In preparing his own syrup the 
average dealer does not pay sufficient 
attention to the proportions used, but 
mixes up a batch by the “hit-and- 
miss” plan. The result is an article 
which varies in color and flavor. Even 
though he starts with cocoa of good 
quality, and has his other ingredients 
correctly proportioned, he may fail to 
produce a richly flavored chocolate 
syrup by reason of improper boiling. 
Likely as not, he may be called to 
wait upon a customer and is kept away 
just a little too long, which results in 
sufficient scorching to alter the flavor. 

In the better grade of prepared 
chocolate syrup, the manufacturers 
have a process whereby the chocolate 
is forced through a homogenizer, 
which breaks up the cocoa butter glob- 
ules. This method not only distrib- 
utes the flavor equally, thus prevent- 
ing re-massing of the cocoa butter, 
but insures greater solubility. 

It is at once apparent that no home 
made product can compete with a pre- 
pared syrup of high quality in flavor 
and aroma because the dealer lacks 
the equipment to produce it. 

Since we find that chocolate is the 
most popular flavor and costs less to 
serve than crushed fruits and other 
syrup flavors, it would seem the part 
of wisdom to use only the very best 
grade of prepared chocolate syrup. 

There is no better way to buy choc- 
olate syrup than in No. 10 tins. There 
is no fuss or waste, therefore it is 
most economical. It is. always uni- 
form and ready for your syrup wells 
at any time regardless of the number 
of patrons in your store. 


MAKING THE BRICKS 
MOVE 


In my opinion, the dealer and 
his clerks still have much to learn 
about building sales of ice cream 
bricks. Too few are familiar with 
the advantages of packaged ice 
cream. From a dealer’s point of 
view, brick ice cream is the ideal 
way to sell ice cream. Without 
elaboration, let me mention some 
of the outstanding features of sell- 
ing brick ice cream—convenience 
in handling, variety of flavors, 
sanitary condition of ice cream, no 
waste or shrinkage, no lost time in 
waiting on customers. 
of these points are selling points 


which when considered by our 
dealers, will soon develop a nice 
business. 

I had an experience not long 


Every one | 


ago which convinced me that know- | 


ing the products you sell is ninety 
per cent of the game. While driv- 
ing up Third street in Jackson re- 
cently, I observed a neat Arctic 
dealer sign hanging from a corner 


From bare ground to the completed factory—a sixty day job. 
put up in record time because of the imperative d 


drug store. 
dered a malted milk. The man in 
charge who waited on me was 
courteous and friendly. The 
cream looked 
me, and _ therefore 
cream he served. 


I asked whose 
His answer was 


prompt and convincing: “The best | 


we can buy. Quality Vanilla made 
by the Arctic.’ He also added 
they had tried them all but decided 
Arctic was the best. 
at the counter enjoying the malted 
milk, he proceeded to dip out a 
little on a spoon and asked me to 
taste it, calling my attention to the 
smooth texture, its good flavor, 
and adding that it was manufac- 
tured in a most sanitary factory. 
Then stepping up to the back bar, 
he handed me a little booklet, illus- 
trated with cuts of our special 
party moulds, a book furnished him 
by this company as a part of our 
party service campaign. He ex- 
plained that my folks would some 
day have occasion to want molds 
for a special dinner affair and that 
he was in position to take orders 
and see that prompt deliveries were 
made right to our house. 

This man was thoroughly sold on 
the ice cream he was serving and 
to my mind was a real salesman. 
Of course I was vitally interested 
put did not reveal my _ identity, 
fearing it would embarrass 


if you are only a clerk today, you'll 
own the place or one like it some 
day if the methods of this real live 
merchant are practiced. 


jer CORAS: 


Double Chocolate Nut 
Place a No. 10 or 12 disher of 
chocolate ice cream in sundae dish. 
Add chocolate syrup and. sprinkle 
with crushed nut meats. 


Michigan Daisy Sundae 


While I sat | 


him, | 
but I left with this thought—even | 


I dropped in and or- | 


ice | 
exceptionally good to | 


Use two balls ‘of ice cream, | 
chocolate and vanilla in a tall sun- | 
dae dish. Pour chocolate syrup | 


over both and top with almonds. 


Three Deep Sundae 
In a tall glass place three serv- 
ings of ice cream, using a_ small 
sized disher of chocolate, vanilla 
and orange ice cream. Pour over 
this chocolate syrup and top off 
with nuts and a maraschino cherry. 


can produce. 


A. A. PARTY IS 
JOLLY AFFAIR 


On .March the 10th Ann Arbor 
held their second Employees and 
Friends party at the Chamber of 
Commerce Inn. As this was the 


day of our Annual Review, we were | 
fortunate in having with us a good- | 


ly number of the department heads 
who stayed over forthe party. 
among them Harry McDonald, who 
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This great addition to the Niger plant ts being 
emand for a greater volume of cabinets than the old plant 


rendered several pleasing solos 
and spoke on the Employees Stock 
Plan, and J. J. McDonald and Dr. 
Harper Zoller, who each gave in- 
teresting talks. This was followed 
by an interesting discussion with 
the heads of the Calkins Fletcher 
Drug Co. relative to the shrinkage 
of bulk ice cream when packed in 
buckets. After this everyone en- 
joyed a merry dance and light re- 
freshments. 


Be Sure 


Serve Good Chocolate! 


Comor Fountain Supply © 
Owosso, Michigan 


n- OF 


It is a fact that 


fountains chocolate 


is 


75% of all flavors served at Soda 
syrup. 


The reputation for 


quality at YOUR Soda fountain depends largely upon 
the quality of the chocolate served. 

To build a steady demand for chocolate Sodas and 
Sundaes it must be uniformly good in flavor, color 


and aroma. 


Connor’s quality “ready to serve’ chocolate is a 
trade builder and will satisfy most particular patrons. 


Order from any Connor orArctic Branch, 
Lee & Cady or write us direct 


QNNORS 


~ Quatiry ~- 


Fruits: Syrups 


Connor Fountain Supply Co., Owosso, Mich. 


AROUND THE CIRCLE 


PAGE MR. DAN CUPID 


Mr. Dan Cupid shot his arrow into 
the Detroit Office and of the large 
group of girls, could not “miss” Irene 
Kelly, so on and after April Eigh- 
eenth, she will be Mrs. 

On Thursday evening, April 2nd, a 
large number of her co-workers and 
friends, met at the home of Hazel 
Buyers to give her a proper and fit- 
ting send-off. She was presented 
with numerous kitchen utensils, etc., 
and a beautiful dinner set. 

Among the guests present were 
“Cornelius and Bridget,’ who were no 
other than Maude Bean and Norma 
Quinn, whose costumes and repertoire 
were screamingly funny. 

Several games were enjoyed, after 
which, we adjourned to the dining 
room for refreshments, which consist- 
ed of sandwiches, coffee, cupid moulds 
and cake, which held the fate of five 
guests; somebody swallowed the 
wish bone, and Sh! Norma Quinn 
found the Wedding Ring. 

Amidst much cheering and well 
wishing for the bride-elect, the guests 
departed. 

Miss Irene Kelly was presented 
with a beautiful fireside chair by. the 
male employees of the Detroit office. 


Jos. Botticelli, Fenton, has just in- 
staled. new confectionery fixtures, 
including new booths and a com- 
pletely refrigerated fountain  pur- 
chased thru the Connor Fountain 
Supply Co. The old saying that a 
man may be down but never out ap- 
plies to our friend Joe. You will re- 
member not long ago a fire destroyed 
his place of business. Now he is 
ready to do business in a_ better 
equipped: place—embodying all the 
latest ideas in merchandising ice 
cream and confections. 


Connor, Alma, has ‘just reported 
ithe following Nizer Ice “Cream Cab- 
iinet installations: French & Howe of 
"Maple Rapids have installed a 6 
Hole Nizer Cabinet. Faber Bros. of 
Rosebush have 
Nizer Cabinet. Strand Sweet Shop 
of Alma have installed a 4 Hole 
Nizer Cabinet. Raycraft Drug of St. 
Louis have installed an 8 Hole Nizer 
Cabinet. The Alma Plant for the 
first three months in 1925 has had 
a very nice increase in business. 


Candyland, Owosso, just recently 
purchased a new building at 112 
West Main Street adjoining their 
present location. Skestos & Krust, 
the proprietors, expect to equip 
their new home with fixtures which 
will make it one of the most at- 
tractive confectioneries in Central 
Michigan. 


Paul Bozzo, Lansing, placed an 
order with the Connor Fountain 
Supply Co. for a new 12-foot Walk- 
er-Nizer Bilt Rite fountain, also 
other store fixtures. He will have an 
up-to-date store equipped with the 
best of everything, and what we know 


of Paul he has a bright future 
ahead. 
Thos. Ehrhart of Fenton, has 


joined the Arctic Family and lately 
installed a Nizar Cabinet. 


Miss Jessie Loynes has accepted a 
position as stenographer in the offices 
of the Connor Fountain Supply Com- 
pany, Owosso. 


installed a 6 ~Hole- 


Arctic, Detroit, eniployees of the brick 

ice cream department who are res- 

ponstble for the sanitary conditions of 

the 1ce cream bricks as they reach the 
consumer. 


Fred Rankin and Walter Douck 
have purchased the stock and fixtures 
from F. J. Leach, of Coopersville, and 
moved them to new quarters, where 
they will continue with a first-class 
confectionery and ice cream parlor. 


A 12-foot Walker-Nizer Bilt Rite 
soda fountain has been sold to the 
College Drug Store, East Lansing, by 
the Connor Supply Co. Nothing is 
too good for M. A. C. students and 
we are sure the College Drug Store 
will see the great advantages in sery- 
ing them ice cream kept fresh and 
uniform with the aid of a Walker- 
Nizer Fountain. 


Mr. Cleveau, an Arctic dealer in 
Scottville, has his Ice Cream shipped 
to him from Grand Rapids, a distance 
of over 120 miles. But he has never 
had a complaint on the condition of 
the cream when it reaches him, where 
it is kept in a Nizer Cabinet. 


Hartley Van Kleek is the propri- 
etor now of a new ice cream parlor in 
Plymouth. The Connor Fountain 
Supply Co. sold him a short unit and 
counter to make his place attractive 
and serviceable. 


The Connor Fountain Supply Co. 
has announced two new distributors 
for Connor Quality fruits and syr- 
ups.. They are the Fussell-Young 
Ice Cream Co., Washington, D. C, 
and Frank H. Smith, Quincy, Il. 


Dealers should be pleased to hear 
that W. R. Nolan has kept an account 
of power cost to run the Nizer Cabi- 
net. installed in his store at Caledonia, 
and states that it does not exceed one 
dollar a month. If dealers who are 
under the impression that it takes a 
great amount. of electricity will keep 
an accurate account of Nizer running 
expense, they will find it a mere trifle 
compared to the service received. Mr. 
Nolan is strong for the Nizer-Arctic 
combination. 


Another blush for Nizer—Harry 
Bradford, Arctic dealer at Sparta, had 
a Nizer Cabinet installed in October, 
1923, and he says as far as reftigera- 
tion is concerned the Arctic can for- 


get him. A year and a half continual , 
service without trouble is REAL 
service. 


Harry says we can put him down 
as a Nizer Booster. 


Driver T. A. Schoonover, Arctic-De- 
troit, has the satisfaction of knowing 
that even at this day and age honesty is 
a virtue still appreciated. It happened 
that Mrs. Baron, 8990 Martindale, 
placed $7.02 in a milk bottle for the 
iriver, which was just $1.00 more 
than was necessary. Our Mr. 
Schoonover promptly returned the 
extra dollar to Mrs. Baron, although 
she would not have known her er- 
ror had he decided to keep it. So 
pleased was Mrs. Baron that she 
called us on the phone so that the 
company would be acquainted with 
the facts. We appreciate her atti- 
tude in this matter and of course 
are very proud of our driver, Mr. 
Schoonover. 


The Fenton Chocolate Shop is now 
redecorated. They are prepared for 
Spring trade, and we hope to see them 
develop more ice cream business than 
ever before. 


Mrs. Linde and children of the 
Linde Confectionery, 8450 Odak- 
land, spent about two weeks with 
relatives and friends in New York 
City. 


A very enjoyable dinner-dance was 
arranged by-H. A: McDonald, Gen- 
eral Sales Manager, for the members 
of the Detroit Arctic salesmen and 
their wives. The affair was staged 
at the Detroit Masonic Country Club 
on the evening of March 14th, and 
was a success from every point of 
view. 

Those present were as follows: 


Mr. and Mrs. J. J. McDonald, Mr. 
and Mrs. H. A. McDonald, Mr. 
and Mrs. A. F. Stephens*’’Mr. and 
Mrs. F. W. Neverman, Mr. and Mrs. 
H. G. Wright, Mr. and Mrs. O; O. 
Benaway, Mr. and Mrs. H. Milliken, 
Mr. and Mrs. Frank Hait, Mr. and 
Mrs. A. R. Zonolli, Mr. A. I Roe. 


The employees at the Grand Rapids 
Branch gave a farewell dinner at the 
factory Friday night, March 27, for 
Superintendent Leon Jankoski, who 
leaves the service of the Arctic April 
first to engage in the Butter business 
in Detroit. 


Leon, who. has been with the com- 
pany three years, has been a’ faithful 
worker, and will be greatly missed by 
his co-workers, who presented him 
witha beautiful ring as°a token fo 
remembrance. 


Leon should succeed in this enter- 
prise, as he has worked with his fa- 
ther, who has conducted creameries 
for years and at present owns the 
Lake City Creamery, at Lake City, 
Michigan. Leon has also studied the 
Dairy Business at M. A. C., and it 
is his intention to create a market for 
his father’s product. 


All who know Leon “hold great 
hopes for his future, and wish him 
the greatest success. 

After the dinner, Will Hall. who 
never forgets to drink a cup of coffee 
at 9 A. M., was presented with a two- 
gallon pot of coffee. 


CHARLES RATHBUN. 


FOUNTAIN OF WIT 


Tact 

Two negro soldiers, “over there,” 
were discussing politeness and tact. 

“Now,” enquired Sam, “Just what 
is de*diff’rence between politeness and 
dis hayer tact?” 

“Ah’ll enlighten yo’re intelleck,” re- 
plied his friend. “When Ah wuz back 
in de States, Ah wuz wukkin’ at de 
Waldawf. One day, when Ah wuz 
shoffeh to a vacurum-cleaneh, Ah 
opened a bafroom doh, and dah wuz 
a lady a-settin’ in de baf tub. Ah 
shet dat doh quick an’ sez: “Beg yoh 
Pahdon—suh.’ Dat ‘Beg youh pahdon’ 
was jes’ p’liteness. but, boy dat ‘suh’ 
wuz tact.” 


Good Morning Judge—Almost 
Motor Cop (after hard chase)— 
“Why didn’t you stop when I 
shouted back there?” 
Driver (with only five bucks, but 


‘presence of mind)—“I thought you 


said: ‘Good morning, sen- 


>” 


just 
ator. 
Cop—‘Well, you see, senator, 1 
wanted to warn you about driving 
fast through the next township.” 


FOR SALE 
Bill Nye, the humorist, once had 
a cow to sell and) ‘advertised 


her in this way: “Owing to my ill- 
health, I will sell at my residence, 
in township 19, range 18, accord- 
ing to the government survey, one 
plush raspberry cow, aged eight 
years. She is of undoubted cour- 
age and gives milk frequently. To 


one who does not fear death in 
any form she would be a. great 
boon. She is very much attached 


to her present home with a_ stay 
chain, but she will be sold to any- | 
ene who will agree to treat her 
right. She is one-fourth short- 
horn and three-fourths hyena. I 
will also throw in a double-barrel 
shotgun, which goes with her. Her 
name is Rose. I would rather sell 
her to a non-resident.” 


-..A Long Tale _ 
Telegram 
on line, cannot come.” 
Reply—‘Come anyway, borrow a 
shirt.” om 
Radio Fan—‘When I came home 
last night I got Los Angeles.” = 
Henpecked—“That’s nothing. 
When I came home I got hell.” — 


A recent increase in the Arctic family. 
We refer to the three fuzzy kittens in 
this picture. 


to Friend—“Washout fi eae 
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NIZER PRODUCTION TO INCREASE 50% 


Great Plant Addition Com- 
pleted On Time; Meets 
Spring Rush 


The building of the great 34,000 
square foot addition to the Nizer 
Plant has set a new record for speed 
in local building circles, and ac- 
cording to Nizer officials, is already 
relieving what promised to be a 
difficult delivery situation. 


Orders on the books of the Nizer 
Corporation for the first four 
months of 1925 are more than 
double what they were for the same 
months of 1924. This increase in 
business is attributed not onlyto 
the fact that old customers are rap- 
idly extending the use of cabinets 
among their dealers but also to» the 
fact that iceless cabinets are being 
adopted this spring in many-new 
sections of the country. a ai 


Ann Arbor Branch Busy 


The past week finds Ann Arbor in- 
stalling iceless cabinets and carrying 
cream to many new customers. The 
following had Nizer cabinets installed 
—Robert Collins of Chelsea; Culver 
& Culver of Lakeland; Mrs. Maude 
Gibson of Clinton; Dr. Lake of Te- 
cumseh; W. D. Kern of Bridgewater ; 
Mohler & Westfall of Ypsilanti and 
Weed’s Restaurant of Ann Arbor. 

The following are now handling 
Connor’s Ice Cream and some of them 
will have iceless cabinets installed in 
the near future—Weinman & Mat- 
thews and Blue Bird Tea Rooms of 
Ypsilanti, J. Gotts and G. B. Howell 
of Willis, J. Greenman and A. Specht 
of Maybee, A. B. Greer of Hamburg, 
Jake Schild and C. D. Hamilton of 
Whitmore Lake, and McCrumb Gro- 
cery, T. Buzzo, E. Schneberger, Unit- 
ed Cigar Store, Whitney Pool, Miner 
St. Grocery and Jackson Avenue Gro- 
cery of Ann Arbor. 

The Cushing Drug Co. of Ann 
Arbor, for 25 years in the Drug busi- 
ness, installed a 10-foot Soda Foun- 


tain and an 8-hole Nizer. 


Nizer Ball Team Gets 
Flying Start 

The second season is opening auspi- 
ciously for the Nizer Baseball Team. 
On May 2nd Nizer defeated the 
Western Electric 15 to 4, and on May 
9th they defeated the Berry Bros. 
Paint Company 26 to 5. 

It will be recalled that the Nizer 
Team won second place in the Green 
Division of the Industrial League of 
Detroit in 1924—a remarkable accom- 
plishment for a first year team. 

The Nizer Team this year, accord- 
ing to Mr. E. Z. Stevenson, the Man- 
ager, is fortunate in having three of 
the old men still in the line-up. These 
men are L. Wilkins, J. Maisley and 
J. Magyar. 
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Mother’s Day ; 


In observance of Mother’s Day and 
in keeping with the splendid. senti- 
ment prevailing on that Day (Sunday, 
May 10) all Arctic-Connor special 
bricks were delivered to our customers 
with a special band around the carton 
on which an appropriate verse was 
dedicated to Mothers. 


Michigan Cherry and Pineapple ice 
cream was the special for that day. 
The deep pink of the cherry layer in 
honor of Mothers still living, while 
the white pineapple ice cream called 
for silent reverence to Mothers dead. 


The verse which greeted Mothers 
as they unwrapped the brick prepara- 
tory to serving it on Sunday was: 


When God was giving Mothers 
Tho all were fme and true 

He chose the very best one 

The day He gave me YOU. 
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A Welcome Letter 


| 

We would be very pleased to 

have you place our name on 

i your mailing list of receiving 

4 the “Arctic Circle,” which to 

our estimation is a very interest- - 
ing one to read. 

You can rest assured that we 
will be very glad to receive this 

i and we will enjoy circulating 

this monthly newspaper among 
our employees in the plant. 

Hoping to receive same, we 
remain, 

i Very truly yours, 
Hagemeister Food Products 
Company, 

E. M. Wochenske, 
Green Bay, Wisconsin. 
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sirecently put in operation to trim windows 
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If out-of-town dealers cae! 
take a little more care in send- 
ing back empty cans, we would 
appreciate it. Some dealers rinse 
the cans and put them in the 
tubs with the bottom up, and a 
they reach us in good condition. 

When they are left standing 
without rinsing they soon rust, 
and not only cause more work @ 
to wash them, but in some cases 
spoil the can entirely. Cans 
and tubs should be returned 
PROMPTLY. ra} 
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Ice Cream on Wheels 


An enterprising ice cream concern 
in London has organized a fleet of 400 
tricycles to deliver ice cream through- 
out the city. Householders wishing to 
buy ice cream place specially printed 
cards in their windows. The ice cream 
is carried in insulated chambers fitted 
between the side wheels of the tri- 
cycles. ; 


Wisconsin Likes Nizers 

A recent report from Wisconsin 
shows that Nizer cabinets are sweep- 
ing into the territory on a wave of 
favor among the retailers. 

Here are two typical cases: 

In the town of Baldwin, having a 
population of 666 people, there are 
already four Nizer cabinets in service. 
In the town of Roberts, where there 
are only 214 people, there is one Nizer 
cabinet—a second machine, however, 
has been ordered. 


Ignorance 

A congressman’s wife, waking him 
in the middle of the night, told him 
that there were robbers in the house. 

“Impossible,” said the congressman. 
“There may be robbers in the Senate, 
but. not in the House.”—Florida 
Times-Union. 
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Window Trims Offered To 
All Arctic-Connor Ice 
Cream Retailers 


Arctic-Connor Dealers have put 
their stamp of approval on our new 
window trim campaign and many have 
complimented us by saying that the 
trims are not only very attractive but 
actually increase sales. The photo- 
graph shown in this issue of the Arc- 
tic Circle will give our dealers some 
idea how the new trim is installed and 
what an appeal it holds forth to 
those-who see it as they pass by. The 
company has engaged the services of 
expert window trimmers, who are 
now busily filling requests from deal- 
ers to have their windows trimmed. 
A special. advertising car is calling on 
dealers outside of Detroit and is at 
the service of all branch managers, 
while another is taking care of De- 
troit dealers. 


Good Ice Cream windows help to 
sell more ice cream, there is no doubt 
about this fact. The advertising de- 
partment took great care in selecting 
beautiful display pieces this year, and 
dealers who have seen them are proud 
to display them. These display pieces 
in a window draped with crepe paper 
make a wonderful ice cream advertis- 
ing medium, with great merchandis- 
ing possibilities. 


A dealer outside Detroit should get 
in touch with the branch manager in 
his territory, as the advertising car is 
scheduled and will be available at 
branches only on certain days. De- 
troit dealers will be taken care of 
thru the Advertising Department at 
the Detroit plant, and can either phone 
the advertising manager or make a 
request through a salesman. 


The service is available to all Arctic- 
Connor dealers. We hope all will be 
interested in this latest idea of putting 
Connor-Arctic dealers just a jump 
ahead of competitors when it comes to 
selling ice cream. 


Detroit Offices Changed To 
Handle Bigger Sales 


Alterations in the offices on the 
first floor of the Arctic-Detroit 
plant are now. completed. A new 
switchboard with.a capacity of twen- 
ty trunk lines has been installed in 
the information department, which is 
now located near the entrance door. 
The order department also is occu- 
pying new quarters just in back of the 
information booth, while the old order 
department is now a salesmen’s room. 
The advertising and service depart- 
ments are enjoying larger quarters, 
which will be conducive to better 
efficiency in these departments. 
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Published By All Of Us And 
For All Of Us 


All news items,~special articles, ad- 
vertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


THE PRICE OF SUCCESS 
Herbert F. De Bower 


I often wonder what it is that 
brings one man. success in life, and 
what it is that brings mediocrity or 
failure to his brother. The differ- 
ence can’t be in mental capacity; 
there is not the difference in our 
mentalities indicated by the differ- 
ence in performance. In short, I 
have reached the conclusion that 
some men succeed because they 
cheerfully pay the price of success, 
and others, tho they may claim 
ambition and a desire to succeed, 
are unwilling to pay that price 

and the price is 
to use all your courage to force 
yourself to concentrate on the prob- 
lem in hand, to think of it deeply 
and constantly, to study it from all 
angles, and to plan: 

To have a high and sustained de- 
termination to put over what you 
plan to accomplish, not if circum- 
stances be favorable to its accom- 
plishment, but in spite of all adverse 
circumstances which may arise— 
and nothing worth while has ever 
been accomplished without some 
obstacles having been overcome. 

To refuse to believe that there are 
any circumstances sufficiently strong 
to defeat you in the accomplishment 
of your purpose. 

Hard? I should say so. That’s 
why so many men never attempt to 
acquire success, answer the siren 
call of the rut and remain on the 
beaten paths that are for beaten 
men. Nothing worth while has ever 
been achieved without constant en- 
deavor, some pain and constant ap- 
plication of the lash of ambition. 

That’s the price of success as I see 
it. And I believe every man should 
ask himself: Am I willing to endure 
the, pain of this struggle for the 
comforts and the rewards and the 
glory that go with achievement? Or 
shall I accept the uneasy and inad- 
equate contentment that comes with 
mediocrity? Am I willing to pay 
the Price of Success? 

And the time to begin to pay is 
now. 
(Copyright, Alexander Hamilton Institute, 
1922) 


Someone Pays 
It’s a funny thing, you’ve prob- 
ably noticed too, that we Americans 
have a habit of looking behind with 
our judgments and ahead with only 
our hopes. We carefully reckon up 
what we’ve made in the past and 
—well, maybe it’s the pioneer 
blood of the good old days— 
sort of a blind faith that all we 
need to do is to keep rushing along 
and pretty soon we'll strike gold 
and our sins of extravagance will be 
wiped out—the old bad _ habits 
brushed miraculously away—leaving 

us “in soft” for ever more. 
But it’s never quite clear in our 
minds who is going to make up to 
the world for our waste. We just 


Arctic Stock Sales Pass _ 
200 Mark 


The Arctic 7% Stock Campaign 
ends July ist. Although we are glad to 
report very satisfactory progress in 
our 7% Preferred Stock campaign we 
are not over optimistic. Since re- 
porting stock sales in the last issue of 
the Arctic Circle the number of 
shares sold to employees, dealers and 
patrons has increased to over 200 
shares. Our goal is 500 shares and 
if we are to reach this figure some 
intensive work will have to be done 
between now and July 1st, especially 
at those branches where only a few 
or no shares have been subscribed. 
Widespread publicity has been given 
an article telling how eagerly em- 
ployees of the U. S. Steel Corporation 
subscribed to their common stock and 
how profitable it was for them to 
become interested in their company. 


Arctic 7% preferred stock does not 
offer the speculative features of U. S. 
Steel, but it is a sound, practical in- 
vestment which can be paid from your 
monthly earnings. Last year an ex- 
tra 3% dividend was declared on em- 
ployees’ stock, which indeed makes this 
stock a very attractive investment. 
The allotment of 500 shares is espe- 
cially reserved and all who are en- 
titled to buy under this plan should 
see the Branch Manager of his or her 
territory or write to Arctic-Detroit at 
once. 


YE WISE CRACK 


(With Apologies to K. C. B. 
By W. H. H. 


IF I were a dealer 
IN ICE cream 
AND MADE a profit 
ON WHAT I sold _ 

AND LOVED life 

AND MY good wife 

AND NOW and then 
LOOKED THE future 
SQUARE IN the face 

AND CONFESSED _ 

IN MY secret heart 

THAT WITHOUT investments 
OUTSIDE MY store, 

TO YIELD safe income 

FOR THE gray haired years— 
THE LAUGH, the last one, 
MIGHT BE on me 

WHY, I’D pick up | 

SOME ARCTIC 7% Preferred 


AS I traveled along 

AND GRADUALLY get 
THAT ALMS House picture 
OUT OF my mind | 

] THANK you. 


smile and speed up. It’s funny, 
isn’t it? Always there have been 
people who believed they could run 
away from their shadows—and the 
rest of us laughed at them. But 
once in awhile some. of us realize 
that habits of over-spending are the 
same as shadows. Then we don’t 
laugh for a while—we save. 


ON THE FARM | 


MORE AND BETTER MILK 


There is apparently more or less 
complaint by non-members of cow 
testing associations on the factory 
test of milk. Occasionally the fac- 
tory may be at fault, but often it 
is the farmer who doesn’t under- 
stand that milk drawn from cows 
during the same day or at differ- 
ent times during her lactation per- 
iod varies considerably in richness 
of fat. 


The new milk drawn from Hol- 
steins and Durhams is often very 
rich after the cow has come to her 
milk flow. If she is a good dairy 
cow she will milk off any surplus 
body fat and convert it into butter- 
fat, which is a valuable product. 
For this reason cows of good dairy 
temperament should be fat when 
they freshen. They will average a 
higher percentage of fat and pro- 
duce more milk. 


It may benefit some farmers to 
know that time of milking, change 
of feed, change of milker, excite- 
ment, cow laziness or any number 
of things may change the percen- 
tage of fat in milk, and also the 
quantity. A cow may be made to 
give more milk and richer milk by 
being persistent in regularity of 
milking. She should be contented 
and comfortable. When nearly done 
milking, a little udder manipu- 
lation will aid in obtaining any 10% 
milk left. With the two hands 
gently press the udder from the two 
sides and then reach up as far as 
possible and message the udder 
downward. From statistics obtain- 
ed on twelve farms, who practiced 
this method, 5.3% more milk and 
12.6% more fat were obtained per 
day. 


(From H. E. Frank, Official 
Tester, North Eaton Cow Testing 
Association, Grand Ledge.) 


trade 
is up to you to 
$110 I dont 


of the case 


ought here 


Hr CBGannon I Let The Bullet go 


tell you that I got your 


| THE FUNNY-BONE | 


Ode to a Flapper 


(With apologies to Longfellow, by 
an Imlay City high school boy.) 
Blessings on thee, little dame— 
Bareback girl with knees the same, 
With their rolled down silken hose 
And thy short, transparent clothes; 
With thy red lips, reddened more, 
Smeared with lipstick from the 
store; : - 
With thy makeup on thy face, 
And thy bobbed -hair’s jaunty 
grace; 
From my heart I give thee joy— 
Glad that I, was born a boy. 


The mule we find has two legs be- 
hind, 
Two legs we find before; ~ 
We stand behind before we find 
What the two behind be for. 


Co-Ed.—“I want something to 
wear around the dormitory.” 

Salesgirl—“‘How large is your dor- 
mitory?” 


Old Timer Throws a “Natural” 


On Typewriter 


Old Timer is now aspiring to 
championships in other fields than 
dice, horse shoes, poker, good fellow- 
ship, etc. According to a letter from 
Mr. J. Robert Crouse, Old Timer has 
sought the typewriter as a new out- 
let for his artistic genius. Mr. 
Crouse writes as follows: 


“Here is Old Timer’s first attempt 


at the use of the typewriter, with a 
little touch of his characteristic wit- 
You will note that the year is “1225,” 
I have seen Old Timer in past sea- 
sons when he looked as though he 
was that old, but I think that this 
was merely a slip, for he is on top 
and all over his job this spring.” 
Old Timer’s virgin effort is repro- 
duced below. } 


Hartland Mich April 12 


qi225 


Mr JRCrouse 


Dear Sir 


I Bought A. Truck=s0s 


in the 


I Gave him $110 to Boot so & 
send him a check for 


Suppose that there is any use 


Typewriter out 


Ifound that tend been bré& 


ken off in it every thing is all righ 


Claude Faery 


Hartland 
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| Over The Counter Helps | 


Marshmallow Bittersweet 


Sundae 
To a No. 10 Disher of chocolate 
ice cream add a ladle of whipped 
marshmallow and a ladle of bitter- 
sweet chocolate syrup. 


Black & White Sundae 


Place a small disher of chocolate and 
small disher of vanilla ice cream in a 
sundae dish. Over this pour a ladle 
of bittersweet and a ladle of marsh- 
mallow. Place a few pecan halves on 
top. 


White Delight Sundae 

Place a No. 12 disher of vanilla ice 
cream in a sundae dish. Over this 
pour marshmallow topping. Sprinkle 
with nut meats and place four red 
maraschino cherries around ice cream. 
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If you have an idea 
or an experience which you 
think will help the other fellow a 
and are willing to share it, write | 

Oo 


o 

{| us and we will publish it in our 

® columns. We hope that more 
of our readers will participate 
actively in publishing this house 


organ. | 
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THE IMPORTANCE OF 
MILK SOLIDS NOT FATS 


Besides butterfat the average ice 
cream contains 11% to 12% of milk 


solids not fat. These solids are 
made up as_ follows: Mineral 
matter 1%, casein 3.5%, albumen 


2-3%, and milk sugar 6 2-3%; this is 
1-3 to % more of, the same ingre- 
dients than there is in whole milk. 
The mineral matter is nature’s 
material for building bone, teeth, etc. 


Both the casein and albumen are na- | 


ture’s material for building muscle 
and are used in the body to produce 
energy. Milk sugar is a carbohy- 
drate. It is used in the body to pro- 
duce heat, very similar to cane sugar 
but not so sweet. 

The nutrition specialists will tell 
us that milk is the best food for 
growth and for repair of tissues, not 
because it contains butterfat but be- 
cause it contains larger quantities of 
protein and mineral matter. 

Dr. T. Lyman, Professor of Chem- 
istry at O. S. U., states that probably 
one-fourth of the people of the Uni- 
ted States suffer impaired health and 
vigor because their daily food does 
not supply sufficient lime. 

Ice cream is especially rich in 
lime, containing from 30% to 50% 
more than does milk. One-half pint 
of ice cream contains as much lime 
as one and one-half pounds of bread, 
four pounds of meat, or three and 
one-third pounds of potatoes. It is 
well known that growing children re- 
quire a high percentage of lime in 
order to produce bone and tissue. 
One-half pint of ice cream contains 
as much iron as a four-ounce box of 
raisins. 

I do not want to leave the thought 
that butterfat is not an important 
part of ice cream, but the majority of 
people think of nothing else but the 
butterfat. We would not “feed our 
children 10% milk because they 
would get too much fat in proportion 
to the solids not fat. A child needs 
protein and mineral matter more than 
any other substance. 

Experience has shown that people 
will eat more ice cream when the 
butterfats and solids not fat compare 
more favorably with the proportion 


of whole milk. When we have a high 
percentage of butterfat as in cream, 
we generally eat it with some rough- 
age, as cereal, etc. 

You have all heard the remark 
that ice cream made at home is su- 
perior to the ice cream manufactured 
today. This statement will not 
stand investigation. It does not con- 
tain the food value. Most people have 
the idea that when they take a quart 
of 3.5% milk and a quart of 20% 
cream to make their ice cream it will 
be high in butterfat. 


fact it will test about 644%. The only 


fair way to test ice cream is to place | 
them side by side and taste them one | 
| after another. 


The ice cream industry is compar- 
atively young. The quality of the 
product now is far superior to what 
it was five or ten years ago, and the 
time of guess-work or hit-and-miss 
manufacturing is past. There are 
still a great many things to be learned 
about the manufacturing processes, 
but it is rapidly becoming a science. 

There are a few people who say 
that they do not like ice cream. 
There would be still fewer if they 
thoroughly understood what ice cream 
is. 


A. L. McDONALD. 


As a matter of | 


Dealer Campaign Appreciated | 


If our dealers were ever in doubt 
as to just what extent the Arctic 
organization will go to develop 
their business, 
now be dispelled forever. 
ning March 7th and continuing for 
four weeks, there was launched a 
newspaper campaign in which the 
public was told why Arctic and 
Connor dealers should be patron- 
ized. In the first place, the public 
was told that they are courteous 
and attentive to their patrons, This 
was followed by an ad on the hon- 


| esty and alertness of our dealers 


toward the children who call at the 
fountain. The fact that our dealers 
keep their fountain sanitary and 
neat formed the subject matter of 
another ad, while the last one in 
this series touched upon a most 
vital quality necessary for good 
merchandising — “Cheerful attitude 
toward patrons.” As we have stat- 
ed before, our advertising is also 
our dealers’ advertising. This cam- 
paign brought forth many enthusi- 
astic remarks from dealers who ap- 
preciated our efforts in their behalf. 


Ann Arbor Entertains 
Druggists 

On Monday night, April the 20th, 
the druggists of Ann Arbor and Ypsi- 
lanti had dinner at the Michigan 
Union as guests of the Ann Arbor 
Division. 

They were entertained by two of 
the artists from the Red Apple Club 
from Detroit, who are real entertain- 
ers whether over the radio or in per- 
son. Some very interesting talks were 
given by B. M. Fletcher, W. J. Ray, 
A. E. Crippen, L. A. Wykle, W. A. 
McDonald and J. J. McDonald. These 
meetings are doing a great deal to 
develop a better understanding of the 
problems of the manufacturer and 
dealer and undoubtedly will assist us 
all in increasing our sales, through the 
exchange of better merchandising 
ideas. The problems of dealers and 
manufacturers are so closely linked 
together that meetings of this nature 
are almost necessary from time to 
time, if the results of co-operation 
are to be realized. 


such doubts should | 
Begin- | 


eke Co=Re 
niet 2 (FE 
(OUR FRIENOS 


(oe ok 


a Pa a | 


» 


weoRLbs » 
et i Rs a 


The recent Poster Contest conducted by the Ann Arbor Connor Branch 
brought many highly creditable entries from the Normal School students of 


Ypsilanti, 


Prizes were awarded as follows: Margaret Dalby, First Prize 


(Above); Lucille Atkinson, Second Prize; Josephine Wiard, Third Prize. 


Cabinet Size Limit? 


The ten and twelve-hole Nizer 
Cabinets which were introduced 
some months ago have proven so 
popular that the question is now 
being raised as to whether or not 
still larger sizes can be profitably 
used. 

In practically all cities the Cen- 
tral Power Statons will not allow 
electric motors of more than 4 H. 
P. to be placed on the lines without 
complete special wiring. In the 
case of all cabinets except the Nizer, 
this sets the practical limit for ice- 
less cabinet size at eight holes. The 


reason that Nizer cabinets up to 
twelve holes, can be used is that the 
Nizer Compressors, using only 4 H. 
P. motors have from 50% to 100% 
more refrigerating capacity than ma- 
chines of other types. 

The employing of % H. P. mo- 
tors would not only involve consid- 
erable additional expense for the 
special wiring, but would, of course, 
be used with larger compressor which 
would have to be sold at a price 
which would be disproportionate to the 
increase in cabinet capacity, at least 
on fourteen, sixteen and eighteen-hole 
units, the largest for which there 
might be a demand. 
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Distinguishing your soda fountain from 
the average, making your service better 
than your competitors is possible when 
you use Connor’s Fountain Marshmallow. 


Known 


for 


its Purity, 


Fine Flavor and Texture. 


Order from any Connor orArctic Branch, 
Lee & Cady or write us direct 


QNNORS 


~~ 


UALITY ~ 


Fruits: SYRups 


Connor Fountain Supply Co., Owosso, Mich. 


Eaton: | \* 
Rapids | Jo 


The Arctic-Connor organization has a wonderful system for distributing ice 


cream throughout the lower peninsula of Michigan. 


A glance at the map 


shows where Arctic and Connor branches are located. Our trucks cover 
a 40 mile radius while railroad shipments can be made 150 miles distant from 


the plants. 


We can easily reach So per cent of the entire population of Michigan 


with excellent service. 


Not long ago Mr. Timothy Majon- 
nier of Majonnier Bros. was a wel- 


come guest at the Arctic-Detroit 
plant. In looking over the plant, Mr. 
Majonnier complimented us_ espe- 


cially on the clean and sanitary con- 
ditions in our Brick Making Depart- 
ment. Such remarks speak well for 
the boys in this department who are 
responsible for the sanitary condi- 
tions under which our ice cream is 
manufactured. They appreciate such 
complimentary comment, Mr. Majon- 
nier, coming as it does from some 
one not connected with our Company. 
The boys have a great responsibility 
in the proper handling of ice cream 
and must constantly act as guardians 
of the public health by keeping equip- 
ment, such as brick-filling machines, 
scrupulously clean in every respect. 


Miss Vince, Arctic-Detroit, has re- 
turned from California where she en- 
joyed 6 weeks amid sunshine and 
flowers. An attempted interview by 
one of our special reporters brought 
forth only meager details of the trip. 
“Perfectly wonderful” however seems 
to cover the subject. 


The Connor Fountain Supply Co. 
recently installed a new soda foun- 
tain for B. C. King, Indian River. 
Mr. King expects to break all records 
for ice cream sales this year. There 
is no reason why he should not. 


Geo. Jenkins is now a:regular em- 
ployee at Arctic-Detroit, and we all 
welcome his genial presence among us. 


J. L. Harvin, foreman mixing de- 
partment Arctic-Detroit, announces 
the arrival of an assistant. Leon Jr. 
made his appearance March 14th. 
And thus the Arctic family grows. 


A fine baby girl, Mary Edith, ar- 
rived at the home of A. Banner, fire- 
man Arctic-Detroit. Tony says she 
has a good voice which soon will be 
trained to tell the world how good 
Arctic ice cream tastes. 


H. A. McDonald, Arctic-Detroit, 
was on the program of the Alma 
Chamber of Commerce Luncheon, 
April 15th. From all reports he was 
most enthusiastically received by the 
Alma business met who enjoyed his 
talk and short entertainment immense- 
ly. One report has it that a certain 
member would lock up his place of 
business rather than miss hearing H. 


Wm. T. Fripp (“Firpo”)—who for 
the past two years has been day 
checker in the Milk Department— 
went to Brooksville, Fla., April 15th to 
become Manager of the Brooksville 
Dairy Company. They do a retail and 
wholesale milk business in Tampa and 
St. Petersburg, Fla., which are only 
42 and 50 miles distant on paved road. 
Billy reports a good sized job, with 
plenty of prospects for increase in 
both milk and ice cream business. 


Mr. Palmer, proprietor of the La- 
Salle Sweet Shoppe, 8221 Linwood, 
Detroit, has just installed a Nizer ice- 
less unit along with a 6 hole Nizer ice 
cream cabinet. He is very enthusias- 
tic over the new installation and has 
stated that it helps ice cream sales 
grow. 


Crystal Lake, the popular resort, 
enjoyed a large crowd April 18th, their 
opening date. Connors ice cream will 
be served at the big pavilion this sea- 
son. 


Mrs. Gauss has returned from a 
sojourn in Florida and has now pur- 
chased the Superior Baking Co., Alma, 
Mich. 


All ice cream shipments west of our 
Connor-Alma branch had to be truck- 
ed 21 miles to Edmore recently when 
the big railroad bridge at Paine, Mich. 
was damaged to such an extent that 
trains could not pass over it. 


Manager Faught, Connor-Alma, re- 
ports that the following customers in 
his territory have-had Nizer ice-cream 
cabinets installed in their stores: A. T. 
Sias, St. Louis; L. D. Allen, Wheel- 
er; Glen Banton, Butternut; Paul 
Dionese & Son, Ithaca; Crystal Lake 
Development Co., Crystal, Mich. An- 
other step in the right direction, which 
will aid our customers to serve ice 
cream in a most sanitary and eco- 
nomical way. 


A loss to the Arctic family recent- 
ly occurred when the mother cat of 
three kittens, whose picture you all 
saw last month in the Arctic Circle 
was run over by a truck. She had 
been scouting around for mice to feed 
the little ones near the loading deck, 
when the sad accident occurred. The 
little ones are just old enough to look 
out for themselves, we are happy to 
say. : 


The products of the Connor Foun- 
tain Supply Company continue to en- 
joy a good reputation even in foreign 
lands. Recently a large shipment of 
crushed fruits went forward to their 
London, England, customer. 


Ralph Paton, superintendent Con- 
nor-Lansing, was so good natured on 
the morning of April 18th, that his 
fellow employees were rather mysti- 
fied until he produced cigars and candy 
as evidence that Bobbie Quinn made 
his appearance at 3:00 A. M. weighing 
in at 7 %4 Ibs. Welcome to the Arc- 
tic Circle, Bobbie. 


The Towars, located on the Dixie 
Highway, west out of Pontiac, will 
serve ice cream from a Nizer unit in- 
stalled by Connor Fountain Supply 
Co. ~Mr. Couture, the proprietor, is 
to be complimented for having built 
such a wonderful place where tourists 
on the Dixie can rest and refresh 
themselves. Connor-Pontiac will de- 
liver the ice cream. 


Frank Peters, Metamora, has in- 
stalled a Nizer unit, sold by the Con- 
nor Fountain Supply Co. 


Wm. Holden, Imlay City, recently 
equipped his business with a complete- 
ly refrigerated Walker Nizer soda 
fountain, installed by the Connor 
Fountain Supply Co. Mr. Holden will 
surely appreciate the wonderful fea- 
tures of this outfit and no doubt it 
will attract many ‘customers to his 
store. Connor-Pontiac will furnish 
the ice cream. 


Maple Rapids experienced a real 
thrill recently when fire destroyed 
nearly half the business places in the 
town. -We regret that one of our cus- 
tomers, French and Howe, suffered 
the loss of their store in the fire. . 


One of our old customers, C. W. 
Merriman, of Byron, has lately in- 
stalled a Nizer cabinet and already 
feels the benefit. 


C. C. Henning, of Holly, has joined 
our list of customers; a new Nizer 
was installed in his restaurant the 
first of April. 


A Nizer Cabinet has been installed 
at Birney’s Chocolate Shop, 146 Mon- 
roe Ave., Grand Rapids, and Mr. Bir- 
ney is pleased with the way it keeps 
his cream. 


Recently a consulting engineer met 
with W. A. McDonald and I. A. Mac- 
donald to draw up plans for a new 
type refrigerator truck body. Just 
another step toward making Arctic- 
Connor .delivery service better than 
ever. 


Curtis Rice, Arctic-Detroit extra 
route man, is the proud father of a 
nine-pound baby girl who arrived 
May 7. We welcome her to the Arctic 
family with many good wishes. 


Nizer Adds Men 

Within the last two weeks the 
Nizer Corporation has added four 
men to its Sales Organization. Mr. 
C. E. Terry has returned to his 
work in the Southwestern States, 
covering territory formerly traveled 
by. ir. SED) -Daylopies Mirrored. 
Howard who for some months has 
been in charge of one of the de- 
partments at the Plant has been 
transferred to the field organization 
and will cover parts of. Ohio, West 
Virginia and Kentucky. Mr. L. T. 
Lott has been added to the New 
York Branch force to do specialty 
sales work in New York City. Mr. 
J. W. Hoyt has joined the Chicago 
Branch organization. 


| urer. 


Typical 1925 Arctic. Window Trim— 
Especially Designed For a Small Win- 
dow. Requests For Trims Should Be 
‘Addressed to the Managers of the - 
Arctic-Connor Branches. 


| FOUNTAIN OF WIT | 


Buying With Foresight 

A darkey, being the father of twelve 
children, all of whom had been rocked 
in the same cradle, was putting the 
latest arrival to sleep. 

“Rastus,” said his wife, “Dat cradle - 
am “bout worn out.” 

“Tis "bout gone,” replied Rastus, - 
“You all bettah get ’nother, and get a 
good one—one dat’l last.” 


Why He Stopped 

The Irishman wins as usual when 
he tells the story of his Scotch friend 
who, after playing golf for more than | 
thirty years, has just given it up 
abruptly and completely. “But why?” 
asked the naturally curious listener, 
somewhat of a golfer himself. “Be- 
cause he lost the ball,” the Irishman 
replied. 


No Trespassing 

The wife and daughter of Col- 
onel Berry, camp commander, 
came to the gate after taps and 
demanded admission. The sentry 
objected. adeedy 

“But, my dear man, you don’t 
understand,” expostulated the older 
woman. “We are the Berrys.” ~ 

“T don’t care if you are’ the cat’s 
whiskers,” retorted the sentry. 
“You can’t get in at this hour.” 


Tyson Earns Praise At 


Hotel Opening 

On the night of April 30th a new 
chapter was added to the history of 
the city of Holland. On that night 
fully 400 people gathered ’round the 
festive board at the Warm Friend ~ 
Tavern, Holland’s fine, new hotel, the 
occasion being the stockholders Ban- 
quet. 
tions were faultless and to say noth- 
ing of the splendid five course dinner 
would not do justice to those who 
planned it. Lots of. entertainment en- 
livened the occasion. A decided hit 
was. the Warm Friend Tavern Re- 
vue, in which H. A. McDonald, Gen’l. 
Sales Manager of the Arctic Dairy 
Products Co., Detroit, took an im- 
portant part. Not enough credit can 
be given Mr. M. L: Tyson for the. 
splendid way in which the whole af- 
fair was handled. Holland is to be 
complimented upon the completion and 
opening of the Warm Friend Tavern 
and The Arctic extends its heartiest 
good wishes. 

The officers aré A. H. Landwehr, 
President; E. P. Stephan, Vice-Presi- 
dent; Con De Pree, Secretary-Treas- 
Manager, M. L.. Tyson. 
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NATIONAL ADVERTISING IS ENDORSED 


TWO SINGLE FLAVOR 
BRICKS ADDED TO 
STANDARD LINE 


further encourage 
increase in sales 
which Arctic-Connor dealers all 
over the State are experiencing, 
the Company has just announced 
the addition of solid strawberry 
and solid chocolate bricks (pints 
and quarts), to our regular line. 

This move gives the public two 
of the most popular flavors in the 
most convenient form. It is ex- 
pected that sales on these two 
items will mount very quickly, not 
only because of the convenient 
package, but because more people 
can be satisfactorily served from a 
quart brick than from a quart of 
bulk and because the public appre- 
ciates that a brick is more sanitary. 

It is pointed out by the Sales 
Department that bricks used to be 
in disfavor in thé old salt and ice 
days, because they often’ shrunk 
and rattled in the package. The 
Nizer cabinet has eliminated the 
shrinkage and restored the brick 
to its well deserved favor in the 
public eye. 

It is also pointed out that be- 
cause of the ease of selling a brick, 
it is probably more profitable than 
bulk, particularly during the sum- 
mer months when the dispenser’s 
time is at a premium. 


In order to 
the tremendous 


HIGH SCHOOL STUDENTS 
STRONG FOR ICE CREAM 


Interesting figures are revealed in 
“The Round-Up” the official bi- 
monthly paper of Western High 
School, Detroit. Arctic Quality ice 
cream is the popular brand at 
Western. We reprint the article 
by permission. 

“Students of Western, do you 
know that your ravenous appetites 
make you consume 1600 pretzels, 
375 pies, 225 pounds of frankfurts 
together with 200 dozen rolls, which 
make up the ever popular “hot 
dog,’ and 4080 pieces of ice cream 
in a single week? Well, you do, 
and that is not all. 10 bushels of 
potatoes are peeled weekly, 1,000 
sandwiches are made, 375 pies are 
baked in the lunch room ovens, 
and 64 pounds of soup bone are 
used to make 100 gallons of ap- 
petizing soup. And -you eat every 
bit of it, too! On Friday not a 
c..mb of the 30 cakes, not a par- 
ngle of the 200 pounds of meat is 
CLE 

“Western also has a sweet-tooth. 

he candy counter takes in from 
$75 to $90 each week from the sale 
of chocolate bars and other sweets. 

Quick figuring will give the 
average per term of 81,600 pieces 
of ice cream, 32,000 pretzels, $1600 
worth of candy, 2,400 rolls and 
1800 “hot dogs.’ O, what appe- 
tites.” 


Arctic-Connor Dealers’ windows. 


Another one of the business building trims being placed in hundreds of 
Requests for this service should be 


addressed—A dvertising Department, Arctic Dairy Products Co., Detroit 


SPECIAL RECIPE 
SHERBETS FEATURED 
DURING JUNE 


The latest step in the intensive 
merchandising program being con- 
ducted by the Arctic Dairy Prod- 
ucts Company this year, is the 
promotion of sherbet sales. 


The Company believes that June 
is the ideal month to secure a lot 


of sherbet ‘customers—lovers of 
fruit—who are not always ,to be 
depended upon as ry 


cream customers. 


The recipes by which } 


ky 
>| 
Connor sherbets. are biilz 


» 


art the result of several ay ars 
scientific research and_ practical 
development. Many. other ice 


cream manufacturers in the United 
States are using the Arctic-Connor 
recipe. 

Orange and pineapple were the 
favors selected for the advertis- 
ing campaign. This campaign con- 
sists of newspaper advertisements 
(appearing during the weeks of 
June 7th and 14th), and back-bar 
pasters. As a result of the cam- 
paign it is expected that many 
people who otherwise would sat- 
isfy their thirst with a five cent 
drink of fruit ale, will spend ten 
or fifteen cents for sherbet. 


It has been suggested by the 
Sales Department that the dis- 
penser, wherever possible suggest 
sherbet to his soft drink customers. 

The Production Department in a 
communication to the Sales De- 
partment emphasized the fact that 
Arctic-Connor sherbets are made 
of pure fruit juices and pure cane 
sugar—the fruit juices being extracted 
from the finest fruits that can be 
nought anywhere. 


ARCTIC NINE 
WINS FIRST GAME 


The Arctic baseball team won 
its opening game, Decoration Day, 
when they met and defeated the 
strong Farrell A. C. Club, who 
were only able to cross home plate 
4 times, while the Arctics. stepped 
on it 8 times. The Company is 
backing this team and is proud of 
the clean cut appearance of the 
boys who represent us in the Rec- 
-eation Baseball League of Ham- 


q The pitching of Johnny Noga, 
he diminutive hurler, was the fea- 
Wl ure of the game, while his mates 
displayed excellent teamwork be- 
hind him. We would suggest that 
Arctic employees follow the team 
closely and put forth some effort 
to see them play. 

E. J. Mazurkiewicz, secretary of 
the League, is well known to many 
of our readers through his activi- 
ties as director of the Community 
Centre in Owosso, where his fine 
work was commented upon 
throughout Central Michigan. 

The Arctic line-up was: 

Koeningbauer, 3rd; Jaworski, 
2nd; Gordan, ss; Hacola, 1st; Stab- 
nicki, lf; Spiegel, cf, Capt.; Kitak, 
c; Halfski, rf; Noga, p. 


Arctic 


BEST EVER 


Jack Howe, in charge of State 
Window Trims, spent three days 


in Ann Arbor and Ypsilanti, put- 
ting in some very attractive win- 


dow trims. We have received 
more favorable comment from this 
type of advertising than from any- 
thing previously tried. 

—A. L. McD. 


; turers 


NATIONALLY KNOWN 


SPEAKERS STIR ENTHU- 
SIASTIC RESPONSE 


In the heart of Waldenwoods, 
summer home of J. Robert Crouse, 
the Executives and Directors of 
the National Ice Cream Manufac- 
Association met on. June 
6th, 7th and 8th, in what will 
probably be considered the finest 
co-operative market development 
meeting the ice cream industry has 
ever seen. 

The national campaign of adver- 
tising which was offered there for 
final approval received enthusiastic 
and unanimous support. Leading 
ice cream manufacturers from 
Maine to California who had not 
previously pledged their financial 
support to the campaign were 
among the most enthusiastic speak- 
ers in the open sessions. 

According to Mr. Rasmussen, 
Secretary of the National Associa- 
tion, this meeting has assured be- 
yond any doubt, the success of this 
great co-operative movement. 

Under the stimulus of the many 
brilliant speeches which were made 
by nationally known © sneakers, 
everyone pledged his personal sup- 
port to the securing of financial 
pledges from those Ice Cream 
Manufacturers who have not yet 
joined the movement. 

Among the speakers were Sena- 
tor Arthur W. Capper; Honorable 
Jas. H. MacLafferty, Assistant to 


the Secretary of Commerce, and 
Dr > W: Larson, Chief of the 
Bureau of Dairying. 

Without doubt the three day 


program at Waldenwoods was the 
most remarkable ever conducted 
in support of co-operative market- 
ing in any industry. 

The complete minutes of the 
meeting are to be broadcasted to 
every ice cream manufacturer and 
supply man in the United States. 

The trade papers for June will 
carry stories giving the _ high- 
lights of the meeting, the action 
taken and describing the proposed 
future activity of the Advertising 
Committee. 


SPECIAL BRICKS 
FEATURE SALES 
Special Week-End Bricks have 
become a regular part of Sunday 


Dinners in many homes. Many 
patrons have standing orders for 
Special Week-End Brick which 


goes to show that delicious flavor 
combinations, served in the house 
is a very important part of the 
meal. 

Here are a few that have always 
been popular: 
June 27 Fresh 

cream. 
July 4 Caramel — Orange ice — 

Chocolate. 

Banana Pudding — Straw- 
berry. 


Strawberry ice 


July 11 
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Founded 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials 
should be addressed to Richard L. 
Barie, Arctic-Detroit. 


EDITORIALS 


PRAISE 


The hot spell, beginning with 
Friday, May 29th, and still going 
strong at this writing, has kept 
the Arctic and Connor branches 
exceedingly busy day and night 
to supply their trade. We believe 
our service was exceptionally de- 
pendable in spite of the fact that 
the heat records of all time were 
suddenly shattered without as 
much as a warning from the 
weather man. 


Not enough can be said in praise 
of the loyal employees of this or- 
ganization who worked so strenu- 
ously to uphold the high standard 
of service this company - has 
pledged itself to give its dealers. 
The wonderful co-operation be- 
tween all departments and divi- 
sions was gratifying to the man- 
agement. To a man, every em- 
ployee performed his duty and 
helped this big organization to run 
like a well-oiled piece of machinery. 


We are proud that this Company 
has stood the stress and strain of 
an abnormal rush of business 
through the whole-hearted, unsel- 
fish efforts of as fine an organiza- 
tion of real workers as can be 
found in the industry. 

J. J. McDonald. 


APPRECIATION 


Morton Shaw, Arctic-De- 
troit, has trimmed 150 win- 
dows in Detroit. And he is 
doing a fine job of it. We 


are proud of every window 
because there are no better 
Compli- 


trims in Detroit. 
ments roll in every day, and 
dealers are booking their 
windows a week or so in ad- 
vance. Arctic dealers, we 
are glad to say, appreciate 
this phase of our advertising 
and merchandising program, 
which undoubtedly increases 
Ice Cream Sales. 


BRANCHES URGED TO 
PASS STOCK QUOTAS 


The Arctic 7% Preferred Stock 
Campaign is drawing to a close. 
We have not yet reached our quota of 
500 shares although great progress 
has been made. It is to be hoped 
that everyone in the organization not 
already a stock holder will make ap- 
plication now. Branch managers are 
eager to reach their quotas and each 
loyal employe should stand by him. 
He will be only too glad to talk things 
over with those interested in be- 
coming Arctic Stockholders. The 
same is true also of dealers and 
patrons. Last year the company 
enjoyed good earnings, and in spite 
of the poor season, declared an 
extra 3%. So far this month all 
gallonage records have been brok- 


THE BASIS OF 
CREDIT GRANTING 


The word, “Credit,” implying faith 
or trust, is a direct derivation of the 
Latin word, Credo, meaning, “I be- 
lieve.’ This common expression, “I 
believe,” is sometimes sensed to be a 
magical power. 

The most simple economist knows 
that something cannot be made out of 
nothing. How often in the minds of 
the trade is an extension of credit 
thought of a3 an equivalent to creation 
of capital, as if credit actually were 
capital. It seems strange there should 
be any need to point out that, credit 
being only permission to use the goods 
of another person, the means of pro- 
duction cannot be increased by it, but 
only transferred; that is, if the bor- 
rower’s means of production is in- 
creased by the credit given him, that 
of the lender is correspondingly dimin- 
ished; as the same capital cannot be 
used as such both by the owner and 
also the person to whom it is lent. 
Credit is never anything more than 
the lending of production, from hand 
to hand, at interest; generally and 
logically, a transfer to hands more 
competent to effect its use. 


And so, in summary, are the func- 
tions of credit based on the legendary 
stories of the magic touch; or, on the 
more developed and tried economic 
theories. 
tensions, there seems to be the view 
point on one hand, of the materialist, 
who calls for tangible assets known 
as capital; on the other, the idealist, 
who lays greater stress on the personal 
factors, character and capacity, which 
cannot be measured in dollars and 
cents. 


There is no question that an equa- 
tion—Capital plus Character plus Ca- 
pacity equals Unlimited Credit—a com- 
bination of these three C’s would 
overcome any adversity. 

The idealist bases his opinion of 
character and capacity on the general 
atmosphere of a risk. This term, at- 
mosphere, as related to a bit of scenery 
is clear; as related to a credit risk, is 
fog. If the imaginary humidity is not 
too thick, more of the tendency of the 
business will be revealed than from the 
usual information usually sought when 
the risk is being weighed. The physi- 
cal atmosphere will tell many things 
if it is clear. Whether the air of the 
establishment is invigorating, or 
frowsy; whether the proprietor is 
alert, or languid; and finally, whether 
business is created by studying the 
needs of the locality, creating tastes, 
rather than creating to tastes—these 
many human elements will tell the 
idealist far more accurately how the 
brain back of the enterprise is func- 
tioning than a series of reports and 
statements. 


The materialist demands reactions 
to sensations of touch rather than sen- 


en which will aid very much in the 
income of this company for 1925. 


There are a few branches that 
have not subscribed for a single 
share, while others are over their 
quota. Over $60,000 worth of Arc- 
tic 7% Preferred Stock is now in 
the hands of employes, interested in 
the welfare of the company. It is 
earnestly hoped that practically 
every employe will eventually own 
at least one share. And the time 
to start was never more favorable 
than now. 

“Why build our business bigger, 

If man unbuilded goes? 

In vain we build our business, 

Unless the builder grows.” 


In the granting of credit ex- . 
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sations of vision. Willingness to pay 
will not prevent a reserved seat in the 
office of the district referee in bank- 
ruptcy. It is the ability to pay, avail- 
able means, working capital—these are 
the salient characteristics. A Moral 
risk, where the merchant is of good 
character and proven ability, but where 
a shortcoming is a lack of capital, 
even based on the assumption that an 
honest man would not incur a debt 
unless he could see his way clear to 
pay it, is also taboo. The point is not 
the actual amount of capital, as it 
may be so tied up, there is nothing 
available for the current expenses; 
but rather the manner in which the 
capital invested is handled. Just as a 
good housewife can run a house on 
what a poor one wastes, a thrifty man 
with a small capital can so manage a 
business and regulate finances, as to 
constitute a safer risk, than one with 
a large capital but less foresight. It 
is the true property or financial state- 
ment, showing the relation existing be- 
tween assets and liabilities, that ex- 
hibits a margin of safety or cushion 
with which this psychological ma- 
terialistic opinion is given. 

Thus, when it comes to the final 
analogy, this term, “Credit,” implying 
faith and trust, the warp and woof of 
business, must be applied in such a 
way so to stimulate a fusion of the 
ideas of the materialist and the ideal- 
ist to a clear perception of the re- 
lation of credit to success. With the 
reality in mind that “Business can- 
not live without credit, good uses 
of credit stabilizes business’—this 
reality will lead to a healthy condi- 
tion as to the trade and ourselves, 
and no one will suffer from ten- 
dencies that constantly appear and 
reflect human shortcomings rather 
than human wisdom. —/, S. Beattie. 


NIZER ANNUAL PARTY 
IS BIG SUCCESS 


On May 29th and 30th the Sales 
and Factory Executives of the 
Nizer Corporation met at Walden- 
woods for the annual get-together 
outing. 

A short business meeting was 
held in Detroit by the Sales Or- 
ganization before leaving for the 
woods and a short program was 
put on at the evening gathering at 
Cromaine Hall. The principal 
speaker was Mr. Francis W. Gen- 
tleman of the Advertising Com- 
mittee of the National Associa- 
tion of Ice Cream Manufacturers. 

Mr. Gentleman explained in de- 
tail the plan for the national co- 


, operative ice cream campaign. The 


purpose for which Mr.  Gentle- 
man was invited was to give the 
Nizer Sales Organization sufficient 
information about the advertising 
to permit their discussing the 
proposition intelligently with the 
ice cream . manufacturers with 
whom they come in _ contact 
throughout the country. 

The desire of the Nizer Cor- 
poration to offer every possible 
assistance in making the national 
ice cream campaign a success is 
founded on the Company’s belief 
that any propaganda which helps 
the progress of the ice cream in- 
dustry is worthy the full support 
of everyone either directly or in- 
directly connected. 

The very interesting program of 
outdoor sports (also indoor) was 


in the hands of Mr. Harry A. 
Sieck, Assistant General Sales 
Manager. 

Appreciation 


We never know a greater char- 
acter until something congenial to 
it has grown up within ourselves. 

' —Channing. 


| Over The Counter Helps | 


SELLING BRICK ICE CREAM 


“. The selling of any kind of com- 


modity depends upon two things. 
First, the quality of the article 
sold and second, the way it is pre- 
sented to a prospective customer. 
The first or quality standpoint is 
the most important in selling Brick 
Ice Cream. No matter how much 
ability you possess as a retailer, 
how smooth and even your line of 
talk, how polished your manners 
are, if you have not the quality to 
back up your genius, your business 
is bound to deteriorate. 

A retailer should purchase his Ice 
Cream from~-the Company which 
works for his and public interest. 
One which has capital enough to 
be equipped with the proper facili- 
ties, such as modern machinery 
used for the handling of milk and 
cream, the raw product from which 
the finished bricks of ice cream are 
made—a company which makes its 
product uniformly of fine quality— 


a company which will not “fall 
down” when its service is most 
needed. (When the thermometer is 


soaring around 100 degrees in the 
shade.) As soon as a retailer has 
found such an organization, and has 
opened a business relationship with 
them, peace can abide in his heart, 
for he knows that tomorrow his cus- 
tomer will come back for more. 
The second important point is 
the presentation of the bricks to 
the public. To please a discrimi- 
nating public, where thousands of 
individual tastes are concerned, is 
a very hard thing to do. This can 
partly be answered by the power 
of suggestion, and the appearance 
of the package. A neat looking 
package together with a quality 
product inside, and a neat appear- 
ing person behind the counter with 
a smile on his face saying, “Here 
is something I know is good,” goes 
a long way toward selling a brick 
of ice cream. —W. Waganaar 


A PLEA FOR 
BETTER SODAS 


Every Arctic-Connor dealer 


should take particular pride in 
serving delectable sodas. We have 
called at various fountains and 


learned from experience that many 
dispensers do not know how to 
properly mix and serve sodas. 
The following method is our idea 
of how to make the “best soda in 
town”: Draw from 1% to 2 ozs. 
syrup into the soda glass and use 
the fine soda stream until the glass 
is about half filled. Next add a 
dipper of ice cream and draw a 
strong fine stream alongside the 
ice cream. This will make a 
creamy drink thoroughly mixed. 
When he places the soda- before 
the customer he offers the straws, 
thereby completing a perfect serv- 
ice which is sure to bring repeat 
business. —The Editor 


Thought and theory must pre- 


cede all action that moves to salu- 
tary purposes. Yet action is nobler 


in itself than either thought or 
theory. 
—Wordsworth. 
Forgiveness 


A more glorious victory cannot 
be gained over another man than 
this, that when the injury began on 
his part the kindness should begin 
on ours. 

—Tillotson. 


ICE CREAM FOR 
SCHOOL CHILDREN 


The normal growth of a child 
from eight to ten years of age is 


eight ounces per month. It has 
been found that when children are 
not up to normal in weight they 
are likely to be below normal in 
everything else. 

Most cities are making an effort 
to bring under-weight children up 
to normal by feeding them milk 
and other easily assimilated foods, 
generally giving this food at ten 
o’clock in the morning. 

Only recently has any thought 
been given to the possibilities of 
feeding ice cream to children who 
are under-weight, although some 
exhaustive tests have been made 
as to its possibilities as an infant 
food. (Refer to article in Feb. 
issue). During the year of 1924 
a number of nutriment tests were 
carried on and I will refer briefly 
to one of them conducted in New 
London, Connecticut. 663 children 
were selected, all of whom were at 
least five pounds under-weight. 
Each child was fed one-fifth of a 
quart of ice cream five days a 
week for a period of six weeks. 
Only 36 showed no gain, 106 were 
brought up to what the health au- 
thorities designated as normal 
weight. One making a gain of 12 
pounds, the gains ranging from 12 
pounds down to 4 pound. In ad- 
dition, the following taken from a 
letter -written by Viola M. White- 
side, supervising nurse, shows that 
the ice cream diet might have 
other advantages. “My co-work- 
ers feel as I do, that the practical 
demonstration you made _ possible 
has been successful in many ways. 
Usually we have to use a great 
deal of persuasion to make the 
children do anything to improve 
their health. In this case no per- 
suasion was necessary.” 

All of this goes to show that 
there are some new markets for 
ice cream still to be developed. 
The American public last year con- 
sumed about 300,000,000 gallons of 
ice cream, which makes about 2% 
gallons per capita. That is not 
enough! Ice cream is an econom- 
ical food and people can and 
should eat more of it. After a 
nutriment test conducted in New 


Orleans it was figured that the 
added weight cost 60 cents a 
pound. What is a child worth? I 


have two you could not buy for 
60 cents a pound, except on very 


rare occasions. 
A. L. McDonald. 


| ON THE FARM | 


“JOIN COW TEST- 
ING ASSOCIATION,” 
SAYS ROGERS 


In the letter reprinted below, 
from Mr. Earl Rogers, Sunfield, 
Michigan, a patron of the Grand 
Ledge Condensory, the many ad- 
vantages of joining a cow testing 
association are clearly pointed out. 
The “Arctic Circle” invites all pa- 
trons to contribute their experi- 
ences so that the general move- 
ment toward more scientific dairy- 
ing may be encouraged. 

“Tn March, 1924, I decided to 
keep more cows so I bought nine 
and, having eight, increased my 
herd to seventeen milch cows, 
I milked them all summer and 
thought they were all doing 
pretty well, until in November, 
I joined a cow testing associa- 
tion and found I*had three cows 
that were not paying for their 
feed, but I also found that I had 
some very good cows. During 
February and March, 1925, I had 
the high cow in butter fat in our 
association. This cow gave 67.08 
Ibs. of butter fat and 1720 lbs. 
of milk in March, and in four 
months, she gave 6961 lbs. of 
milk and 238.8 Ibs. of butter fat 
at a profit of $57.41 or $14.35 per 
month above the cost of her 
feed. I surely would advise any 
one keeping cows to join a cow 
testing association. The first 
thing I learned was that I didn't 
know how to feed for profit as 
our tester saved me about $20.00 
in grain the first month. When 
the tester came the first time, 
Dec. Ist, 1924, it was costing me 


$1.32 to produce 100 Ibs. of milk. 
This was gradually reduced un- 
til March it only cost me $0.93 
to produce 100 Ibs. of milk, 

“IT think that good cows well 
cared for are the most profitable 
live stock on the farm because 
if you have a good herd of cows, 
a silo and plenty of alfalfa, and 
sweet clover, you are bound to 
increase the fertility of your land. 
And besides you do not have to 
worry near as much about the 
weather as the man who depends 
on beans and wheat.” 


CONSUMERS TELL WHY 
THEY USE MILK 


Survey Made by U. S. Dept of 
Agriculture, Bureau of 
Economics 


A survey made in Philadelphia of 
representative families shows that the 
average consumption of milk is 2.96 
pints per family per day. 

Of the 400 families surveyed, the 
following percentage gave their rea- 
sons for drinking milk: 

Fifty-five per cent said they 
“liked it” apparently because it is a 
pleasing beverage rather than a food 
that can be used to good advantage 
as a substitute for other and more ex- 
pensive foods. Twenty-five per cent 
take milk for health and food value, 
the survey shows. 

Forty-nine per cent of the reasons 
for not drinking milk was because 
they did not like it. The mistaken 
idea with some people that milk is a 
food for infants and invalids should 
be given careful consideration in pre- 
paring publicity so as to not convey 
the message that milk is a medicine 
to be taken for sickness and for those 


; in poor health. 


barks. 
it’s so good. 


For particulars and 
prices on our special 
offers, including syrup, 
steins, and dispensers, 
write any Arctic or 
Connor Branch, Lee & 
Cady, or direct to us. 


' FIMBERGKO 


ROOT BEER 


THE OLD-FASHIONED KIND 


Manufactured only by 


_ CONNOR FOUNTAIN SUPPLY COMPANY 
OWOSSO, MICHIGAN 


GOOD MANY dealers serve Am- 
berglo Root Beer the year round 
at a handsome profit. 
to start a profitable root beer business. 


Now is the time 


Amberglo is perfectly blended and made 
from health-giving herbs, 
It brings customers back because 


roots and 
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The Niser group on the hospitable porch of Cromaine Hal during the 
annual meeting, May 29th and 30th. 


Island Lake dance hall and store 
opened May 23rd. Mr. Jean Gold- 
kette, well known orchestra leader 
of Detroit, is operating the dance 
hall this year with Charles Hovath 
as manager. Mr. Hovath has reno- 
vated the whole place and is going 
to conduct dances on Wednesday, 
Friday, Saturday, Sunday, and Sun- 
day matinee at 2:30 p. m. Jean 
Goldkette’s “Breezy Blowers” will 
furnish the music. Mr. Hovath 
has just installed a soda fountain 
and Nizer cabinet, an Amberglo 
Root Beer Barrel and a full line of 
Connor Quality Fruits and Syrups. 


Arctic-Fenton reports that 
Campbell & Hale of Cohoctah and 
Frank A. Booth of the new can- 
teen north of Holly have recently 
been equipped with Nizer Cabi- 
nets. Also J. O. Nelson has been 
added to the “Arctic” list of cus- 
tomers. Mr. Nelson has just com- 
pleted a ball park and tourist camp 
just north of Fenton. This will be 
a great benefit to Fenton as well 
as tourists. 


The heartfelt sympathy of Arc- 
tic-Detroit employees was extend- 
ed to Harry Webb (Detroit-Serv- 
ice Dept.) when his father died on 
May 12th. For the kindness shown 
the family during their bereave- 
ment the following card was re- 
ceived: 

“We deeply appreciate and 
gratefully acknowledge your kind 
expression of sympathy. 

Mrs. N. H. Webb and family.” 


The Produce business at Ann 
Arbor is showing a wonderful in- 
crease this year. It has been nec- 
essary to add a new cold storage 
room and a new Ford ton truck to 
take care of the orders for Con- 
nor’s Brookdale butter and high 
grade eggs and cheese. The man- 
ager, S. S. Brown, better known as 
“Brownie,” is mighty well liked by 
his customers. 


“It’s a boy’—so declared Arthur 
Melville, Arctic-Detroit Electrical 
Dept., on May 25th. Weight 9 
pounds and doing fine! Congratu- 
lations from all of us! 


The men of the Electrical De- 
partment, Arctic-Detroit, offer a 
suggestion which, if followed, 
would make life worth while dur- 
ing hot weather. They say a 16- 
inch electric fan and a nice big 
plate of Arctic ice cream will work 
wonders in keeping folks good na- 
tured in spite of the heat. Yea 
boys, we are with you, but put the 


emphasis on the Arctic! 


Who Let Him Out? 


The hearts of most people are 
usually beating true. For instance 
when one is in trouble his friends are 
at hand to give whatever assistance 
they can. And this is true the world 
over, even here in the Arctic-Detroit 
office. We will illustrate. One fine 
morning the operator took a call over 
the phone which indicated very clear- 
ly that our amiable Service Manager 
Fred Neverman was being detained at 
police headquarters. It called for 
quick action because Fred is needed at 
the office constantly to see that our 
customers get service every minute of 
the day. The report had it that 
$10.00 was necessary to release him 
from the clutches of the law. Every- 
body felt sorry for Fred so $10.00 
was hurriedly raised and a special car 
sent down town to help a friend in 
need. But alas, and alack, Fred was 
not there. We searched the police 
records and even made a personal sur- 
vey of the cells. About two hours 
of this and our special messenger 
came back—without Fred. A hurried 
conference at the office decided to 
call on every police station in town, 
and again, the relief was sent on its 
way. 

While they were combing Highland 
Park, Hamtramck and other suburbs, 
Fred leisurely walked into the office. 
He was met by suspicious glances. 
Fred looked innocent enough, in fact 
he is just naturally a good law abid- 
ing citizen and his past record proves 
it. 

We couldn’t convince him for one 
minute that he was supposed to be 
locked up somewhere. He wouldn’t 
give us a bit of satisfaction as to his 
whereabouts that morning, maintain- 
ing all the while, however, that he 
was making dealer calls out in River 
Rouge. Now, gentle reader, how does 
this story of his sound to you? We 
haven't got a thing on Fred, but 
should we let the matter drop with- 
out further thought? Somebody is 
taking advantage of our good nature. 
The $10.00 raised out of the sympathy 
for a friend in need is back in the 
till. 


Mr. McGarry and Mr. Perrin re- 
cently opened the Piccadilly Sweet 
Shoppe, 4020 Fenkell Avenue, De- 
troit. We welcome them to the 
Arctic family. 


Our sympathy is extended to 
Mr. and Mrs. Wm. Cox of the 
Palmwood Sweet Shoppe, 5754 
Woodward Avenue, Detroit, upon 
learning of the death of the father 
of Mrs. Cox. 


The sudden death of Donald 
Ferguson, milk salesman, route 20, 
Arctic-Detroit, on May 23rd, was 
a shock to all his associates. 
Suddenly taken seriously ill on 
May 18, he was placed in Shirley 
Hospital, Detroit. In the midst of 
a change for the better, he became 
delirious and leaped from the win- 
dow: of his room, falling two 
stories to the pavement, causing 
injuries which resulted in death. 
Through his tragic death, the asso- 
ciates of Mr. Ferguson lost a fine 
friend and the Arctic Dairy Prod- 
ucts Co. a valued employee. 


New refrigerated truck bodies 
are being turned out at 
Owosso and Detroit at the rate of 
about two a month. A brick com- 
partment is the latest addition to 
the Detroit design, insuring clean 
cartons always. The carton is un- 
touched from the time it is put in 
its tray at the filling machine un- 
til placed in the dealer’s cabinet. 


WRITER URGES THE 
FEATURING OF FLAVORS 


An interesting “article on mer- 
chandising appeared in the May 
issue of “Dairy Products’ Mer- 
chandising.” We reprint below a 
paragraph which our dealers should 
appreciate in view of the fact that 
it expounds the same ideas that are 
practiced by the advertising de- 
partment of our company. The 
writer of the article believes in 
persistently telling the public about 
the flavors used. He has this to 
say about special week-end bricks: 

“Always advertise flavor com- 

binations. Never stop. Keep 
driving flavor combinations home 
to the public. If you put out a 
new flavored brick ice cream 
each week, advertise the fact, 
don’t make the public do the in- 
vestigating. I am a firm believ- 
er in always advertising flavor 
combinations. Every advertise- 
ment you write should give the 
prevailing flavor combinations. 
You should furnish the dealer 
with window pasters with the 
week’s flavors printed on them. 
Each carton of brick ice cream 
should have the flavor combina- 
tion clearly printed on the out- 
side and carry an insert inside. 
People like to buy something 
new. Give them a new flavor 
each week or every two weeks 
and then check up to see that 
your dealers are supplied with 
the new flavors and proper ad- 
vertising. In this way you will 
keep up your demand.” 


“What we need is better distri- 
bution,’ said the bald-headed man 
as he prepared to shave—News 
Booster.” 


both - 


Marvelous Can Washer 


As an additional protection to help 
safeguard the health of patrons the 
Arctic-Detroit plant has just recent- 
ly installed a new L-P Ice Cream 
can washer and drier. Only two men 
are necessary to operate the machine 
at the maximum speed of 600 cans 
and covers per hour. The cans are 
fed and delivered at the same end 
of the machine and are washed on 
the outside as well as on the inside. 
We would be only too glad to 
show our dealers this remarkable 
machine any time they happen to 
visit the Arctic-Detroit Plant. 


FOUNTAIN OF WIT 
A Few Tricks in Traffic Signals 


In order that the automobiles, 
wagon drivers, pedestrians and 
others may understand the system 
of traffic signals now in use in 
cities the following list has been 
prepared for the edification of all 
parties concerned: 

When signalling “Come _ on, 
wiggle the ears vigorously and 
kick three times with the left hind 
foot. 

When signalling “Stand still,” 
scratch the left ear and _ reach 
around to the hip pocket for a 
chew of tobacco. 

When signalling “Turn tothe 
right,’ wiggle the right elbow 
slightly and place the left thumb 
in watch pocket. ; 

When signalling “Turn to the 
left,’ tap pavement gently with left 
foot and wiggle the upper lip.. 


> 


And the Band Played On 


Chester—‘Who on earth is that 
homely girl Jack’s dancing with?” 

Jim—‘“That’s my sister.” 

Chester—‘She sure can dance.” 


The Expert 


Lulu—“ How come yuh is always 
lookin’ fer a job an’ neber findin’ 
one?” 


Mose—“Dat’s skill, woman. 
Skill!’’—Life. : 
“Waiter, has this steak been 


cooked?” 

“Yes, sir, by electricity.” 

“Well, take it back, and give it 
another shock.” 


An English chemist, who ana- 
lyzed an egg and found glass, zine 
and sawdust— : 
Has been asked to hold an autopsy 
on hash. 


“What do you do when you get 
something ending with ‘Re S. V. 
P.?’”” asked the social novice. 

“Don’t let them fool you,” an- 
swered the radio fan. “There isn’t 
any such sending station.” 
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BRICKS URGED AT CONFERENCE 


OHIO COOPERATIVE AD. 
CAMPAIGN A SUCCESS 


The State of Ohio has just en- 
joyed an Ice Cream Week, planned 
and sponsored by the Ohio As- 
sociation of Ice Cream Manufac- 
turers. All over the State, from 
june 5 to 12; urged by the slogan, 
“Tt’s Ice Cream Week in Ohio,” 
everybody was invited to eat ice 
cream, and they did it. 

The first step in advertising was 
a broadside folder addressed to ice 
cream dealers, carrying the cap- 
tion, “We'll Tell "Em, You Sell 
’Em,” telling them about the cam- 
paign, when it was to commence, 
what was to be done by the manu- 
facturers and inviting cooperation. 

One week later each dealer re- 
ceived a supply of big colored 
window streamers showing the 
line, “It’s Ice Cream Week in 
Ohio,” printed across an outline 


map of the State inviting the pas- 


serby to “Get Some Now.” 

In ‘addition to these forms of 
publicity, wagon banners, three 
feet wide, in full colors, carrying 
a design that tied up with the 
broadside and the window stream- 
er, were furnished to each manu- 
facturer and were put on each side 
of every truck or delivery wagon 
he owned. 

Seventy-five different newspapers 
‘were used in forty-seven cities and 
towns, and a liberal amount of 
country newspaper advertising was 
planned. 

Mention was given to the food 
value and wholesomeness of ice 
cream and a general appeal was 
made to eat more of it. Each ad- 
vertisement was signed by the 
Ohio. Association... i 

At this writing, it is impossible 
to compile results in gallonage 
figures, but sufficient is known to 
say that the campaign was a com- 
plete success. 


ARCTIC MILK WINS 


Grand Rapids, Mich., 
June 25, 1925. 


Arctic Dairy Products Co: 
Dear Sirs: 
Please send me 


order 
Milk. 


another 
of Sweetened Skim 
I have used two lots 


so far, during that time my 
bread business has increased 


four times. I don’t have any 
old bread since I started us- 
ing this. milk. I can sell 
bread two or three days old, 
it stays so sweet and fresh. 
Have your salesman stop 
on his next trip and I will 
give him check in full. 
Yours sincerely, 
O. R. Davidson, 
Diamond Baking Co. 


A Grand Rapids Trim That Made A Hit 


ENCORE! 
127 Church Ave. 
Highland Park, Mich. 
7-7-25 
Gentlemen: 

Now that canteloupes are 
in season, would you please 
repeat your canteloupe spe- 
cial brick which you had 
last summer. We and our 
friends thought that this~ 


had. 
ome 


We always use’ 
Yours sincerely 
re ~George St 


Ice Cream On The High Seas 


The American fondness for ice 
cream does not desert the average 
American tourist when he boards 
a ship bound for European ports; 
and the fact that it has to compete 
with whiskey and other pre-Vol- 
stead beverages as soon as the 
twelve-mile limit is reached does 
not seriously interfere with its 
popularity aboard as well as at 
home, according to Beatrice Barm- 
by, a special writer for the Satur- 
day Evening Post, whose interest- 
ing article on “Neptune’s Business 
Experts” appeared in a_ recent 
number of that magazine. 

Considering that a large liner 
of the “Leviathan,” “Majestic,” or 
“Berengaria” type carries a crew 
of approximately 1,000 men and has 
passenger capacity of 3,000, the 
provisioning of such a ship, which 
must carry its entire food supply 
for the several days’ period when 
it will be, in effect, a small world 
to itself, involves careful atten- 


(Continued on page 2, Col. 3) 


the finest Ice Cream W_, v¥> Lege 


FRESH FRUIT BRICKS 
SEEN AS SALES BOOSTERS 


Fresh fruit ice cream bricks are 
now in season. On June 27th a 
fresh strawberry brick made its 
appearance throughout the terri- 
tories served by Arctic-Connor 
branches. On July 25th, Fresh 
Raspberry bricks will be featured 

id it will be followed by a fresh 
terry and peach week-end brick. 


» to advertise week-end specials 
ral days in advance, thereby 
WAlting a \desire among customers 
oO serve it at their Sunday dinner. 
Window advertising is very ei- 


fective. A suggestion by the dis- 
penser reminding his customer 
that these bricks are just the 


thing at this time of the year will 
also go a long way toward in- 
creasing sales. 


AUSTRALIA TAKES TO 
NIZER ICELESS CABINETS 


Although the ice cream industry 
until the last very few years has 
been exclusively an American in- 
stitution, Australia has stepped in- 
to the picture, and promises to be 
a territory rich in opportunities 
for a good product. 

As evidence of the progressive 
attitude. which is being taken in 
Australia, the Nizer Corporation 
has recently received a very large 
order for Iceless Ice Cream Cabi- 
nets to be used in Sydney. 

The Peters American Delicacy 
Company of Sydney, sells ice 
cream to more than 1,000 retailers, 
and it is understood that this com- 
pany intends ultimately to supply 
Nizer cabinets to all large dealers. 


“ing” phases 


GROWING DEMAND AND 
GREATER DEALER PROFIT] 
CITED AS REASONS 


On Thursday, July 9th, Walden- 
woods was the meeting place of 
an important mid-summer confer- 
ence and get-together for all de- 


partment heads, “managers” aird 
salesmen in the Arctic-Connor 
organization. J. J. McDonald, 


General Manager, was in charge 
of the proceedings and opened the 
way for the discussion of many 
important matters relating to sales 
production, transportation and ad- 
vertising problems of the com- 
pany. 

H. A. McDonald, General Sales 
Manager, talked on the importance 
of popularizing the sale of ice 
cream in pint and quart cartons. 
It was evident that the Sales De- 
partment is anxious to maintain 
leadership in this merchandising 
program by selling a high quality 
product, put up in cartons and de 
livered to the dealers’ cabinets in 
perfect condition, W. A. McDon- 
ald announced that trucks are now 
being especially constructed to 
carry brick ice cream so as to eli- 
minate all chance of damaging the 
carton or getting it soiled enroute 
to the dealer’s cabinet. 

J. Do. Lyon, Manager of the 
Fountain Supply Division, made an 
excellent report on the sales of 
fruits and syrups for the first half 
of this year, but urged even great- 
er effort on the part of the branch- 
es to sell the trade our own pro- 
ducts. 

The successful results of our 
window trimming campaign were 
outlined by R. L. Barie, Advertis- 
ing Manager, and other advertis- 
were thoroughty ~ dis- 
cussed. J. Beattie talked on credit 
conditions, bringing out very clear- 
ly the necessity of following a de- 
finite system in collection of ac- 
counts. The operation of trucks 
and the care necessary to keep 
them in perfect condition and ap- 
pearance was an important topic 
handled by W. A. McDonald. 

A wonderful talk by J. Robert 
Crouse crowned the proceedings 
of the day in a most inspiring 
manner. After this, motion pic- 
tures taken at Waldenwoods were 
thrown on the screen and _ thor- 
oughly enjoyed by all. During the 
afternoon recess and after dinner 
the boys sought recreation—some 
swimming, others played ball. 
Some of the antics performed dur- 
ing these idle moments will be 
recorded in moving pictures and will 
be shown at some future meeting. 


Faults 
It is not so much the being ex- 
empt from faults, as the having 
overcome them, that is an advan- 
tage to us. 
—Alexander Pope. 
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For All Of Us 


All news items, special articles, 
advertisements, and editorials 
should be addressed to Richard L. 
Barie, Arctic-Detroit. 


EDITORIALS 


Making Customers Feel a 
Home * 

Some time ago the writer had 
occasion to call upon the manager 
of a wholesale house. After ex- 
changing the usual courtesies with 
the information department, I was 
told he was dictating and to make 
myself comfortable in the mean- 
time. Over an hour and a half of 
this undisturbed comfort convinced 
me that the manager must have 
given me the slip. Not only did 
he ignore me, but others about the 
office, the superintendent, house 
salesman, etc., passed and repass- 
ed in front of me without even as 
much as saying, “How-do-you-do.” 
They were not interested as to my 
mission, nor did they care whether 
I wanted to place a nice order, or 
sell the firm a product. 

Tired, weary and sad I left the 
place without accomplishing one 
solitary thing. I resolved then 
that my company should never be 
guilty of such negligence toward 
those who entered our doors. A 
cordial greeting and prompt recog- 
nition does a world of good to- 
ward making friends. What a 
different atmosphere is created 
when everybody is courteous to the 
other fellow. And the cost is in- 
significant as compared with the 
results. What is true in the office 
of a big concern is of course, also 
true in the soda fountain. Greet- 
ing customers with a smile, and 
thanking them before they leave 
will help a great deal in building 
good will. (J. H. Copas) 


Ten Degrees Below Zero 
Every Day 


There probably is no place so 
popular just now as the soda 
fountain where refreshing sodas 
and sundaes are served. During 
the past few weeks, the sweltering 
public has found relief and enjoy- 
ment in consuming large quantities 
of. their favorite food, ice cream. 
Statistics show that ice cream is 
gaining in popularity as a refresh- 
ment in the United States. We are 
wondering, however, if much 
thought is given to the various 
manufacturing processes and meth- 
ods of distribution that make it so 
easily available to all of us. 

For instance, how many people 
have ever been in an ice cream 
storage room where the tempera- 
ture hovers around ten degrees be- 
low zero every day of the year. 

Our plants, all of them, are open 
to inspection any time and our em- 
ployees would be happy to show 
our friends, dealers and the public 
in general the wonderful manufac- 
turing methods of a modern ice 
cream plant. 

It is a revelation to.most peo- 
ple to walk into the hardening 
room where walls and ceiling are 
literally lined with an inch and a 
half of white frost that sparkles 
like millions of jewels under the 
electric lights. We should encour- 


MONEY BAG MAGIC 


Have you been surprised at the 
rabbits and eggs and doves which 
the magician draws out of his hat? 
Old stuff? Perhaps! Then, are 
you artless enough to be thrilled 
by a spiritualist and moving tables 
and “hollow knocks” and clanging 
chains? Nonsense! But, surely, 
the modern passion for spirit ex- 
posures has not killed your cray- 
ing for self-hypnotism and like 
wonders! 

The world is very grown-up and 
experienced! The older genera- 
tion is continuously lamenting the 
fact. But magic still lives! There 
is one thing that neither medium 
nor magician has been able to ac- 
complish! We have yet to see the 
man who can make an empty 
money bag stand upright. 

A long time ago when this 
super-educated generation was as 
yet unborn, 
Franklin discovered the impos- 
sibility of such a feat when he 
made the wise statement, “’Tis 
hard for an empty bag to stand 
upright,” He wasn’t the first per- 
son to make the discovery, and, in 
all probability, he won’t be the 
last. 

Every day millions of persons 
try to make the empty bag stand 
upright—and even attempt to lean 
on it. And it’s no go! 

Man is the most wasteful animal 
on the face of the earth. He lacks 
the element of definiteness, or sys- 
tematic saving, which even the low- 
est animals have developed to the 
keenest degree. A “bad spell” sel- 
dom finds an animal unprepared; 
man fails to comprehend the value 
of the term “in time of plenty,” 
etc. Just this lack of foresight 
on his part prevents him from 
learning how to make the money 
bag stand upright. The secret of 
the trick is thrift. 

The Federal Government is so 
anxious to educate the people of 
this country along the lines of 
this kind of magic that it has set 
aside a week in the beginning of 
the New Year to teach man the 
fundamentals and educate him in 
habit forming. 

Its first advicé to him is to begin 
at the bottom, with little things. 
No bag can be filled from the top 
and be expected to stand up. Be- 
ing naturally wasteful, as was stat- 
ed before, man can not readily 
bring himself to-see the tiny coins 
in the bottom of the bag; he is a 
dreamer, the full bag looms before 
him. He, however, makes no ef- 
forts to fill it systematically. He 
goes blythely through ‘the world, 
trying to perform money bag 
magic with no background. He 
continuously looks ahead to that 
day when he can put away a whole 
week’s pay, or to the day when he 
can fill the bag with one magic 
wave of his hand. He refuses to 
be definite. 

Industrial establishments 
throughout the country have been 
working with. the Government to 
improve the powers of money bag 
magic which should be the natural 
attribute of the highest animal, 
and to teach him thrift. Through 


definite plans for laying aside de- 


age people to see these wonders 
during this warm weather. It will 
make a lasting impression and do 
more than anything else to con- 
vince a person that ice cream is a 
good, clean, wholesome food. 

To the readers of this article: 
we invite you to visit one of our 
factories. If you have already done 
so, tell your friends about it and 
tell them to bring the children 
when they come. 

(A. L. McDonald) 


a chap named Ben. 


finite amounts at definite and 
stated times, they are gradually 
tearing down the wall of waste 
which has separated him from 
magic, and are building up a steady 
and reliable stage for the magi- 
cian, 

Nothing is too little to save. 
When you feel inclined to scoff. 
just think of the highest building 
in the world, built on profits from 
five and ten cent sales! 

The Arctic management has 


‘been conducting a special cam- 


paign for several months past to 
interest employees, dealers and 
patrons to \set aside systematic 
savings with which to purchase 
Arctic seven per cent preferred 
stock. We know of no better way 
to invest safely than our plan to 
acquire this stock. Several hun- 
dred employees are now stock 
holders as well as some of our 
dealers and milk producers. We 
still would like to see others who 
have not given our thrift program 
the thought it deserves, apply now 
for whatever amount of stock they 
can buy. Now is the time to start, 
some day it might be too late. 


Ice Cream on the High Seas 


(Continued from page 1, Col. 2) 
tion by the shipping company’s pur- 
chasing agents, the writer pointed out. 
She estimated the ice cream require- 
ments for a one-way trip with a 
capacity passenger list made possible 
the purchase ofa ton of this delicacy 
and its proper storage prior to sailing. 

“Ice cream is bought on this 
side for the round trip,” the article 
continues, “as few will deny that 
American ice cream beats the 


world.” 
When, for instance, the S. S. 
Belgenland started from New 


York some time ago on her voy- 
age around the world she had on 
her passenger list only 450 pas- 
sengers, or less than one-sixth the 
number that one of the “big three” 
Leviathan, Majestic and Berengaria 
can accommodate. Yet her stores 
include two tons of ice cream. 

Food supplies placed on the Bel- 
genland before she left New York 
were figured by the ton. 

Of such staples as beef she had 
the following quantities: Beef, 30 
tons; mutton, six tons; lamb, two 
tons; pork, three tons; bacon, 
eight tons; hams, seven tons. Add 
to these a ton of fresh tongues, a 
ton of liver and a ton and a half 
of kidneys, and you have a tidy 
little meat item. 

Bread was provided for by 600 
barrels of white flour, weighing 
four and a half tons, and a ton and 
a quarter of Graham flour. A 


Apologies Te Sidney Sernth 


Two Lines—One Bite 


Two boys went a fishing—yes, 
sir, two boys from the Arctic— 
“Andy” Carr and “A. F.” Stephens, 
you know them. 

Well, Andy and A. F. arrived 
at Waldenwoods with every in- 
tention of putting Isaac Walton in 
the bush league class. What these 
two birds don’t know about fish- 
ing isn’t worth knowing anyway. 

Well, they grab themselves a 
rowboat of the latest type and 
started plowing around the lake 
doing their stuff. 

Wham! A. F. got a strike— 
Great Caesar! if Andy hasn’t got 
one also. But come to find out 
they both have the same bite. A. 
F. tries to reel in Andy and Andy 
proceeds to land in A. F.—via un- 
der the boat. Finally the boys dis- 
cover that one.of them has a bite 
and the other has a thrill, and after 
landing the treasured minnie safe- 
ly, they proceed to untangle the 
mess their lines got into. 

A. F. was wishing he could ex- 
press his thoughts forcibly, but 
Andy beat him to it and what he 
ejaculated was something terrible. 
Anyway the boys split 50-50 on the 
catch and ro@wed for shore. 
quite a strenuous day and they 
both hit the hay in Cromaine Hall 
early. 

A. F. slept like a corpse but 
Andy was either somnambulistic 
or had worked on a night shift 
once before because about 12 bells 
who comes wandering down the 
halls but Andy himself, all dressed 
up in his little pink nightie. Some 
other night-rider heard him mak- 
ing the rounds and inquired what 
the big idea was. Andy made an 
effort to pull out of his stupor, 
saying he was just looking for the 
guy who told him U. S: Rubber 
stock was a good buy last May. 

Isn’t fishing a great hobby? 


Reflect upon your present bless- 
ings, of which every man has many; 
not on your past misfortunes, of 
which all men have some. 

—Dickens. 


quarter of a ton of baking powder 
and a half ton of saleratus were 
provided for the bakers’ use. 

Butter was listed at 16,000 
pounds, or eight tons. There was 
also on board two tons of cheese, 
the largest item being half a ton 
of Cheddar and 700 pounds of 
Camembert. 

The sweet tooth of the passeng- 
ers was further looked after with 
two tons of ice cream. This sup- 
ply will be renewed from time to 
time. 


It was: 


BRICKS FOR HOME TRADE 


In dispensing food the open 
cracker barrel and the _ burlap 
coffee sack of the past can hardly 
be compared with the bulk ice 
cream can of today because of the 
composition of the products. 
Nevertheless, the merchandising 
of all food products in the past 
has tended toward the carton, box, 
or bottle or other individual pack- 
age. It is probably true that sani- 
tation has had a great deal to do 
with the change, but not this alone. 
The convenience to the store- 
keeper in handing out products 
already packaged, avoidance of 
loss in volume and increasing of 
profits are other reasons for the 
change. 

The question arises as to why 
more brick ice cream should not 
be sold. With the old method of 
using salt and ice to pack ice 
cream, it was almost impossible 
to keep brick ice cream properly. 
Dealers are perfectly familiar with 
this fact. However, with the ad- 
vent of the Nizer Cabinet this dif- 
ficulty was overcome. Brick ice 
cream already packaged can be 
handed out by the dealer as firm 
as if taken directly from the manu- 
facturer’s cold room. 

When selling brick ice cream, if 
the dealer will make a point of 
using two or three thicknesses of 
paper wrapped tightly about the 
package, the customer can carry 
home his ice cream and have it 
just right for serving. A confec- 
tion that is pleasing always creates 
a desire for more of the product’ 
Soft, sloppy ice cream is not invit- 
ing nor conducive to greater sales. 

The argument has been advanced 
by some of the dealers that a 
greater profit can be realized by 
selling bulk ice cream. This prob- 
ably is more apparent than real. 
These same dealers will admit that 
the serving of brick ice cream is 
easier and has a more appetizing 
appearance than bulk ice cream. 
Such being the case, must it not be 
true that rendering a pleasing serv- 
ice will bring about greater de- 
mand for the product? 

The consumption of ice cream in 
the home can be increased if the 
dealers will put forth a greater ef- 
fort in getting their customers to 
carry home ice cream in brick 
form. It is a highly nutritious 
food and more of it should be 
served at meals. It will lighten 
the mothers’ burden. Further- 
more— Serve it and you please 


allie 
(Peter Van Allsburg) 


An Illuminating Test 

Everyone who sells merchan- 
dise—whether it be a retail store, 
a jobber or a manufacturer—owes 
it to himself to take an active in- 
terest in the subject of window 
display. 

Fundamentally, the subject is a 
combination of two factors: the 
art of window dressing and the 
science of window lighting. In 
the former division a great deal 
of excellent work has been done 
by all the parties to merchandis- 
ing, not only with regard to the 
physical trimming of the window, 
but in covering display fixtures 
and units, too. 

The National Lamp Works of 
Cleveland, has found that the aver- 
age retail window illumination 
amounts to about 15 foot candles, 
and that this amount of light helps 
attract about 10 per cent of the 
passing crowd. By way of test, 


Over The Counter Helps 


an arrangement was made with 
four merchants in Kingston, N. Y., 
whereby the experts of the N. L. 
W. were to install a new lighting 
unit without cost for the period 
of the test. 

Now, under the old system 

(which was so poor that only 2.5 
per cent of the passers-by stopped) 
the four stores chosen were get- 
ting the worst of their location on 
the “bad side’ of the street. The 
nightly crowd were divided un- 
evenly, as is usually the case; 63 
per cent of them using the oppo- 
site side of the street. 
. The new lighting system made 
some considerable changes in these 
averages. The first night the re- 
juvenated windows were “in,” the 
number of passers who stopped 
was so great that even the cal- 
loused lighting experts refused to 
publish the statistics! After that 
they kept the figures for three 
weeks, 

These figures show that the ha- 
bitual division of the pedestrian 
traffic was upset to begin with. 
Instead of attracting 35 per cent 
of the crowd, this “bad side” of 
the street was now pulling 53 per 
cent. And instead of stopping 2.5 
per cent of the passers-by, the 
newly illuminated windows per- 
suaded 35 per cent to examine the 
merchandise on display! 

These figures require no elabor- 
ation to convince us that it would 
not be a bad plan at all for the re- 
tailer to invest a little money in 
window lights—or for the lighting 
expert to assist him! 

(“A Friendly Call’) 


Serve Fruit Sundaes Now 


Now is the time to feature fresh 
fruit Sundaes and Sodas. A soda 
fountain operator will do well to 
cater to the seasonal demands of 
the public which is ever alert for 
new and novel ways of serving ice 
cream. 

It is not always advisable, 
therefore, to wait until fresh fruit 
is cheap and plentiful before it is 
offered the customers as_ they 
often develop an appetite early in 
the season when fruit is just com- 
ing on the market. You have to 
pay more for fruit to be sure, but 
it is worth something to your foun- 
tains to have the reputation of be- 
ing in the forefront when it comes 
to serving up-to-the-minute dishes. 
Do not wait for your competitor 
to show the way, because chances 
are some of your customers will 
be attracted to his fountain, per- 
haps permanently, at this time of 
the year. 

There are many kinds of fresh 
fruit that can be featured. The 
price is perhaps a little higher 
than other sundaes or sodas, but 
the public expects to pay more for 
fresh fruits, especially if you are 
a little ahead of the home grown 
variety. It is a simple matter to 
make up small quantities from day 


to day. It is not necessary to 
make up large quantities. Straw- 
berries, pineapple, raspberries, 
cherries, peaches, blackberries, 


apricots, plums are all prepared 
in much the same way—by using 
one part of fruit and one part of 
sugar. When preparing sodas an 
extra half ounce of simple syrup 
should be used because the car- 
bonated water will take up this 
extra sweeting. 

Therefore, it is suggested that 
fresh fruit be used at this time, 
not only to stimulate business but 
as an advertisement that will mark 
your fountain as up-to-the-minute. 


New Grand Ledge Plant 


They say it’s an ill wind that 
blows nobody good and the follow- 
ing sequel of a story published in 
the July issue of the Circle a year 
ago would seem to indicate that 
it holds good in our case at least. 

Most of us recall very vividly 
the disastrous fire that nearly des- 
troyed the Grand Ledge plant at 
that time—the canning plant, office. 
warehouse and powder plant were 


pretty much a total loss and other | 


portions of the building were bad- 
ly damaged. 

The accompanying photograph 
shows the new plant which has now 
been in operation for several weeks. 
For the present, the canned milk busi- 
ness has been discontinued, and in its 
place we have one of the most modern 
and efficient powder plants in this sec- 
ion. Now, a fire is only a remote pos- 
sibility as all of the powder plant is 
fireproof and fire walls have been 
placed throughout the building. 
Additional warehouse space has 
been provided in the one story ad- 


dition at the right. The second 
story of the plant proper houses 
the Division Office force. The 
new office, by the way, is also 
quite an improvement, with larger 


.quarters and new furniture. 


A new garage and machine shop 
provides for the care of the motor 
equipment. 

(E. S. Randolph) 


Good Quality Cream Pays 


It pays to properly care for milk 
and cream because a quality pro- 
duct is more in demand and, there- 
fore, assures a ready market. The 
farmer who justifies poor quality 
cream on the ground that he re- 
ceives just as much for his cream 
as his neighbor who produces good 
cream is shortsighted. The con- 
sumer will pay a premium for 
quality products, and now that 


cream is bought largely according 
to grade the farmers who produce 
good cream are receiving the prem- 
ium they deserve. 

(Helpful Hints to Dairymen) 


barks. 
it’s so good. 


For particulars and 
prices on our special 
offers, including syrup, 
steins, and dispensers, 
write any Arctic or 
Connor Branch, Lee %& 
Cady, or direct to us. 


OWOSSO, 


' FIMBERGKO 


ROOT BEER 
THE OLD-FASHIONED KIND 


GOOD MANY dealers serve Am- 

berglo Root Beer the year round 
at a handsome profit. 
to start a profitable root beer business. 


Amberglo is perfectly blended and made 
from health-giving herbs, 
It brings customers back because 


Manufactured only by 


CONNOR FOUNTAIN SUPPLY COMPANY 
MICHIGAN 


tN cat ia al eS ad 


Now is the time 
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| AROUND THE CIRCLE | 


Here is the group of Arctic-Hastings 
employees who are largely respon- 
sible for the plant’s fine record. 


Mr. R. N. Palm, who represent- 
ed the Creamery Package Com- 
pany in the Minneapolis territory 
for more than 20 years, and has a 
very great personal following, ts 
now representing the Nizer Cor- 
poration in the same field. 

Mr. Palm’s long experience in 
designing, equipping and selling to 
creamery and ice cream plants 
should make him valuable to those 
ice cream manufacturers who need 
the help of experience in the in- 
stallation and operation of iceless 
ice cream cabinets. 


Manager Pitts of the Bay City 
Branch reports a new dealer. B. 
Hershberg, Gladwin, opened a new 
drug store on July 1 and _ will 
serve Arctic ice cream. The Con- 
nor Fountain Supply Company in- 
stalled the fixtures which included 
a ten foot counter, short unit and 
a six hole Nizer Electric ice cream 
cabinet. We are happy to extend 
a welcome to Mr. Hershberg and 
hope our relationship will be mu- 
tually pleasant and profitable. 


Our friend Ralph Wilson, prop- 
rietor of the Wilson Drug Store, 
Birmingham, is not worrying much 
about ice cream sales these days. 


Recently he married the “only” 
girl and immediately started a 
honeymoon trip which took them 


to the Catskill Mountains and oth- 
er points of New York State. The 
Arctic Circle wishes Mr. and Mrs. 
Wilson happiness and prosperity. 


Mr. E. R. Kelley was recently 
appointed Office Manager of the 


Nizer Corporation, Detroit. 
His new work embraces the 
handling of all orders, and the 


managing of shipping schedules, as 
well as the supervision of general 
office detail. 

Mr. Kelley was for 13 years in 
similar work with the Creamery 
Package Company. 


Miss Gladys Vince, who has 
been stenographer in the Sales 
Department of Arctic Detroit, is 
forced to resign on account of her 
health. Miss Vince has served her 
employers loyally for several years 
and no doubt will be missed by her 
many friends at the Arctic who 
hope her health will soon improve. 
Miss Marjorie Corless has accept- 
ed the position left vacant by Miss 
Vince. 


Wm. J. Reid, Flint, 
opened a new drug store. 


Michigan, 
A 12- 


foot Bilt Rite completely refriger- ° 


ated fountain was installed by the 
Connor Fountain Supply Co, Mr. 
Reid will serve Norwood & 
Trumps Blue Ribbon Ice Cream. 


Miss Myrtle Kane has been en- 
gaged as assistant in the Service 
Department Arctic Detroit. 


Mr. Harry A. Sieck, was re- 
cently appointed as Assistant Sales 
Manager of the Nizer Corporation, 
Detroit. : 

Mr. Sieck brings to the selling 
of Iceless Ice Cream Cabinets a 
very extensive knowledge of the 
dairy industry. For some years 
he was the Chief Engineer of the 
Dairymen’s League. Prior to that 
he was Sales Engineer of the 
Creamery Package Company for 
10 years. 

Although Mr. Sieck will spend 
most of his time at the Detroit 
plant directly supervising the ac- 
tivities of the sales organization, 
he plans to make occasional trips 
wherever his personal help may be 
of service to some ice cream manu- 
facturer. 


J. D. Lyon, manager Connor 
Fountain Supply Division, has 
some very fine installations to re- 
port. A Nizer Fountain unit was 
recently sold to John Vanpell, 
Holland, Mich., and Lunch Room 
equipments were installed for 
Ferd. Spencer, St. Charles, and 
F. E. Gidney, Midland. 

One of the finest drug stores in 
Michigan was recently opened 
(July 2) for business by Fisher & 
Luttrell, Pontiac. Complete fix- 
ture installations were sold by 
Connor Fountain Supply Co., while 
Connor-Pontiac is furnishing the 
ice cream. 


The Garage at the Connor-Alma 
plant is being remodelled to make 
room for more. trucks. More 
trucks at Alma means increased 
business there, which is certainly 
good news. 


Mr. F. W. Topping is becoming 
well-known among the confection- 
ers and druggists of the Pacific 
Coast. 
San Francisco for several months 
as Service Manager of the Nizer 
Corporation, manufacturers of the 
Nizer Iceless Ice Cream Cabinet. 


The Connor Fountain Supply 
Division is giving excellent service 
considering that the rush season is 
now in progress. Mr. B. Hirsh- 
berg, our new customer at Glad- 
win, placed an, order for a com- 
plete soda fountain on June 24. 
Installation was made July 6, just 
two weeks after the order was 
signed. This is the kind of service 
that makes friends. / 


Our enterprising young dealer, 
Louis Spaniolo, Morrice, Mich., 
has just completed a unique ad- 
dition to his store which he will 
call “Louie’s Summer Garden.” It 
is said he will now cater to the 
“400” of Morrice and from what 
we know about him, it will be a 
success from the start. 

The. interior decorations are 
Japanese. The walls are white and 
the ceiling blue. Hanging baskets 
and porch boxes add to the attrac- 
tiveness of the place and have 
caused much favorable comment. 
The garden is screened in. Six sets 
of tables and chairs invite the pub- 
lic to stop for refreshments. 


John Hughes recently made a 
trip into the Northern Michigan 
territory. Somebody found his 
order book and catalog in Bay 
City. When last seen he was ful- 
ly equipped with fishing: tackle, 
bait box, hip ‘boots, etc. John 
doesn’t need catalogs because he 
turned in a nice volume of busi- 
ness including a fountain sale. 


He has been located in- 


New Refrigerator Body 

A new special type refrigerator 
truck body has been recently put 
into service in Detroit. The body 
is mounted on a two and one-half 
ton truck chassis and is capable 
of holding 450 gallons of bulk ice 
cream and 60 gallons of brick ice 
cream. The designers were par- 
ticularly interested in building a 
body that included ample space for 
brick ice cream. Since brick ice 
cream has become so popular, lack 
of space for packaged ice cream 
has been a problem which had to 
be overcome at once in order to 
deliver in good condition and in 
clean cartons. A clean unsoiled 
package is in itself a selling point 
which must be recognized by man- 
ufacturer and dealer alike. The 
appearance of the truck itself is 
a good Adevrtisement, as it makes 
its daily trips through the streets 
of Detroit. A picture of No. A-11 
Truck is printed on this page to 
show its neat appearance. The 
doors immediately back of the cab 
open into the special brick com- 
partments. The body was design- 
ed and built in the Detroit garage 


The Dirge of the Unadvertised 
Product 

I.am Lord High Potentate of 
Failure. 

I am the reason for that down- 
ward slant on the profit curve. 

I am the cause of all the silent 
sickness that stills the cash regist- 
er bell. 

I am the origin of dissatisfied 
trade. 

I am the leaven of uncertainty 
in the midst of certain profits. 

I am the element of chance that 
turns a winning business into a 
losing gamble. 

I am the fountain-head whence 
springs the majority of the dealer’s 
troubles and worry. 

I am the key to the problem why 
more than 15,000 retailers fail each 
year. 

I am the why and the wherefore, 
the germ and the genesis of un- 
successful merchandising. 

I am the Sticker, the ‘Shelf- 
Lounger, the Leftover, the name- 
less child of an unknown father. 


I am the unadvertised product. 
—(Hydro News) 


Little Dog—‘“Why is your nose 
so big?” 

Big Dog—‘I keep it out of other 
folks’ business and give it a chance 
to grow.” 


A progressive store with Arctic trim. 
George J. White of Jackson, is the 
lucky proprietor. 


Nizer Opens Boston Branch 


As a further extension of the 
national sales and service organi- 
zation of the Nizer Corporation, 
a Boston Office has just been 
opened at 411 Park Square Build- 
ing. ; 

Mr. Charles P. McGuinness, 
who has been selling Nizer Iceless 
Ice Cream Cabinets throughout 
the New England territory for sev- 
eral months, has been made man- 
ager of the Branch. 

The Nizer Corporation reports 
that although Ice Cream Manu- 
facturers in New England were 
at first slow to adopt the Iceless 
Cabinet they are now equipping 
extensively. 


FOUNTAIN OF WIT 


And Save The Doctor’s Bill 


Ikey and Jakey were walking to 
work one cold morning with their 
hands in their pockets, neither 
of them saying a word—then: 

“Ikey, Vy don’t you say some- 
thing?” 

“Vy don’t you say it yourself, 
I’m not going to freeze my 
hands?” 


Judge—'‘What were you doing 
chasing those bathing girls at the 
beach?” 

Youth—“I was enjoying the 
privileges granted me by the Con- 
stitution—life, liberty and the pur- 
suit of happiness.’ 


FIVE MISTAKES 


A man struck a match to see if 
the gasoline tank in his automobile 
was empty. It wasn’t. 

A man patted a strange bull dog 
on the head to see if it was affec- 
tionate. It wasn’t. 

A man speeded up to see if he 
could beat the train to the crossing. 
He couldn't. 

A man touched an electric wire 
to see if it was charged. It was. 

A man cut out his advertising to 
see if he could save money. He 
didn’t. : 


“Killed by a Revolving Crane” 
—newspaper headline. “My word,” 
said the Englishman, “you have 
fierce birds around here.” 


Mother—“Quit pullin’. that cat’s 
tail!” 

Small Boy—“I ain’t pullin’—the 
cat’s pullin’.” 


Mosquito (as he bites hand that 
feeds him)—‘‘Do I bore you?” 

Owner of hand—‘“Yes, and how 
do you get along without sleep?” 


Small Girl (waiting for Mother 
at bank window)—‘“‘Muvver, lift me 
up so I can seen the animals too.” 


Baby chickens raise feathers on 
the installment plan—a little down 
today and more down each week. 


Return postage Guaranteed, Arctic Dairy Products ’ 
Detroit, 


Co., 3301 Grand River Ave., 


Mich. % 
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“ICE CREAM 
AND HEALTH” 

On Tuesday, June 23, the Chicago 
Department of Health mailed 750,000 
bulletins to residents of the city, on 


- the cover of which appeared the above 


’ country. 


wording. This bulletin, which advo- 
cates the eating of more ice cream, 
was prepared by the National Dairy. 
Council at the request of Dr. H. N. 
Bundesen, Commissioner of Health 
for Chicago, and with the aid and 
through the courtesy of producers of 
ice cream in Chicago. 

In his letter prefacing the bulletin 
Dr. Bundesen announces that its pur- 
pose is to emphasize the facts regard- 
ing the food value of ice cream and 
its importance to the health of both 
adults and children. He adds—“Some 
people think of ice cream merely as a 
dessert or delicacy, but it is more than 
this. It is primarily a health food 
containing all the food elements and 
vitamins or growth-promoting prin- 
ciples of milk so necessary to growing 
children and to the health of adults.” 

Dr. Bundesen places his stamp of 
approval on the ice cream made by 
Chicago manufacturers in the para- 
graph of his letter which reads—“Ice 
cream served in the City of Chicago 
is of good quality and produced under 
safe and sanitary conditions. The 
manufacturers of ice cream in this 
city are co-operating fully with the 
Health Department. 


ARCTIC-CONNOR 
REPRESENTED AT U. S. 
TRAINING CAMPS. 


At this time of the year Uncle Sam 
is training our forces.for national de- 
fense at various camps throughout the 
In Michigan, Camp Gray- 
ling is the mobilization point for the 
M. N. G. and the boys are hard at 
work under conditions very much like 
those experienced in actual war times. 
It is with especial pride that we an- 
nounce that this company has men at- 
tending camps now, even though their 
services are greatly needed in the 
business. The company is in favor of 
the government program for National 
Defense and to that end heartily co- 
operated with it. 

Major J. A. MacDonald, Supt. Con- 
nor-Owosso, and Major C. J. 
Schneider, Supt. Connor-Lansing, are 
at Camp Grayling. Major W. A. 
McDonald is at Camp Custer. 


WINDOW TRIMS 
WIN SALES FOR 
HOLLAND RETAILERS 

Holland is the latest addition to an 
army of boosters for Arctic-Connor 
window trims. Very recently our 
man called there and claims that no- 
where were dealers any more enthu- 
siastic than in Holland. 

One dealer wishes to have us 
know that in one afternoon he sold 
four bricks of ice cream which he 
positively knows would not have been 
sold had the customers not been at- 
tracted by our appealing display. 


¢ a copy 


August 8, 1925 


ers 


WEEKLY 


8 oe i 
vues VER Story 


The Ice Cream Industry appreciates and would like a lot more free 
publicity like this. 


THE ITALIAN DAY AT “WALDENWOOD” 


Cromaine Hall and its beautiful surroundings were revelations to 
many of us who were so fortunate as to spare the day away from busi- 
ness to relax and enjoy it all. What a day; plenty of sunshine; beautiful 
lake and hills; plenty of sports; songs and music; wonderful meals! It 
was in reality an Italian day. Good-fellowship reigned! 

Mr. J. R. Crouse is to be congratulated on the splendid idea and on 
the courtesies shown throughout. His genial hospitality was relished to 
the last drop, or rather the last minute, when we bade him good night. 

We were glad to have met each other. We appreciated the efforts of 
The Soloists 
abs everyone happy with their fine rendition of Italian Opera and Folk 

ongs. 
Mr. J. R. Crouse is a good deal like T. Roosevelt, a practical idealist 
believing that the beauty of an ideal is lost unless it is made practical. 
We sincerely hope that Nature in all its goodness will create quite a few 
more Americans of Mr. Crouse’s type and creed. Judging from his 
achievements iftsthe Industrial and Scientific World, he will put across his 
ideals—so aptly expressed in the Cromaine motto: “FRIENDLY AS- 
SOCIATION FOR WHOLEHEARTED SERVICE.” 
Nicholas Rovegno 
107 N. Main St. 
Ann Arbor. 


the Arctic-Connor Company. The music was very good. 


WALDENWOODS SCENE 
OF ENTHUSIASTIC 
CO-OPERATIVE TALKS 


On Monday, August 3rd, about 
seventy-five Italian ice cream dealers 
from Lansing and vicinity, gathered 
at Waldenwoods. 

This gathering was chiefly to. show 
these dealers that there is another 
side to the business; that a day spent 
in getting acquainted, in rubbing el- 
bows with others in similar lines of 
endeavor, has a broadening influence 
such as can be secured in no other 
way. 

After dinner the dealers were led 
in some Italian songs by Harry Mc- 
Donald. He and his able assistants 
rendered some fine Italian selections. 
Every one was pleased with the mu- 
sical numbers and wanted more. 
Harry McDonald acted as toastmas- 
ter. The address of welcome was de- 
livered in Italian by A. R. Zanolli, 
Manager of the Foreign Department. 
Translated, he said. 

“Affectionately I present myself to 
you, but I do not find words to ex- 
press the sincerity of our well wishes 
and the interest you show in our busi- 
ness. The company. that I represent 
considers you as belonging to the same 
business family. It does not allow 
any occasion to pass without thinking 
of you, because you are the amalga- 
mator that unites the public with us. 

“To you who understand profound- 
ly the advantages and the moral help 
that we give, to you who understand 

(Continued on page 2, Col. 2) 


FROM FARM TO FREEZER 
IN TWENTY-FOUR HOURS 


A remarkable step forward was 
taken by Arctic-Detroit when it was 
decided to haul ice cream mix to its 
plant from the Gratrd Ledge Condens- 
ary in glass lined tank trucks. After 
several months operation,, this method 
has proven very satisfactory. Our 
dealers will be interested to know 
that milk. brought in by farmers to 
our Grand Ledge Condensary in the 
afternoon or following morning is in 
the form of ice cream before the sun 
sets again. When the mix arrives in 
Detroit it is ready for the freezers, 
the process of mixing the ingredients 
being done at the Condensary. When 
the ice cream is put into dealers’ 
cabinets, it is as fresh and whole- 
some as it is possible for human in- 
genuity and speed to make it. 


CONNOR-OWOSSO 
BALL TEAM IN THE 


CHAMPION CLASS 


Not to be out-done by the Arctic- 
Detroit baseball team, the Connor- 
Owosso team have fought for and 
won leadership in the Owosso City 
League. Out of ‘thirteen games 
played they have lost only two. Con- 
sidering the strength of the other 
teams, this record is commendable. 

Like Arctic-Connor dairy products, 
our baseball teams are winners. 


wreais Greds 
FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 
ALL CAN SELL 


Not long ago we read some- 
where that ‘‘a very tangible func- 
tion of a business is to inform cus- 
tomers of the uses to which your 
product may be put.” What could 
be more true, unless we say it is 
the most important function of 
everybody connected with the 
Arctic-Connor organization. You 
will say “Let the Sales Depart- 
ment, the Advertising Department 
and the Salesmen acquaint our 
customers with the possibilities of 
merchandising our products.” We 
maintain that every employe 
should feel this responsibility 
keenly and be in position to sug- 
gest to dealers and friends the 
many and varied uses of our pro- 
ducts. It makes little difference 
whether you are a truck driver, 
office employe, ice cream maker 
or department head, the fact re- 
mains that interest in the company 
demands that we all should act as 
salesmen for the company’s pro- 
ducts. 

We admit that our products 
pretty well cover the dairy field 
and that thorough knowledge of 
all of them is impossible. For in- 
stance, it would take a trained 
salesman to explain to a baker 
that our condensary products will 
make a better loaf of bread than 
he ever made before. He must 
be able to go into detail just why 
our product is superior. Neither 
can it be expected of our em- 
ployes to know what our experi- 
enced chemists would know about 
milk solids, butter fat, cane sugar 
and other ingredients of ice 
cream. We _ should all _ know, 
however, that our ice cream is as 
good as it is possible for human 
ingenuity to make on a large pro- 
duction basis, that it contains vital 
elements for the buildifg of 
brawn, brains and body. Suppose 
one of our girl employes knew of 
a birthday party her friend was 
planning in the future. A _ sug- 
gestion that some of our individ- 
ual molds, either candles or fruit 
molds are available, might result 
in solving a real dessert problem. 
And suppose this girl friend is 
well satisfied with the attractive 
molds at her party—she will rec- 
ommend them to others and they 
in turn will remember the impres- 
sion those molds made. 

Let us consider this just an- 
other form of service which has 
unlimited possibilities in building 
good will among our friends. 


HIGH LIGHTS 
OF THE DAY 
(Notes on Waldénwoods Meeting) 
Al McDonald is there with the 
Bow and Arrow, but a poor fish- 
(erman.) (Paranthesis by Ye Edi- 
tor. Ha!) 


“Ja Donna e immobile” is bad 
enough but Nicholas Rovegne 
killed her when he tried to imitate 
Caruso. (Nick, remember, wrote 
this.) 


WALDENWOODS SCENE 
OF ENTHUSIASTIC 
CO-OPERATIVE TALKS 


(Continued from page 1, Col. 4) 


the honesty and richness of our pro- 
ducts, we dedicate our every endeavor 
to advance where possible the high 
standards we have set up. 

“Remember that every Italian who 
makes a mark in business honors him- 
self and Italy. Making oneself servy- 
iceable in this land honors the land 
that gave you birth. With your own 
energies only you cannot advance very 
fast. Rely upon our co-operation. We 
as a company are for you and with 
you, working as you do and enjoying 
with you a growing success. 

“In closing, I beg you to. remember 
that our company and its products are 
your partners.” 

Mr. Napolitano, a Detroit dealer, 
spoke a few words; his point was: 
“In all the arts we Italians succeed, 
but why don’t we produce a bank 
president, a railroad president or some 
other important business man? I'll 
tell you why! It takes strangers like 
the heads of this organization to bring 
you together. You should ¢ gather 
often for your own good and for the 
good that always comes from co- 
operative effort.” 


The address of the evening was de- 
livered by Dr. Giovanni Landolfo of 
Detroit. He said in part: “All 
strife is caused by economic reasons. 
The reasons for wars, for ventures of 
any type, have for their origin, with 
rare exception, economic beginings. 
You work for some economic end. 
You patronize this company for eco- 
nomic reasons and they gladly ac- 
cept your patronage for the same rea- 
son. Now that you understand the 
fundamental underlying the co-opera- 
tive combination, why shouldn’t you 
do all you can to make this relation 
the best ever. Show them by preach- 
ing good will that you appreciate the 
expenses and investment they are com- 
pelled to use to give you the product 
and service you handle for them. 

“Always speak well of the company 
that treats you as this one does. They 
are an example of helpfulness. Take 
advantage of every opportunity to co- 
operate with-them.” 


Mr. J. J. McDonald spoke of the 
pleasant relations with many of those 
present—relations that have continued 
for twenty years. 


Mr. J. Robert Crouse capped the 
climax with a stirring address which 
few will forget. We hope that oc- 
casions of this type will arise fre- 
quently, for they tend to bring the 
co-operative spirit closer to operative. 


RZ) 


“T see in the paper that a widower 
with nine children out in Nebraska 
has married a widow with seyen chil- 
dren.” 

“That was no marriage—that was a 
merger.” 

—(The Engineer) 


THE OLD SWIMMING 
HOLE was a popular place with 
Carl Valpole as “Skinney.” «+ 


The Medicine Ball is all right 
and many of the boys feel it yet. 


The meals were wonderful, 
thanks to the Cromaine Society 
and the Personnel. 


Bruno the Shiek of St. John 
said, “I swear by John McDonald.” 


Sorry I missed many others. 


Arivederci a un altro anno! 
—(Nicolas Rovegno) 


Usually “13” 


isgn unlucky number, but not in this case. 


ANN ARBOR 
EMPLOYES HAVE FUN 
AT WALDENWOODS 


Waldenwoods was the destination 
for a happy group of Connor-Ann 
Arbor employes, .their families and 
friends, as they gathered at the plant 
Sunday afternoon, August 2nd. Upon 
arriving at the summer home of J. 
Robert Crouse, all joined enthusias- 
tically in baseball games, quoit. con- 
tests, Swimming and hiking through 
the woods. After a bountiful dinner 
“a la Cromaine Hall,” J. Robert gave 
a talk on the aims and purposes of 
the Cromaine Society. Among many 
interesting facts J. Robert mentioned 
that this meeting was the first one 
with children as participants. Later 
on, several movie films were thrown 
on the screen, one of which was par- 
ticularly interesting, as it showed some 
of the stunts of the Sales meeting 
held at Waldenwoods a few weeks 
ago. After a good sing fest all bade 
J. Robert farewell and praised his 
mastery in the art of being an excel- 
lent - host. (E. K.) 


“SURE TO WIN,” 
SAYS ARCTIC BASE- 
BALL CAPTAIN 


Arctic-Detroit should take particu- 
lar pride in knowing that the Arctic 
baseball team is leading in the Ham- 
tramck Recreation League. In  re- 
porting their 10th consecutive victory 
Captain Jaworski wrote the Arctic 
Circle as follows: 

“This is our tenth victory in the 
Hamtramck Recreation League and is 
considered one of our hardest fought 
battles. We are sure to win the 
Class B title and the cup for the Arc- 
tic Dairy Products Company’s team.” 

The statistics of the team are re- 
markable. Having played ten games 
and won all of them, their percentage 
is 1000. Other figures are also inter- 
esting. Team fielding .951. Team 
batting .360. Each of the three pitch- 
ers, Noga, Rynkiwiez and Babinski, 
have a clean record of 1000 per cent. 
Of the fifteen members on the team, 
ten are hitting better than .300. 

We are proud of such a team and 


‘believe they are entitled to the Class 


B cup. They certainly deserve the 


hearty support and admiration of all | 


Arctic-Detroit employes. 


Good Chocolate Is Essential 


REARY TOUR 
THO NUS EMRE 


Commor Fountain Supply © 
Owosso, Michigan 


To serve chocolate syrup in your Sodas or Sundaes is essential if 


your fountain is to become popular. 


Inimitable Connor Quality Choco- 


late syrup imparts destinction to your service. 


Once you try it you will serve it always. 


Order from any Connor 
or Arctic Branch, Lee & Cady, or write us direct: 


Connor Fountain Supply Co. 
OWOSSO, MICHIGAN 


Over The Counter Helps 


PUSH BRICK ICE CREAM! 


One of the fundamentals of good 
merchandising is proper advertising. 
To let the public know about your 
stock, its qualities and the uses to 
which it can be put is an economical- 
ly sound policy. Look at the depart- 
ment store ads in the daily news- 
paper or glance at their attractive 
window displays. To do it is to want 
this, that or the other thing. A de- 
sire is aroused because the thing ad- 
vertised is a utility which could be 
used or consumed in the routine of 
your daily life. And what is true of 
department stores is true of soda 
fountains. Advertise and keep on ad- 
vertising sodas, sundaes, specials, 
plain bricks, fancy bricks or week-end 
specials. To this end your manufac- 
turer has printed attractive window 
and back bar posters, containing an 
invitation to the public to eat some 
or to take it home. Frequent changes 
of location help to sustain interest, 
because if the same poster appears in 
the same place day aiter day, people 
will become so accustomed to it that 
their attention is not even aroused, 
say nothing of creating a desire to 
buy. There is another way to sell 
bricks. Tell your customers all about 
the delicious flavor combination in 
each brick; take a little time, very 
much as a secialty salesman would 
do when he comes into your store. 
These are worth-while suggestions. 

If you are not getting special week- 
end brick posters or back bar posters, 
get in touch with your nearest branch; 
they will gladly furnish them. 


In line with the policy of the Sales 
Department to encourage the sale of 
Brick ice cream in cartons, the Ad- 
vertising Department of Arctic is 
now preparing a unique and attrac- 
tive piece of advertising in the form 
of a counter or back bar rack on 
which brick cartons can be displayed. 
The company realizes that dealers 
should be furnished some merchan- 
dising idea that will encourage patrons 
to ask for ice cream in sanitary and 
handy packages. By this method it 
is hoped to create a bigger demand 
for ice cream bricks and to familiarize 
the public with our attractive car- 
tons. Work on these display racks 
is being rushed and it is hoped that 
they will be ready for distribution in 
the near future. 


NO DIFFERENCE 


“Does yo’ love me as much as yo’ 
usta, Rufus?” 

“Lawsy, honey, dat’s a silly ques- 
tion. Ain’ you’ got de same job yo’ 
allus had, honey?” 


DEALERS ASKED TO 
EMPTY CANS COM- 
PLETELY; SAVE TIME 


Several ice cream truck drivers 
have made suggestions which with the 
co-operation of the dealers would ex- 
pedite deliveries to some extent. In 
several cases it appears that dealers 
dip ice cream at random from three 
or four cans, with the result that when 
the driver calls to fill the cabinets he 
finds a half a gallon or a gallon of 
ice cream left in each can. This 
compels him to empty them into one 
can in order to make room for full 
cans.. The extra time spent in doing 
this delays drivers considerably, es- 
pecially if it occurs too often on the 
route. Furthermore, small quantities 
left in the cans freeze very hard, 
thereby inconveniencing both dealer 
and driver when an attempt is made 
te transfer it. This is a small matter, 
but dealer co-operation with drivers 
will result in better dealer service. 


NEW DRINKS FOR OLD 


Taylor’s Lunch, located near Hol- 
land on the Chicago concrete road, 
has built a reputation among thou- 
sands of tourists who stop there for 
refreshments. Mr. Taylor, also known 
as “Professor,’ .makes it easy for 
them to stop as he provided ample 
parking space for cars. From the ac- 
companying picture his Drink Pagoda 
looks very inviting and to the dusty 
tourist is as welcome a stop as an 
oasis in the dessert is to a caravan. 
Upon entering, the visitor immediately 
is struck with the unique arrange- 
ment of things and especially the 
unusual drinks on the menu cards. 
For instance, he sees advertised 
“White Cow,” 20c; “Black Cow,” 15c 
and even the “Speckled Heifer’ is 
not forgotten. The humorous. touch 
adds much to the pleasure of the cus- 
tomer. The drinks are original with 
Mr. Taylor and the success of his 
place is in no little measure due to this. 

These drinks are a combination of 
fruit juices and ice cream, mixed as 
a malted milk is made. Some say 
the drinks are more delicious than 
malted milk because of the fruit 
flavors used. 

They make a big hit with tourists 
and transients alike. 

Dealers elsewhere can take a lesson 
from this successful venture. It is 
well understood that the public loves 
variety. If more dispensers would 
specialize and feature original sodas 
or sundaes, they would be surprised 
how big the idea will “get across.” 
The maker of the first ice cream soda 
gained fame and fortune by being 
original. 


“Taylor’s''—the mecca of Michigan tourists. 


\ 


Rough going for a youngster. 


FRANK WILKINSON 
TOURS NORTHWEST, 
PRAISES ARCTIC 


Mr. Frank Wilkinson and family of 
the Wilkinson & Boughner Drug 
Stores, Royal Oak, recently made a 
trip through the Canadian Northwest 
and Alaska, returning by way of Cali- 
fornia and Salt Lake City. He re- 
ported seeing many interesting sights 
on his 12,000-mile trip and taking 
many snapshots, a few of which we 
are printing in the Circle. He said 
his family missed Arctic ice cream 
very much, This is indeed a compli- 
ment in view of the fact that in the 
thousands of miles covered they had 
a chance to compare it with many 
other makes which were served on 
diners and in hotels, confectioneries, 
etc. In Alaska, he said, sodas are 
selling for 25c—an exhorbitant price 
for what was offered—but one he 
would willingly have paid if he could 
have gotten Arctic. Mr. Wilkinson 
does not believe the high price can be 
attributed to any ice shortage in 
Alaska. Wilkinson & Boughner 
serve Arctic ice cream at their two 
Royal Oak stores. 


This glacier measures 200 feet high by 1% miles wide. 


Fountain of Wit 


UNIDENTIFIED 


Emanuel Jackson, mule tender, ap- 
peared one morning on crutches. 

“Lawsy!” exclaimed a friend. “Ah 
thought yo’ was one o’ de bes’ mule 
han’lers in de business.” 

“So Ah is,’ affirmed Emanuel 
proudly, “but we done got a mule in 
dis mo’nin’ dat didn’t know mah reppi- 
tation.” 


AS THE CROW FLIES 


The following is said to have taken 
place in a Western court: 

“How far is it between these two 
towns?” asks the lawyer. 

“About four miles as 
cries,” replied the witness. 

“You mean as the cry flows.” 

“No,” put in the judge, “he means 
as the fly crows. And then they all 
looked at one another, feeling that 
something was wrong. 

—(Motor Monthly.) 


WAS HE RIGHT? 


the flow 


Absolutely—At a _ lecture, the 
speaker orated fervently: “He 
drove straight to his goal. He 


looked neither to the right nor to the 
left, but pressed forward, moved by 
a definite purpose. Neither friend 
nor foe could delay him, nor turn 
him from his course. All who 
crossed his path did so at their own 
peril. What would you call such a 
man?” 

“A truck driver!” shouted a voice 
in the bored audience. 


A “KLONDIKE”—THE 
COLDEST DRINK 
IN AMERICA 


This new drink, recently introduced 
by a chain of drug stores in Detroit 
under another name, has made a real 
hit. The recipe is simple. A disher 
of orange ice in a glass of mild 
ginger ale and then a half minute on 
the mixer. That is all! The result 
is wonderful! It is so cold it hangs 
icicles in your throat. 

Paint a sign for your back-bar. 
Charge the public 10c. “Klondikes” 
will prove to be one of the fastest sale 
stimulants you ever had. The inven- 
tor says—“Try one yourself, first— 


‘you will ‘freeze’ to it.” 


WEEK-END SPECIALS! 


Arctic-Connor dealers will 
please note the specials sched- 
uled on the dates listed be- 
low. Fresh Fruit Bricks are 
big sellers at this time of the 
year—Advertise them. 

Aug. 22—Fresh Cherry. 

29—Black Walnut Pine- 
apple Ice—Raspberry, 
(3 layer.) 

5—Maple Nut—Orange 
Pineapple (2 layer.) 

12—Caramel—Orange Ice 
—Chocolate. 

19—Fresh Peach. 


Sept. 


Teacher—‘Johnny, what is velo- 
Ciivise 

Johnny—‘Velocity is what a man 
let’s go of a bee with.” —(Ex:) 


CONNOR’S— 
NO SUBSTITUTE 


Very good news was sent us by 
“Tack” Howe, the Arctic-Connor up- 
state window trimmer. Jack just 
made a trip through Northern Michi- 
gan and reports enthusiastic wel- 
comes in every town he “trimmed.” 


Furthermore, it ‘appears that our 
northern dealers and patrons are 
strong for Connor ice cream. He 


relates one incident worth printing. 
This is the way he had it related to 
him by our customer, Mr. W. H. 
Stilson at Oscoda: 

A party of twelve or thirteen drove 
up to his place in two automobiles 
and promptly asked for ‘“Connor’s Ice 
Cream.” Unfortunately our dealer 
had to admit he had run out of ice 
cream; whereupon the tourists (the 
auto bore an out of state license plate) 
inquired if there was another Con- 
nor dealer in town. His reply was 
“No,” but, realizing the tourists must 
be in need of refreshments, suggested 
they try a competitor’s brand across 
the street. Instead of piling out of 
the machine en masse they inquired 
where the nearest Connor dealer was 
located and being told “the next 
town,” they said they would drive on 
and get Connor’s in spite of the dis- 
tance. And they left in a hurry. 

This is a wonderful tribute to our 
company, coming as it does from peo- 
ple outside of the state. It must be 
noted that good ice cream does place 
our dealers on the preferred list of 
the ice cream loving public. Asking 
for Connor’s by name is a general 
public habit in Northern Michigan, 
according to our dealers. 


DETROIT SHOW COM- 
MITTEE AT WORK 


Representatives of Detroit ice 
cream companies and supply houses 
at a dinner at the Detroit Golf Club 
on June 5th organized a general .com- 
mittee to assist in local arrangements 
and entertainment for the week of the 
National Convention and Exposition, 
October 19th-24th, inclusive. 

Two events are already arranged. 


Our sympathies are extended to J. 
H. Copas, Manager at Owosso, who 
was recently called to St. Louis, Mo., 
on account of the death of his 
brother-in-law, Charles Thorne. 


Around the Circle 


LAKEHOUSE PAVILION 
A BIG SUCCESS 


The Lakehouse Pavilion at Whit- 
more Lake, ten miles north of Ann 
Arbor, is one of Michigan’s popular 
resorts. The pavilion has accommo- 
dations for five hundred couples on 
one of the finest spring maple dance 
floors in Michigan. The music is fur- 
nished every Wednesday, Friday and 
Saturday by the Michigan Club Roy- 
ale orchestra. Roe Stevens, the pro- 


prietor, recently opened a unique 
sandwich and ice cream _ parlor 
equipped with an eight-hole Nizer. 


His patrons are served Connor’s ice 
cream and Connor Quality fruits and 
syrups, 


Miss Ann White, who had been 
switchboard operator for the past two 
years, has resigned to make a tour 
of the east with her parents. Miss 
White was well-liked and is already 
missed by her many friends. 


Miss Sylvia M.’ Eaton, bacteriolo- 
gist, Arctic-Detroit, for the past four 
years, is leaving to become instructor 
of science in the Belding High School. 
Miss Eaton has made a great many 
friends who regret very much her 
leaving. 


Grade ‘‘A”’ 
Milk Powder 


For Better 
Bread Color, Flavor 


and Texture 
with Michigan Bakers. 


are difficult to obtain without it. 


Condensing Division 


Arctic Grade “A” milk powder is becoming a mighty popular brand: 


Large and Small plants find it adapted to their use and the quality 
and service that go with it make it the Ideal milk. 

Arctic is a fine, spray-process, powder. Every barrel is carefully tested 
in the laboratory before being’ shipped. 

Bread made with Arctic milk gains color, texture’ and flavor that 


Your nearest Connor or Arctic Branch will be pleased to quote you 
prices or our representative will call at your convenience, 


ARCTIC DAIRY PRODUCTS COMPANY 


Grand Ledge, Mich. 


£E BAMCING PAYVIALIOM 


AT MQRE LAKE MICH” = YW IO 


At the quarterly meeting of the De- 
troit Retail Druggists Association, H. 
A. McDonald, Arctic-Detroit, had an 
opportunity to present the ideal way 
for dealers to sell ice cream, namely, 
convenient and attractive brick car- 
tons. 


How well satisfied our dealers are 
is shown by the fact*that some Arctic- 
Connor window trims remain in for 
six or eight weeks and frequently even 
longer. Their merchandising value is 
very apparent. 


Norma Quinn, Arctic-Detroit, is the 
envy of a considerable number of her 
girl friends. The other morning they 
discovered a diamond reposing grace- 
fully on the third finger of her left 
hand. Members of the Milk Depart- 
ment arranged a party in her honor at 
Cass Lake, Tuesday, August 11th. 
How did the galoshes fit, Norma? 
You're welcome! 


Miss Gladys Vince, formerly of the 
Arctic Sales Dept., Detroit, and Ed 
Price, ice cream driver, were not sat- 
isfied with just being members of the 
Arctic family, so they formed a closer 
combination with the aid of a 
preacher. Mr. and Mrs. Price have 
our heartiest good wishes. 


Who said June was the month of 
weddings? E. E. Kates, Arctic- 
Detroit milk driver No. 3 and Clifford 
Hahn, route foreman, were recently. 
married. Arctic extends congratula- 
tions, 


S.  Barach, Arctic-Detroit milk 
driver No. 14, is recovering rapidly 
after a very serious accident which 
occurred when his wagon tipped over 
and caused almost fatal injury. We 


are certainly glad to hear that he is- 


able to get around again. 


From all reports we are sure many 
employes of Arctic-Connor are en- 
joying vacations this month. Some 
are in the mountains, others on the 
lakes, but wherever they are we hope 
the change will give them renewed 
energy and interest in their work. 


Frank Serr, Connor-Owosso, has 
charge of supplying the soldiers at 
Camp Grayling with Connor Ice 
Cream and Connor Tang. Frank has 
this particular job thrust upon him 
annually, because he does it so well. 
They say he gets real chummy even 
with majors, colonels and generals, 
which indicates he is popular among 
the soldier boys. 


MAKING MILK POWDER 


To the average buyer of skim milk 
powder the system used in manufac- 
ture means very little. This prob- 
ably may be due to the fact that he 
is interested only so’ long as the pro- 
duct he is buying looks good, the price 
is right and he is obtaining desired 
results. 


Common systems in use are as fol- 
lows: 


Spray process. 

Raw skim spray process. 

Hot roller process. 

Hot roller under vacuum process. 


Under the spray process system the 
skim milk is heated to a temperature 
of 145° F. (pasteurizing temperature) 
and then condensed or concentrated in 
a vacuum pan in order to remove the 
water from the milk with boiling tem- 
peratures of 138 to 142° F. This 
concentrated milk (ratio of approx- 
imately five to one) is then sprayed 
into a hot chamber with temperatures 
ranging from 160 to 190° F. The 
mill is forced in with such high pres- 
sures that a fine mist when released to 
the heat the moisture is immediately 
absorbed and the milk powder drops 
to the floor. At the end of the day’s 
run it is scooped or shoveled into - 
large hoppers from which place it is 
bolted into the barrels ready for the ~ 
market. It will be noted that the tem- 
peratures used are all very low. The 
1s necessary to preserve the flavor and 
the vitamin food values of the milk. 


In the raw skim spray process no 
vacuum pan is used and much higher 
temperatures are necessary in the 
drying chamber to have the heat ab- 
sorb the larger quantities of water 
present in the milk. On account of 
this high heat it is probable that the 
milk powder is not as soluble, or as 
readily, as when using the system just 
described above. 

With the hot roller system large 
steam rolls, containing steam with a 
pressure of approximately 85 pounds, 
are made to revolve and in doing so 
a coating of milk is formed on them. 
This coating of milk has the ap- 
pearance of very fine tissue paper. 
Of course, it is very brittle and can 
be ground very easily to look like 
fine powder. However, due to the 
high temperature (approximately 
325° F.). a large percentage of the 
powder is not soluble nor is it readily 
dissolved. Also on account of the 
high heat some of the food value is 
destroyed. 

Under the last system mentioned, 
the hot roller under vacuum process, 
the principle of shaving a coating of 
milk from the roll is the same as the 


system just described. Hiowever, the 


great difference in the two systems is 

the fact that a vacuum chamber sur- 
rounds the steam roll and it is not 

necessary to carry high temperatures. 

The powder is very soluble, probably 

as soluble as the spray process powder. 

The greatest obstacle in using this 

system is due to the fact that there is 

so much machinery connected with the’ 
plant that it is very difficult to keep 

it in a sanitary condition. 

The system which we use in manu- 
facturing our powdered milk is the 
spray process method. Low tempera- 
tures are used throughout and the 
powder instead of collecting and being 
allowed to lie in the high tempera- 


“ture throughout the run is removed 


as fast as it is sprayed into the drying 
chamber. As the powder is bolted 
into barrels a small part of it goes 
into an open tube which allows for the~ 
collection of a representative sample 
of powder from the entire barrel. 
This sample is tested for moisture, 
solubility and sediment. The result 
is that we have a milk powder that 
is as good as any that can be pur- 
chased on the market. 
(P. Van Allsburg) 
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SIXTH CROMAINE CAMP 
RELIGHTS THE LAMPS 
OF FRIENDSHIP 


The Sixth Annual Meeting of the 
Cromaine Society and its guests is 
now a part of the past. Its memory, 
however, will be held dear by all those 
who gathered there for the outstand- 


Nizer organizations. Like Cromaine 
meetings of other years, this one im- 
parted inspiration and the spirit of 
good-fellowship in sufficient measure 
to spur to greater accomplishments 
during the coming year. Cromaine 
Hall, with its stately veranda, its 


“ing meeting ofthe Like “Cromaine | 


‘ cheery fireplaces and treasure shelves 


of books, endeared itself to those who 
had not before stepped through its 
friendly portals, and to those who 
have enjoyed its hospitality before it 
again renewed in greater measure a 
love to dwell within its walls. 

The meeting of September 17, 18, 
19 of this year marked the fifth anni- | 
versary of Cromaine, which was fit- | 
tingly observed when the gathering | 
unanimously voiced their approval to 
have a memorial bronze tablet placed | 
on the grounds in front of Cromaine | 


This is the beautiful special car which is now in service in the 
window trimming campaign. 


Hall and presented to J. Robert Crouse ADVERTISING CAR MAKES | ARCTIC STARTS ITS OWN 


as a token of gratitude from his asso- | 
ciates and friends. 

The program of camp activities was 
carried out in splendid fashion. Great 
interest developed in the horseshoe 
pitching contest, which was closely 
contested and finally decided when 
Harry A. McDonald vanquished E. J. 
Kelly in the final contest. The base- 
ball game between Arctic-Connor and 
Nizer rivalled any world series game 
for excitement and wild enthusiasm. 
Nizer dragged the game out of the 


DEBUT 


The Arctic-Connor Million Dollar 
advertising car made its first appear- 
| ance in the big Pageant of Progress 
| Parade held in Lansing, September 30. 
|| The celebration was a gala event and 
|| marked the opening of the new Wash- 
‘ington and Michigan avenue pave- 
‘ments. The Mardi Gras parade in the 
evening featured the celebration. 
Great enthusiasm greeted the first ap- 
pearance of the Arctic-Connor “Ice 


(Continued on Page 2, Col. 3) 


DE Se eI IN 


DETROIT NATIONAL ICE 
CREAM CONVENTION 
‘PROVED TO BE 
GREAT SUCCESS 


The Ite Cream Convention held in 
Detroit Detober 19th-24th was a suc- 
cess from every point of view. The 


Supply {Men’s. Exhibit at Grindley 
Hall was an education in itself, as evi- 
denced by eager crowds which filled 
the hall from morning until night. 
Practically every concern of the na- 
tion selling dairy machinery, equipment 
or supplies was represented. A fea- 
ture of) the exhibt was the showing 
of old equipment used 25 years ago in 
the ice cream industry. By compar- 
ing the old machinery with that of to- 
day the extraordinary progress in 
manufacturing ice cream was shown 
to the great interest of the old-timers 
as well as of the younger members. 
A great many meetings and confer- 
ences of importance were held at the 
Statler Hotel, convention headquar- 
ters. Mr. J. Robert Crouse, Arctic- 
Detroit, talked on “Co-operation in In- 
dustry” at one of the meetings. 


(ream Special,’ and thousands of peo- 
ple gathered around the car ‘. sheer 


_ctriosity.... Since then._ the car. has, 


appeared in Detroit~ parades, one 
coiducted by the Harper-Van Dyke 
meftchants and the other by the Gra- 
tiot Avenue Improvement Associa- 
tion. It is to be known as the Arc- 
tic-Connor “Million Dollar Car,” prin- 
cipally because one has only to look 
at it tp get this impression. 

The\company is planning on sending 
the Be cream special into all terri- 
tories served by its branches. It will 
appear ft special occasions of all 
kinds, thus co-operating with dealers 
in promoting the Sood-will of the pub- 
lic for Arttic-Connor Ice Cream. Dur- 
ing the corivention of the National As- 
sociation ol Ice Cream manufacturers 
it will lead\ the Detroit Ice Cream 
Manufacturets’ Parade, a daily occur- 
rence for the tire week, 


To Readers 


Because of the Waldenwoods 
Outing in September and the Ice 
Cream Convention ii October, the 
Editor of the “Arctic Vircle” found 
it advisable to combiné, the Sep- 


bers in 


tember and October n 
this issue. 


BOWLING LEAGUE 


With the summer rush over and 
crisp Autumn weather approaching, 
Arctic-Detroit employees decided to 
turn their energies into some pastime 
other than selling ice cream, install- 
ing Nizers or collecting bills, etc. So 
the Arctic Bowling League was 
formed, to give vent to these restless 
men. The league consists of four 
five-men teams, viz.: Sales, Service, 
Office, and Plant. A schedule was 
drawn up calling for games at 8:30 
p. m. every Thursday night at the 
Northwestern... Recreation. 
8654 Grand River. The tournament is 
to run until April 1st. 

The results of the first night put 
Sales at the head of the list. 

Several prizes for high individual 
score, high individual averages, etc., 
will be awarded at the end of the sea- 
son, 

Frank Mazzeo, of the Service team, 
has given the others a mark to shoot 
at by rolling a 248 and also made a 
high individual three-game score of 
635. This is a hard score to beat. 

Much enthusiasm prevailed at the 

(Continued on Page 4, Col. 1) 


FROST BITE A HIT WITH 
SCHOOL CHILDREN 


Arctic and Connor Frost Bites are 
again holding forth at all branches. 
The first Frost Bites of the season 
were put on sale Sept. 11. Sales are 
reported as quite satisfactory, espe- 
cially among dealers who are located 
near schools. The school children are 
particularly good customers, and Frost 
Bites at 5c seem to be their favorite 
confection, taking preference over 
cheap candies and soft drinks. 


Building, 


LATEST ADVERTISING 
MEDIUM ADOPTED BY 
ARCTIC-CONNOR 


The first of a series of Arctic-Con- 
nor radio programs was broadcasted 
Friday night, October 30, at 7:30, 
from Station WJR. Goldkette’s Trio 
pleased the radio listeners with a con- 
cert especially arranged for the Arc- 
tic-Connor hour. Such favorites as 
“Songs My Mother Taught Me,” by 
Dvorak, and “Serenade,” by Drigo, 
were beautifully rendered, while a harp 
solo was an outstanding feature. 

The Tick Tock Nursery Rhymes 
were introduced to the kiddies. 

The Arctic-Connor program will be 
broadcasted every Friday night at 7:30 
o'clock, Eastern Standard time. Those 
in charge are planning to offer radio 
listeners only the best of musical num- 
bers, 

It is interesting to know that WJR 
is a new 5,000-watt broadcasting sta- 
tion located in Pontiac, Michigan, 
with its sending studio in the Book- 
Cadillac Hotel, Detroit. It has a 
wave length of 517 meters, and has 
been heard from Cardiff, Wales, to 
Peterburg, Alaska. There is no more 
powerful station in the United States. 

It is expected that H. A: McDonald, 
general sales manager, will sing on 
the night of Friday, November 6th. 
To announce the first program, Arc- 
tic-Connor dealers were furnished 
with window posters, and henceforth 
dealers, patrons and friends will be 
kept informed through newspapers, 
posters or direct by mail. 


Radio Folks— 


All communications regarding 
the Arctic-Connor Radio Program 


are welcome. Address either WJR, 
DetroitjcorAcetic: Dairyg Produets 
Co., 3301 Grand River Ave., De- 
troit, Mich. 


BRICK DISPLAY STANDS 
ARE BEING DISTRIBUTED 


They are here! Without a doubt 
the new Brick Display Stands now be- 
ing distributed among Arctic-Connor 
dealers are the most unique and clever 
pieces of display advertising ever put 
out by any ice cream manufacturer. 
It was especially designed according 
to a merchandising idea originating 
with this company. It is a_ metal 
holder on which ice cream cartons can 
be displayed from the back bar or 
counter. The advantages of having 
ice cream packages in plain view, rath- 
er than in a cabinet under a counter, 
is very evident from a merchandising 
standpoint. Brick ice cream is becom- 
ing the standard carry-home package, 
Dealers should do all they can to en- 
courage the gradual change in favor 
of ice cream in brick form. The stand 
itself is a piece of art, and dealers 
have shown a great appreciation by 
readily placing these stands on their 


| back bars or counters. 
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EDITORIALS 


EFFECTIVE CO-OPERATION 
IN THE ICE CREAM 
INDUSTRY 


By J. Ropert Crouse 


You have asked me for a brief ex- 
pression as to what effective co-op- 
eration—as we term it, “Friendly As- 
sociation for Whole-hearted Service” 
—can be made to mean now and in 
the future for the ice cream busi- 
ness—picking up the threads of the 
feeling and thought of the Walden- 
woods meeting of last June. 

I have with this in mind reviewed 
the addresses and discussions of that 
meeting as given in the trade papers. 
I get the general impression that the 
subject was covered with such thor- 
oughness by the brilliant group of 
speakers that collectively they make 
an unanswerable case for the cause of 
aggressive co-operation from every 
standpoint, whether considered from 
the point of view of the individual, the 
corporation, the trade association, or 
the public. 

I am gratified to know that the pro- 
ceedings of this inspiring meeting are 
to be made available in book form to 
everyone in our business, as it certain- 
ly will be a trade classic—available 
for those who were not there, worthy 
of re-reading by those who were, as 
well as a valuable permanent refer- 
ence. No man ambitious to know the 
best feeling and thought of our great 
business can afford not to possess it 
and to study it for his personal educa- 
tion, the good of his company and 
the progress of the business as a 
whole. 

T shall under these circumstances 
aim to stress the importance of co- 
operation and strike some fire in the 
trade’s imagination, so that we may 
take hold of this wonderful tool and 
make a better and a larger use of it. 

Progress of all kinds is a battle of 
the intelligence without hereditary 
traits. Heredity tends to chain us to 
the old way of doing things, and he- 
redity with its old side-partner, tra- 
dition, seems to pretty largely domi- 
nate the average man and the average 
trade. 

There is a deadly parallel in the ma- 
terial and the spiritual world which it 
may be well to note. Physical man- 
power can with difficulty bend iron to 
form without change in structure; in- 
telligence can make a machine to do 
this with ease and speed—but still 
without change in structure. Heat 
alone will run the metal into any de- 
sired form and change its very struc- 
ture and temper. So it is with human 
organization: the hand-power is lim- 
ited, the head-power has made our 
age of machinery, and it remains for 
heart power to energize and harmon- 
ize the human units into smoothly 
working organizations, functioning at 
the highest level of efficiency for 
progress. 

This is the emotional part of us 
that puts “operation” into “co-opera- 
tion.” Napoleon said that “morale was 
a ninety per cent factor” among his 
men. He also said, “IJmpossible—it 
is not good French.” 


The older men of the present gen- 
eration have seen the evolution of co- 
operation from individualism through 
partnerships, companies and consoli- 
dations up to its highest expression in 
trades as a whole, like our own. Each 
step has been in effect but a refine- 
ment and enlargement of the co- 
operative principle so that it is seen 
in its larger movements to be basical- 
ly an economic law of evolution. Its 
progress is marked by the elimination 
of human ignorance, waste, friction, 
and misunderstanding as a means to 
increased efficiency, and whatever rela- 
tive perfection we now see in social 
and business life is its present fruit- 
age. 

The engineer at once recognizes 
friction in a machine as a principal 
cause of inefficiency, but we are not 
so quick to see that friction in human 
trade relations is the greatest possible 
loss. The engineer makes use of fric- 
tion only as a brake to stop the action 
of the machine—in human relations it 
serves no useful purpose in slowing 
down all kinds of progress. 

Someone has wisely said that a man 
in a fight with an~-enemy loses all 
power of thought and reverts at a 
bound to the beast, seeking only how 
he may destroy. A man under the 
inspiring influence of a friend, on the 
contrary, finds all his powers, emo- 
tional, mental and physical, stimulated 
to the expression of himself at his 
best in the spirit of. kindliness and 
helpfulness. Between these two ex- 
tremes of human action there are a 
great number of variations of these 
moods. It is a fair statement that the 
friendly spirit builds, the unfriendly 
spirit tears down in our personal lives, 
in our companies, in our relation to 
our industry and to mankind in gen- 
eral. 

So the greatest power in energizing 
this great social force—co-operation— 
is the friendly spirit. Our experience, 
imperfect as it is, convinces us that 
this ideal and spirit in our efforts 
yields the greatest personal pleasure in 
our association, the most rapid prog- 
ress in all branches of our business, 
and generous returns as a reward. 

Senator Capper, in his masterly ad- 
dress at Waldenwoods, made these 
concluding remarks in the nature of a 
summary : 

“Referring again to my text, from 
which I may have wandered at times, 
‘The Human and Economic Value of 
Commercial Co-operation,’ the human 
value lies in the fact that by co-opera- 
tion we eliminate destructive competi- 
tion and are enabled thereby to give 
better service to our customers. The 
economic value lies in the elimination 
of wastes, in the reduction of costs 
and in the actual earning of greater 
profits through the rendering of a 
wider and a better service. Co-opera- 
tion is the cornerstone of our social 
order. It is the life-blood of any in- 
dustry. As practical business men we 
have a right to look forward to the 
day when co-operation will, without 
in the least hampering initiative and 
enterprise, be the foundation upon 
which rests all business activities.” 

A small exciter generator will start 
a great electric generator of thousands 
of horsepower. Let us take this “ex- 
citer” — “Friendly Association for 
Whole-hearted Service’ —and start 
our great industry into a progressive 
exertion of its tremendous latent pow- 
ers for human progress, happiness 
and uséfulness through the effective 
expression of itself in the spirit of 
true co-operation. 

There is an ancient saying that 
“Where there is no vision the people 
perish,” and there may be also a 
deadly parallel here, indicating that 
the clearness of the vision is a direct 
function of the rate of progress in 
our industry. 


Team supporters around home-plate to assist the “Umps.” 


(Continued from Page 1, Col. 1) 
fire, winning by one run, the result be- 
ing 9 to 8. It is said that Nizer sup- 
porters, who backed: their team with 
cash, had a big day of it. The Cro- 
maine Show and Bar Ranch Rodeo 
kept the audience gasping in sheer 
amazement at the talent displayed. 
The De Luxe Banquet on Saturday 
night was the gala event, to be sure. 
The banquet hall was gaily trimmed 
for the occasion. To an outsider it 
might have appeared like a grange 
meeting of Podunk Center, as the 
banqueteers were all in overalls and 
straw hats. Wonderful addresses were 
made by J. M. Hoyt, O. A. Graze- 
brook, Jr., J. Robert Crouse, and 
E. R. Alexander. John R. Replogle, 
of Nizer, was awarded the distinction 
of honor man for this year. The plac- 
ing of his name on the bronze tablet 
culminated in a splendid way a never- 
to-be-forgotten event. Initiation of 
rookies followed the banquet. 

On Sunday the meeting was brought 
to a close by Dr. M. S. Rice, of the 
Metropolitan M. E. Church, Detroit. 
The words of Dr. Rice will long lin- 
ger in the memories of those who 
heard them. Late in the afternoon the 
men began leaving Waldenwoods re- 
luctantly, to be sure, but happy nev- 
ertheless: to have been there again. 
Good-byes were resounding through 
the woods as automobiles spun away, 
and Cromaine Hall was left in its 
peaceful surroundings. Auf wieder- 
sehen! 
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stirring selections on her violin. 


SIXTY-FIVE CROMAINE 
GIRLS ENJOY OUTING 
AT WALDENWOODS 


On October 17th and 18th the girls 
of Arctic-Connor, Crouse-Tremaine- 
Kulas, and Nizer Companies attended 
their second annual meeting at Wald- 
enwoods, “Home of Cromaine.” There 
were sixty-five girls present. Two 
very comfortable busses were engaged 
to take the Arctic-Detroit, Crouse- 
Tremaine, and Nizer girls, who ar- 
rived at Waldenwoods shortly before 
noon, and were met by the Arctic and 
Connor up-state girls, who took the 
train or motored there. 

They then enjoyed a _ delightful 
luncheon, after which they moved to a 
clearing in the woods for the games. 
When the competitive games were 


| over, there were a couple of games 


of baseball played. After which, din- 
ner was announced and heartily par- 
taken of. 

Then came the community singing, 
in which they loudly acclaimed the 
beauties, joys and goodness of Wald- 
enwoods. Miss Emily Mutter, of 
Howell, rendered a number of soul- 
Mr. 
H. A. McDonald, Arctic-Detroit, con- 
tributed several of his, or I should 
say our best loved songs. 

The meeting was then called to or- 


der by the chairman, Charlotte Hel- 
_ wig, Arctic-Detroit, who also present- 


To Increase Winter Sales 


Serve what your customers desire at this time of year— 


A Cup of Good Hot Chocolate 
USTAST, 


(NSTANT 
COCOA . 


Satisfies this desire without fail—because it is the finest, 
full-flavored, ready-to-serve Cocoa on the market. 
Packed in 5 ard 10 lb, tins; 25 and 50 lb. drums; also in 


- | 
ORDER NOW —from any, Connor. or Arctic Branch, Lee & Cady, 


CONNOR FOUNTAIN SUPPLY CO., 
OWOSSO, MICHIGAN 


(Continued on Page 4, Col. 4) 
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WHO IS “TOO BUSY’’? 


It is to be hoped that the expres- 
sion, “Too Busy,” is not applicable to 
Arctic-Connor dealers. If there is 
one thing that has caused bankruptcies 
and poor business, it is the merchant's, 


habit of being “too busy” with petty 


details to make real profits instead of 
just getting “by.” 

A soda fountain owner should not 
be too busy to educate his help. Many 
are too busy to hold conferences with 
their help in order to find out wheth- 
er their help is efficient. Little does 
he realize that some of his time used 
in petty details, when applied to edu- 
cating his help in proper merchandis- 
ing methods, would swell his sales and 
profits. 

Some are too busy to even think. It 
takes thought and a lot of it to plan 
and manage a business in these days 
of extreme competition. 

Now is the time to push and adver- 
tise seasonable sundaes and hot drinks. 
Hot fudges over ice cream, served 
from fudge warmers, is an ideal cool 
weather dish. It is surprising to know 
how a big business can be built up 
during the winter months on this item 
alone. And the fellow who realized 
the profits to be made on this item 
planned it out long before his com- 
petitor even thought of it. 

He wasn’t “too busy” doing detail 
work around the place to overlook an 
opportunity like that. He bought his 
equipment early, planned a little in- 
tensive advertising, told his clerks how 
to serve it, and now he has plenty of 
time to be thinking up some other 
plan as soon as the season changes. 


Week End Specials 


For November a _ particularly 
good assortment of specials are 
available. Dealers should antici- 


pate Thanksgiving orders for Nes- 
selrode Pudding. No Thanksgiving 
dinner is complete without serving 
Arctic-Connor Nesselrode Pudding. 

Nov. 7—Caramel, 


Orange Ice, 
Chocolate 

Noy. 14—Banana Pudding, 
Strawberry 

Nov. 21—Tutti Frutti, Pineapple 
Ice, Chocolate 

Thanksgiving Day — Nesselrode 
Pudding 

Nov. 28—Michigan Cherry, Pine- 
apple Ice Cream 


Over The Counter Helps 


Credit for the jolly limerick printed 
below goes to our friend, Mack B. 
Stielau. In sending us this he writes, 
“T know it’s nutty, but that’s the way 
all jingles should be.” Mack takes 
a lot of interest in this company, and 
maybe some day will contribute more, 
for which we will be thankful. 

“T want to be nice, 
And treat you twice,” 
Said Billie to little Tillie. 
“All right, my dear, 
Go on and steer 
For a good six-reeler and an Arc- 
tic dealer.” 


CONNOR-ANN ARBOR 


GLAD TO SEE STUDENTS! 

A. L. McDonald, Connor-Ann Ar- 
bor, writes that things in Ann Arbor 
have taken a new turn since the Uni- 
versity opened September 22nd. 

Here are his exact words: 

“The campus takes on a new and in- 
teresting look, the stores all over town 
seem to have a more inviting at- 
mosphere. 

“We are glad to see them back. 
Everything takes on a new appear- 
ance. The enthusiasm with which 
these men and women come to Ann 
Arbor is contagious. You can’t help 
but feel it, and feeling it is good. We 
are going to have some thrills later, on 
the 50-yard line, or more likely in 
Section Z, but we will enjoy being 
there, anyway. 

“These men and women come to 
Ann Arbor with wonderful appetites 
for Connor’s Ice Cream, and we en- 
joy having them ask for the novel- 
ties in frozen deserts they have found 
from Reno to Cairo.” 


SET ’EM UP IN THE OTHER 


ALLEY! 


The Detroit Pharmacists Bowling 
League has just worked out their 
schedule and will play every Wednes- 
day afternoon at the Vic-Art Alleys, 
7 W. Jefferson. 

This is one of the oldest leagues in 
the city, having been established 25 
years ago. The membership comprises 
some of the older pharmacists of De- 
truit. Arctic-Detroit is represented by 
a team consisting of men from the 
Sales force. 

©. Benaway, who has been with 
Arctic-Detroit for six years is secre- 
tary of the league. A great spirit of 
friendly rivalry exists in the league, 
but co-operation is the watch word 
among its members. 


“Your window trims are a real asset to my business,” so writes 
Mr. Al. Bekker, of the Chatterbox Confectionery, Holland. 
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A good guesser. 
at the Royal Oak Exposition cone- 
guessing contest. 


He won first prize 


DON’T ROCK THE BOAT, 
BOYS! 


Everybody knows that a canoe is 
not always the safest means of con- 
vevyance on water. In fact, it takes 
skill to manipulate it if the yonder 
shore is to be reached without first 
taking a dip. People who don’t know 
the first principles about canoeing 
should stay on dry land or take the 
consequences. Two Arctic boys, F. 
Sullivan and S. Smith, took the lat- 
ter course and as a result one took as 
a reward a bad cold and the other 
has a suit of clothes for sale cheap, 
as it shrunk three sizes while drying. 

The inside dope is that the boys 
were at Waldenwoods attending the 
Drivers’ party, where they got the 
idea to have a little canoe ride. All 
went fine until one suggested some 
clown stuff fcr the benefit of the 
other drivers on the shore. The idea 
was for Sully to rock the frail craft 
one way, while Smith rocked it the 
other. No danger, of course, because 
the opposing forces would neutralize, 
leaving the canoe as was—namely, up- 
right. Upon the count of three the 
rocking was to begin. Just about this 
time Sully forgot which way to rock, 
but rocked just the same; unfortun- 
ately at the same time and in the same 
direction as did Smith. Splash !—and 
another splash!—and both boys disap- 
peared completely. When they came 
up they were struggling in the water, 
shouting at each other in frenzied 
tones what not to do and how to do it. 

As neither could swim, the situa- 
tion was growing from bad to worse, 
inasmuch as the only other boat on 
the lake ignored their SOS calls and 
turned about, leaving them cold. 
(This unthankful crew should be 
called before a water board for in- 
vestigation.) How the other two got 
to shore is a mystery. One thing is 
certain—the two boys as authorities 
on canoeing are all wet. 


GOOD EATS AND CON- 
NOR’S ICE CREAM 
MEET HERE 


During the past month we have 
opened a new account in Marshall, 
known as the Blue Lanterne Food 
Shop. I am attaching one of his cards. 
I will say that they have a very at- 
tractive place, and serve very good 
meals. In fact, it is the best place to 
eat west of Jackson and east of Battle 
Creek:—C.. J. S. 


CONE GUESSING CONTEST 
DREW CROWDS 


The Arctic-Detroit booth at the 
Royal Oak Million Dollar Exposition 
attracted hundreds of people because 
of the guessing contest conducted 
there. The booth itself was trimmed 
in green and white crepe paper stream- 
ers and several pieces of Arctic dis- 
play advertising. A large barrel filled 
with ice cream cones appeared in the 
center of the booth. Cards announced 
that the person guessing the number 
of cones in the barrel was to receive 
a brick of ice cream each week-end 
for the rest of the year. A second 
prize was also offered. 

Chesley Common won first prize, 
guessing the exact number of cones— 
1,009. Little Miss Irene Whalen took 


second prize by guessing 1,010. 


Little Miss Irene Whalen, second prize 
winner um cone-guessing contest. 


GOLF VS. ARCHERY IN 
NOVEL CONTEST 


During the Ice Cream Convention 
a news item appeared in the Detroit 
Free Press announcing our own Al 
McDonald, Connor-Ann Arbor, as one 
of the contestants in a novel golf con- 
test at the Island Country Club. Mr. 
Carlton Wells, his opponent, drives 
the golf ball around the course, while 
Al shoots with his bow and arrows. 
Instead of “holing” as is necessary 
for the golfer, Al shoots his arrow 
through a rubber ball placed along- 
side each of the 18 holes. 

Two of the three games have been 
played. The score is even. The third 
is to be played soon. 


THE “MOO” IS DEAD 


Reluctantly the editor of the Arctic 
Circle takes the opportunity to ac- 
knowledge a contemporary in its field. 
The “Morning Moo” suddenly made 
its appearance on August 29th, for no 
other purpose than to steal the Arctic 
Circle’s thunder, just prior to the 
Waldenwoods party. 

Its editorial policy emblazoned on 
the first page of this paper ostensibly 
proclaimed “not volume, but quality.” 
We are of the opinion it should have 
been “Not ‘spicy,’ but close to it.” 

It was, therefore, no surprise to the 
public that it died ingloriously before 
it reached its third spasm. Only two 
offenses against decent literature ever 
appeared. How could it be otherwise? 
It is a fact, however, that many en- 
joyed its wit, humor and risque news 
items immensely. 

A. F. Stevens, Harry Sieck and oth- 
ers, who received much unfavorable 
publicity at the hands of the Morning 
Moo Editorial and News Departments, 
are to be congratulated that the pub- 
lication was suspended suddenly. 


COW TESTING ASSOCIA- 
TIONS FLOURISH 


Practically all important industries 
have trade associations. These asso- 
ciations 
formation of value to their members. 
It is easily seen why these associa- 
tions flourish and become so important 
in the life of an industry. 

One of the most important trade as- 
sociations, if we care to call it such, 
for milk producers, is the cow-testing 
association. Government reports show 
that the average member of cow-test- 
ing associations receives 60 per cent 
more income above the feeding cost 
than does the average cow owner. 
While this does not show that profita- 
ble work is not done by some non- 
members, or that results are not poor 
from some members, it does show 
what happens when the experience of 
all are taken and passed on through 
some central head. 


P. Van Allsburg. 


POWDERED MILK FOR 
POULTRY 


A test run by the University of 
New Hampshire points to the supe- 
riority of powdered milk over semi- 
solid buttermilk in the poultry ration. 
In addition to labor saved, a difference 
of $43.77 in income over feed cost 
was noted between two pens of 210 
pullets, each on a six months’ test. 
Powdered milk was added to the ra- 
tion at the rate of fifty pounds to 
each 550 pounds of mash. Semi-solid 
buttermilk was fed at the rate of three 
pounds a day per 100 pullets in the 
beginning, and later increased to five 


pounds per day. 
P. Van Allsburg. 


(Continued from Page 1, Col. 3) 
opening of the second game Octo- 
ber ist. Team supporters were not 
in great numbers, but extra seats have 
been provided in anticipation of the 
keen rivalry that is bound to appear 
as the season progresses. 


Results of the second game left 
Sales in first place, Office runners-up, 
Service third, and Plant fourth. 

The standing of the teams was not 
changed in the third game. 


are busy disseminating in-. 


Ford Young, as relief pitcher for the Arctic-Connor nine, did a good 
job—but Nizer had bribed the umpires. Nizer won, of course. 


J. D. Lyon, president of the Na- 
tional Association of Fruit and Syrup 
Manufacturers, recently attended a 
conference before the Department of 
Agriculture at Washington. 


K. Schultz, Connor Fountain Supply 
Co., Owosso, recently announced the 
arrival of Kenneth, Jr., a six-pound 
boy. Mr. Schultz says nothing could 
be sweeter, not even the fruits and 
syrups he concocts. 


The Connor booth at the Washte- 
naw County Fair was beautifully dec- 
orated and received many compliments 
from the fair visitors. Thanks to 
Mr. Howe, the up-state window dec- 
orator. 


H. A. McDonald, Arctic-Detroit 
general sales manager, was a member 
of the Detroit Board of Commerce 
party making a trip to Ithaca, Alma, 
St. Louis, and Mt. Pleasant. 


The Baker’s and 
Confectioner’s 


Milk Supply 


In addition to manufacturing 
one of the finest grades of pow- 
dered milk on the market, 
ARCTIC also makes several 
forms of liquid milk for bakers’ 
and confectioners’ use. 


PLAIN SKIMMED CON- 
DENSED—An _ ideal product 


for plants equipped with refrig- 


eration. Shipped by express in 
100 lb, cans. 


8% PLAIN CONDENSED MILK—Same as above, with 8 per cent 


butterfat added. 


SWEETENED SKIM CONDENSED—The concentrated milk solids 
preserved by the adition of pure cane sugar. Available in 600 lb. barrels. 
8% SWEETENED CONDENSED or FULL CREAM CONDENSED 


—Shipped in barrels. 


5%% SWEETENED CONDENSED MILK—In barrels. 


Division at Grand Ledge. 


Condensing Division 


These various products are being used extensively by the bakers and 
confectioners in Michigan and nearby States. 
their use may be had from the Detroit office or from the Condensing 


Full information regarding 


ARCTIC DAIRY PRODUCTS COMPANY 


Grand Ledge, Mich. 


In the Detroit paper of September 6 
appeared the wedding announcement 
of Miss Mildred Voss. “It did not 
happen to our Miss Voss,” C. J. 
Schneider hastens to inform us. 


J. J. McDonald was selected by 
Governor Alex. J. Groesbeck as dele- 
gate to the National Dairy Show, In- 
dianapolis, October 10th to 17th. 


Miss Mildred Voss, bookkeeper of 
the Lansing Plant, had made all ar- 
rangements for her vacation and came 
to the office on August 18 decked out 
in all her vacation regalia, only to 
find, after several hours of labor, that 
she had her dress on inside out. In 
believing that changing her dress 
would cause her to meet with some 
misfortune during her trip, she 
worked the remainder of the day with 
her dress as she put it on that morn- 
ing. That evening, upon going to the 
station to get her bus, she found that 
the bus had been gone exactly one 
hour. We have been unable to find 
out if she reversed her dress before 
the next bus, or not. 


It is with genuine sorrow that -we 
learn of the death of Mrs. G. D. King, 
niece of Mrs. Sarah Kelly, Connor 
dealer in East Tawas. Mrs. King, un- 
til her sudden death, assisting in the 
Kelly store, where she made a host of 
friends. Mr. and Mrs. King had prac- 
tically charge of this store. The be- 
reaved husband is extended our sin- 
cerest sympathy. 


Mrs. Sarah W. Kelly, Connor dealer, 
East Tawas, was seriously burned re- 
cently when a bottle of medicated al- 
cohol exploded, throwing liquid fire 
on to her arms, shoulders and head. 
She had been greatly worried about 
her niece’s illness—Mrs. G. D. King— 
which later proved fatal, and was ad- 
ministering to her niece’s wants when 
the accident occurred. In her excite- 
ment, Mrs. Kelly put a bottle of the 
alcohol in a pan and placed it over 
the fire, instead of warming the alco- 
hol in hot water, as the doctor had 
directed. 


Slamming The Scotch Again 


The Society for the Perpetuation of 
Jokes Against the Scotch is broadcast- 


ing the definition of a Scotchman as 


one who, when invited to a friend’s 
house for a drink, buys salted peanuts 
to eat on the way. 


Fountain of Wit 


WHO CARES A STRAW? 


Five Straws once met and engaged 
in a heated discussion as to the rela- 
tive merits of each. 

“T am,” said the first one, proudly 
throwing out its chest, “the Straw that 
broke the camel’s back!” 

“Fuh!” spoke up the second in a 
sneering tone, “you don’t amount to 
nothin’, I am one of those Straws 
used by the Weather Bureau to tell 
which way the wind blows!” 

“You're both mere deuces!” ex- 
claimed the third. “Why don’t you 
go and get reputations? I am the 
Straw at which a drowning man al- 
ways clutches!” 


“And now,” said the fourth Straw, ~ 


haughtily, “if you fools are through 
with your boasting, I’ll prove my su- 
periority over all of you. Were it not 
for me The Literary Digest could not 
poll a Presidential election !” 

Whereat the Soda-Water Straw fell 
im a dead faint without having had a 
chance to put forth its claim to fame. 
—Raymond Daumont, in the Louis- 
ville Times. 


THIS MUST BE THE GENT 
WHO TRIED TO OPEN 
A CHARGE ACCOUNT 

IN A POST OFFICE 


Here’s a real “wow,” a collection 
letter that intimates to the nth de- 
gree. It was received by the friend 
of some other person’s friend, and 
was recently printed in Ad-Vents, 
weekly organ of the Pittsburgh Ad- 
vertising Club: 

“Dear Sir? 

Who bought a riding plow from us 
last Fall? YOU. Who said they 
would pay for it when the crops were 
sold? YOU. Now what we want to 
know is: Who is a dirty, no-account, 
good-for-nothing bum? 

Yours truly, 
Samuel Maguire.” 


(Continued from Page 2, Col. 4) 


ed the trophy to the Nizer girls, con- 
gratulating them on their fine team 
work, and with mental reservations 
that the Arctic-Detroit will take it 
away from them next year. The fol- 
‘lowing officers were elected: 

Charlotte Helwig, Arctic-Detroit, 
President. 

Aida Ginther, Arctic-Detroit, Vice- 
President. 

Ellen Wright, 
dent. 

Audrey Mitchell, 
Vice-President. 

Veda _Braund, 
Vice-President. 

Martha Seeley, Nizer, Secretary. 

Maude Bean, Arctic-Detroit, Treas- 
urer, 
* Prudence McKinney, Nizer, Histo- 
rian. 

The motion was made and seconded, 
and it was voted, that Miss Emily 


Nizer, Vice-Presi- 
Connor-Lansing, 


Crouse-T'remaine, 


Mutter, of Howell, become an Honor- | 


ary Member of this society. 

Mr. J. Robert Crouse gave a very 
thrilling address regarding co-opera- 
tion. 


- It did not seem long after when the — 


Hall was filled with expressions of 


regret at having to leave, and each. 


and everyone announced what a won- 


derful time they had, and departed ~ 
with a heart full of good cheer and © 


kind thoughts for our beloved host and 


hostess, Mr. and Mrs. J. Robert 
Crouse. © 
Charlotte Helwig, 
. Camp Manager. 
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STRONG 1926 PLAN OUTLINED 


CHRISTMAS FEAST IS SYM- 
BOL OF PEACE AND 
SECURITY 


“For never as yet, it was counted a 
crime, 

To be merry and cheery at that hap- 
py time.” 

Candles still beckon to carollers on 
Christmas Eve, mistletoe and _ holly 
still hang in the entrance ‘hall, the 
Yule logs still smoulder and spark on 
the Christmas hearth, the Christmas 
board is still loaded with the prcduce 
of the season—the plum pudding and 
all the trimmings which decked the 
tables of our grand-parents for many 
generations—and the Christmas spirit 
still lives in the hearts of men, but 
with a difference. 

In Northern countries long ago, the 
Christmas season came during “the 
rest period’”—when the land was fal- 
low, when the barns were full, and 
men had enough stored away until 
the ground again was ready to yield 
food. It was the period of the year 
when men hunted and women wove 
clothing. Today, itis one day of rest 
or at most, two, in a strenuous and 
dependent life. The comforts which 
havé accrued with modern life have 
taken away our individual indepen- 
dence—fcr each household is not in- 
dependently run as in the days ‘of our 
forefathers. For food, clothing, and 
shelter, we must depend on our highly 
intricate modern system. 

Christmas is still “the day of new 
clothes,” as it was called in France 
by Louis IX, when the King marked 
the day by giving all his courtiers 
new cloaks on Christmas Eve. Yet 
the corporal Christmas has changed 
as radically as the spirit and life it- 
self have changed. There are penal- 
ties which we must pay for cur elab- 
orate scale of living. 

It has made us keener and of nec- 
essity more apprehensive for the fu- 
ture.. In families now, the trades and 
professions of each member are often 
different—in our forefather’s time it 
went without argument that everyone 
in the family gather the living from 
the earth—except the very few people 
who follcwed the trades in the towns. 

(Continued on page 4, col. 4) 


JOHN KING WELCOMES 8th 
TEAM MEMBER 


John King, Connor Fountain Sup- 
ply Co., Owosso, recently announced 
the arrival of a twelve pound boy at 
his house. Talking things over with 
John, he menticned the fact that one 
more, and his baseball team would 
be complete. also that from general 
appearances the last one would make 
the infield. When asked what name 
had been selected for the little gen- 
tleman, John replied that since Napo- 
leon had red hair they were having 
some difficulty in settling this trifle 
matter. Congratulations, John, may 
your team win the championship. 


nr 


we Ang) 


wld 


a) 


Christmas 
Greetings 


This holiday seems an appropriate 
orcasion to express to you and to all of 
our assortates the goon will and good 
wishes which euery member of the 
Cromaine Sorirty feels. 


The Deep significance of the ties of 
friendship, family and assortates romes 
home with peculiar foree at this tinte 
when, for a season at least, the world 
practices what tt believes the rest of the 
year—that it is more blessed to give 
than to-reretue: Che-thrill of seeing 
ruinence on curry hand of thts mystery 
of love and the miracle of friendship 
in human relationships is something 
which we are now all privileged to share. 


While we are conscious of our human 
incapacity for radiating this beautiful 
spirit in its Christmas glow thronghont 
the year, we may yet be thankful that 
it is possible ta make some progress m1 
this direction. 


With our best wishes for a Happy and 
Prosperous New Uear we extend the 
hope that all of us together tm onr 
muttual experience of work and play 
may infuse the Cromaine ideal “Friendly 
association for whole-hearted serutre.”’ 


With such a bond, all of ws will have 
the happiness that comes from assorta- 
tion in a sptrited, harntontons group— 
ana shall reap the material rewart of 
skillful, creative work in addition to tts 
highest reward of individual Develop- 
ment and character expressed in service. 

With all good wishes 

Cordially yours, 
The Cromaine Society 


G. A. McDonald, Prestdent 
Gh. A. Tremaine 
j. Bobert Crouse 
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MANY SUBJECTS OF VITAL 
INTEREST TO DEALERS 
DISCUSSED AT OWOSSO 

MEETING 

An enthusiastic two-day conference 
of Arctic-Connor officials, branch 
managers and department heads was 
held in Owosso on Nevember 19th 
and 20th to discuss problems and pol- 
icies for the welfare of the organ- 
ization and its dealers. 

The Owosso Rotary Club acted as 
hosts at luncheon Thursday noon and 
entertained the grcup royally. J. 
Robert Crouse gave a fine talk on 
business co-operation, stressing in par- 
ticular the need of humanizing mod- 
ern industry. J. J. McDonald, gen- 
eral manager, reviewed the remark- 
able growth of the Arctic-Connor or- 
ganization going back to the time 
when he tcok active control of the 
Connor-Owosso factory twenty years 
ago, and outlining its remarkable 
growth until it became identified with 
the Arctic in 1923. 

H. A. McDonald, general sales 
manager, sang a number of fine selec- 
tions. 

On the following day the gathering 
was officially welcomed to the city 
by Mayor A. T. Wright, in the Amer- 
ican Legion Home, at a banquet to 
which all city officials were invited as 
guests of the Company. J. H. Copas, 
manager Connor-Owosso, presided as 
toastmaster and called on several city 
officials as well as company officials 
for short talks. 

The actual grind of business ses- 
sions began Thursday merning and 
continued without recess until Friday 
evening. 

Topics of vital importance to the 
industry were thoroughly discussed at 
these meetings, not only from the 
companies point of view but also 
keeping in mind the dealers interests. 


Nizer Ice Cream Cabinets 

On Thursday morning Mr. W. G. 
Von Meyer, a direct representative of 

(Continued on page 3, col 2) 


MISS HELWIG, BUYER, 
CAN ALSO SELL 


If there are any. Arctic or Connor 
employees who believe they have a 
chance to win the coveted $50.00 in 
gold offered by Claude Piper, Arctic- 
Grand Rapids, for selling his famous 
confection “Arctic Curls” they had 
better make haste. Charlotte Helwig, 
assistant to Andy Carr, Purchasing 
Agent, has sold them “in quantity.” 
2250 lIbs., to be exact. 

She achieved this remarkable record 
through her own personal efforts. 
Miss Helwig is an enthusiastic booster 
for Arctic Curls and sincerely believes 
they have no equal on the market at 
anywhere near the price. Work, en- 
thusiasm and confidence were the 
methods that produced results in her 
selling campaign. Claude should ap- 
point her sales manager.for Arctic 
Curls, we would say. : 
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Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


YOUNG MAN, MIX IN! 

Men of power are men who get 
their lives mixed into the lives of 
others. Theodore Roosevelt got so 
many other people’s welfare and 
concerns tangled up with his, that 
hardly a man in the country ‘could 
make an important decision in his 
private business without pausing to 
take account of what Roosevelt’s 
next move might do to his plans. 
Incredible numbers of people were 
indebted to him for kindnesses or 
acts of helpfulness. It was chiefly 
this interpenetration of personalities 
between Roosevelt and the thou- 
sands whose lives he touched, that 
gave him his power in the com- 
munity. 

Look about in your own com- 
munity and see who are the men of 
power there. Undoubtedly they are 
the men who have the most con- 
tacts with their fellows. The her- 
mits may’ be interesting curiosities, 
but they carry no weight in com- 
munity councils, The moral is, if 
you want to be a power in the 
world, “mix in.” It can be done 
without violating the most delicate 
proprieties. Lord Balfour is a 
model of the gentlemen, but he has 
projected his mind and spirit into 
the concerns of millions of people. 

Not everybody can emulate these 
examples on the grand scale, but 
almost any young man who wants 
to count in the world can take a 
hand in village or city affairs, do 
the thankless but essential odd jobs 
of the neighborhood, and become 
so intimately a part of its life that 
he finally becomes well-nigh indis- 
pensable. To the young fellow just 
starting out, diffident of his powers 
and uncertain how to begin, the 
best advice is, “Mix in! Tackle the 
nearest job that nobody else wants, 
and you will find that it leads to 
influence and honor.” As the hard- 
pressed but valiant Confederate 
general said, when the commander 
of reenforcements asked him where 
he should take his fresh troops into 
action, “Get in anywhere: there’s 
lovely fighting all along the line.” 

—World’s Work. 


NEIL A. PATTERSON 

The Arctic lost a loyal employe and 
true friend in the death of Neil Alvin 
Patterson who passed to the ever- 
lasting life on November 6th, last. 
For years, Pat had been a patient suf- 
ferer and in spite of the many handi- 
caps nature thrust in his pathway, he 
faithfully continued his duties until 
Sept. 30th, this year, only a few weeks 
before death came. 

Mr. Patterson was 42 years old and 
in point of service was one of the cld- 
est employes. He came to the Arctic 
in 1912 as bookkeeper. At that time 
he was studying law and continued 
his studying at night, attending the 
Detroit College of Law, until he 
graduated. He passed the bar ex- 
amination in 1915 and was made 
Credit Manager in 1918. 

To Mrs. Paterson and their small 
son, Neil, we express our deepest 
sympathy. 
RE a ae 


ICE CREAM AND CRIME 


(From Silver Anniversary 
Convention Speech by Dr. 
Herman N. Bundesen, Health 
Commissioner of Chicago. 
We hear a good deal about 
crime. If you can build up 
strong bodies, and build up a 
social sphere in the child, you 
can prevent crime. And if 
there are any newspapermen 
here, I hope they will make a 
good eight- column line: “If 
there is one way of prevent- 
ing crime, it is to feed people 
and children ice cream.’ 
When we get people in jail, 
we should serve ice cream 
and he will be a good boy. 
‘We have put a gdod many ° 
people in the city of Chicago 
out of business. Every bit 


of ice cream that is sold in 
| the city of Chicago is sold 
_from clean places now. The 


commissioner of health now 
issues a statement in the city 
of Chicago and says, “Ice 
,cream, if” it is properly made, 
is safe.” We tell all of the 
~ people to eat all of the ice 
‘cream they want, because all 
of the ice cream in the city of 
Chicago is safe, and we per- 
sonally guarantee it to be 
safe. 

Clean up your industry if 
-it needs cleaning up. Get the 
health officer to back you in 
.the move. If he won’t, get 
‘a new health officer who will. 
- You are prominent enough in 
your community to see that 

) is done. After you clean up 
your industry, then in God’s 
name tell the people the truth 
about what the ice cream in- 
,dustry has done. Believe in 
"your own product. If you do 
ynot believe in your own prod- 
F uct, I don’t know who will. 


“AS YE SOW SO 
SHALL YE REAP” 


_A preacher just entering upon his 
new duties came to the church 
preparatory to making his initial 
sermon. It was agreed that his 
only salary would be the contents 
of the mite box which was located 
near the entrance of the church. 
As he came in with his ten year 
6ld son he proudly dropped a quar- 
ter in the mite box and then pro- 
ceeded inside. He delivered one of 
the best sermons he had ever made 
and supposed the listeners were 
more than pleased with it. After 
church he and his son opened the 
mite box anticipating a fine reward. 

his dismay he found only the 
en quarter which he himself had 
faced there. His little son saw his 
father’s disappointment but made 
this encouraging remark: “Father, 
if you had put more into it,, you 
could get more out of it.” Life is 
too short to waste day after day. 
To get the most out of it we must 
put something into our work, some- 
thing that cannot be measured in 
dollars and cents. The satisfaction 
of: having done the job well is in 
itself a reward that usually repays 
hundredfold whatever effort and en- 
thusiasm was expended. 

\ —(Jerry Camp.) 


t 
Hard to Bear 
‘She—“My husband certainly does 


énjoy smoking in his den. Has your 
husband a den?” 


Other She—‘“No, he oe all over, 


the house! ANE 


Look at ths happy throng of school children cluttering around the 


Arctic-Connor Ice Cream “Special Car.” 


This is just a sample of the 


joy which is dispersed when smiling Jac Howe, the driver, comes to 
town.—They are all strong for him and Arctic. 


The Jewett Radio and Pionbora h 
Company’s 5,000 Watt Station WER, 
from which the Arctic-Connor ia 
gram is broadcasted every Friday 
night. The steel antenna towers are 
two hundred feet high. ; 


“HE WHO LAUGHS LAST” 
I was talking with Mr. Jas. Copas 
the other day and during our con- 
versation I mentioned the fact that 
while passing his house the other 
night I accidentally noticed his shades 
were up and that he was in a very 
comfortable position; wife sitting 
on his knee, trying to tune in the 
Radio. After a very brief pause, ,he 
stated that the joke was on me be- 
cause he wasn’t even in town that 

evening. 
I didn’t go into details. 
(Barney 'S) 
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ARCTIC-CONNOR 
PROGRAMS ENJOYED 
FAR AND NEAR 


The enthusiastic response from the 
public who enjoy and appreciate the 
Arctic-Connor Radio programs is 
clearly indicated by hundreds of com- 
munications, a few of which we take 
pleasure to reprint. 

Our programs have delighted folee 
the country over. Splendid reception 
is reported from Nova Scotia to Kan- 
sas and from the New England States 
to Denver. 


“Your program Friday evening, 
Dec. 7, 1925, between 7:30 and 8:00 
p. m., was the most beautiful I have 
ever heard. Your selections were 


wonderful. Music that a person never 
tires of.” Mrs. H. Zahrly, Maumee, 
Ohio. 


“I greatly enjoyed the half-hour 


program you broadcasted. The mu- 
sic was excellent.” Philip Skaff, She- 
boygan, Wis. 


“Your Arctic Dairy program was 
very good and was enjoyed by all 
the listeners.” H. Jordan Love, Lans- 
dale, Pa. 


“Your delightful concert given last 
night over the WJR Radio was much 
enjoyed by my family. We appreciated 
the high class selections given by such 
splendid artists.” Mrs. A. L. Grandy, 
894 Atkinson Ave., Detroit, Mich. 


“T want to express my thanks for 
the Arctic Dairy Products program 
broadcast frcm your station last eye- 
ning. I enjoyed every number and 
listened until you signed off. I hope 
that you will continue these high class 
features that are so entertaining and 
I might say, in conclusion, that the 
wonderful tones of the Jewett super- 
speaker which I am using made me 
enjoy the concert to a greater extent.” 
Thomas E. Clarke, 1890 W. 44th St., 
Cleveland, Ohio, 


Rochester, Mich., Nov. 16, 1925. 
Arctic Ice Cream Co., Detroit, Mich. 


Gentlemen: \ 


There is one feature of this year’s advertising scheme which 
has certainly been appreciateyieby us, and that is the window dis- 


play done for us by you. 


It has always been our belief that our window is our best ad- 
vertising medium and to have them done so nicely as you do is 
an asset to any business and ‘a business getter. 


Yours truly, 
COLE BROS. 
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OVER THE COUNTER HELPS 


MORE ATTRACTIVE 
WINDOWS FOR 1926 


By this time Arctic Circle readers 
must have been impressed with the 
splendid testimonials published in 
these columns from dealers who ap- 
preciate our window displays during 
1925. The files of the advertising 
manager contain letters from dealers 
thrcughout the state who praise the 
splendid merchandising results ob- 
tained through their window trims. 
Dealers windows are like women— 
they get a lot of attention when well- 
dressed. The character of the store 
is reflected in the windows. An at- 
tractive store means that the man 
behind it has a personality that draws 
patrons, As a rule our dealers are 
at their store every day. Their per- 
sonality if it is pleasing, enthusiastic 
and energetic spreads to the employees 
every day. They in turn will radiate 
this influence to patrons and it is only 
natural to assume that people enjoy 
trading under such conditions. Cour- 
tesy toward children is highly essen- 
tial. Make your store attractive to 
them by all means. Make it the out- 
standing store on your street. That 
is why Arctic-Connor window trims 
have been the subject of dealers 
praises for the year 1925. 


. DEALER SEES SALES 


INCREASE FROM RADIO 
Dear Mr. Editor: 

I just wonder if other Arctic and 
Connor dealers appreciate as much as 
I do the wonderful good that is being 
done in the way of developing Sales 
for your ice cream through your de- 
lightful Radio programs every Friday 
night. To my mind your advertising 
plans have always been progressive 
and creditable in the past. Dealers 
must realize the advantage of tying 
up with such splendid campaigns to 
help promote their own Sales. We 
have had several requests for your 
special week-end bricks from people 
who listended in to your Radio pro- 
grams. Your company is doing its 
dealers a real service which will go 
far toward building good will and a 
demand for Arctic and Connor Ice 
Cream. 


ROBT. G. LOOMIS, 
1459 Baker St., Detroit. 


(Continued from page 1, Col. 4) 


the Nizer Corporation, addressed the 
meeting and led in a discussion. The 
salient points brought out and inter- 
esting from a dealers’ standpoint were 
as follows: First—Nizer cabinets 
have made few changes in spite of the 
fact that it is a pioneer in the field, 
having been on the market three years 
before other cabinets. Second—Nizer 
cperates at lowest possible cost ac- 
cording to actual tests. Third—Nizer 
is easy to install, being of right size 
to go through a 30” door. Its univer- 
sal motor can be attached to direct 
or alternating currents, giving the 
manufacturers who operate over a 
large territory nothing to worry about 
relative to type of motor. Fourth— 
Nizer 4% H. P. motor is of the most 
efficient type known. Nizer produces 
300 Ibs. of refrigeration at 8° F. 


Short Units 


- It was emphasized that the Nizer 
short refrigerated soda fountain in- 
tericr offers dealers a solution to many 
difficulties experienced in the dispens- 
ing of ice cream, especially in the 
proper keeping of fruits, syrups and 
bottled goods. The cost ‘of operating 
the short unit and the ice cream cab- 
inet would be lower than if one larger 
unit refrigerated both the ice cream 
compartments and the fruit and syrup 
enclosures. Sanitary conditions around 
the soda fountain would be improved. 


Condensery Products 
The products of the condensery 
divisions such as powered milk, used 
by bakers, will be pushed more vig- 
orously thru branches—working closer 
with condensery salesmen. Branch 


"managers are to be furnished with 


more information regarding milk 
products as applied to the baking in- 
dustry. 


Fruits and Syrups 

The Connor Fountain Supply Com- 
pany is planning an aggressive cam- 
paign for 1926 business. Special em- 
phasis was placed upon the high qual- 
ity of the fruits and syrups manu- 
factured and the reputation they car- 
ry throughout this secticn of the 
country. 

Advertising 

Arctic-Connor advertising plans for 

1926 will tie up closely with the big 


Your Fountain Made 
Profitable 


Serve Good Hot Chocolate 
Made With 


OSTAST 


pinerenrt 
pinerenrt 


Satisfies without fail—because it is the finest, full-flav- 
ored, ready-to-serve Cocoa on the market. 


Packed in 5 and 10 lb. tins; 25 and 50 1b. drums; also in 


individual service envelopes. 


‘ORDER NOW from any Connor or Arctic Branch, 
Lee & Cady, or write us direct 


CONNOR FOUNTAIN SUPPLY CO. 
OWOSSO, MICHIGAN 


The prize Nizer Iceless Cabinet Installation, 


“36 holes” or 180 gallon capacity. 


In use in a Chicago store where rapid service to big rushes is the rule. 


National Food Value Campaign. 
Some very interesting campaigns were 
outlined in which will be used dis- 
play material of special and unique 
design never before ‘introduced in this 
industry. Dealers will profit greatly 
and directly from these wonderful 
campaigns. Closer contact with deal- 
ers will be maintained through a pro- 
pesed weekly sales and merchandising 
letter. Dealer’s displays will stress 
the value of linking up with Arctic 
advertising prestige and power. 

A series of large bulletins will be 
used on desirable locations throughout 
the state. Radio programs over WJR 
will be continued, as many dealers ex- 
press great satisfaction from the fact 
that the Arctic-Connor program goes 
into thousands of homes every Fri- 


day night. 
Sales 


A sales manual to be placed in the 
hands of salesmen and branch man- 
agers will cover every phase of manu- 
facturing, distribution and selling ice 
cream. Uniformity and popularity of 
products backed by the permanence 
and reliability of the company are 
sales points that mean much to our 
dealers and will be every managers ob- 
ject, thereby cultivating a personal 
friendship through which all will 
greatly benefit in the conduct of their 
business. 

A special committee submitted a 
new schedule for week-end bricks for 
1926. In their selection color scheme, 
flavor combination and extra quality 
were points that guided the final selec- 
tions. 

Transportation and Service 

The care and operation of trucks 
to give dealers the best kind of ser- 
vice is a company problem that re- 
ceives constant attention. Arctic 
trucks are a credit on the streets and 
highways to both the company and 
the dealer. Instructions upon the 
proper care of trucks during the win- 
ter months was outlined. Conditions 
of plants and plant machinery also 
received considerable attention. 


Credits and Collections 

Greater regularity in following up 
“accounts receivable” will be inaugur- 
ated. It was pointed out that dealers 
as a whole are willing and ready to 
meet the bills promptly if a systematic 
policy of collecting is in force. 

In closing, J. J. McDonald gave a 
resume of the successful operations 
for 1925. Attention to details in 
selling, advertising, distribution and 
collections were necessary he said for 
the more successful future conduct of 
the business. 


Fountain of Wit 


I love to watch the rooster crow, 
He’s like so many men I know 
Who brag and bluster, rant and shout 
And beat their manly chests without 
The first damn thing to brag about. 


An Utter Blank 


First Girl Clerk—“I find that my 
clcthes re-act on my mentality. When 
I’m wearing a business dress I’m all 
business, when I wear an evening 
dress, social matters occupy my at- 
tention, and when I’m in tennis togs 
I think only of the game.” 

Second Girl Clerk—“And I suppose 
when you take a swim your mind is an 
utter blank.” 


“Good-bye, Clothes!’’ 


A flapper is a girl who powders 
her face, bobs her hair and says to 
herself “clothes I’m going out, if you 
want to come along, hang cn.” 


The Judge—“Rastus, why are you 
sueing your wife for divorce?” 

Rastus—‘Jedge, she jes’ talks and 
talks and talks and talks.” 


what does she 


talk about?” 
Rastus—“Dat’s the trouble, 


; Jedge, 
she dcesn’t say.” 


Maybe you've heard the story about 
the old darky who turned up with a 
lost mule after everyone else had 
given up the search as hopeless. When 
asked how he did it, he solemnly an- 
swered, “Well, boss, Ah jes’ figgered 
whuh Ah’ d go if Ah wuz a mule. 
Dere’s whuh Ah went—and dere’s 
whuh he wuz.” 


Howe, Camp & Barie 


OUR HOBBY 


Rare Old Stamps 
and Coins 


Inquiries Invited 


c/o Editor, Arctic Circle 
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PROMPT PAY, THE BEST 
" POLICY 


The records show that about 85% 
of the tetal business failures today 
can be traced to insufficient working 
capital with which to properly con- 
duct the business. 

A sale represents “the exchange of 
a commodity for money, or its. equi- 
valent value,” so unless the exchange 
has been completed, it is in no sense 
a sale, but a gift. Few of us now- 
a-days would maintain an extensive 
selling organization, with its various 
advertising departments and so on, 
for the purpose of giving the goods 
away. In reality this is what is ‘often 
done unless the merchandise is paid 
for. 

Credit Departments are conducted 
on a live and let-live basis in order 
to stabilize business. 

Primarily every business is depen- 
dent on its’sales, for existence. Many 
times salésmen become over-enthus- 
jiastic in order to make a sales record 
and _over-sell their customer. The 
customer who pays cash, or who dis- 
counts his bills promptly, is less apt 
to make this mistake, therefore “by 
ladopting: the “prompt payment plan, 

“the purchaser“is more than likely to 
adopt a conservative -‘method.of doing 
“business. 


the credit standing of the. customer 
becomes better and better. Shortly, 
his reputation for taking care of ob- 
ligations becomes known to all who 
come in contact with his business. 
The banks put his name down not 
only as.a gcod.moral risk, but a good 
financial risk, and he can even borrow 
money on his reputation for prompt 
payment of accounts. 


On the other hand, when the 


~ prompt payment of accounts is neg-_ 


lected, the reputation of the pur- 
cliaser is also made a matter of record 
and practically all of the credit houses 
have this man’s name and address, If 
this neglect continues for any length 
of time, it is very difficult for this 
kind of a purchaser to continue busi- 
ness unless he pays cash for the goods 
with his crder. Another phase of 
the case is often presented. When 
an account is past due, and a remit- 
tance. is not forthcoming upon re- 
quest, either by correspondence or in 
person, many times there arises a 
barrier between Creditor and Debtor. 
As time goes on this barrier becomes 
greater, and frequently results in not 
only the losing of good-will, but many 
times business relations between the 
parties are broken off entirely, all 
due to the fact that the account was 
not-paid when due. 


It is useless to say that custcmers 
who pay accounts promptly create a 
source of great satisfaction with the 
seller of the goods. Besides he, the 
purchaser, is more -independent, he 
reaps the benefit of his discounts 
which amounts to a considerable sum 
in the course of a year, and he has 
the personal satisfaction of doing busi- 
ness on a business basis. 


The following incident told in con- 
nection with an experience of Abra- 
ham Lincoln, while he was practicing 
law, might be of some interest. He 
was requested to obtain a financial 
report of one of the families residing 
in his own home tewn. His report 
in: part. was as follows: “I have in- 
vestigated the financial standing of 
Mr. John Smith. He is married, lives 
in a log house, has a carpet on his 
floor worth 50 cents, a table and two 
chairs worth $2.50, a wife and two 
children worth a million dollars each, 
and a rat hole in the corner of his 
house ‘that will bear looking into.” 


EUGENE SIBLEY. 


Each month as time: Boes- a= 
by, under the prompt payment plan, 


Magen Been en a 
N Cw, ea ear. 


In the far off se of std. 
Where stars looked down while the chorus rang, 
With their light of molten gold; 
The peace that cheers through the passing years, 
With strength that is born to stay; 
A Christmas peace that will never cease, 
We are wishing for you to-day. 


Luchini Confectionery Store has¥ 
installed new booths bought from the’ 
Connor Fountain Supply Co. Mr.! 
Simi and Mr. Smith proprietors have} 
one of the best confectionery stores’ 
in this section of the country and are, 
not sparing any expense to improve, 
their service and please thcir cus-} 
tomers. ' 


It was with great sorrow that we 
learned of the death of the two young 
daughters of our dealer, E. E. Hay- 
nes, and wife of Pompeii, Mich., 
killed in an automobile accident near 
Mason, Mich. They were returning 
from Jackson with Mr. and Mrs. 
George Long and while crossing the 
Interrurban tracks near Mason weré 
hit by a limited car and killed instant- 
ly. 


The Connor Fountain Supply Com- 
pany recently installed complete drug 
fixtures for the Goodyear Drug Store, 
Ann Arbor. Frank Serr and Dick 
Leatherman handled the installation 
job. 


The Alma Plant has taken on some 
new Ice Cream accounts in and 
around Clare. Floyd Kirkpatrick, 
Clare, Mich, O. A. Derby, Clare, 
Mich. and Wm. Burston Farwell, 
Mich. 


Clare Jean tipped the scales at 8 
pounds when making her appearance 
at the home of C. McBride. Driver 
wholesale route No. 5. Arctic-De- 
troit. Congratulations and good wishes 
from the Arctic. 


(The Websterian.) 


A great manyAlma people made it 
a point to hear’ H. A, McDonald sing 
every Friday ‘night over Radio Sta- 
tion WJR. 

Frank Mazzeo is the proud daddy 
of a 10% -pound baby girl, born 
November 22nd. Frank is a special 
driver for Arctic-Detroit. No won- 
der Frank is. bowling around 300 
these days. 


preserved by the addition of pure cane sugar. 


barrels. 


THE DAIRY COW—CREA- 
TOR OF A BIG INDUSTRY © 


The dairy industry has become the — 


leading branch of America’s agricul- 
ture. Animal husbandry is essential 
to successful agriculture. The dairy 
cow as a cash crop producer leads the 
field in agricultural production, and 
because of the cash the dairy cow fur- 
nishes she has become an outstanding 
factor in largely advancing the inter- 
est of all other agricultural production 
on the farm where she is a part of 
the works. The dairy cow converts. 
into the most vital food for man the 
cheaper products of the farm, and if 


she is of proper quality returns a 


profit fcr labor and feed expended 
and furnishes a home market for 
grain and hay and continues with her 
work year in and year out. 

The products of the American dairy 
cow now exceed $2,500,000,000 farm 
value. She employs an army of men 
to produce and distribute her product. 


Her welfare and the interest of her 


owner, therefore, constitute a para- 
mount issue in the industry of dairy 
agriculture. Upon her depends the 
successful operation of all business 
directly related thereto. The man 


who owns a factory and equips it with — 


modern machinery has little value to 
show for his investment should ie 
cow go out of business. 3 


(Continued from page 1, AL D 
Now the-greater part of the popu- 


lation live in the towns and cities and ~ 


when the head of a family is carried 
away, income automatically stops— 
the wife and children cannot hire 2 
man to run their farm “on shares’”— 
nor can the sons and daughters “hire 
out” to other farmers, they must 
learn trades—town trades. ~ 

Meanwhile, their only hope of car- 
rying on or tiding themselves over 
in this complex civilization is savings 


. and insurance. 


At this time of year, when peace 
and happiness should abound, it gives 
us a feeling of satisfaction to know 
that all of the employees of the Arc- 
tic who have been with us six months 
have been provided with group  in- 
surance. We trust that the feeling 
of future security will help make 
their Christmas happier, and that 
their New Year will be BrerPeors 
and fruitful. 


The Baker’s and 
Confectioner’s 


Milk Supply 


In addition to manufacturing 
one of the finest grades of pow- 
dered milk on the market, 
ARCTIC also makes several 
forms of liquid milk for bakers’ 
and confectioners’ use. 


PLAIN SKIMMED CON- 
DENSED—An ideal product 
for plants equipped with refrig- 
Shipped by express in 


eration. 
‘i 100 Ib. cans. 

8% PLAIN CONDENSED MILK—Same as above, with 8 per cent 

butterfat added. 

SWEETENED SKIM CONDENSED—The concentrated milk solids 


Available in 600 1b. 


8% SWEETENED CONDENSED or FULL CREAM CON- 


DENSED-—Shipped in barrels. 


54% SWEETENED CONDENSED MILK—In barrels. 
These various products are being used extensively by the bakers and 


confectioners in Michigan and nearby States. 


Full information re- 


garding their use may be had from the Detroit office or from the 
Cendensing Division at Grand Ledge. 


ARCTIC DAIRY PRODUCTS COMPANY 


Condensing Division 


Grand Ledge, Mich. 
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BLUE RIBBON JOINS ARCTIC 


ARCTIC-DETROIT PLANT 
& BEING REMODELED ON 
MOST MODERN PLAN 
With a crew of extra men hard at 


work the remodelling of the Arctic- 
Detroit Plant is proceeding rapidly. 


According to plans outlined by J. J.. 


McDonald, General Manager, the 
plant when completed will be one of 
the most modern and up-to-date ice 
cream manufacturing plants in the 
country. The management has ap- 
propriated a large sum of money for 
the installation of mew machinery 
and equipment, to make production 
of ice cream the last word in spotless 
cleanliness, combined with mechanical 
beauty and efficiency. The storage 
capacity will be practically doubled in 
order to handle the ever growing 
gallonage. Not only is the production 
department under-going alterations, 
but the offices will also be arranged 
with a view of increasing their 
efficiency. 

It is hoped that completion of these 
plans will be made before the coming 
of the 1926 ice cream season, and 
at that time it is planned to invite the 
public to inspect this thoroughly 
modern unit of the Arctic Dairy 
Products Company. 


NEW BACK-BAR 
POSTERS FEATURE 
WEEK-END BRICK 


The new 1926 Arctic-Connor win- 
dow posters for special week-end 
Bricks are a thing of beauty in design 
as well as a splendid medium for 
building sales, Reports from dealers 
and branch managers would indicate 
that —-the- public are impressed 
when they are prominently displayed 
on dealers windows. Their attrac- 
tiveness gets attention. They are so 
different in design from _ other 
posters that people cannot help but 
recognize them, The history of the 
1926 series is indeed interesting. 
Days and days were spent with 
artists and printers in finally decid- 
ing on the posters as they now appear. 
An appropriate poster will appear 
on all the special days and Holidays 
such as Valentines Day, Mothers Day, 
Fourth of July, etc. The Company 
saw the necessity of spending liberally 
on this form of advertising, realizing 
its importance to the sale of week- 
end specials when properly displayed. 

There probably is no other com- 
pany that has a more attractive poster. 
This is important when one considers 
there are many other posters of com- 
petitive goods such as candy and 
soft drinks, bidding for the patron’s 
dollar. The popularity of these 
posters is evidenced by the fact that 
many dealers display as many as five 
or six of them in their stores and 
on the windows. 


NEW YEAR SPECIAL 


Lemon Fruit Pudding 
[Custard ] 
ORDER NOW ; 


ARCTIC SANTA CLAUS 
COVERED 1,400 MILE 
SPREADING YULETIDE 
GREETINGS TO ALL 


Only those who are exponents of 
the strenuous life can appreciate the 
energy expended by those in charge 
of the Arctic-Connor Santa Claus 
Special, in their efforts to cover the 


territory and at the same time do 
something worth while in a_ novel 
way. Fourteen hundred miles in 
fifteen days is surely going some! 
The idea was novel to say the least 
and comments from officials of the 
Company and letters from Branch 


Managers and Dealers justify the ad- 
vertising department in feeling that 
the effort was a notable one. 


The first thing of note was the 
large number of business men, and 
the best class of people in each com- 
munity, who came forward to pass 
comment and congratulate the repre- 
sentatives of the company on the car, 
its beautiful decorations and the idea 
in general as an advertising ‘“‘stunt’’. 
In the larger cities, efforts were 


Continued on page 4 col. 1 
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»\ NCE BOCK 

GUY. INTED TO-EAST 
DETROIT TERRITORY, 
REPLACING BENAWAY 


Clarence Bock has been promoted 


to regular salesman covering the 
East side territory. This promotion 
is significant in that it rewards an 
employee for loyal and _ faithful 
service. Mr. Bock for more than a 
year and a half has been driver on 
one of the east side routes. When 
a vacancy occurred in the Sales force 
Mr. Bock’s qualifications for integrity 
and enthusiasm ably fitted him to 
assume a more responsible position. 
As a new man on the territory, Bock 
has already shown “his metal” and 
it is predicated that he will make and 
hold many friends for his company. 
Of a very pleasant disposition, he 
easily wins the confidence of all who 
come in contact with him. With 
the co-operation of the Sales and 
Advertising Department it is going 
to make a winning combination on 
the Detroit East Side. Our dealers 
will certainly be well taken care of 
when they place their confidence in 


Mr. Bock. 


LATEST MOVE EXTENDS 
ARCTIC CHAIN INTO 
CITY OF FLINT 
Norwood and Trump, manufactur- 


ers of Blue Ribbon Ice Cream, Flint, 
Michigan, are now a new division of 


the Arctic Dairy Products Co...The .. 


acquisition will form an important 
link in the Arctic-Connor organiza- 
tion, and will make available to the 
public of Flint and _ surrounding 
territory Arctic Quality Ice Cream 
through its wonderful facilities for 
production and distribution. It is 
planned to feature Arctic Quality ice 
cream in the Flint territory. 

Norwood and Trump _ have 
important distributors of their well 
known brand of Blue Ribbon ice 
cream for years. Their plant located 
at Third and Harrison is up-to-date 
and very well equipped to make ice 
cream under the best of conditions. 
Geo. Norwood, a member of the orig- 
inal company, will be manager, 


been 


WASHBURNS, E. DETROIT, 
ENTERTAIN ARCTIC MEN 


Mr. and Mrs, E. B. Washburn, 
Arctic Dealers at 9657 Gratiot, delight- 
fully entertained Harry McDonald, 
A. I. Roe, Oscar Hudnut and C. Bock 
at dinner on the evening of Jan. 7th. 


| The boys have nothing but words of 


praise’ for the royal time the host 
and hostess prepared for them. At 
| the table a most appropriate card 
welcomed the guests on which was 
printed) “YES! ARGHIG=" AND 
NOTHING DIFFERENT”. It is 
a pleasure indeed to know’ of the 
loyalty and friendship of Mr. and 


—Mrs:-Washburn-for-the -comparry: “It 
is our hope that it will continue to 
grow into a better understanding of 
our mutual problems. 


To Our Dealers: 

It is with a great deal of 
satisfaction that I take this 
opportunity to express my 
appreciation of the friendly 
spirit of co-operation ac- 
corded our efforts to serve 
you in the past. We look 
forward with pleasure to a 
continuation of that spirit 
throughout 1926. 


This year will witness fur- 
ther expansion of operations 
and plants, which will enable 
us to more and more ade- 
quately fulfill our ideal of 
service. 


Our efforts will be directed 
toward meriting a contin- 
uance of your esteemed 
co-operation and confidence. 


J. J. McDONALD. 


tng ectic, Cieche 
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Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to. Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


OUR GROWTH 


The aspirations and hopes we 
entertained for 1925 have to a 
large measure come true. It is 
gratifying to have this successful 
achievement as a matter of record 
and I personally am proud not 
only of the progress our company 
is making as a harmonious unit, 
but also of each individual who 
gave unselfishly to make this 
achievement possible. 

_As our organization grows, so 
should each one of us grow. Po- 
sitions of responsibility increases 
as we go forward and it behooves 
each of us to develop our par- 
ticular talents and personalities 
to such a degree that when 
opportunity beckons we are pre- 
pared. Several notable examples 
of employee promotions have 
taken place only recently within 
the organization. It is apparent 
that our employees have futures 
before them comparable to any 
other field of endeavor. 

Let me express the hope that 
1926 will see further attainments 
for those individuals who show 
a determination to succeed. It 
is also my desire that the con- 
fidence of our dealers in the 
quality of our product and the 
courteous service behind it to be 
fostered and kept ever in mind. 
Our business is built on these 
principles, and should become a 
part and parcel of our creed in 


dealing with the public. 
J. J. McDonald. 


THE VALUE OF 
IMPRESSIONS 


If one hundred buyers in our 
city were asked which was the 
leading ice cream company, 75 of 
them would pick the firm that had 
made the best impressions on them; 
assuming, of course, that the prod- 
uct was of top-notch quality. 

Their opinions would not neces- 
sarily be based on the number of 
delivery wagons because they’ don’t 
know. They would be based upon, 
first, the quality of the products, 
and, second, upon the service ren- 
dered as well as impressions made 
upon them by contact with the com- 
pany’s employees in whatever ca- 
pacity they may be. 

A person or firm can dominate 
a field—not necessarily by having a 
greater number of wagons or a 
larger plant—but by dominating 
public sentiment and good will. | 

This is not only easier but it is 
more profitable because it always 
means increased sales volume. In 
other words, good will and good 
impressions must precede enlarged 
equipment and plant facilities. 

We can all cultivate the good 
will of the public by showing an 
interest in our company and our 
work, and boosting our products at 
every opportunity. By so doing 
you are enhancing your own posi- 
tion as well as that of the company. 

—(Sales Bu'lder.) 


Miss Charlotte Helwig was the 
winner of the $50.00 cash prize 
offered by the Arctic Grand Rapids 
to the employee selling the most 
Arctic Curls. Miss Helwig took 
orders for 3177 lbs. 


STORK SENDS SCHNEIDER 
NEW YEAR’S GREETING 
C, J. Schneider, Manager of Con- 


nor-Lansing, believes in starting the 
New Year auspiciously, for on New 
Years day he announced the arrival 
of an eight pound boy at his home. 
In this organization it is customary 
for branch managers to send in to 
the Detroit Office an informal sales 
letter touching on new business and 
other developments during the week. 
Heres @ jis letters 


“No sales—only thing I got to 
report is that an eight pound boy 
came my way New Years day—so 


that was enough to keep me busy.” 
We might suggest that C. J. add the 
newcomer on his sales staff. The 
Arctic extends good wishes to the 
Schneiders. 


The Arctic Bluebird Orchestra is 


Arctic-Connor program January 8th over WIR, Pontiac. 
Sullivan ts at the piano and is director. 


uy 


Saxophone, S. Luscomb, Saxophone, C. 
bone, H. Ferguson, Drums, Bud Stone, 


Ice Cream Was First 
Made 75 Years Ago 
BALTIMORE, Jan. 14—This year 


marks the seventy-fifth anniversary 
of the manufacture of ice cream as 
a commercial industry. 

It was in 1851 that ice cream was 
first manufactured and sold in Bal- 
timore by Jacob Fussell, who is known 


as the father of the ice cream in- 
dustry. es 
Plenty of Kick 

Guest: Waiter, can’t you bring 
me something with a kick in it? 

Waiter: Yes; sir. TPIl get your 
check, sir. —Commonwealth, 

Poor Lake 


Lies slumbering here 
One William Lake; 
He heard the bell, 
But had no brake. 
—The Magnet. 


Arctic Dairy Products Co., 
Detroit, Michigan. 
Dear Sirs: 


pectations. 


records, 


some of my case records. 


1914. 


Ice Cream. 
was very low he began to gain. 


the product we chose Connor’s Ice Cream. 
we withdrew the milk, beef tea, malted milk, and substituted plain 


For many years Ice Cream has occupied a prominent place in 
my dietetic list for my patients and especially those of weakened 
and impaired digestive powers, with a result beyond my first ex- 
I have carried patients along over many weeks of 
convalesence, when but a few other articles would be assimilated. 


I claim no original thought in this except perhaps a closer and 
intensive application to the one product and the keeping of case 
With a view that my experience might be of value to 
the world at large I shall be glad to send you from time to time 
I select one below at random. 

Mr. S. E. B.—Mr. B. was taken sick with typhoid in Sept., 

It was a very virulent infection, and no matter what was 
fed, it either was not retained or a hemorrhage was started. Finally 
we reduced his diet to simply Ice Cream. 
to the source of supply and from my previous experience with 


From our proximity 


Tentatively and slowly 


We had no farther hemorrhages and altho the patient 
We continued the Ice Cream for 


three weeks and towards the end of the second week we alternated 


with buttermilk frozen, 


He continued to improve until four weeks 


after he was first placed on this he was able to retain other food. 
Contrary to the expectation of the nurse in attendance, who said, 
“He will soon get sick of that,’ he relished it all the time during 


the four weeks. 


At that time the patient suggested that he would 


like something else, which as I say we offered but still continued 


the cream, 
course more as a dessert. 


This was continued until he was finally well, but of 
He was dismissed three months after 


his first attack, well, but still fond of Ice Cream. 


I firmly believe that I should have lost this patient and friend 
had we persisted in using the usual food advised in such cases. 


Very truly yours, 
A. E. AMES. 


| ing 


1 action. They were heard on the 
Our own Frank 

The other members are: H. Chin, 
Mercy, Trumpet, K. Stewart, Trom- 
Banjo, E. Medeci, Violin. 


ARCTIC BLUEBIRD MAKES 
HIT OVER STATION WJR 


Our Radio friends no doubt were 
very agreeably surprised when they 


| listened in to the Arctic-Connor pro-: 


gram on the night of January 8th. It 
was then that the Arctic Bluebird 
Orchestra made its bow to the radio 
public by rendering a fine selection 
of popular numbers, a decided change 


from the classical programs that 
have characterized Arctic-Connor 
programs. Because of the many 


compliments received, they will be 
heard again in the near future. It 
is planned to broadcast a Cromaine 
Society program also. Among the 
popular selections - played by the 
Arctic Bluebirds were, “Waiting for 
the Moon”, “Just a Vision’, “Susie”, 
“Angry” and others. Frank Sullivan 
of Arctic, Detroit, is leader of the 
orchestra and plays the piano. His 


| fellow workers are proud to know 


of Sullivan’s ability as a high-class 
performer and are unanimous in say- 
that his orchestra is worth 
listening to. The Arctic Bluebirds 
are already doing considerable play- 
ing for special dances in and around 
Detroit. 


THE BUSINESS OUTLOOK 


For once, all the authorities agree: 
That this is the best closing of any 
year for business that the country has 
ever known, and the new year prom- 
ises to be better still. The farmer is 
making some prcfit, though far from 
what he is entitled to. The steel 
mills are piling up orders, the banks 
are filled, the motor companies have 
big programs of production, building 
operations are going ahead with in- 
creasing momentum, railways are 
planning big improvements and have 
issued large orders for steel. This 
will be the biggest holiday business the 
retail merchants have ever known, and 
there is no inflation. Verily we are 
a prosperous people, but more about 
this next month. Suffice to say all 
agree: Babson, Harvard Economic, 
Bankers Economics, Brookmire, Alex- 
ander Hamiltan—all, everywhere, 
agree that we are going great, and 
face a greater future. 


O. A. Benaway—Arctic Detroit 
salesman for six years on the East 
Side resigned his position effective 
Jan. lst. During his connection with 
this Company Ben made many 
friendships both among his fellow 
employees and also among the trade. 
The Arctic wishes him success in his 
new position, 


@ 


OVER THE COUNTER HELPS 


ICE CREAM PIES, CAKES, 
OR WHAT HAVE YOU? 


Ice cream makers of all the Arctic- 
Connor Plants recently held a most 
interesting and enthusiastic meeting 
in Ann Arbor to discuss and exchange 
ideas on the making of fancy indi- 
vidual molds, ice cream cakes and 
puddings. Much was accomplished 
in the way of working out new 
designs and formulas, which is evi- 
denced by the big holiday demand for 
these ice cream novelties. Most of 
us do not appreciate the beauty and 
attractiveness of serving individual 
molds or ice cream cakes during the 
winter social season. Whether it is 
for a formal dinner or merely a little 
party, guests can be agreeably sur- 
prised and thoroughly delighted by 
serving ice cream in novel ways. An 
ice cream cake has all the appearance 
of a real cake, but its deliciousness 
is a real surprise. They are made of 
rich ice cream fruit filling between 
the layers and decorated with whipped 
cream. 


“Pies” are also made. Our friends 
would be surprised to see how much 
they resemble the kind that mother 
used to make. In all of these novel- 
ties special flavors can be used to 
suit the customer’s taste. 

Many favorable comments have 
been received recently from customers 
who say that whenever ice cream is 
served in this form it is the “hit of 
the whole affair.” 


The new 1926 Schedule of 
Special Week-end Brick Ice 
Cream is now effective. Every 
year a new and- decidedly 
different combination of deli- 
cious flavors is carefully 
worked out by a special com- 
mittee who spend much time 
and thought in arranging 
flavor combinations in their 
most delectable form. 


For February extra special bricks 
appear for Valentine’s day and 
Washington’s birthday: 


Feb. 6. Raspberry — Vanilla — 
Pistachio 
13. Strawberry Heart Center 
20. Cherry Sherbet Hatchet 
Center 
27. Maple Nut—Chocolate 


CANARY FAILS TO 
EQUAL MC DONALD 


H. A. McDonald, who combines 
art with business as baritone of the 


Capitol Quartet and sales manager 
of the Arctic Dairy Products Co., 


believes that birds can not compete 
vocally against man, the prowess of 
the nightingale and the bulbul not- 
withstanding. A jealous pet canary 
tried to show McDonald a vocal trick 
or two-—but wait a minute, we are 
spoiling the kick to the story. 
McDonald while singing to an 
audience of several friends in the 
sun parlor of Peter A. Rheaume’s 
home aroused the jealousy of Mrs. 
Rheaume’s canary. As McDonald 
ran up and down the scale the canary 
would do the same and add a few 
graceful cadenzas as extra measure. 


“No one can show me up,” thought 
the bird. 
Finally McDonald took a_ deep 


breath and hit A Flat with all his 
voice. The canary tried to duplicate 
the feat. .But the effort was too much 
for the bird. With a _ distressed 
squeak, he turned up his toes and 
died. 

Anyway, this is Mac’s story and 
he vows he’s going to stick to it. 
Will show you the empty cage, and 
everthing. 

(Write-up which appeared in the 
Detroit News recently.) 


summer. 


Rich, Full Flavored 


FUDGES 


Is our answer to those who 
are interested in making 
their fountain pay during 
the winter months. Fudges 
in the winter are as essen- 
tial as fresh fruits in the 


Made Ready-to-use 


Order now from any Connor or Arctic Branch, 
Lee and Cady or direct from us 


Connor Fountain Supply Co. 
OWOSSO, MICHIGAN 


= ——— —= SS SS (| 


The operator's desk, speech input ecquipnient and part of transmitter of 
Station WJR, over which the popular Arctic-Connor Radio programs 
are broadcasted to all parts of the world. 


HIGH SCORES CONTINUE 
IN BOWLING BATTLE 


The Arctic Detroit Bowling League 


is rolling along merrily toward a 
successful tournament. The team 


members have been loyal and appeared 
regularly to uphold the prestige ot 


their respective teams. The _ inter- 
esting dope is as follows: 
TEAM STANDING 

Team Won Lost Pet. 
Dl anit’ trad asee vee ate 19 11 633 
C)PGe I, Seren cccocst 16 14 333 
Sales saree see tp) 16 500 
SenviGeheap eae aaieeres 10 20 333 


Some of the High Scores for the 
Season: 

Mazzeo 248-225-241. 

Weigand 213-204-202. 

Straus 217, 

Hait 204-201. 

Roe 206. 

Rooney 213, 

Wright 210-205. 

Mazzeo is a little off 
nevertheless he set up a 
shoot at. 


form but 
mark to 


Fred and Harry evidently are do- 
ing some practicing as in the last 
week Fred brought in a score of 
217 and Harry 233. 


When Jim Heath gets disgusted 
with the ball he sure can bowl. Harry 
Weigand can certainly put the bowl 
right in the pocket and he has a nice 
individual average. 


I believe it advisable to put Frank 
Hait on a diet at least for Thursday 
night. 


Teams are running very close which 
is going to cause some real battles 
before the end of the season. 


Andy Carr is slicing a little we 
recommend a Pro. 


George Allen is taking Benaway’s 
place on the office team. 


The league is going to have a 
couple of stag parties between now 
and the end of the season, no 
questions answered, at the end of the 
season we will have a mixed party 
at the Masonic Country Club. 


Fountain of Wit 


Let Father Do it 


* Mother 2” 
“Ves, dear.” 


“Tell me a fairy story before I 
go to bed, will you?” 
“Wait till your father comes 


dear, and he'll tell us both 


Writings. 


home, 
one.” —IlV roe’s 


The Sunken Gardens 


“Why is Smith taking deep-sea 
diving lessons?” 
“He is going to Florida next 


month to look at some land he 
bought from a friend of his.” 
—The Enamelist. 


Why Worry? 

After much excitement the Smith’s 
at last had managed to get under 
way on their motor trip. As they 
drove along they began to wonder it 
they had left anything behind. 

Mrs. Smith gave a shriek. “Oh, 
Henry,” she gasped, “I forgot to 
turn off the electric iron!” 

“Don’t worry, darling,” he replied, 
“nothing will burn. I forgot to turn 
off the shower bath.” 

—Associated Automotive Journal. 


How They Died 


Government records reveal _ that 
4600 people were killed by gas last 
year. 

200 blew it out. 

300 inhaled it. 

4,100 stepped on it. 


The Real Article 
“T’m a very busy man, sir. 
is your proposition ?” 
“T want to make you rich.” 
“Well, leave your receipe with me 
and Ill look it over -later. Just 
now I’m engaged in closing up a deal 
by which I expect to make $7 in real 
money.”’—Boston Transcript. 


As Understood 


Stranger—I represent a society for 
the suppression of profanity. I want 
to take profanity entirely out of 
your life and— 

Jones: Hey, mother! Here’s a man 
who wants to buy our car! 


What 


Continued from page 1, col. 2 
mainly confined to driving through 
the principal streets with old Santa 
seated atop the big brick of ice cream. 
Ordinarily this would have attracted 
little attention from the busy, hurry- 
ing throng of Holiday shoppers, had 
it not been for the fact that every 
once in a while some kiddie would 
see old Santa’s smile and hand wave 
and set up a yell that caught the 
attention of thousands. Where time 
permitted stops, caps and Arctic 
Curls were distributed, and in several 
cities Santa was even invited into the 
public schools where short addresses 
were made to the kiddies and 
advertising matter distributed, while 
smiling Jack Howe called on the in- 
dividual dealers, extended a hearty 
hand shake and presented a fine 
Christmas Display Card in colors of 
Santa Claus. The amusing incidents 
that occurred daily were many and 
varied and were witnessed by several 
of the branch managers. 

Although a man of the world and 
capable of meeting a situation, many 
times old Santa was stumped and 
completely flabbergasted. Of the 
humerous episodes that occurred, space 
will only permit mention of two 
instances : 

Scene I. The advertising car ‘parked 
in front of a local store; smiling 
Jack inside interviewing the dealer, 
old Santa on the sidewalk near the 
car handing out souvenirs and trying 
to answer a thousand questions in one 
breath and from an excited throng 
of kiddies, “Say, Santa Claus, how 
many little reindeers have you got?” 
Satta, *Six.> sulciddie,— Wihy- vou 
wrote me that you had eight.” 

Scene II. Kindergarten room in 
Ann Arbor. A little boy who stam- 
mers comes forward, “Say, S-Santa 
Claus, yu-yu-you know the t-t-train 


of cars you b-b-brought me last 
GCeChristimase- Santas ves. bud 
die, I remember.” ‘“‘W-W-Well 


know it h-h-had some wheels on it?” 
Santa, “Yes, what about ’em?” “Well, 
they w-wont run now, ‘cause the 
d-d-darn wheels have all come off.’ 

It was a hard grind and many a 
time in making the schools, meals 
were missed while Jack and Santa 
virtually lived in the car. Neverthe- 
less, results were obtained, a novel 


idea was successfully put over, and 


once again the Advertising Depart- 

ment of the Arctic-Connor was sev- 

eral laps ahead of competitors. 
MIke VREEDENBERG 


The man who knows what he wants 
usually gets what he wants. 


you | 


ATemories? 


Never mind girls, sumaner 
spirtt will beckon you to good old Waldenwoods. 


AROUND THE CIRCLE 


‘’s cummin’ again—and the Cromaine 


COPAS RESIGNS; 
W. R. REAM NEW 
OWOSSO MANAGER 


J. H. Copas, manager of Connor- 
Owosso, tendered his resignation to 
the Company to take effect Jan. Ist, 


| 1926. lor the time being he expects 
to look after his personal interests 
and has office space in the Citizens 


Savings Bank Building. Mr. Copas 
has been with the company since 1921 
when he took over the duties of pur- 
chasing agent for the Connor Ice 
Cream Company. After the consoli- 
dation with the Arctic he was 
| appointed manager of the Owosso 
plant. In leaving he has the hearty 
| good wishes of many triends of the 
organization who have always con- 
sicered Jim a good pal. 

W. R. Ream who for seven years 


has been in the accounting depart- 
| ment will assume the duties of branch 
| manager. “Bill” Ream has merited 


this promotion and we predict for him 
success in his new venture. 

Hugh A. McDonald will look after 
the manufacturing and operating end 
of the business. Hugh has been with 
the organization from the time it 
was formed. As an engineer and 
| plant superintendant he has demon- 
strated his ability to handle these 
problems which is evidenced by the 
| tact that he bad charge of construc- 
tion of several plants in the Arctic- 
Connor Company. 


“Vou see it was like this?’ 


Anyway, 
ence, out at 


Mrs. Waganaar has an attentive audi- 
Waldenwoods. 


| and office for the Pontiac Branch is 


| before spring. 


opened a 


| business. 


PONTIAC BRANCH 
WILL HAVE FINE 
MODERN PLANT 


The work of building a new factory 


progressing satisfactorily. The build- 
ing is located on Orchard Lake Avenue. 
The need for new quarters was urgent 
in view of the rapid gains made in 
the Pontiac territory. It is expected 
that Manager J. J. Little will be do- 
ing business from the new _ factory 


On Dec. 5th, Miss Alway opened 
the “City Pharmacy” on north Fourth 
Ave., Ann Arbor. She has a very 
attractive store opposite the Court 
House. 


Mr. Finzel and Mr. Wrinegler 
drug store -Dec. 12th at 
East Ann St., Ann Arbor, known as 
the “Ann St. Pharmacy.’ They are 
just a block from the New Univer- 
sity Hospital and are doing a nice 


PROG, Yi 
SS UNI 
J 'SKIM MILKY 


SKIM-MILK, 
BETTER BREAD 


An interesting article is noted in 
the New York Produce Review and 
American Creamery regarding the use 
of milk in bread. This is taken from 
an address by Dr. R. H. Shaw of the 
American Institute of Baking before 
the convention of American Assn. of 
Creamery Butter Manufacturers. 

“When bread is made with all milk 
it takes on a quite different character 
from water bread. Such bread com- 
pares favorably with the very best 
foods we have. Rats will grow on 
such bread and live to a ripe old age. 
The proteins of the milk have supple- 
mented those of the flour furnishing 
the variety that we now know to be 
so essential. Important mineral salts 
have been added and cf course all 
vitamins of the milk. 

“The average American loaf of 
bread of today is not like the water 
bread of the European, nor indeed 
like ours of a decade ago. There is 
little bread now sold in the American 
market that does not contain some 
milk and due largely to the efforts of 
the American Institute of Baking the 
quantity of milk used is constantly 
increasing. We would like to see all 
bread made with milk. We have been 
pushing this pretty hard for the last 
year or so. Bakers are almost every- 
where advertising the point that they 
put milk in bread. 

“The place for skim-milk is in 
bread. It contains all the food essen- 
tials of the original whole milk ex- 
cept the fat and its associated vita- 


min. It supplies much that white 
flour lacks. The twins “bread and 
butter” have been household words 


for hundreds of years. Not bread 
with butter but bread and butter, if 
you please. The two are natural 
companions. Bread is eaten with the 
spread of butter, not bread alone. 
The chief use of butter, I take it, is 
in combination with bread. 


“Bread made with whole milk is 
very nearly a complete focd. When 
butter is used as a spread there is no 
reason for using whole milk; skim- 
milk will do as well, 


“Bread. made with skim-milk and 
eaten with butter is the halanced 
food.” 


(E. S. RANpOLPH ) 


The Baker’s and 
Confectioner’s 


Milk Supply 


In addition to manufacturing 
one of the finest grades of pow- 
dered milk on the market, 
ARCTIC also makes several 
forms of liquid milk for bakers’ 
and confectioners’ use. 

PLAIN SKIMMED CUON- 
DENSED—An ideal product 
for plants equipped with refrig- 


eration. Shipped by express in 
100 lb. cans. 


8% PLAIN CONDENSED MILK—Same as above, with 8 per cent 


butterfat added. 


SWEETENED SKIM CONDENSED—tThe concentrated milk solids 


preserved by the addition of pure cane sugar. 


barrels. 


8% 
DENSED-—Shipped in barrels. 


SWEETENED. CONDENSED or 


Available in 600 Ib. 


FULL CREAM CON- 


54% SWEETENED CONDENSED MILK—In barrels. 
These various products are being used extensively by the bakers and 


confectioners in Michigan and nearby States. 


Full information re- 


garding their use may be had from the Detroit office or from the 
Condensing Division at Grand Ledge. 


ARCTIC DAIRY PRODUCTS COMPANY 


Condensing Division 


Grand Ledge, Mich. 


eugat 
AR 


Return postage Guaranteed, Arctic Dairy Products 
Company, 3301 Grand RiverAvenue, Detroit, Mich. 


University 
inois 


VOL. 3, No. 2 


DETROIT, FEBRUARY, 1926 


A Monthly Newspaper 
for Patron, Retailer, Em- 
ployer and Friend. 


ARCTIC BROADCASTING A HIT 


OWOSSO EMPLOYES 
HOLD SUCCESSFUL 
ANNUAL’ BANQUET 


The annual banquet for the em- 
ployes of the Owosso Branch was held 
in the American Legion Home Tues- 
day evening, Feb. 23, and was attended 
by nearly 150 guests, including em- 
ployes from the Alma, Ovid, Lansing, 
Ann Arbor, Detroit, Flint, and Bay 
City branches. 


The three-course dinner was served 
by the American Legion Auxiliary, 
the tables being decorated attractively 
in the national colors. Hatchets with 
the menu and program printed on them 
were used as place-cards, and red and 
white carnations added the floral note 
to the ensemble. 


At the conclusion of the dinner a 
‘rogram of toasts and music was fea- 
tured, with John Hughes acting as 
toastmaster. Those responding to 
toasts were William Ream, manager 
of the Owosso plant, John J. McDon- 
ald of Detroit, general manager of the 
company, J. D. Lyon, manager of the 
Connor Fountain Supply Company, 


Harry McDonald of Detroit, general | 
sales menager, and \W. A. McDonald | 


of Detroit. Harry McDonald, the 


possessor of a beautiful baritone voice, | 


and often heard over station WJR, 
added to the program with several 
solos.. A quartette composed of How- 
ard Merchant, Ward Stroud, Mervin 
Roe, and J. D. Lyon also featured the 


program with several selections. Glen | 


Henry presided at the piano. 


Dancing followed the program, the 
Blue and Gold orchestra playing. A 
number of old-fashioned square dances 
were included in the dance program. 
Much credit is due Miss Clara Feindt 


and Miss: Jéssie Loynes-for arranging} 


many of the details of this very suc- 
cessful affair. 


WEEKLY GET - TOGETHER 
FOR DETROIT DEPART- 
MENT HEADS 


There has’ been inaugurated in 
the Detroit plant a meeting of all 
Department Heads to be held every 
Monday morning at 10 o’clock. In 
calling this meeting J. J. McDon- 
-ald, General Manager, outlined in 
brief the purpose of such a confér- 
ence. He believes that an hour 
spent together once a week, dis- 
cussing problems pertaining to the 
various departments and company 
policies would be of great value to 
the organization. The meeting will 
be in charge of a different depart- 
ment head each week and the suc- 
cess of the discussion rests with 
him. The first conference was held 
Feb. 8th and the results since then 
show that a better system of co- 
operation will develop as each one 
comes in closer contact with the 
heads of other departments. 


wit VERITY UF ILL) 
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One of the beautifusy covorea set of five “Food Value” Window Cards for Spring 
trims, shown V4 size. 


TEN NEW TRUCKS START 


Our customers and dealers will ‘be 
glad to know that ten new ice cream 
delivery trucks have been added to our 
fleet. W. A. McDonald, manager of 
production and transportation, stated 
that the bodies of these trucks were 
especially designed to meet present-day 
delivery problems. These special built 
bodies were made in our own shops 
and embody every detail necessary to 
give our dealers ice cream in perfect 
condition. 


GREENE GOES TO LANSING 


W. A. Greene, formerly special 
salesman for Arctic-Detroit, has 
taken up his new work as salesman 
in the Lansing territory. Mr. 
Greene has taken up his residence 
in that city and already has made 
many new friends. He one of 
those who can quickly adapt him- 
self to new conditions and we pre- 
dict that his new. field will show 
good results. 


is 


significant 


QUARTET DELIGHTS 
FANS WITH “IN A 
PERSIAN GARDEN’? 


Without a doubt the Arctic-Connor 
radio program of Feb. 19th was one of 
the outstanding features on the air that 
evening. Many very favorable com- 
pliments have been sent this company 
from appreciative listeners all over the 
country. “In a Persian Garden,” a 
song cycle of great beauty, was pre- 
sented to the radio audience by Viola 
Hobbs, soprano, Claudine Secord, con- 
tralto, Sidney Johns, tenor, Harry A. 
McDonald, baritone, and Mrs. Atter- 
bury, accompanist. The words to the 
song are selected from the Rubaiyat of 
Omar Khayyam, the music being com- 
posed by Liza Lehmann. The artists 
who took_part in this wonderful pro- 
gram are to be congratulated upon the 
splendid rendition of this song. 

A telegram is printed below which is 
typical with many who were so kind 
to send their appreciations to us: 

“Cleveland, O., Feb. 19, 755p. 
“WJR, Book Cadillac Hotel, Detroit, 

“Please Tell Mrs. Atterbury and 
Quartette Mr. and Mrs. Russell are 
enjoying their beautiful performance 
oA Persian Garden.—A. W. Rus- 
sell.” 


DETROIT WINS 1926 
NATIONAL DAIRY SHOW 


50,000 Visitors Will Witness 
the Biggest Event of 
the Year 


Directors of the National Dairy 
Show have voted to hold the 1926 
show and exhibit at the State Fair 
Grounds, October 9-16, in the event 
of their being able to work out a 
mutual agreement as to details 
with the Michigan State Fair Board. 
Based on the attendance at shows 
held in Syracuse, Milwaukee, Chi- 
cago, and other cities, at least 50,000 
persons should come to _ Detroit 
from all parts of the United States 
and Canada. 

The holding of. the National 
Dairy Show in Detroit will, be the 
largest event scheduled for 1926, 
according to Bureau officials. In 
addition to the meeting of the Na- 
tional Dairy Association, which 
takes place during the show, there 
is a large number of allied associa- 
tions which hold their meetings co- 
incident with the parent body. 

The National Dairy Show 
interest to Michigan 
agriculturists and dairy men, for it 


is ot 


| brings into the state the latest de- 


velopment in dairy industry. includ- 
ing vast exhibits of machinery and 
dairy equipment, in addition to a 
large live stock exhibit. 

Continued on Page 4, Col. / 
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Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barrie, 
Arctic-Detroit. 


EDITORIALS 


WORK TOGETHER! 


By calling together the depart- 
ment heads of the Detroit home of- 
fice every Monday morning for an 
hour’s conference in discussing im- 
portant phases of the company’s 
business, it is hoped that closer co- 
operation may be accomplished be- 
tween them. There is no question as 
to the soundness of the principle in 
inaugurating this conference. With- 
out an understanding of the prob- 
lems of other departments it is very 
easy for any department manager 
to get an isolated viewpoint on how 
the business should be conducted. 
He might even suppose that his de- 
partment is all important and that 
others must naturally fall in line 
with his policies; in other words, be 
subordinate to his dictates. In an 
organization like ours, with at least 
twelve departments, this is unthink- 
able. And yet a certain lack of ap- 
preciation for the other fellow’s job 
is bound to develop. There are of 
course difficult and troublesome 
problems in every branch of the 
business. One man hasn’t them all 
nor is anyone entirely free of them. 
This has been clearly demonstrated 
in the few meetings already held. 

Our eyes are opened to the reali- 
zation that these problems are often 
common property and as such can 
be worked out to the best advantage 
when some real thought on the part 
of all is given toward a satisfactory 
solution. A job or position in any 
organization is not there for itself 
alone but only becomes important in 
its relative position to the organiza- 
tion as a whole. Andrew Carnegie 
was once asked which was more im- 
portant in industry—capital, labor, 
or brains. In his usual canny way he 
said, ‘‘Which is the most important 
leg of a three-legged stool?” That 
is the answer in a nutshell. Who 
will say that production is more im- 
portant fhan distribution, sales, buy- 
ing or advertising? If these confer- 


ences are attended in the right spirit, | 


such arguments will find poor re- 
ception. A single thought is behind 
it all— Work together. And the re- 
sult? .The department heads will 
instill the spirit of helpfulness to 
those in their department, a better 
understanding, therefore, among all 
employees. And finally, a smooth- 
running organization is a great fac- 
tor in giving its dealers and the pub- 
lic more intelligent and efficient 
service. 


Friendly invitations like this bulletin 
invite the towrist to refresh himself 
with our ice cream before get- 
ting too tired. This popular 
location is on M-16 near 
Lansing. 


The Arctic Who’s Who 


Mr. Geo. M. Gaudy, Ypsilanti 


Going back to the 80’s, 1884 to be 
exact, in a little store located on 
Huron St., Ypsilanti, which then 
boasted a population of 6,000, Mr. 
Gaudy, an aspiring young man, started 
making ice cream by hand. He had 
to travel the country roads of that day 
to get the milk, which he skimmed 
with an old-fashioned cream skimmer. 
Because of the necessity to figure very 
closely, the skimmed milk was used in 
baking, also in making cottage cheese, 
which he sold in the store. 

As times progressed and invention 
brought forth steam power, the busi- 
ness had enlarged so as to enable him 
to make ice cream by means of steam- 
controlled machinery. Later the ad- 
vent of the tub motor freezer helped 
him to increase production. For the 
last ten years, this pioneer in the \ice 
cream business has been buying Con- 
nor’s ice cream. He finds it to justify 
its slogan of the ‘“World’s Best.” 

Today Mr. Gaudy is an esteemed 
citizen of the city of Ypsilanti, which 
now has a population of 10,000 inhab- 
itants. He is postmaster at the present 
time and can be found at his desk in 
the fine new postoffice built in 1918. 
He was also on the board of county 
supervisors for ten years, mayor of 
Ypsilanti for two terms, alderman 
thirteen years, member of the water 
board for one ,term, city assessor and 
president of the Business Men’s Asso- 
ciation for three terms. 

Mr. Gaudy holds a high place in the 
esteem of the citizens of his city. His 
life has been one of service to the 
public. His idea has been to give 
them his best. We might add by say- 
ing he has carried out this idea in 
serving them Connor’s ‘‘World’s Best” 
ice cream for ten years. 

The store, which is now located on 
Washington Street, is operated by his 
son, Harold. He has another son, 
Bob, who is in Chicago.—(Miss Kel- 
ler, Connor, Ann Arbor.) 


THE DAIRY COW 


The hen can boast she makes it 
pay 

To set and cackle in the hay. 

The sow can loaf, and squeal and 
grunt. 

And raise ten pigs without a runt. 

The dairy cow has this ambition, 

To feed the babes of half the na- 
tion. 

A lady fine—a mother, too; 

Her family’s big—not just a few. 

She’s foster mother of our race, 

No hen or pig could take her ‘place. 


LABORATORY LYRICS 


With the first warm days of spring, 
Northbound birds are heard to sing, 
Grass turns green ’n everything. 
Then the soft-eyed bossy cow, 
Making milk we know not how, 
Adds a gallon to her flow. 

Tests go down to three per cent, 
Hard to tell just why they went. 
(Testers have a heart of flint.) 


Then Josh and Jake and Pete and Dell, 


Jack and Chet and Fred and Bill, 
Come into our place and yell, 
“Hey, you fellas! Watin’ ell 
Happened to my last week’s test?” 


When comes summer’s sweltering days, 


Sol puts down his hottest rays, 


Grass turns brown and brown it stays. 


Then the soft-eyed bossy cow, 
Making milk we know not how, 
Puts a wide crimp in her flow. 
Tests go up three-eight and four, 
Five and six and even more, 
Seems as tho’ we’d hear a roar. 


But Josh and Jake and Pete and Dell,, 


Jack and Chet and Fred and Bill, 
Don’t come near our place nor yell, 
“Hey, you fellas! Watin’ ell 
Happened to my last week’s test?’ 


Ovid, Mich. 


SALES BUULETIN SUM- 
MARIES PLEASE CREDIT 


DEPARTMENT 
Mr. H. A.. McDonatp: 


Am pleased to acknowledge 
receipt of Sales Bulletin No. 13, 
dated Feb. 20th, 1926. 

I can always enthuse over 
new sales being made. Your 
Bulletin is the only medium this 
department receives with any in- 
formation regarding sales. It not 
only- contains interesting sales 
items, but it always “cheers up” 
the, Credit Department to know 
that your Department is “carry- 
ing on” so well. 

Yours very truly, 
EUGENE SIBLEY, 
Credit Department, 
Arctic Detroit. 


The above is an example of 
inter~department co-operation. A 
fine spirit of mutual helpfulness 
is bemg developed at Arctic 
Detroit. 


POWDERS 2 \ Wee 


AL; LOTS, 


Assistant to the Laboratory Assistant’s Assistant 


STUNTS AND BUNCO AT 
SALES DEPARTMENT 
PARTY : 


The members and their wives of the 
Sales and Service Departments were 
entertained by Mr. and Mrs. H. A. 
Ae on Saturday evening, Feb. 

th. 


After a delightful hour of dining — 


and dancing at the Oriole Terrace, the 
party drove to Mr. McDonald’s home 
where the fun began, 

After the usual preliminaries, Marie 
Kaupa presented a program’ that sure 
went over with a bang. Several games 


of Keno were enjoyed (and by the way © 


it was decided Helen Laurie and Mrs. 
Bock should not play again), everyone 
became greatly excited over the game 
of Bunko and the guessing contest. 

Each of the new members were 
called upon for a “stunt,” much to the 
enjoyment of the rest of the guests. 

Mr. and Mrs. H. A. McDonald then 
entertained with several songs. 

A lovely luncheon was served. 


The Baker’s and 
Confectioner’s 


Milk Supply 


In addition to manufacturing 
one of the finest grades of pow- 
dered milk on the market, 
ARCTIC also makes _ several 
forms of liquid milk for bakers’ 
and confectioners’ use. 

PLAIN SKIMMED CUON- 
DENSED—An ideal product 
for plants equipped with refrig- 
eration. Shipped by express in 
100 Ib. cans. 


8% PLAIN CONDENSED MILK—Same as above, with 8 per cent 


butterfat added. 


SWEETENED SKIM CONDENSED—The concentrated milk solids 
preserved by the addition of pure cane sugar. Available in 600 Ib, 


barrels. 


8% SWEETENED CONDENSED or FULL CREAM CON- 


DENSED-—Shipped in barrels. 


51%% SWEETENED CONDENSED MILK—In barrels. 

These various products are being used extensively by the bakers and 
confectioners in Michigan and nearby States. Full information re- 
garding their use may be had from the Detroit office or from the 
Cendensing Division at Grand Ledge. 


ARCTIC DAIRY PRODUCTS COMPANY 


Condensing Division ; 


Grand Ledge, Mich. 
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_ announced every Friday over radio 


OVER THE COUNTER HELPS 


A view of the fruit and syrup department of the Connor Fountain Supply Co., 
Owosso. This is a busy place just now. Orders coming in from 
customers indicate that alert soda fountain owners are 
preparing for the first warm spell. 


RADIO PROGRAMS BOOST 
SALES OF WEEK-END 
BRICKS 


The demand for Arctic-Connor ice 
cream in special week-end bricks is 
steadily growing. These specials are 


stations throughout the state. It is of ; 
special interest to have noted the big 
demand for our St. Valentine and 
George Washington specials. In the 
Detroit plant production was far be- 
hind the number of orders received. 
In fact, a special night shift was kept 
busy at the Arctic-Detroit catching up 
with St. Valentine orders. We give 
our dealers much credit for develop- 
ing this business. Their co-operation 
in displaying our attractive window 
posters no doubt brings the special to 
the public’s attention, and as a rule 
induces a sale. To the best of our 
knowledge the Arctic-Connor specials 
for St. Valentine’s day and Washing- 
ton’s birthday were the only bricks 
containing’ a fancy ice cream center. 
To make a heart or hatchet center 
within a brick is much more expen- 
sive and delicate operation than manu- 
facturing layer bricks. This company 
believes that such a policy gives added 
prestige to its products and to the | 
dealers who sell it. 


3,000 INDIVIDUAL MOLDS 
ORDERED BY G. R. SHRINE 


The largest order for individual ice 
cream molds ever taken by the Arctic- 
Grand Rapids plant was recently 
placed by the Shrine Lodge of that 
city. The order called for 3,000 pieces 
embodying the Shrine emblem. This 
is a splendid order and one we are 
pleased to acknowledge. Not only 
does it speak well for our ice cream 
but it is also a tribute to the skilled 
workmanship necessary to produce 
such a quantity. Every piece is care- 
fully molded by the ice cream maker 
and carefully décorated so that it will 
make a good appearance at the festive 
board. It is worth remarking at this 
time that individual molds have been 
very popular during the present social 
season. All Arctic and Connor 
branches report that societies, churches, 
lodges, etc., are realizing that dainty 
molds made to fit almost any kind of 


social function, add greatly to the 
success of the banquet. 


Special Week-End Bricks 
for March 


Mar. 6—Black Walnut, Lemon 
Custard, Strawberry (3 layer). 
Mar. 13—Cherry, Pineapple Ice 


Mar. 17-20—Special St. Pat- 
rick’s Day—Shamrock Center 
of Mint, Pineapple Sherbet. 

Mar. 27—Chocolate, Butter- 
scotch. 


THE VOICE ON THE PHONE 


If I were a business man, which I 
am not (though I say this more 
shamefully than boastfully), the first 
person among my hired hindrance that 
I should fire would be the fellow who 
answered a telephone with a surly: 
“Hello!” that could not help angering 
any normal human at the other end of 
the line. 

Personally, I am not very bright, 
but I average up pretty well when 
compared with other customers. And I 
know that when I call a store or other 
business house and the first reply to 
my call is a gruff, snarled word with 
a plainly implied: “What inell do you 
bother me for ?” in it, I either hang up 
right there or make arrangements to 
do all my future business of that sort 
with another firm. 

There is a way of putting warm 
welcome into the telephone-answering 
vyoice—a genuine hospitality that makes 
the caller glad he has called, instead 
of humiliated and sorry. A customer 
who feels he has annoyed a firm by 
attempting to deal with it will cease 
to be a customer of that place just as 
soon as he can make satisfactory ar- 
rangememts elsewhere. 

That snarl in the caller’s ear is only 
the voice of a fool employed by the 
firm, but to the caller it is the voice 
of the firm— Strickland Gillilan, im 
“Printer’s Ink.” 


Cream (2 layers). 


At the Ball 
A little tulle, 
A yard of silk, 
A little skin 
As white as milk! 
A little strap— 
_ How dare she breathe! 


A little cough— 
Good evening—Eve! 


MARY STEWART TO OFFER 
IMPROVED SERVICE 
IN LANSING 


Miss Mary Stewart has purchased 
the former Bluebird Confectionery 
in Lansing and will operate it un- 
der a new policy. Miss Stewart will 
feature her own Mary Stewart 
candies and will also offer the 
| Lansing public a high class tea 
room service. She has very pro- 
gressive and up-to-the-minute ideas 
in conducting the business. Her 
methods of merchandising are a 
sure key to success. Miss Stewart’s 
attitude toward patrons is always 
one of service. She believes that 
customers are entitled to only the 
best quality of merchandise, and 
faultless service. It is known that 
her help is instructed to please ev- 
ery patron and: to execute their 
wishes in a friendly manner. In 
keeping with the policy of serving 
only quality merchandise, Connor’s 
World’s Best Ice Cream will be 
served at the soda fountain. This 
company is happy to welcome Miss 
Stewart to the Arctic Circle. 


SPANIOLO CONGRATU- 
LATED BY MANY FRIENDS 


A. Spaniolo, our popular Perry 
dealer, was on the Arctic-Connor 
program broadcasted from W. J. R. 
Several telegrams were received at 
the studio from radio fans telling 
Mr. Spaniolo how much they en- 
joyed his singing. He is well known 


throughout the central part of 
Michigan, and has been a loyal 
Arctic-Connor dealer for several 
years. The Spaniolo’s operate 


stores in Owosso, Perry, Morrice 
and Carson City. 


Plant Improvements |Being 
Rushed to Completion 


Great changes are taking place in 
the Arctic-Detroit plant. Construction 
on the big storage room is progressing 
rapidly, and it is hoped to be completed 
when the first warm days of spring ar- 
rive, although there is much yet to be 
done. One can see that Arctic-Detroit 
will have a very modern plant built 
for efficient service. 


“Bill” Thomas, the man who paints 
our trucks and signs used out in 
the state. Arctic-Connor 
colors cover the 
state. 


TALENTED LANSING 
SALESMAN CAN’T 
HANDLE A FORD 


Connors-Lansing feel highly com- 
plimented by having among them a 
salesman who formerly was a 
banker, scenario writer, artist, actor 
(bad), milliner, glass cutter, design- 
er (ladies’ apparel), doctor, danting 
instructor, cook and magician. But 
there is one thing that he cannot 
seem to accomplish and this is to 
drive a Ford. We are not mention- 
ing his name but the popular color 
in Ireland and also in this country 
around March 17th will give our 
readers some idea what it might be. 


Mr. J. D. Lovell, former Arctic-De- 
troit dealer at 4554 Baldwin Ave., died 
suddenly Feb. 14th. The Arctic wishes 
to extend their sympathy to the be- 
reaved family. 


For a 


FLYING START 


on Next Season’s Business 


Concentrate on Connor 
Quality. A complete 
line of Fountain Prod- 


| ucts that will help you 
make a record in sales. 


| Order now from any Connor or Arctic Branch, 
Lee and Cady or direct from us 


Connor Fountain Supply Co. 


OWOSSO, MICHIGAN 


gat 


Continued from page 1, col. ¢ 


Michigan is classified as a dairy 
state along with Wisconsin and 
New York, and the state has a high 
ranking among the leaders. The 
show will give dairymen through- 
out the state an excellent oppor- 
tunity to show the rest of the Uni- 
ted States the recent progress made 
in the industry. 


During 1923  Michigan’s dairy 
products were valued’ at $215,997,- 
957, according to the biennial re- 
port of the State Department of 
Agriculture. Of this total, $120,- 
604,812 represented the production 
value of milk and cream, while con- 
densed milk was valued at $32,- 
785,179. 


COW MAY BE ‘“DEER’”’ TO 
LANSING POLAR 
EXPLORERS 


Unbecoming conduct in an offi- 
cer—this is the charge that men of 
the 119th Field Artillery will lay 
before the state military depart- 
ment in the case of Maj. Schneider, 
of the first battalion, and Capt. Del 
VanDervoort, Battery A, provided 
the investigators are able to deter- 
mine which one of the officers is 
guilty. 

It has just seeped down, the de- 
lay probably being caused by deep 
snow, from the frozen north that 
Schneider and VanDervoort were 
compelled to disgorge part of their 
camp pay when one of the brush 
farmers north of Grayling insisted 
on the two Lansing officers either 
paying for, or repairing his cow. 

Captain VanDervoort and Major 
Schneider were hunting companions 
in the brush this fall. They were 
equipped for deer but shot a cow. 
The domestic animal was not 
fatally wounded, it is claimed but in 
poor state of repair. The officers 
were given their choice of repairing 
one side of the cow or. paying for 
the whole cow in full but failed to 
insist that they keep the cow. 

Now it is not known which offi- 
cer plugged the old cow which was 
mistaken for a deer. The investi- 
gating committee will determine. 


But it isn’t so much the mistaken 
target but the fact that the two 
officers showed lack of military 


The 


training and tactical wisdom. 


men of the 119th grieve that they 
are officered by men who lose their 
heads to.such an extent that they 
permitted the farmer to keep the 
paid 


said after he had been 


for it, 


COW 


This ts the complicated mechanism found 

in back of radio station WFR’ s transmitter. 

The Arctic-Connor Friday evening pro- 
grams are given through this station. 


One of a five-card window trim which will tell the public how well-made 
Arctic-Connor Ice Cream is. 


We are sorry to hear of the death 
of Mrs. Anderson, mother of our 
dealer, Geo. Anderson. 

Mr. and Mrs. Geo. Anderson oper- 
ate a confectionery store at 128 S. 
Woodward, Birmingham. The Ander- 
sons have always lived in Birmingham 
township. 

Mrs. Anderson was 73 years old. 
Her husband, who is 77, at one time 
owned approximately 100 acres of 
land on the 15-Mile Road. 

The Arctic extends its sympathy to 
the bereaved. 


Miss Louise Kennedy of the Arctic- 
Detroit Sales Department, although a 
newcomer, is handling the job like a 
veteran and is all set for the spring 
rush, 


Oscar Hudnut, driver on Route No. 
6, is able to be around after under- 
going an operation on his foot. Soon 
Oscar will be able to be on his job 
again, which will please both us and 
his customers. Y 


Miss A. Cliff, Arctic, Detroit, as 
assistant in the Service Depart- 
ment, assures Detroit dealers court- 
eous and prompt attention to all 
matters regarding service. 


The Russ Mfg. Co., makers of 
the well known Bilt-Rite line of 
soda fountains, have had great suc- 
cess with their completely refriger- 
ated soda fountain. Being pioneers 
in this field the company’s products 


gained great prestige among soda 
fountain operators. In taking over 
the Walker Soda Fountain Com- 


pany, the Russ Company acquired 
patents of one of the first success- 
ful iceless fountains ever put on the 
market. The well known Nizer unit 


is incorporated in their fountain 
now. 

Among the large and well known 
fountains installed by the Russ 


Mfg. Co., the following are but a 
lew: 

Detroit Drug Co., Brownie Stores 
and Cunninghams, all of Detroit. 


A Shock 


Daphne—“I want to give Harold a 
surprise for his birthday—can you sug- 
gest something ?” 

Coral—“Tell him your age, darling.” 


What doth it profit a man to have 
the initiative if his wife has the refer- 
endum?— San Bernardino  (Calif.) 
Sun, 


Fountain of Wit 


The Interest Not Interesting 
A teacher in one of the public 
schools on the East Side called upon 
one of her little Jewish pupils, with 
this question: “If you had $10,000 in 
the bank, and received 2 per cent inter- 
est, what would your interest be at the 
end of the year?” Little Jakie, after a — 
pause, responded: “Teacher, at 2 per 
cent I would not be interested.” 


He Oughta Know 

“Your ticket,” emphatically declared 
the conductor to the intoxicated pas- 
senger, after examining the latter's 
ticket, “is for Decatur, and the train is 
on that St. Louis line, which doesn’t 
go through Decatur.” 

“Good heavensh!” exclaimed the in- 
toxicated one. “Have you told ‘sh 
engineer ?” 


Meow! 

“T’m very careful; I always send my 
children out of the house before [ 
quarrel with my husband.” 

“The little dears, they look so 
healthy from spending their time in 
the open air.” , 


Come and Gone 
Man (in speeding car, to driver) : 
Say, this is a pretty town, wasn’t it ?— 
Fetter Clippings. 


Source of an Idea 
The idea of the slow motion picture 
is said to have been inspired by watch- 
ing two Scotchmen reaching for a din- 
ner check. ? 


Queen—‘‘Charles, the baby has the 
stomach ache.” 

King—Page the Secretary of the 
Interior.” 


At the General Store—Customer : “I 
vish some peppa, please.” 
Clerk: “What kind? Black? Cay- 
enne? Paprika?” 
Customer: “Not dose. 
vite writting peppa.” 
—American Speech. 


BOWLING LEAGUE 


Team Standing 
February 18, 1926 


Vat I vish is 


Won Lost Jo 
Plants 7. ssksom oe eens 26 16 619 
Officer nau aes .24 18 571 
Salesmsccnkeeee 18 24 428 
Services Se one eee 16 26 381 
High scores: Weigand, 223; 


Rooney, 209-192; Roe, 195; Sulli- 
van, 188; Webb, 185. 


Only six more weeks of bowling. 
If your favorite team is behind, 
come out and cheer them along. 


The plant and office teams are 
having a real battle for first place, 
while Sales and Service are fight- 
ing for third place. 3 


It is planned to enter the five best 
bowlers of the Arctic league in the 
State and City Tournament: Our 
men will wear cream colored shirts 
with “Arctic Ice Cream” in blue 
letters. 


The boys wouid like to see more 
rooters at the games every Thurs- 
day night at the Northwestern 
Recreation Building, 8654 Grand 
River Avenue. 


Office took the high single game 
from plant recently by rolling 846. 
The plant not far behind with 837. 


Return postage Guaranteed, Arctic Dairy Products 


Company, 3301 Grand River Avenue, Detroit, Mich. 
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PIPER, KALAMAZOO, NOW ARCTIC 


NATIONAL I. C. BODY 
APPROVES AD PLANS 


At a recent meeting the Executive 
and Advertising Committees, held. at 
the Commodore Hotel, New York 
City, unanimously adopted the plan 
submitted by the Working Committee, 
comprising Chairman C. G. Morris, 
G. W. Kenison, Fred Rasmussen, and 
V. F. Hovey, Past President of the 
Association, who has participated in 
all of the deliberations of the com- 
mittee. 


It was a big day for the Ice Cream 
Industry. The starting of this cam- 
paign means not only the bringing 
about of a better understanding of 
ice cream on the part of the public, 
but it is a manifestation of the fact 
that a new spirit, the spirit of co- 
operation, is at last guiding the in- 
dustry. 

A plan calling for an expenditure 
of $250,000 for a twelve months’ 
national advertising campaign was 
Aafinitely adopted. This campaign 
was subscribed to by manufacturers 
the country over. 


This would include advertising 
space, publicity, films, exhibits, lec- 
tures or any other means which might 
de used in reaching the public. 


Certain definite plans will be fol- 
lowed throughout the campaign. 


Consumers’ education includes na- 
tional magazines in which form, color 
page size ads will appear. 

Editorials for the news columns 
will also be furnished. Educational 
work through schools, clubs and other 
organizations will also be conducted. 


Broadsides and trade paper public- 
ity will keep the industry fully in- 
formed of the campaign development 
work. 

National magazines such as_ the 
Ladies’ Home Journal, Woman's 
Home Companion and Good House- 
keeping, will carry the message of 
ice cream into the homes. 

Medical field publicity will also be 
undertaken in order to interest scien- 
tific men in the value of ice cream 
as.a health food. 

The industry itself, including manu- 
facturers and dealers, will be fur- 
nished ample material to tie up with 
the national program. 


CONNOR SUPPLY STARTS 
WORK, IN GRAND RAPIDS 
The Coniiok Fountain Supply Divi- 

sien, Owossd;-is now represented in 

the Grand ‘Rapids territory by Mr. J. 

Ni McLachlawe J.D. Lyon, manager, 

has great cojifidence in Mr. McLach- 

lan and pfedicts : that “the Grand 

Rapids market “for Connor Quality 

Ftuits and Syrups will show a nice 

gain. this.year....We welcome Mr. Me- 

Lachlan to the “Arctic Circle.” 


“real treat. 


i ad % 
povetay eaten cay SPEEA CTE 


pioneer 


The Arctic-Connor Special Advertising, 
and is now ready for a big wind 
all over Michigan are always gla 


0 


he", just came out of the paint shop, 
af 


rip eis campaign. Dealers 


*se@ it in town. 


Ale 


3301 Grand River Avenue, 
Detroit, Michigan. 


GENTLEMEN: 


We are indeed fortury 
our enterprising merchay 
of Connor Ice Cream 


omp: 


ALFRED H. DOUGHTY, Mayor 


EXECUTIVE OFFICE 


Arctic-Connor Ice Cream Company, 


There is no more delightful addition to your daily menu than a 


plate of this wholesome ice cream. 
gratulated upon the promptness and regularity and the courtesy in 
the delivering and supplying of their products to their customers. 


In addition to the purveying of a variety of delicacies Connor Ice 
Cream Company are also providing some very delightful entertain- 
ments over their Radio that we can appreciate at the same time we 
are enjoying other good things that they manufacture. 


Yours very truly, 


March 12th, 1926. 


sae Of Lansing that so many of 
\=\' to serve the various products 


Connor Company are to be con- 


Arrep H, Doucnry, 
Mayor. 


ARCTIC PROGRAM 
PRAISED 


Eating Arctic Ice Cream, and hs- 
tening to their program on the air in 
vour own home, a night like this with 
4 mean blizzard outside, is surely a 
Your artists are worthy 
of the greatest praise. 

Yours, 
B. S. GocHENOVER, 
Pontiac, Mich. 


WINNIPEG HEARS 
ARCTIC 


Just received a letter from some 
friends in Winnipeg, Manitoba, Can- 
ada, who advised that the Arctic 
Dairy Products radio program has 
been heard there on several occa- 
sions. Thought you would be inter- 
ested in knowing this. 

Very truly yours, 
E. S. RanpoLtpu 


FRIENDLY MERGER TO _. 
IBENEFIT PIPER DEALERS 


The Piper Ice Cream Co. of Kala- 
mazoo is the latest newcomer into 
the Arctic Circle. The new -division 
recently acquired forms a very im- 
portant link in the Arctic Dairy Pro- 
ducts Company’s chain of manufactur- 
ing and distributing plants’ in Michi- 
gan. The Piper organization is well 
and favorably known in that section 
of the state as they have operated 
there for about 20 years. Mr. Vance 
Piper, who was actively engaged in 
managing the business, will, of course, 
continue as manager. Piper ice cream 
has enjoyed steady progress because 
of the fine quality of their products. 
Through the large resources and 
laboratory facilities of the Arctic or- 
ganization, this progress should con- 
tinue. The Arctic trademark will re- 
place the Piper name, thus bringing 
to Kalamazoo a product which has 
gained a state-wide reputation. The 
Piper Company maintained a fleet of 
trucks covering much territory out- 


side of Kalamazoo. Among some of 
the other points the following cities 
were served: South Haven, Sturgis, 
Three Rivers, Marshall, Allegan, and 
Paw Paw. With this latest addition, 
the Arctic Dairy Products Company 
has ice cream branches in 12 Michi- 
gan cities and condenseries at Hast- 
ings, Grand Ledge, Fenton and Ovid. 


GRAND LEDGE* 
GET-TOGETHER HEARS 
INTERESTING FIGURES 


“The biggest gathering ever held 
in this city—Six hundred people sit 
down to a fine banquet and .good pro- 
gram.” These are the headlines which 
appeared in the Grand Ledge, Inde- 
pendent on March 25, in describing 
the annual Get-Together of ryral and 
city folks of Grand Ledge. The affair 
was held in the Condensing Plant of 
the Arctic Dairy Products Company, 
P. A. Van Allsburg, who is manager’ 
of this plant, is also mayor of Gitand 
Ledge, and incidentally was toastmas$ 
ter at the affair. The editor of the 
local newspaper gave our manager: a 
great deal of credit for the efheient 
manner in which the banquet was 
handled. Ba Povaelly 

The principat speaker was Dr. K. 
S. Butterfield, of the Michigan State 
College.’ ‘Governor Groesbeck was 
unable to fill) his part of the program, 


but sent lLieutenant-Governor Geo. 
Welch in. his, place. J. J. McDonald, 
General’ Manager, Arctic-Detroit, 


made a short, address in which he pre- 
sented: some figures showing the as- 
set an establishment like the Arctic 
Condensery is’ to a community. He 
stated 'that over $300,000.00 is paid out 
annually to the dairy men in the vi- 
| cinity of Grand Ledge. 


tig ectic, Ciecle 
FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


BUILDING ON CONFIDENCE 


A business man worth several 
millions excused himself long enough 
to answer the telephone. From his 
part of the conversation it was clear 
that he had placed a million dollar 
investment upon his banker’s recom- 
mendation, without even asking the 
name of the concern. 


As he hung up the receiver his 
caller asked: ‘“‘How can you pos- 
sibly be safe in placing a million 
dollar invéstment without even 
knowing what company you are in- 
vesting it in?” 

“It is all a matter of confidence,” 
answered the investor. “I could ask 
for full information, and they would 
be glad to give it to me; but that 
would be the last time my banker 
would call me up when an especially 
attractive investment offered itself. 


“Many people think that Wall 
Street is looking for a chance to 
get the best of you; but instead of 
being a crooked place to do busi- 
ness, it is the squarest place in the 
world, if you know with whom you 
are dealing.” 


Confidence is the sound founda- 
tion upon which business is built. 
And this is a good example of the 
way business deals involving mil- 
lions are made without an instant’s 
hesitation when confidence has been 
built up between the two parties 
concerned. 


Such confidence is built up by 
square business dealings all through 
a corporation’s affairs. It is often 
the most valuable asset an organi- 
zation or an individual has—worth 
more than all the securities in the 
strong box, or even the vast busi- 
ness itself. 


Public confidence in an organi- 
zation is worth cultivating at great 
expense. Successful companies find 
that advertising campaigns extend- 
ing ovér 4 period of years and cost- 
ing mafry millions of dollars are 
well worth while, because they se- 
curé and hold the confidence of the 
publie in a certain product or name. 


Millions of dollars worth of or- 
dérs coming in to certain compa- 
niés are “sold” much more upon 
the confidence the buyers feel in the 
nanvé 4nd reputation of the concern, 
than “upon any detailed knowledge 
of the ‘preduct itself. 


Not only business imeh let confi- 
dence be their guide: The general 
public will, if possible, avoid doing 
business with concerns in which it 
has little or no confidehce. 


The old business practice, “Let 
the buyer beware,” ig a unprofit- 
able as it is dishofiorable. 


(Management) 


After a man has made a conspicu- 
ous success he can usually find a lot 
of epigrams to fit it. 


The Arctic Who’s Who 


J. ROBERT CROUSE 


McGRAW MEDAL FOR CO- 
OPERATION PRESENTED 
TO J. ROBERT CROUSE 
IS EXCEPTIONAL - 

HONOR 


The dairy industry and the Arctic 
Dairy Products Company in particu- 
lar feel very proud upon learning that 
Mr. J. Robert Crouse was greatly 
honored at a dinner in the Waldorf 
Astoria Hotel, New York City. At 
this meeting the James H. McGraw 
Award Medal for Co-operation was 
presented Mr. Crouse. The award 
was given in recognition of Mr. 
Crouse’s distinguished contribution to 
the advancement of co-operation in 
the electrical industry. 

Space will not permit us to reprint 
J. Robert’s wonderful address.in this 
issue. It is sufficient, however, to 
know that Mr. Crouse talked very 
feelingly of Waldenwoods and what 
it has done to foster the spirit of 
co-operation in the dairy and ice 
cream industry. 

It is also worthy of mention that 
ten of national importance attended 
the dinner and paid Mr. Crouse de- 
served tribute. 

Herbert Hoover, Secretary of Com- 
merce, was unable to attend. A let- 
ter from him was read and because 
it is typical of the sentiment expressed 
by others, including Owen D. Young, 
it is reprinted for the benefit of our 
readers. 


DEPARTMENT OF COMMERCE 
Office of the Secretary 
Washington 

February 8, 1926. 
Mr. W. W. Freeman, President, 
The Society for Electrical Develop- 
ment, 
New York City. 
My dear Mr. Freeman: 

I greatly regret that pressure of 
national affairs prevents me from at- 
tending your dinner tonight. 

It appeals to me that the establish- 
ment of the Medal for Co-operation 
under the Awards set up by Mr. 
James H. McGraw will act as a very 
definite stimulus to the advancement 
of a basis idea in American industry, 
that of co-operation. 

Our business men have carried to 
new frontiers the philosophy of indi- 
vidualism, which prepares initiative 
and safeguards the individual. To- 
day business organization is moving 
strongly toward co-operation. 


Plant No. 2 of the Nizer Corporation is one of two newly acquired buildings. 
This Plant is 60%500 feet and contains 30,000 square feet of floor space. 
Only cabinets, as distinguished from the refrigeration 
mechanism, will be produced here. 


There are in the co-operation move- 
ment great hopes that we can even 
gain in individuality, in equality of 
cpportunity and an enlarged field for 
initiative, and at the same time reduce 
many of the great wastes of over- 
reckless competition in production and 
distribution. 


Co-operation in its current economic 
sense represents initiative of self-in- 
terest, blended with a sense of serv- 
ice. The individual who forwards 
the broad purposes of co-operation is 
truly making a contribution to his 
industry, and I wish to be numbered 
among those to congratulate Mr. J. 
Robert Crouse, whom his fellows in 
the electrical industry are honoring 
for his contribution to the co-opera- 
tive movement in the electrical in- 
dustry. 

Yours faithfully, 


HH-E (s) Hersert Hoover. 


The codfish lays a million eggs, 
While the helpful hen lays one, 

But the codfish doesn’t cackle, 

To inform us what she’s done. 
And so we scorn the modest codfish, 
While the helpful hen we prize, 
Which indicates to thoughtful minds 
That it pays to advertise. 


(AMERICAN Art STUDENT) 


THE ARMORY IS AS BUSY 
AS A BEE HIVE 


Special Decorator From Detroit 
Here for the Made-in-Holland 
Week 


The busiest place in Holland [ri- 
day, Saturday and today is the armory 
where 50 manufacturers are fixing up 
their booths and are placing on dis- 
play what is made in their shops. The 
Arctic Ice Cream Company sent in a 
special decorator from Detroit, named 
J. H. Howe, and he is making a 
dream out of the Arctic booth. In 
fact, the other manufacturers were 
so taken up with his work that many 
are asking him for pointers in their 
displays. Mr. Howe said, “I am glad 
to help you, tell me what you want.” 
Howe is a wizard with crepe paper 
and decorations generally. 


The above was clipped from the 
Holland Sentinel of March 29. 

That the Arctic Dairy Products 
Company shows keen interest in local 
affairs of those points where its 
branches are located goes without 
saying. The city of Holland is put- 
ting on a “Made in Holland” week 
and our branch, through Manager 
Waganaar, is actively participating. 


water. 


Condensing Division 


For The Miller—milk powder combined with the other 
ingredients of pan cake flour and doughnut flour gives 
a much nicer browning in the finished product— 
makes the flour complete ready to use by just adding 


For The Ice Cream Maker—dry milk is the ideal product 
to use in building up milk solids for the small ice cream 
manufacturer—it’s all 
emergencies—is not perishable. 


ARCTIC DAIRY PRODUCTS COMPANY 


Our Milk Powder 
Ideat for Many 


Uses 


For The Baker—gives 
bread a better 
bloom, adds flavor 
and nutrition, re- 
tains moisture and 
increases yield. 


For The Sausage Maker 
—acts as a binder, 
making a smoother 
finished product. 


solids—always ready for 


Grand Ledge, Mich. 


February 26, 1926. 
C. A. Connor Ice Cream Co., 
Lansing, Michigan. 
Gentlemen: 

I thought very possibly that you 
would like to hear from a 100% 
Arctic-Connor customer. 

Going over our books recently, I 
discovered that we had quite an in- 
crease in our gallonage over the 
year previous and we attribute this 
to the quality and service as now 
rendered by you people. We are 
using Connor ice cream, a Nizer 
fountain and Connor fruits and 
syrups. 

Your mentioning a special Lans- 
ing night on your radio program, 
certainly meets with my approval 
as a good many of my customers 
are radio fans and they have told 
me what an enjoyable program the 
Arctic-Connor have, so | tuned in 
last week and the program was ex- 
cellent. 

Wishing you all the success that 
quality and service deserves, I 
remain 

Very truly yours, 
Georgia & Randall, 
By H. R. Georgia. 


SPECIAL WEEK-END 
BRICKS 
Apr. 17—Banana Pudding— 
Orange Sherbet — 
Strawberry. 
24—Maple Nut—Chocolate. 
1—Fig Nut—Lemon Sher- 
bet—Raspberry. 
8-9—Mother’s Day—Cherry 
Pineapple Ice Cream. 
15—Chocolate — Butter- 
scotch, 
22-——-Tutti Frutti Pineapple 
Sherbet, Caramel. 


May 


Arctic Dairy Products Co., 
Dear Sirs: 

Your program tonight is a dandy. 

Your entire broadcast came through 
with great volume and good quality, 
considering the hard snow storm. 

Thank you sincerely. 

Yours respectfully, 
F. A. RANpALL, Mason, Mich. 


OVER THE COUNTER HELPS 


FIRST ICE CREAM PLANT 
IN CHINA ESTABLISHED 


PORTLAND, Ore., March 25.—So 


popular has ice cream become in 
China that the Henningsen Produce 
Co., of this city, which for the past 
three years has been shipping the con- 
fection to the Orient, recently opened 
a factory in Shanghai, and announced 
that hereafter cream and other ingre- 
dients will be shipped to that city and 
there frozen. Ships equipped with 
low temperature chambers will trans- 
port the cream. The new industry is 
expected to promote dairying which is 
now practically non-existent in China. 


CHICAGO LEADS THE WAY 
ON LOCAL COOPER- 
ATIVE ADS 


A most encouraging sign of co- 
operation in the ice cream industry 
was recently manifested when the 
Chicago ice cream manufacturers 
placed a full-page ad in the news- 
papers carrying the message of good 
ice cream to millions of people. To 
make ice cream a part of everyone’s 
daily menu was very effectively dis- 
played, and statements by Herman N. 
Bundeson, M. D., Commissioner of 
Health, gave the ad great prominence 
and weight. 


NOVAK DEVELOPS NOVEL 
WAY TO MAKE FANCY 
' BRICK 


A very good suggestion by Chas. 
Novak, Arctic, Detroit, foreman of 
brick and fancy production, has 
saved the company _ considerable 
time and therefore, money. As ad- 
vertised, the special brick for 
Easter contains a Cross center. 
Chas. conceived the idea that car- 
tons could be filled directly from 
the Mojonnier machine and the 
centers placed into the cartons af- 
terward. Thus all cutting and 
wrapping of the former method 
were done away with. A special 
letter from the company showing 
its appreciation for his initiative 
and idea was given Mr. Novak. 


QUALITY 
SYRUP 


CHOCOLATE, 


FLAVOR 


—A 


a ee 


Why do they come back to 
YOUR FOUNTAIN? 


There are those who come to your fountain and insist on 
good chocolate syrup. They know there is a difference. 
Once you standardize your service with CONNOR’S 


CONNOR FOUNTAIN SUPPLY CO. 


Owosso, Michigan 


Uniform Flavor Will 
Bring Them Back 


ORDER NOW! 
It’s ready-to-use 


Any Arctic or Connor 
Branch can supply you. 
Also Lee and Cady. 


= 


DR. MAXWELL, HARRIS 
BUY NORTH MAIN DRUG 


The North Main Street drug 
store at 941 North Main street, 
Royal Oak, has changed ownership, 
the new proprietors being Dr. E. C. 
Maxwell and his son-in-law, W. E. 
Harris, who take immediate posses- 
sion. It will be redecorated, re- 
stocked and opened on Monday, 
April 12. 

Dr. Maxwell is a graduate in 
pharmacy at the University of 
Michigan, in dentistry at Cincinnati, 
and is also a student in medicine. 
He and Mr. Harris were formerly 
associated in a drug store at Carle- 
ton, where the doctor practiced den- 
tistry. 

Harris was educated at the State 
Normal college and the University 
of Michigan and has degrees in 
pedagogy and in science. He was 
superintendent of schools in High- 
land Park and in Ferndale. His 
residence has been at 903 North 
Main Street since 1919. 


SPECIAL LANSING RADIO 
PROGRAM PLEASES FANS 


The Arctic-Connor Radio Program 
of March 19th was dedicated to 
Lansing folks. It being Lansing 
night, many selections were broadcast- 
ed by request of Connor dealers in 
Lansing. The program was opened 
by acknowledging a letter of felicita- 
tions from Mayor Alfred H. Doughty 
of Lansing. Harry A. McDonald 
and Muriel Kyle sang several very 
beautiful selections. As usual, the 
Arctic-Connor orchestra also re- 


sponded to several request numbers. 
That this program pleased our many 
friends in Lansing is evidenced by 
many favorable comments from them. 


What a combination! A cozy place 
among trees, where one can 
dance and dine and then be 
refreshed with Connors 
Ice Cream. 


Customer: “Do lob- 
sters here?” 
Waiter: “We serve anybody; sit 


down.” —Delta. 


you serve 


THE PATHWAY TO 
POWER 


It is amazing how few people are 
willing to accept responsibility, and of 
those who do, fully two-thirds fall 
down on the job. 

Either they perform the task in- 
differently, neglect it, or lay it aside 
entirely. 

A few, a very, very few, carry re- 
sponsibility regally, a good many are 
satisfied to do merely the obvious 
thing. To measure up fully to re- 
sponsibility is to do all which ought to 
be done when it ought to be done. 
The world’s leaders are those willing 
to shoulder a worth while load. 

Cultivate the capacity for respon- 
sibility. 

Contributed by R. J. FisHer, Pontiac. 


Corley W. Kirby 
Announcer at W, J. R. 


Although Corley W. Kirby is not 
a member of the Arctic Family, we 
feel that he is entitled to a place in 
the “Arctic Circle.” 


We take pleasure in reproducing 
his picture because our dealers, friends 
and patrons, no doubt, have often 
wondered what the announcer of ‘the 
Arctic-Connor Programs looks like. 
Mr. Kirby takes a keen interest in 
our company and when he sent us his 
Picture he also felt like sending a 
message to our readers which we re- 
print below. His kind invitation to 
visit the W. J. R. Studio should make 
our readers feel that Mr. Kirby is 
the kind of a fellow they would like 
tu meet. 

“Tt has been my privilege and good 
fortune to serve the Arctic Dairy 
Products Company through announc- 
ing and assisting in arranging the 
Arctic Connors Ice Cream programs 
broadcast each Friday night from 
WJR. These programs have been one 
of the features of the station. They 
have always been of a high charac- 
ter and, as far as possible, embodied 
the desires of members of the radio 
audience. 

“T have enjoyed the opportunity of 
serving the Company, and particular- 
ly of working with Harry A. Mc- 
Donald, the General Sales Manager, 
whom I have known more as a talented 
performer than as a business man. 


Without question, Mr. McDonald 
possesses the finest baritone voice in 
this city, and his reputation has 


spread to many other cities as a re- 
sult of his broadcasting. When they 
hear his name announced, they know 
that it is going to be good. 

“The purpose cf this was not a eu- 
logy to Mr. McDonald, but to tell you 
something about myself and the way 
I feel about the Arctic Connors Ice 
Cream Program. To begin with, I 
was born in a little town in Illinois. 
The name of the town is Foosland, 
and perhaps that accounts for that 
funny first name I have. I have only 
seen the place once since I left there 
as a child. Since then my activities 
have taken ne into sixteen years of 
school, into newspaper work, into 
Uncle Sam’s army, to France with the 
Associated Press, back into news- 
paper work with the Detroit News, 
combined with radio work, and finally 
radio work alone with WJR. You 


Continued on page 4, col. 4. 


BETTER CREDIT HAND-- 


LING URGED IN 
I. C. BUSINESS 


Almost daily. Commercial Maga- 
zineés,.and Credit Digests, publish ac- 
counts. sof persons who have inten- 
tionally. ‘set out to defraud the seller 
of goods: and merchandise. 


Many: instances are cited which re- 
late to the purchase of quantities of 
clothing,. dry goods, automobile acces- 
sories. and. like commodities. In a 
majority. of these cases it is shown 
that the purchaser has conspired to 
defraud: the seller by having goods 
shipped to warehouses, 
dresses .and other places. where. the 
goods:can easily be concealed or dis- 
posed. of. 


Other. instances are mentioned 
where fraudulent operations are prac- 
ticed. by individuals who place large 
orders in the name of companies hav- 
ing good credit ratings, and then the 
individual* *@btains the goods himself. 


In mercharidising ice cream, fraud- 
ulent transactions of this character 
are almost unknown. The very na- 
ture of this commodity itself offers 
protection to the manufacturer. 


The fact that ice cream is classed 
as a perishable product, and is usual- 
ly kept in refrigerated cabinets, ren- 
ders the taking, or concealing of it, 
less practical. 


When new accounts are opened on 
the books of the manufacturer, in 
most cases, a representative of the 
Company makes a personal call on 
the prospective customer. In this way 
valuable information is voluntarily 
furnished concerning the financial 
standing of the customer and_ his 
ability to pay. 

The retail sales of the customer 
are conducted on a cash basis. The 
manufacturer can greatly decrease his 
losses by a closer follow-up system 
on collections. 


Large sums of money are wasted 
annually and many businesses sacri- 
ficed, because creditors do not keep 
in touch with their accounts until the 
end is reached and assets dissipated. 
In merchandising ice cream, often- 
times, the matter of collection is not 
pushed as vigorously as is the matter 
of making sales—both are equally as 
important. Customers will form the 
habit of paying promptly if the proper 
effort is made on the part of the 
manufacturer’ toward collecting his 
accounts at the proper time. Let me 
emphasize the belief that Credit Man- 
agers can save large sums of money 
for the manufacturers of ice cream 
each year, by insisting that the cus- 
tomer, become as well acquainted with 
the collector as he is today with the 
driver who delivers their ice créam. 


EUGENE SIBLEY, 
Credit Manager, Detroit. 


FLINT DEALERS ATTEND 
BANQUET AT TEMPLE 


Flint-Arctic Dealers were guests of 
the company at a banquet held at the 
Masonic Temple, Flint, on the eve- 
ning of March 2nd. Messrs. Nor- 
wood and Trump made the arrange- 
ments for this informal get-together, 
and its success was due to their ef- 
forts. After the banquet proper, Mr. 
Trump, as toastmaster, called on vari- 
ous officials from the Detroit office 
for short talks. H. A. McDonald 
led the group in singing while Frank 
Sullivan, Arctic-Detroit, presided at 
the piano. Many dealers expressed 
themselves as thoroughly delighted 
with the taking over of the Norwood 
& Trump plant by the Arctic. 


fictitious ad-_ 


AROUND THE CIRCLE 


Before Connor-Pontiac moves into its new home it 1s only natural that the 
office of the present plant be given some publicity if only for old 


times sake. 


Here, Supt. Fisher and Miss Swift seem to 


be running things 


Away out Woodward, 
Out in the sticks— 

That’s the kind of a route 
He picks, 

“Shorty—the ice cream man.” 


In his little White, 

He rambles along, 
First he whistles, 

Then he hums a song, 
“Shorty—the ice cream man.” 


One day.:he was short, 

And that made him sore, 
He forgot one check 

At a_little drug store, 
“Shorty—the ice cream man.” 


“This is Shorty,” 
Yelled a voice on the phone, 
“I was loaded for a bear, 
Forgot your check out there, 


This is 


” 
man. 


Shorty—the ice cream 


By finding that check, 
It won him fame, 
But the boys can’t forget 
That cute little name, 
“Shorty—the ice cream man.” 


He don’t mind what you call him, 
On his face you'll see a grin, 
When you call: 
“Shorty, the ice cream* man,” 
He knows it’s meant for him. 


—Dedicated to 


SHORTY—THE ICE CREAM MAN 


He is bowling on the office team, 
Although he belongs to service, 
He tries to cheer up the office 
team, 
But instead, he makes them ner- 
vous, 
“Shorty—the ice cream man.” 


“Just watch this strike,” 

You will hear him mutter, 
With a healthy swing 

Bang! Straight down the gutter, 
“Shorty—the ice cream man.” 


An easy spare, 

Oh Boy! What Dliss, 
With aim so perfect 

But still he will miss, 
“Shorty—the ice cream man.” 


He bought a new ball, 
I don’t know what for, 
His bowling is worse now 
Than it was before. 
“Shorty—the ice cream man.” 


He drives up to the dock, 
It’s four by the clock, 
And calls, “All right, McBride, 
Pull your truck to one side, 
I’m Shorty—the ice cream man.” 


Don’t take this to heart, Carl, 
And please don’t get mad, 
Cause those who will read this 
I know will be glad 
To meet “Shorty—the ice cream 
man.” 


Carl Maschinot—By F. Sullivan. 


HARRY WEBB WELCOMES 
BABY 


Marilyn Ruth is the name of a 
fine baby girl who made her appear- 
ance March 10, in the home of Harry 
Webb, Assistant Service Manager, 
Arctic-Detroit. Harry says all con- 
cerned are doing nicely. Only once 
have we had occasion to doubt this. 
Harry limped into the office one morn- 
ing, after a night of new experiences. 
He found the old rocking chair—with 
his toe—one morning. Hence the in- 


jury and the limp. 


McDONALD LEADS 
MEETING 


The Detroit Board of Commerce 
recently held a smoker to discuss 
plans for a “Let’s Know Detroit 
Week” to be conducted the week of 
April 5. It is planned to interest 
manufacturers to display Detroit made 
products in the downtown stores and 
windows, thereby acquainting Detroit- 
crs with the diversity of manufactur- 
ing that is done here. At this smoker, 
H. A. McDonald, General Sales Man- 
ager, Arctic Detroit, was master of 
ceremonies. 


Fountain of Wit 


BOYS, YOU GOTTA BE 
CAREFUL 


“Why did Marjorie break off your 
engagement ?” 

“Because I stole a kiss.” 

“How ridiculous of a girl objecting 
to her fiance stealing a kiss from 
her,” 

“Oh, you see I didn’t steal it from 
her.’—Fulton Facts. 


READY AND WAITING 


Hard-Boiled One: “Ain’t you one 
of them guys what drops their tools 
and beats it as soon as the whistle 
blows?” 

Scrambled One: “Not me! After 
I put my tools away I usually wait 
about five minutes for the whistle!’” 

—Printers’ Ink Monthly. 


AFTER HOURS 


“Father is late getting home from 
work,” said the night watchman’s 
wife, glancing at the clock. “He 
must have overslept this morning.” 

-—Life. 


NO MORE HELP 


An American guest tells this story 
about a quick-witted compatriot. Poor 
Smith doesn’t cut a _ distinguished 
figure in his evening clothes. 

In a fashionable restaurant the 
other night, as Smith stood near the 
door waiting for his wife, a tall, 
pompous Englishman came up and 
asked, “I say, my man, you the head 
waitah ?” 

“No,” replied Smith, quick as a 
flash; “but I heard him tell a young 
fellow this afternoon that he wasn’t 
taking on any more help.” 

—The Schaefer Magazine. 


ARCTIC PLANT TEAM 
WINS INTER-DEPARTMENT 
BOWLING 


The Arctic-Detroit Bowling League 
has finished its schedule. The Plant 
team won first place, having only a 
cone game margin over the Office team 
runners up. 
four teams enjoyed the race during 
the entire season as keen rivalry de- 
veloped soon after the league got un- 
der way. The men on the winning 
team were McCurdy, Phillips, Bock, 
Heath and Mazzeo. Mazzeo won high 
score, high individual average and 
high three games, 248, 176, 635. re- 
spectively. A final party is now being 
arranged which will officially close 
the tournament. 


Continued from page 3, col. 4. 


will notice by the picture that I am not 
a heavyweight, nor am I a lightweight. 
I believe that radio is a home service 
—that no home is complete without a 
radio—that it is the marvel and the 
mystery of the Twentieth Century— 
and that suchaconcern as the Arctic 
Dairy Products Co., who use the fa- 
cilities of large stations, are entitled 
to good will and every consideration 
from members. of the radio audience; 
and I believe the radio audience grants 
this. Mr.- Leo Fitzpatrick, “The 
Merry Old Chief,’ 
tend to all Arctic employees and their 
friends an invitation to visit the stu- 
dios of WJR, on top of the- Book- 
Cadillac Hotel, and see how broad- 
casting is dorie. We appreciate these 


calls, and will try to show you every - 


courtesy.” 


The personnel of the 


and myself ex- | 


pee a | 


= 
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ARCTIC PLANTS READY FOR RUSH 


BANQUET ENDS 
ACTIVE SEASON FOR 
BOWLING LEAGUE 


The Bowling League concluded 
its activities with a banquet at the 
Elk’s Temple, April 20th. H. G. 
Wright of the Sales Department 
arranged all details and took charge 
of affairs. The program consisted 
of presenting the prizes and making 
plans for the coming year. Frank 
Mazzo, wholesale driver, won the 
Grand Prize, Bowling Ball and 
Bag, for High Score, High Aver- 
age, and High Three games. 
The office team finished in first 
place, each man on the team re- 
ceiving a Duofold pen with his 
name engraved on it. The plant 
team finished second and _ Ser- 
vice third, each man on these teams 
receiving a Pocket Billfold with his 
monogram engraved on it. Red 
McLaughlin who originally was lead 
off man for the Plant team was 
sent out in the state for a month 


and his place was filled but never-: 


theless Red will receive a nice bill- 
fold as he certainly has been a real 
League booster and filled in some- 
where every night after his return. 
Sales team finished last and did 
not place in the money but Frank 
Hait, captain of the team, could not 
see all the other teams receive 
prizes and his teammates go with- 
out so he passed the cigarettes. 


(Continued on Page 3, Col. 4) 


ARCTIC MILK QUALITY 
WINS INDIANA’S 
LEADING BAKERIES 


Two of Indiana’s leading baker- 
ies, the Hossick Company at Elk- 
hart and the Mathews Krauss Com- 
pany of South Bend, have recently 
arranged for weekly deliveries of 
Arctic Milk. Both of these accounts 
were secured after several other 
brands had been given a thorough 
try-out indicating that Arctic qual- 
ity is evident in the Condensary 
products as well as in the ice 
creams. 


The Detroit Drug Club is 
pushing its plans and arrange- 
ments for their big annual 
outing to be held this year at 
Waldenwoods, June 16. Wal- 
denwoods, near Hartland, 
Michigan, is probably one of 
the most delightful and pictur- 
esque spots in all Michigan, 
and the Drug Club members 
will miss a real treat if they 
don’t make arrangements to 
be there. Elaborate plans un- 
der the direction of Dr. Mar- 
tin are under way to make 
this the biggest and best out- 
ing in the history of the club. 
Druggists of several other 
cities will also be there. 


a 


All on a Summer’s Day’'—The kiddies know what it means to get Arctic 


perfectly kept in a Niszer. 


ARCTIC PROVES TOO 
GREAT TEMPTA- 
TION TO YOUTHS 


On Sunday, May 2, about 9:30 
in the evening, one of the Arctic 
drivers was driving his truck east 
on Warren Avenue in the act of de- 
livering ice cream to some of his 


customers. A Ford automobile 
with four young men _ passen- 
gers approached from the rear. 


It was a “Warm Evening.” The 
temptation to use Arctic Ice Cream 
was too great for the boys. One 
of them climbed into the rear of 
the truck, removed a 5 gallon can 
of chocolate ice cream, placed it 
in the Ford car, and drove away 
to enjoy a real feast, apparently 
without the knowledge of the 
driver of the truck. 

It happened, however, that an 
Arctic Dealer, with a store near by 
witnessed the entire transaction. 
Although the two cars never 
stopped, he was able to obtain the 
License Number of the Ford car. 

The incident was reported to the 
Metropolitan Police and now two 


detectives are acting as “Credit 
Manager” in the case. It is ex- 


pected that the ice cream will be 
“Paid for in Full” within the next 
few days. 


U. S. ICE CREAM 
LOVERS RUN UP 
THE PRODUCTION 


The consumption of ice cream in 
the United States. has “increased 
from 1.04 gallons a year per per- 
son in 1910 to 2.8 gallons in 1925, 
the Department of Agriculture has 
announced, Per capita consumption 
in 1924 was 2.5 gallons. The total 
quantity of ice cream consumed last 
year is estimated at 322,729,000 
gallons, compared with 285,550,000 
gallons in 1924, and 260,000,000 gal- 
lons in 1920. 

Increased consumption is said to 
be due largely to improvement in 
quality and to nation-wide educa- 
tional campaigns on the food value 
of ice cream. England is reported to 
have increased consumption more 
than 100 per cent in the past year. 

Per capita consumption since 
1920 in the United States is as fol- 
lows: 


Gallons 
Year Per capita 
LOZ Mas Rae eee = BoE 2.46 
LOZ RRS ME Se eee. > 228 
LIZZ eS ee ee ee AS). 
LOZ ee eters. 2.68 
VPA ce cp scan tg He 2.50 
LO Seeccomee ter nati enirrate 2.80 


ALTERATIONS AND 
NEW BUILDING 
MAJOR CHANGES 


With all its plants in the best of 
condition, the Arctic Dairy Pro- 
ducts Co., is prepared to handle a 
record business for 1926. The ex- 
tensive alterations in the Arctic 
Detroit plant are about completed. 
The installation of new cold stor- 
age rooms constructed in a most 
modern way will greatly relieve a 
condition which in the past caused 
the management some basis for 
worry during “‘hot spells.” The new 
“hopper system” of ice cream freez- 
ing is a big step forward in produc- 
tion and will increase the volume 
output greatly. 

The new Arctic plant at Pontiac 
is now ready. This plant was de- 
signed by Professor Emil Lorch of 
the University of Michigan and is 
probably one of the most up to date 
distributing plants in Michigan. 
Situated on Orchard Lake Drive 
away from the business and fac- 
tory district, the architect designed 
the building to harmonize with its 
surroundings. Pontiac can be proud 
of this plant. The other plants 
have all undergone necessary re- 
pairs and replacements to bring 
them up to a high standard of ser- 
vice and efficiency. 

These facts reflect the progres- 
sive and aggressive methods of the 
company in giving its dealers added 
prestige through its liberal expen- 
diture of capital invested in thor- 
oughly modernizing its plants and 
equipment. 


“LINE FORMS TO 
RIGHT” FOR POPU- 
LAR ARCTIC TRIMS 


The Arctic-Connor Window 
Trims Campaign is in full sway. 
Never before have dealers shown 
such enthusidstic co-operation as is 
manifested this year. Bookings 
are made several days in advance 
and it looks as if there will be a 
waiting list before very long. AI- 
though close to 1000 windows were 
trimmed in 1925 this splendid record 
is doomed. 

Our dealers everywhere whether 
in Detroit, Grand Rapids, Lansing 
or a thousand other towns, realize 
that in our window trimmers, Mr. 
M. R. Shaw or Mr. Jac Howe they 
have at their disposal two clever 
trimmers who can transform win- 
dows into a thing of beauty. The 
merchandising value at this time 


| of the year is unquestionable. This 


fact is borne out by any number of 
dealers who have co-operated with 
the trimmers in putting in window 
displays,, The beautiful advertising 
car is booked ahead solidly for more 
than a month which is sufficient 
proof to bear out the statement 
that real service is being rendered. 


wrectis Gorels 
FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 
THE GREATEST ASSET 


Most business men would like to 
erect a billboard at the employes’ 
entrance to their offices and stores 
on which would be printed some- 
thing like the following: 

“Please help us to meet the pub- 
lic pleasantly. We cannot afford 
to be discourteous to anyone. We 
cannot afford to lose our temper 
under any circumstances. Put sin- 
cerity into your work. The good- 
will of our customers and our 
friends is worth more to this busi- 
ness than all our other assets. Help 
us to increase and preserve that 
which we have accumulated at the 
cost of so many years of painstak- 
ing effort.” 


Nothing is so heart-breaking in | 


business as to lose a customer 
through some trivial neglect or dis- 
courtesy. And yet that is the way 
most customers are lost. The cus- 
tomers who kick can usually be pac- 
ified. The customers who say noth- 
ing are the hard problem. 
Probably none of us ever put 
sufficient emphasis on the im- 
portance of reducing the friction of 
human contacts.—William Feather. 


ECONOMY 


Probably no single word has 
found its way into newspaper head- 
lines more frequently during the 
last two years than “Economy.” 
It’s a good word, and deserves all 
the attention it can get. It was 
preached and rigidly practiced by’ 
the sires who made America. With- 
out economy they could not have 
wrung a living from the land to 
which they had come in search of 
freedom, nor could they have made 


their slim material resources stretch , 


out over the trying years of the 
Revolution. Economy is of the 
very stuff from which our nation 
was made. 

But we sometimes wonder if it 
were not wise to go back to the 
fundamentals, and study again the 
essential meaning of the word. 

Economy in its true sense is not 
penury or miserliness; rather it is 
orderly arrangement and manage- 
ment—whether of one’s persona] or 
household affairs, of his business, 
or of the entire community. 

We have known individuals and 
business houses who refused to buy, 
even to supply very definite needs 
on their part, with the idea that 
they were thereby economizing. 

Real economy encourages expen- 
ditures for those things which are 
wisely purchased; and discourages 
only wasteful buying. Real econ- 
omy’ is practiced when one clothes 
himself and his family as befits their 
needs and their station, houses them 
carefully, and feeds them nourish- 
ingly. Real economy is practiced 
when the business man provides 
himself. with the proper equipment 
and facilities to meet the conditions 
confronting him. Inferior ma- 
chinery or buildings or accessories 
can rarely be profitable in the long 
run, 


The Arctic Who’s Who 


Clare Wilkinson, Lansing 


MANAGER OF ROUSER 
DRUG AN ABLE 
MERCHANDISER 


If any of our readers happen to 
be in Lansing, Michigan, it would 
be worth their while to stop in at 
Rouser Drug Store No. 1. This 
store is in the heart of the retail 
district and located where crowds 
of shoppers pass every hour of the 
day. It is a busy store, but aside 
from these facts, the success of the 
business is largely due to Mr. Wil- 
kinson, the general manager of the 
three Rouser Drug stores of Lans- 
ing. A successful merchandiser, 
possessed of a strong personality, 
Mr. Wilkinson has developed a 
volume of business which is com- 
mendable and a tribute to his 
ability. The soda fountain, where 
Connor’s World’s Best Ice Cream 
is served plays an important part 
in the business. Its reputation is 
founded on quality and rapid cour- 
teous service. Whatever you may 
order at the fountain is of the high- 
est quality, served in a clean manner 
by alert dispensers. People go out 
of their way to refresh themselves 
at this fountain. 

Mr. Wilkinson, for five years was 
a partner in the Travis Drug Com- 
pany, St. Johns, Michigan. Ten 
years ago he became manager of 
the company, he is now with. He 
is vitally interested in the civic 
progress of his home city. At the 
present time, he is Eminent Com- 
mander of the Lansing Command- 
ery Knights Templar, No. 125. He 
is also a .member of the Lions’ 
Club and is very active in its under- 
takings. 


Thanks to all of you who 
send in contributions for the 
“Arctic Circle” regularly, now 
and then or once in a while. 


It is appreciated however 
small the item may be. There 
is only one regret, that more 
of our readers do not get in- 
to this habit. We have not, 
as yet, had to suspend pub- 
lication for lack of material, 
but it’s not a one man job, 
never was intended to be and 
never will be unless’ our 
readers forget the “Arctic 
Circle” is published by all of 
us, and for all of us. 


THE NOAKER ICE CREAM COMPANY 
Plants at 


Canton * Alliance 


Mr. John McDonald, 
c/o Arctic Ice Cream Co., 
Detroit, Michigan. 
Dear Sir: 

We have been receiving your monthly publication, “The Arc- 
tic Circle,” for quite some time, and have read each issue through 


from cover to cover. 


* New Philadelphia 


Canton, Ohio, 
April 23, 1926. 


They have been very interesting and we 


appreciate your courtesy very much. 
We have also been tuning in on the program which you broad- 
cast on Friday nights, and have enjoyed them very much. 


We thought that we should 


express our appreciation of the 


courtesies shown us in receiving your publication, and wish to 
express it in written form. Respectfully yours, 
THE NOAKER ICE CREAM COMPANY. 


LAB:CG 


PETERS OF DETROIT 
GOES TO MANAGE 
BAY CITY PLANT 


W. W. Peters, assistant foreman 
Arctic-Detroit has been transferred 
to Connor-Bay City as_ branch 
manager. Mr. Peters has been at 
the Detroit plant just a little over 
a year, coming to us after having 
considerable experience at other 
places including the Hutchinson Ice 
Cream Co., Cedar Rapids, Iowa. 
He is a graduate of Iowa State 
College, taking a four year course 
in Dairy Manufacturing. We are 
sure dealers in the Bay City terri- 
tory will welcome Mr. Peters, and 
co-operate with him in such a way 
that the business will continue to 
grow better and better, as it has 
in the past. 


If you would climb, look well to 
the foundation on whieh vou set 
your ladder. 


> 


Arctic Dairy Products Co. 
Gentlemen: 

This is just to express my appre- 
ciation of vour Friday night pro- 
gramme from WJR. They are the 
best musical offerings which I have 
heard through that station and are 
superior to many that I have heard 
through WEAF, New York. 


one mealear Kian. 
542 Griswold Street, 
Detroit, Michigan. 


L. A. Bletzer, Sales Manager. 


JOHN HUGHES 


PAYS $5 TO 

“TELL THE JUDGE” 
In spite of fair warnings ‘of 
friends, John Hughes, Connor: 


Owosso, was listed on the police 
records of Owosso for speeding on 
Corunna Avenue, Owosso. Ever 
since the company furnished John 
with a new Dodge Coupe, he has 
complained that the car needed re- 
pairs only too often. Aforesaid 
friends who took the matter to 
heart, placed the cause of all the 
trouble to speeding: Evidently, 
their warnings went unheeded and 
John suffered the humiliation of 
handing over a $5.00 fine to the 
judge. ——— 


GETTING SET FOR HOT 
WEATHER 


Some retailers in looking ahead 
to summer fountain business, think 
only of hiring good _ dispensers, 
stocking good syrup, redecorating, 
etc-——and overlook the one thing 
-which has the greatest possibility 
of profit or loss. 

That one thing is the service the 
ice cream manufacturer gives the 
retailers. : 

Our company prides itself. on 
giving service, even in the hottest 
spells, to all of its retailers prompt- 
ly. Unfailing service to our retail- 
ers is the foundation of our business 
—a principal of conduct which we 
must not violate—a basic reason 
for success. : 


water. 


manufacturer—it’s all 


Condensing Division 


Our Milk Powder 
Ideal for Many 


Uses 


For The Baker—gives 
bread a better 
bloom, adds flavor 
and nutrition, re- 
tains moisture and 
increases yield. 


For The Sausage Maker 
—acts as a binder, 
making a smoother 
finished product. 


For The Miller—milk powder combined with the other 
ingredients of pan cake flour and doughnut flour gives 
a much nicer browning in the finished product— 
makes the flour complete ready to use by just adding - 


For The Ice Cream Maker—dry milk is the ideal product 
to use in building up milk solids for the small ice cream 


solids—always ready for 


emergencies—is not perishable. 
ARCTIC DAIRY PRODUCTS COMPANY 


Grand Ledge, Mich. 
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OVER THE COUNTER HELPS 


“Fast Service’ Truck of type which is now being put into service at all 
Arctic-Connor plants, 


SPECIAL WEEK-END 
BRICKS 
Memorial Day Special— 
Orange Nut Custard, Banana, 
Apricot. 
June 5—Fig Nut, Lemon 


Sherbet, Raspberry. 


June 12—Black Walnut 
Lemon, Custard, Strawberry. 

June 19—Fresh Strawberry. 

June 26—Maple Nut-Choc- 
olate. 


MOTHER’S DAY BRICK 
WAS A DECIDEDLY 
BIG SUCCESS 


To commemorate Mothers’ Day, 
a special designed label was placed 
around each pint and quart carton 
of Mothers’ Day Brick. The flavors 
of cherry and pineapple carried out 
the color scheme of the day appro- 
priately. The special label printed 
in red and white carried a fine like- 
ness of a mother face, graced on 
either side by a floral design. The 
sale of the brick was announced 
through newspaper ads and _ the 
radio. In Detroit, the demand ex- 
ceeded expectations and the popu- 
larity of the brick at the various 
branches taxed the production de- 
partment to capacity. 


BITTERSWEET PARFAIT 


Use a dipperful of ice cream and 
a ladleful of Bittersweet, mix thor- 
oughly and top off with Marshmal- 
low and a Maraschino Cherry on 
top. 

CHERRY PARFAIT 

Use a dipperful of ice cream and 
a ladleful of Crushed Cherries. Mix 
thoroughly, top with Marshmallow 
flavored with Concentrated Cherry 
Syrup, and a Walnut Half on Top. 


STRAWBERRY PARFAIT 


Use a dipperful of ice cream and 
a ladleful of Crushed Strawberry 
after it has been diluted. Mix 
thoroughly and serve in a tall stem 
glass. Top with whipped cream, 
dry nuts and a sprinkle of cinna- 
mon. 


RADIO PROGRAM 
TO BE CONTINUED 
INTO JUNE 


By special arrangement, Arctic 
Connor Radio programs will con- 
tinue to be broadcasted until the 
middle of June. The original 
schedule expired April 30, but be- 
cause of the popularity of these 
programs and the many compli- 
mentary letters coming in almost 
daily, it was decided to continue the 
programs until summer weather ar- 
rives. ‘ 


READY TOUS 
O Not sei 


Comor Fountain Supply ©. 
Owosso, Michigan 


Make It a Chocolate 


Year at Your Fountain! 


Any Arctic or Connor Branch can supply you 


Also LEE AND CADY 


CONNOR FOUNTAIN SUPPLY CO. 


Owosso, Michigan | 


Chocolate syrup, the popu- 
lar choice of millions, can build 
you a successful soda foun- 
tain business. 


CONNOR’S CHOCOLATE has 
the just-right-kind of a flavor. 
In sodas, sundaes or malted 
milk it gives your patrons real 
chocolate flavor in its most de- 
licious form. 


It’s Ready to Use 


SURE SIGNS 
By Flora Williams 


The old barn needs some 
shingles, 
The old house needs some 
paint, 
The front porch steps are 
broken, 
A hinge is off the gate. 


The ol’ man’s gone a-fishin’, 
The carpet’s on the line, 
The hired girl’s a-leavin’, 


Ar’ jest house-cleanin’ 


time. 
Ann’s flirtin’ with the butcher, 
An’ Bud won’t do a thing, 
The baby has the colic— 
Don’t talk to me of spring! 
(Farm & Fireside) 


INITIATIVE 


The world bestows its big prizes, 
both in money and honors, for but 
one thing. And that is Initiative. 
What is Initiative? Ill tell you: 
It is doing the right thing without 
being told. But next to doing the 
thing without being told is to do 
it when you are told once. That is 
today, carry the Message to Gar- 
cia; those who can carry a message 
get high honors, but their pay is 
not always in proportion. Next, 
there are those who never do a 
thing until they are told twice; such 
get no honors and small pay. Next, 
there are those who do the right 
thing only when necessity kicks 
them from behind, and these get 
indifference instead of honors, and 
a pittance for pay. This kind spends 
most of its time polishing a bench 
with a hard-luck story. Then, still 
lower down in the scale than this, 
we have the fellow who will not do 
the right thing even when someone 
goes along to show him how and 
stays to see that he does it; he is 
always out of a job, and receives 
the contempt he deserves, unless 
he happens to have a rich Pa, in 
which case Destiny patiently awaits 
around the corner with a stuffed 
club. To which class do you be- 
long? 

—Elbert Hubbard. 
Contributed by R. H. TeBeau. 


HOW COME? 


When one notices how the giants 
of commerce appear to fling away 
money, one wonders whether com- 
monly accepted maxims of econ- 
omy ought to be taken as literally 
as they are. 

Carnegie took in thirty-nine part- 
ners, all poor young men of talent 
and character, and gave them great 
blocks of stock when none of his 
competitors found it needful to do 
that sort of thing. Marshall Field 
refunded cash to any and every 
customer who brought back goods. 
Many a time the goods had evi- 
dently been used for weeks, but 
Field never murmured. Henry 
Ford seems to lie awake nights 
wondering how he can get less 
money for his cars. He says him- 
self that he cuts the price below 
costs, then hustles to cut cost. 
Campbell, Wrigley, the Victrola 
people and other big advertisers 
pour kings’ ransoms into advertis- 
ing. Their expenditures are ap- 
palling to ordinary observers. 

Competitors envy their success 
but fear to copy their lavishness. 
They economize, and drop farther 
behind in the race as they do so. 

The big fellows must know some 
sort of “Boomerang money” that 
flies back as fast as hurled away, 
for certainly their spending and 
their tremendous success are bound 
together somehow. (The Antidote). 


H. G. Wright 
Elected President of Arctic-Detroit Bowlers 


(Continued from Page 1, Col. 1) 


Frank Mazzo presented Bert 
Wright with a check for $18.00 
which was from the boys in the 
League for his. faithful work as 
secretary and treasurer. It was 
very much appreciated by Bert as 
he needed a new set of golf clubs 
anyway. Officers for the coming 
year: H. G. Wright, president; A. 
I. Roe, secretary; Harry J. Wei- 
gand, treasurer. Next year the 
League will be made up of six 
teams instead of four and they will 
be Departmental with Handicaps 
posted each month. 

The banquet was brought to a 
close by a talk from our general 
manager, J. J. McDonald. The 
boys all missed Harry McDonald 
but it was necessary for him'to be 
out of town but nevertheless he 
promised to bowl with us more 
often next year. 

After the banquet we all went to 
the theater and everybody will 
vouch for this: There wasn’t a good 
looking girl in the show, but an 
actor who looked like Oscar Hud- 
nut helped to make up an evening 
of real enjoyment. 


Roe, Arctic-Detroit, Is 
Elected President of the 
Grand River Association 


In a recent issue of the “Grand 
River Westward” a weekly news- 
paper edited by the Grand River 
Improvement Association, there ap- 
peared the message of the new 
President of the association, A. I. 
Roe, assistant sales manager Arctic- 
Detroit. The Arctic Company, ot 
course, is proud to have one of its 
men honored in this manner, Mr. 
Roe has taken a lively interest in 
the problems of merchants along 
Grand River Avenue. The location 
of the Arctic Plant on this street 
is such that it is always in the cen- 
ter of activities of the association 
and through its management heart- 
ily endorses any campaign to pro- 
mote business in this section. Mr. 
Roe’s intention to weld the organ- 
ization into a solid unit so that the 
organized effort of all will make 
Grand River Avenue one of the 
greatest thoroughfares of Detroit. 


ARCTIC MILK FAVORITE 


In a recent check-up on the cities 
over 20,000 population in Michigan 
we find that we have the leading 
bakery accounts in 10 out of 13. 
In some of these, six to be exact, 
we are supplying the milk products 
for all of the wholesale bakers. 


DECISION TO QUIT DAIRY- 
ING IS MADE BY COWS 


IN HERD 
Farmer Merely Does What HisStock 
Tells Him to Do, Reed Says. 


Some dairymen are claiming a 
lot of credit for themselves when 
they claim in auction sale bills and 
advertisements they have decided 
to quit farming. Prof. O. E. Reed, 
head of the dairy department at 


Michigan State College, declared in . 


an interview here. He contends 
their cows often decide it for them. 

Picking up an advertisement of 
an auction sale of dairy cattle in 
Genesee county the dairy specialist 
said: 

“Read this! It tells why this 
farmer has decided to quit farm- 
ing.” 

About a dozen cows were offered 
for sale. They were. listed about 
as follows: 1 white cow, 5 years 
old; 1 roan cow, due at sale; 1 blue 
cow, 4 years old; 1 red and white 
cow, due in April; 1 black cow, 
fresh in March; 3 Holstein cows, 
due in May; 1 Jersey cow, 6 years 
old; 1 white faced cow, 5 years old. 

In the opening statement the 
farmer says: “Having decided to 
quit farming I will sell my dairy 
herd at public auction, etc.” 

“T’ll wager this farmer didn’t de- 
cide to quit farming on his own 
accord. His cows did it for him,” 
said Prof. Reed as he scanned the 
rainbow of colors listed in the de- 
scription of the animals. 

Rainbow Reveals Breeding 

Prof. Reed doesn’t understand 
how any farmer can expect to suc- 
ceed in dairying if he doesn’t know 
what color the calves from his herd 
will be until after they are born. 
A rainbow of colors in the herd is 
tell-tale evidence of scrub breeding 
in the cattle, he said,-and few farm- 
ers who keep scrubs ever succeed. 

“That's the kind of farmers 
whom the government needs to 
help—get off the farm,’ he added. 

“Mind you, I do not claim every 
dairyman should keep pure breeds, 
but I do contend that every dairy- 
man should have grades if he can- 
not afford to buy registered cattle.” 
Prof. Reed explained further. “A 
good grade herd can be obtained 
through the use of good pure bred 
sires which now are obtainable at 
reasonable prices.” 


DEATH TAKES A. G. 
WIDDLE, HONORED 
DETROIT RETAILER 


A. G. Widdle, who lived at 12019 
Prairie and operated a confection- 
ery at 11847 Livernois died very 
suddenly at his home April 19, of 
influenza. He was an Arctic dealer 
for a long time, being located first 
on Oakman Blvd., at which time a 
slump in business put him heavily 
in debt but instead of moving out 
of town he moved his fixtures to 
3942 Joy Road, corner of Holmur, 
put his shoulder behind the wheel 
and in two and a half years paid 
all. creditors, made some money 
for himself and established the 
finest kind of a confectionery. He 
sold his place on Joy Road and left 
the retail business for over a year. 

Last fall, that longing to meet 
the public, serve and please them 
got the best of him and he re- 
entered the confectionery business 
at 11847 Livernois, corner of Elm- 
hurst. The writer happened to be 
with him at some of the wholesale 
houses and it certainly was a 
pleasure to see the regard and re- 
spect that the Wholesalers had for 
him. Our sincerest sympathy is 
extended to his wife and relatives. 


AROUND THE CIRCLE 


We have often read of brass 
bands, speeches and celebrations 
given in honor of small town ce- 
lebrities returning after making their 


mark in the city. But George 
Rooney goes this one better. On 
his recent arrival at the Detroit 


office there were gathered out in 
front of the Detroit office, four 
companies of fire trucks and enough 
people to make anyone thrilled at 
the large turn-out. 


David and Samuel Bez Drug, 
who have operated a store at 3341 
Puritan for about two years have 
just recently opened store No. 2, 
at 8652 Oakland, corner Alger. 


The Arctic wish you both the 
finest kind of success. 
O. Amboy, Arctic-Detroit em- 


ployee launched into matrimonial 
seas recently. The news comes to 
us that he was married April 28. 
Good Luck from the 
cle.” 


The new 8 x 12 foot sign to be placed along the state’s principal high- 
ways—some Arctic, some Connor. 


“Arctic Cir- {} 25. 


& 


Howard Carpenter, who operated 
a Drug Store at 2439 Woodward 
for a number of years has moved 
out Woodward for a couple of 
blocks. His number is 2545 Wood- 
ward. Howard reports better busi- 
ness being situated across the street 
from the New Savoy Hotel. Go to 
it Howard. We are all with you. 


George Rooney, now with Con- 
nor-Ann Arbor, says the college at- 
mosphere agrees with him. We 
hear from him occasionally and 
whenever we do, he seems to be 
getting along fine. George former- 
ly was at Arctic-Detroit Account- 
ing Department. 


Annamay Catherine, is the name 
of a fine 9% pound baby girl left 
by Dr. Stork at the home of R. 
H. Morgan, Arctic-Detroit Route 
No. 4. This all happened on April 
The Morgans have our good 
wishes. 


Fountain of Wit 


NOT SO GOOD 


For years Bill Brown and Ben 
Williams had seen Detroit grow in 
bigness and in wickedness. Then 
almost on the same day, they died 
and departed for the great beyond. 
They happened to meet there some- 
time later and were discussing the 
surroundings. One said, “Say, Bill, 
heaven is all right, but I can’t see 
that it’s so much better than Detroit.” 

“Sh-sh,” whispered Ben, “You're 
not in heaven.” 


“T understand you said I was go- 
ing to the dogs.” 

“Not me, you're barking up the 
wrong tree.” : 

“Well, you said I was running 
around with a lot of young rum 
hounds.” 


Rastus: “Boy! when Ah kisses - 
ma wife she jes closes her eyes 
so tight.” 


Sambo (with enthusiasm): “Ah’ll 
say she do.” 

Rastus: “What!” 

Sambo (not so enthusiastic): 
“Ah means, do she?” 


Judge: “So you tried to drive by 
the officer, after he blew his 
whistle?” 

Motorist: “Your Honor I’m deaf.” 

Judge: “That may be, but you'll 
get your hearing in the morning. 
Next case.” 


“TIkey, vere are my glasses?” 
“On your nose, fadder.” + 
“Don’d be so indefinite.” 


The height of disappointment— 
To make your pile and go back to 
your home town only to find half 
the people don’t know you and the 
other half don’t know you've been 
away. 


5700 Walworth Ave. 


The Fountain of Profit 


~a “Bitt-RITE” 


To serve your customers all the quality that you buy in 
ice cream dispense from a But-Ritre Mechanically Re- 
frigerated Fountain. That’s your guarantee of properly 
conditioned ice cream and cold drinks. Bitt-Rirtz is the 
last word in soda fountain construction. 


THE RUSS MANUFACTURING COMPANY 
- CLEVELAND, OHIO 


Dilt-Rite 


REG Cralion 


“COLD FACTS’’— 


a little booklet that 
gives you the low- 
down on mechanical 
fountains. Free copy 
on request. 
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DRUGGISTS FROLIC 


IN 


WALDEN 


WOODS 


PUBLICITY TO DOUBLE 
ICE CREAM BUSINESS 
IN FIVE YEARS 


The second conference of the offi- 
cers and directors of the National 
Association of Ice Cream Manufac- 
turers met at Waldenwoods May 29- 
31, and discussed plans and policies 
of great importance to the future of 
the industry. As the “Ice Cream 
Trade Journal” reported the meeting, 
“they met under the influence of J. 
Robert Crouse’s vision of co-operative 
opportunity, discussed their common 
problems in a co-operative spirit, and 
as their outstanding achievement in- 
dorsed a sales promotion program to 
double the country’s ice cream busi- 
ness in five years, in the same motion 
assuring themselves for the achieve- 
ment by the unanimous adaption of an 
initial three years’ program for the 
prosecution of a National Educational 
Publicity Program to build public 
confidence in ice cream.” 

The address by Vernon F. Hovey, 
former president of the Association in 
which he sought support of a five- 
year campaign and a three-year pledge 
to the campaign resulted in a unani- 
mous vote of adoption. A. M. East, 
Publicity Counsellor of the campaign 
also threw his weight into discussion, 
by saying, “You will increase sales by 
giving the public more information 
and a higher appreciation of your 
products.” President W. W. Camp- 
bell in the opening session of the con- 
ference outlined some of the important 
projects before the industry. 

Another feature of the conference 
occurred when Wm. Palmer of Buf- 
falo, N. Y., presented to Mr. Crouse 
the bronze tablet which is to stand in 
Cromaine Hall to commemorate the 
association of Waldenwoods with the 
ice cream industry. 

Other important business meetings 
followed at which men of prominence 
spoke to the gathering. Among the 
speakers were Mr. F. M. Feiber of the 
Society for Electrical Development, 
J. E. Finneran of the Gardner Adver- 
tising Company, Chas. G. Morris, 
chairman of the National Publicity 
Committee, J. Robert Crouse, Paul B. 
Beck of the Cost Accounting Com- 
mittee, 

On Sunday the Rev. A. N. Stalker 
of Ann Arbor delivered an eloquent 
sermon to the conferees. Harry Mc- 
Donald arranged for the delightful 
musical numbers. 


GARGANTUA HAD NOTH- 
ING ON US 


More than 1,000,000 cows, produc- 
ing over 4,000,000,000 pounds of milk 
annually, 571,000 barrels of sugar, 
daily refrigerating capacity of 76,- 
410 tons, an army of 51,000 men and 
women, 4,500 plants and $500,000,000 
of invested capital—these are some of 
the items required to satisfy the Amer- 
ican appetite for ice cream each year. 


A delightful window trim by M..R. Shaw, showing how effective the new 
1926 Arctic display material makes dealers’ windows. 


“PETE” VAN ALLSBURG 
HAS A NEW 
ASSISTANT! 


Mr. and Mrs. Van Allsburg an- 
nounced a brand new addition to the 
family a few weeks ago—Harold John 
—born June. Ist. Van says, “it’s a 
fine youngster.” We haven’t heard 
yet whether the “new man” will be 
assistant Mayor and help his dad run 
the affairs of the city or if he is to be 
an Arctic man. 


ARCTIC BOUND TO WIN 
AGAIN 


The name of Arctic will again ap- 
pear on the baseball field this summer. 
An Arctic team has been sponsored 
in the Hamtramck Recreation League 
and from advance reports our boys 
are again strong contenders for cham- 
pionship honors. The teams have 
many Sunday games scheduled and 
we urge our employees to go out and 
see them in action. 


STANDISH DEALER 
CONNOR BOOSTER 
FOR 20 YEARS 


In a recent display ad appearing in 
the Arenac County Independent, our 
dealer, H. G. Greanya featured Con- 
nors Ice Cream, In the ad appears 
this interesting news. “We have sold 
Connor’s for twenty years and have 
never received a kick on it. Such 
a record is a recommendation every- 
one can be proud of. We want you to 
become a regular Connor’s fan and 
enjoy this high grade cream with other 
folks.” We are proud of Mr. Grean- 
ya’s record and wish him well for 
many years to come. Mr. Greanya 
has been in. Standish for twenty-six 
years and during that time has de- 
veloped a fine business. 


Your value is increased as the need 
for supervision is decreased. The man 
whose work constantly requires: watch- 
ing must, of course, help pay the 
watcher. 


OVER 400 MICHIGAN 
DRUGGISTS FORGET 
WORRIES AT OUTING 


The biggest and most elaborate 
Outing ever sponsored by the Detroit 
Drug Club held full sway at- beautiful 
Waldenwoods, June 16. Elaborate 
preparations by the committees in- 
sured the druggists an outing that will 
not be so easily forgotten by the more 
than four hundred and fifty who 
started to arrive early in the morning. 
Eleven hours of solid entertainment 
was scheduled and the schedule was 
run off with clock like precision. To 
Doc Martin, chairman and H. A. 
McDonald, secretary of the club as 
well as the entire committe much 
credit is due for the success of the 
affair. The setting at Waldenwoods 
was ideal; sunshine, lake, lots of blue 
sky all added to make the day a merry 
round of pleasure and fun. 


At noon a splendid buffet luncheon 
was served in front of famous Cro- 
maine Hall. During the afternoon 
sports, contests and a midway attrac- 
tion helped pep up the “boys.” The 
big baseball game between Detroit 
Druggists and up state druggists was 
won by the Detroits. Later on 
a loving cup of huge dimensions re- 
presenting an inverted cream can was 
presented to the victors. 


In the evening a huge and elabor- 
ate chicken dinner was served in the 
main dining room. The hilarity of 
the banqueteers was an indication that 
the day was being brought to a fitting 
climax. Speakers of the evening in- 
cluded H. Hoffman, Lieutenant Gov. 
Georgé Welsh, J. Robert Crouse, 
Harry McDonald, Arctic Detroit, and 
“Eddie McGrath” Detroit Creamery, 
sang a few numbers together which 
went over big. Al Wicks, president 
of the club acted as Toastmaster. 

The occasion was noteworthy be- 
cause druggists from all over Michi- 
gan were invited and were present in 
large numbers. They came from Bay 
City, Saginaw, Grand Rapids, Ann 
Arbor, Lansing, Pontiac, Owosso, 
Wyandotte, Ypsilanti, and many other 
points. : 


ATTRACTIVE STORE 
OPENS IN ST. JOHNS 


H. J. Millman, St. Johns, Michigan, 
celebrated the opening of his new 
Drug Store by distributing over 1800 
cones to the eager folks who visited 
his store. The new store is indeed 
very attractive, the soda fountain being 
installed by the Connor Fountain Sup- 
ply Company. The State Window 
Trimmer Jac Howe saw to it that his 
windows and back bar were ‘suitably 
decorated for the occasion. The Arc- 
tic-Connor DeLuxe Advertising car 
helped to make the affair a big success. 


God’s best gift to us is not things, 
but opportunities. 


tre ecic, Civcele 
FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 
GOOD NEWS 


You will be interested to know 
that the Arctic Dairy Products 
Company has invested in a big Co- 
operative National Publicity Pro- 
gram to teach thé public that ice 
cream is really a most wholesome 
health food. 

Under the name of the Research 
Council of the Ice Cream Industry, 
this co-operative movement will 
spend upwards of a quarter of a 
million dollars this first year to in- 
crease the sales of ice cream. 

This provides for full page adver- 
tisements in four colors in maga- 
zines like Good Housekeeping, 
Ladies’ Home Journal and the Wo- 
man’s Home Companion. Alto- 
gether these advertisements alone 
will result in 30,000,000 sales mes- 
sages on the health value of ice 
cream. 

. They reach the housewife, who, 
after all, is the purchasing agent 
of the American family. 

This is only part of the program. 
Elaborate provisions, to be an- 
nounced later, will help you cash 
in on this National Publicity. \ 

Progressive manufacturers the 
country over are investing in this 
co-operating movement. Naturally 
when the Arctic Dairy Products 
Company makes this investment, we 
expect to get it back in additional 
sales. 

These additional sales can only 
come to us if you and the other 
dealers who handle Arctic Ice 
Cream first make more sales and 
more profits. 

We hope and expect that you 
will feel the results of this work 
in the form of additional sales. 


THE HUMAN ELEMENT 
IN INDUSTRY 


If you cut labor turnover, you 
will go a long way in solving the 
problem of human relations in in- 
dustry. Men must be conserved 
and human relations must be de- 
veloped along the line. Any man 
engaged on this problem must un- 
dertake it with the desire to render 
justice. The solution of the prob- 
lem of human relations is a ques- 
tion of dollars and cents in indus- 
try. This is all to be brought 
about by a campaign of education, 
which is a slow method. 

The big problem today is the 
education of the men to get them 
to understand the policy of the 
Board of Directors. It is dollars 
and cents for the company to have 
foremen who are leaders rather 
than drivers of men. 

It makes no difference how mod- 
ern the equipment and methods of 
a plant may be. The whole matter 
comes back to the men. Industry 
has spent millions in other direc- 
tions but has not spent much in 
solving the -method of handling 
men intelligently and until it does, 
it will not get far in solving the 
problem of human relations, 


The Arctic Who’s Who 


Mary E. Stewart 


POPULARITY AND 
SUCCESS WON 
IN FOUR MONTHS 


Not so very long ago, we were 
strolling down Michigan Avenue of 
Lansing, Michigan. With the state 
capitol gracing the upper end of the 
avenue and the new Olds Hotel just 
across from it, Michigan Avenue is 
indeed an interesting thoroughfare 
for anyone who has a few minutes 
leisure time to spend looking in at the 
fine business places which stretch al- 
most a mile east to the Michigan 
Central Railroad. Soon after, we 
crossed Washington Avenue, we were 
attracted by an electric sign, very 
unique in comparison with others, 
flashing the words “Mary Stewart 
Shop.” The front of the store was so 
attractive with its well arranged win- 
dow display and neatly lettered win- 
dows, that we could not resist the 
temptation to go in. 

On every hand the interior coincided 
perfectly with the first impression we 
had outside. The idea of quality 
seems to be the dominating thought 
behind this business. The up-to-date 
fixtures and fountain are irresistible 
and one is tempted to buy something 
because everything looks so appetizing 
in these surroundings. 

And so we were eager to meet the 
owner of Lansing’s finest tea room, 
Mrs. Mary E. Stewart, a charming 
woman, possessed of a very pleasant 
personality and keen business judg- 
ment, gave us the impression that she 
was thoroughly in love with her busi- 
ness and enjoyed it so much that her 
jovial, active manner is really con- 
tagious to all who have the pleasure 
of meeting her. 

We cannot write all that might be 
attributed to Mrs. Stewart’s ability to 
conduct certain fundamentals with pre- 
cision; for instance, she considers a 
clean, attractive, well operated soda 
fountain a great business building es- 
sential. Her customers are her guests 
and she acts as hostess in a most 
friendly, courteous manner. 

Mary Stewart chocolates are gain- 
ing an enviable reputation because of 
the skill necessary to make them and 
the purity of the ingredients used. At 
the soda fountain the products of the 
Arctic Dairy Products Company are 
used exclusively. We are satisfied 
that the name of Mrs. Mary E. Stew- 
art has a place in the Arctic Circle, 
Who’s Who Column. 


The “Mary Stewart Shop” as it appeared on the opening day, when Lansing 
was introduced to this fine store. 


| KNOW WHERE YOUR 


BRAKES ARE 


We just read this in a leading maga- 
zine: ‘We have more patience with 
the man who takes chances and strives 
for big things, than we have for the 
man who plods along and plays safe.” 

Now as advice goes, what would 
you say to that as being a deluxe 
brand to hand out to the young men 
of this country? 

Anybody with sense knows that in 
any day or age, but particularly in 
this one, a man must keep in fairly 
good step with the procession or get 
un over, but we have an old-fashioned 
notion that when we leave this world, 
we do not want to-leave even one 
individual behind us who was the 
loser because we happened to be in- 
jected in the life picture. 

Somebody always has to hold the 
bag. When we are able to borrow 
money from the bank, from our 
friends, or buy merchandise on time, 
it is because the people we do business 
with have confidence in us. 

All along the line in this life a 
man has to take chances. The ques- 
tion is, just to what extent has he a 
moral right to jeopardize the safety 
of his family and his creditors. 


BABSON TALKS ON 
“RESERVES” 


By Roger W. Babson 


“It should be realized that an in- 
vestment simply means a reserve. How 
his reserve is used determines whether 
you are a speculator, business man, or 
merely a lender of money. If we as 
individuals would talk more of our 
reserves instead of our stocks, bonds, 
and other “investments,’? we would 
fare much better.. Bankers and many 
corporations use this term ‘reserve’ 
properly; but it is seldom properly 
used by the average man. Second, it 
must be admitted by all sensible peo- 
ple that every man should form rea- 
sonable reserves. This is a basic in- 
stinct among animals and one of the 
first lessons taught in history. > 

The point, however, which I wish to 
make today is this: A financial re- 
serve is only one form of reserve 
and surely is not the most im- 
portant. It is true that a man should 
have a reserve of money; but it is 
far more important that he should 
have a reserve of faith, health and 
contentment. By the datter, I do not 
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READY TO-USE 
SO. Eee MLEANK 


Comor Fountain Supply ©. 
Owosso, Michigan 


Your Reputation Depends on 
the Chocolate Served at 
Your Fountain 


Any Arctic or Connor Branch can supply you 
Also LEE AND CADY 


* 


Isn’t it a fact that your cus- 
tomers are liable to gauge 
your store by standards you 
set at the soda fountain? 


Be sure your chocolate syrup 


is right. 75% of all your sales 
are made with chocolate. 


TRY CONNOR’S 
CHOCOLATE 
THEN STANDARDIZE 
WITH IT 


Se 


OVER THE COUNTER HELPS 


WEEK END BRICKS 
FOR JULY 


Special for the Fourth 
Cherry-Vanilla-Loganberry 
July 10 Banana Pudding— 

Orange Sherbet, 
Strawberry 

17 Fresh Raspberry 

24 Tutti Frutti, Pine- 
apple Sherbet, Car- 

=. armel 

31 Black Walnut, 
Lemon _ Custard, 
Strawberry 


ICE CREAM MOULDS 


AND NOVELTIES 
GAIN IN FAVOR 


In the present day of clamoring 
people, there is a constant demand 
for the things which are novel and 
out of the ordinary, in every line of 
business. It is a constant problem to 
the manufacturer to keep his public 
satisfied. Progress in this direction is 
evidenced by the combining of the dif- 
ferent flavors into an attractive brick 
of two or three layers, and the frost 
bite and ice cream cone idea for the 
children. 

The fancy mould satisfies the de- 
mand for novelty, in our business. 
These moulds furnish an endless chain 
of advertising and satisfy the scrupu- 
lous hostess, who feels that she can 
serve them to her most exacting 
friends and be sure that they are go- 
ing to be just right. These delicacies 
attract the attention of her guests, 
who in turn come to the manufacturer 
and insist on having some moulds just 
like the ones at Mrs. So and So’s 
house, and so on until the advertising 
cycle is completed. 

It is among people of the better 
class that the fancy order business 
thrives. Direct profits, not only are 
possible, but are virtually certain, if 
the manufacturer’s point of distribu- 
tion is in the neighborhiod of the bet- 
ter class of people, who are willing to 
pay bigger prices. 

A very interesting and extraordi- 
nary feature, in the way of moulds, 
was made by a Chicago Superinten- 
dent. A lady gave a Dutch party. He 
prepared some cunning Dutch dolls, 
with little white caps and clumsy 
shoes, of ice cream, a big cake, which 
was shaped like a Dutch windmill, a 
piece of cardboard covered with white 
whipped cream was cut in the shape 
of sails on the mill. The mill was 
hexagon in shape going to a point at 
the top. Light brown whipping cream 
was used to resemble the boards, the 
door and a couple of window sashes. 
This also constituted the roof, which 
was edged with light green whipped 
cream. The most captivating feature 
of all, was a very blue whipped cream 
river worked down by the front of the 
house. 

What is lovelier than creamy white 
lilies or roses of palest pink, served 
at the wedding feast. During the 
season of brides, we are especially 
prepared to serve the most discriminat- 
ing bride with most appropriate de- 
signs of ice cream dainties. 

(Lucile Keller, Ann Arbor) 


No matter where he goes, the 
American must have his ice cream. 
The Northern Pacific Railroad is 
equipping ten new observation Pull- 
man cars with Soda fountains. These 
cars are to be put on the line for this 
year’s summer tourist travel and will 
be attached to the road’s crack trains 
running out of Chicago. 


/ appointed what is 


SOME IMPORTANT 
POINTERS FOR 


DISPENSERS 
1—Never dilute—thin out or 
tamper with the chocolate 


syrup as you receive it. 


2—Keep your jars and pumps 
clean and never use any syrup 
which has turned oF is the least 
bit off. 


3—Always serve a glass of water 
when you step up to get cus- 
tomer’s order. 


4—Be cheerful—give service with 
- a smile—show that you are 
trying to please the customer. 


S—Never get into an argument 
with the customer—replace 
anything cheerfully, with which 
the customer is dissatisfied. 


ICE CREAM AS A 
HEALTH FOOD KEY- 
NOTE OF CAMPAIGN 


A number of ice cream manufac- 
turers, throughout the country, who 
have the confidence in their product 
to back it through the national ad- 
vertising medium, have set up a fund 
of considerable proportions and have 
known as_ the 
National Educational Publicity Com- 
mittee to carry out the work. To get 
first information from some of the 
important consumers, this committee 
sent out a questionnaire. 

Some of the information, brought 
out by the questionnaire, sent out by 
the National Publicity Committee, was 
of such a nature that it should be 
very interesting to every dealer in 
ice cream. 

Twenty-seven thousand, five hun- 
dred questionnaires were sent to Am- 
erican housewives through women’s 
magazines, and about six thousand 
replies were received. Ninety per 
cent of them from mothers. These 
answers showed the following: 

52% make ice cream at home, 27% 
once a week. : 

78% buy ice cream for meals, 27% 
once a week, = 

22% never buy ice cream to serve 
at meals, 13% sometimes buy for 
other occasions. Six per cent never 
do. Sixty-two per cent say they be- 
lieve ice cream is a nutritious food. 
When they buy, 72% buy in bulk, 
26% buy in brick. 4% buy both ways. 
38% buy from Drug Stores when 
buying brick. 33% buy from con- 
fectionery stores, 21% at other stores, 
8% at both. Practically the same 
percentages hold when buying bulk. 

51% of the mothers had no ob- 
jection to their children eating ice 
cream at the fountain. In fact, 29% 
say it is good for them, though 20% 
think it is definably bad. 63% say 
the children buy more ice cream than 
candy, but by far the most important 
thing brought out is that 60% of 
these representative housewives say 
that they have heard that ingredients, 
other than they would use, are actually 
used in the ice cream that they buy. 

As an industry, we are suffering for 
the way our wholesome product is 
sometimes misrepresented. We have 
got to do something,-because every 
one knows that a lie travels faster 
than the truth. 

The percentages here totalled show 
that it is vitally necessary for every- 
one connected with this great industry 
to make every effort to corner these 
false ideas with reference to the 
wholesomeness of ice cream, and to 
work in*hearty accord with the Na- 
tional Educational Publicity Campaign. 


H. A. Tremaine 


ARCTIC’S PRESIDENT 
SERVED SODAS 
IN 1875 


While enjoying the big banquet of 
the Detroit Drug Clyb at Walden- 
woods, H. A. Tremaine, President of 
the Arctic Dairy Products Company, 
was introduced to the four hundred 
and twenty-five druggists as the oldest 
druggist of them all. H. A. Mc- 
Donald, who introduced him, did not 
go into details, but we are sure many 
of our readers would like to know 
more about Mr. Tremaine’s life his- 
tory. 

He was born in Brownville, New 
York in 1852 and came to Michigan 
when twelve years old, locating at St. 
Joseph. 

In 1873 Mr. Tremaine entered the 
University of Michigan and gradu- 
ated from the Pharmacy School in 
1875 with a Ph. C. degree. Imme- 
diately he went into the drug business 
in Ann Arbor and conducted the H. 
A. Tremaine & Company Store on the 
corner where now the big seven story 
First National Bank stands. Here he 
practiced pharmacy and served sodas 
and cold drinks from one of the first 
fountains installed in Michigan. He 
really pioneered in this field and tells 
us he changed the soda tanks a good 
many times by hand. He well remem- 
bers a certain Fourth of July when 
sodas were selling for a nickel, and 
how he took in over $100.00. He 
maintains this is a hard record to beat 
even at this day and age. With a 
smile he adds that a few bromo selt- 
zers were also dispensed. 

In 1878 he sold this business and 
went into the general merchandising 
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WEDDING BELLS RING IN 
GRAND LEDGE 


June Ist was a very exciting day 
for the Arctic people at Grand Ledge 
for they were all highly treated with 
lovely boxes of candy and cigars, oc- 
casioned by the following big event: 

Frank J. Bedell, who has handled 
the accounts payable at Grand Ledge 
for the past three years, surprised his 
friends with a wedding announcement 
May 24th. The bride was formerly 
Reva Jane Ludbrook of this city. 
Frank almost got away on his honey- 
moon before the office staff were 
“next’’—but not quite. A telephone call, 
purporting to come from the County 
Clerk’s office at Charlotte, had Frank 
considerably worried for awhile. — It 
seemed that the license wasn’t going 
to be forthcoming but subsequent in- 
vestigation revealed that the call came 
from the Lab. downstairs and Frank 
suspects that the staff had something 
to do with it. 


The golf champion no match for 
A. L. MeDonald’s arrows. 


FISHERMEN! SPARE 
YOUR ROD 
Ahoy! You upstate fishermen. Gather 


round and listen to a most marvelous 
story concerning an over-grown fish, 
of huge proportions, almost vicious in 
appearance, but harmless now because 
he is in captivity. We have to thank 
our dealer E. R. Tomlinson, who oper- 
ates the Tyrian Sweet Shop on Joy 
Road for this story as he is the prin- 
cipal actor in this episode. Not long 
ago, he went fishing on the St. Clair 
River near the Flats, and while trowl- 
ing, hooked on to a thirty-one pound 
musky, and after a three-quarter hour 
battle, landed him safely in the boat. 
With him as witness, let us introduce 
Mr. Harvey Miller, with whom you 
can check up this story. 

This ought to make John Hughes, 
Earl Faught, and some of the other 
expert upstate fishermen take notice. 
There are some “big fish” even near 
Detroit. We reproduce an actual 
photograph of this muskie’s head to 
disperse any doubt in our readers’ 
minds as to the truth of this account. 
It was taken right in the Arctic plant, 
not bought up through a photo-news 
service. 


Space does not permit showing all of this fish, caught by E. R. Tomlison, 


Arctic dealer. 


BABSON TALKS ON 
“RESERVES” 


Continued from page 2, Col. 4. 


mean self-satisfaction, but rather 
thankfulness. We business men are 
doing right in storing up financial re- 
serves; but we gain nothing thereby if 
we correspondingly deplete our physi- 
cal and spiritual reserves. We merely 
are “robbing Peter to pay Paul” and 
both lose! 

We hear much in conservative 
banking circles about the need of “di- 
versifying our investments.” Such ad- 
vice means that one should not invest 
too much in any one company. Diver- 
sification also means to many business 
men that they should put only a por- 
tion of their money—say one-third 
into bonds, dividing the other two- 
thirds between real estate and stocks. 
Diversification should further mean 
that a man should not devote all his 
time to storing up a financial reserve; 
but should also give attention to the 
storing up of spiritual, physical and 
intellectual reserves. 

The philosophers for many thousand 
years have insisted that “life consists 
not in the abundance of things,’ but 
rather in the proper balancing of the 
spiritual, the physical, the intellectual 
and the material. “Things” are only 
one-fourth of life at the very best 
and yet the average business man acts 
as though “things” made up all of life. 
The greatest assets a man can have 
are the “3 F’s”—Faith, Family and 
Friends. » The investor who has those 
three assets is truly rich, but he whose 
entire assets consist of the “fourth F” 
namely Funds, or a safe deposit box 
full of papers called stocks, bonds 
and deeds, is really a pauper. More- 
over, | am speaking not as a preacher, 
but as a cold-blooded statistician. This 
is sound investment advice to men and 
women. Hence I say that those who 
think “investments” include only finan- 
cial reserves are terribly mistaken. 


‘Did Not Count for Much, 


Now for a secret in. conclusion: 
Several months ago I was very ill 
for a few days—came pretty near 
passing out. Let me tell you that my 
stocks, bonds, and land did not count 
for much at that time. The one rope 
which I could grasp was the little 
faith which I had. I grant it as a 
very slender rope, and pretty stiff 
from lack of use; but that faith which 
was taught me years ago by a pray- 
ing father and mother, and nurtured 
in the little country church, was my 
one big possession. It was then that 
I resolved to write on these intangible 
reserves, however much I might be 
criticized for preaching—moreover, I 
have written this from my heart. 


One word more: Many complain 
today because it is so hard to inter- 
est people—especially young people— 
in many of the deeper things of life 
which seem so fundamental to us 
older ones. Is not the trouble largely 
with us, that we have been stressing 
material things and have not shown 
the relative values of spiritual, physi- 
cal, intellectual and financial reserves? 
Therefore, let us all diversify our own 
investments. Let us talk and think 
more of the truly important posses- 
sions of life and store up for our- 
selves other reserves than financial. 
Please pardon this preaching, but I 
feel that these other reserves should 
be given special thought, at present 
with general business in a period of 
prosperity.” 

(Contributed by J. Robt. Crouse.) 


The secret of happiness is not in 
doing what one likes—but in liking 
what one has to do. 


AROUND THE CIRCLE 


Cole Bros., Rochester, Mich., celebrated their fifth anniversary recently. A 
special window trim by Jac. Howe made the birthday party a colorful event. 


POPULAR ARCTIC- 
DETROIT GIRL’S MAR- 
RIAGE A SURPRISE 


An affair of: unusual interest to 
the Detroit office, occurred on the 
morning.of June 23, when Maude 
Bean, Arctic-Detroit was married to 
Mr. Thomas: Battle, the ceremony 
being solemnized at St. Leo’s Church. 
Mrs. Battle cleverly concealed the 
event until only a few days before 
the wedding, when she invited the 
Detroit Arctic Girls to an afternoon 
tea. Miss Norma Quinn made the 
announcement at that time. On the 
morning of the ceremony, many of 
her friends found time to attend the 
services and of course, gave the happy 
couple a send-off with rice, confetti 
and their best wishes. Mr. and Mrs. 
Battle have the good wishes of all 
the folks around the ‘Arctic Circle.” 


J. P. McFarland, Proprieter of the 
Butler Block Pharmacy, Lansing, has 
had a Nizer unit, marble counter, and 
back bar installed. He is doing a 
nice business, Mac was given quite 
a ride by our competitors but being a 
loyal booster for Connors he stayed 
with the ship and we know he is go- 
ing to go big. 


Oscar Hudnut, one of the premier 
drivers of Arctic-Detroit, insisted on 
taking a two day leave of absence re- 
cently, his destination being Toledo. 
To get down to brass tacks, Oscar 
got married May 20 and it looks as 
if he had to travel sixty miles to 
Toledo to take part in the wedding 
march. Here's our best wishes Oscar 
and Mrs. Hudnut. Even if we didn’t 
know about it, we will forgive you 
this time. They will make their home 
at 3507 Lincoln Ave., Apartment 24. 


A. L. McDonald shaking hands with 
C. F. Wells when archery won over 


golf. 


A fine seven pound baby girl was 
left by the stork on his recent visit to 
the home of Chas. Novak—Arctic, De- 
troit. The Arctic offer felicitations. 


Boys gather around the Arctic De Luxe car during the Harper-Van Dyke 
; celebration on Memorial Day. 


Fountain of Wit 


ASK THE BULL 


“He was being medically examined 
preparatory to taking out an insurance 
policy. z 

“Ever had a serious illness?” 

“No,” was the‘ replys 

“Ever had an accident?” 

NO.” 

“Never had asingle accident in 
your life?” oh 

“Never, except last spring when a 
bull tossed me over a fence.” 

“Well, don’t you call that an acci- 
dent ?” 


“No, sir! He did it on purpose.” 


THE UPS AND DOWNS OF 
LIFE 


“James McGillicuddy’s Rolls-Royce 
was stolen while standing in front of 
the county poorhouse wheré he was 
visiting his aged parents.” 


NOT AN AMATEUR JOB 


First Villager: “They say most of 
these millionaires got rich by slippin’ 
it over on us common fellers,” 

Second Villager: “Wall, Jim, ye 
got to. give ’em credit fer bein’ so. 
goldurned smart.” 


A HOPELESS CASE 


Foreman: “Say, Thompson, — that 
man is doing twice as much as you 
are: 

“Sure. "I keep tellin’ the poor sap, 


79 


but you can’t learn him nothin’. 


THE TENDERFOOT 


“That guy’s never been with a cir- 
cus before,’ complained the conces- 
sion man. “I asked him to make some 
lemonade, an’ he says “Where’s th’ — 
lemons ?” 


ARCTIC’S PRESIDENT 
SERVED SODAS 


IN 1875 
Continued from page 3, Col. 3. - 
business in Hartland just a half mile 
distant from Waldenwoods. 

Business was so hot there that after 
a year it burned up. Highland seemed 
a more fertile field where the vinegar 
and pickle business attracted his at- 
tention, but nevertheless handling gen- 
eral merchandise as a side line. 

In 1884, Mr. Tremaine set out for 
Cleveland to engage in the wholesale 
end of the pickle business and con- 
tinued in that work for a year or two. 

Soon, however, his attention was 
attracted to the electrical industry and 
especially to the manufacturing of arc 
light carbons. It is doubtful if very 
many of us know just what they 
were, but the present arc street lights 
are a development of it. 

The formation of the National 
Lamp Company was brought about 
then, Mr. Tremaine buying and con- 
solidating a number of carbon in- 
candescent lamp companies which 
was accomplished May 1901. He 
continued in that business until 1912. 

During the war he became engaged 
in shell manufacturing, and at about 


the same time, became interested in ~ 


the old Arctic Ice Cream Company of 
Detroit. During the Arctic’s period 
of expansion, Mr. Tremaine had a 
very active part, and even up to the 
present time is vitally concerned in 
its welfare. 

Mr. Tremaine is very proud to be 
known as one of the oldest dispens- 
ing druggists in Michigan and at the 
same time have the title of President 
of the Arctic Dairy Products Com- 
pany. 
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ARCTIC-DETROIT PLANT MOST MODERN.JIN STATE 


ICE CREAM IS KING 
OF REFRESHMENTS 
SAYS NEWSPAPER 


The following appeared in a met- 
ropolitan newspaper feature. 

The article was accompanied by 
some yery appropriate cartoons show- 
ing that ice cream is King of all re- 
freshments if the kiddies have their 
say. 

“Of what paradise do our children 
dream more often in restless, swelter- 
ing nights than of cool green valleys, 
with glaciers of ice cream, ava- 
lanches of sundaes and_ rushing 
streams of ice-cold sparkling lemon- 
ade? 


What can give them greater de- 
light than their eager elcopements, 
their runaway dashes to the Little 
Store Round the Corner, on_ torrid 
aiternoons, when they have succeed- 
ed in “pyramiding’”’ the boundless 
wealth of ten or a dozen pennies by 
infantile diplomatic and financial op- 
eraticns on the shoe-string order? 


Literal Arctic relief expeditions 
these to the polar regions of slabs of 
cool, white marble, and the glitter 
and sparkle of cut-glass and nickel 
and silver, like frosty Northern 
Lights; and white-robed attendants 
like acolytes before a shrine. Ab- 
sorb their frozen delights and forget 
the heat and survive the Dog Days! 


And the entrance fee to this tem- 
porary paradise of coolness and sweet- 
ness and light is only a few pennies. 
The soda-water fountain with its 
staunch allies and confederates in 
coolness is literally the Fcuntain of 
Youth, both as to the age of its best 
patrons and because they absorb the 
priceless growth vitamins so often 
lacking in their regular diet.” 


FINE QUALITY OF 
STRAWBERRIES FOR 
ARCTIC ICE CREAM 


The strawberry season just ending 
provided the Connor Fountain Sup- 
ply Division at Owosso with a new 
and fine pack of luscious Michigan 
fruit. For days big trucks from 
farms located in the heart of the fruit 
belt brought in their loads of ber- 
ries. At the plants the busy hands 
oi hundreds of women and _ girls 
hulled the berries as carefully as if 
they were intended for their own 
home. Modern machinery and meth- 
ods soon washed and packed the fruit 
in barrels which, with the sugar 
added, weigh 400 pounds. A special 
designed cold storage holds them un- 
til they are finally processed for the 
trade and delivered to them in the 
shiny half-gallon glass jars. A con- 
siderable part of the strawberries are 
sent to Arctic branches where they 
are consumed in large quantities to 
flavor that delicacy so popular with 
everyone—strawberry ice cream. 
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_ See aera ME 


Gaze upon this work of Art and don't overlook the artist behind the counter. 
This kind of publicity is appreciated. Thanks “Liberty.” 


FRANK E. HOLBROOK 

MADE SALES MANAGER 

On July 26, H. A. McDonald, our 
general manager, announced the ap- 
pointment of Mr. Frank E. Holbrook 
as sales manager in charge of sales 
ot the Detroit territory as well as in 
the territories served by Arctic and 
Connor divisions. Mr. Holbrock 
comes after years of experience with 
the National Cigar Company and 
United Drug Company and built up 
a very large circle of acquaintances 
not only in Detroit but throughout 
the state. 


Mr. Holbrook brings into the or- 
ganization some new ideas and the 
sales department as well as our deal- 
ers will no doubt benefit in many 
ways by working in close harmony 
with Mr. Holbrook. 


ARCTIC-DETROIT 
BOWLERS ORGANIZE 


Plans fer the Arctic-Detroit Bowl- 
ing League were made at a lively 
meeting held at the Elks’ Club, July 
22. After a fine banquet, which al- 
most cost our friend John Roe his 
last month’s pay, the boys who cap- 
tained the teams last year held an 
enthusiastic conference. It was de- 
cided to bowl at the Northwestern 
Alleys, providing arrangements as to 
time and day could be agreed upcn. 
As an incentive, liberal prizes will be 
awarded the bowlers with high scores. 
it was also agreed to enter five teams 
and work out a system of handicaps 
for the sake of making the race 
more interesting. 

President Wright is very enthusias- 
tic and urges all members to get 
back of the idea to promcte a real 
feeling of friendly rivalry during the 
winter months. 


OVER $100,000 SPENT 
TO MAKE DETROIT 
PLANT MODEL 


The new production and storage in- 
stallations in the Detroit plant are 
now completed. Indeed the plant 
presents an altogether different ar- 
rangement than it did a year ago. 
With a busy battery of shining freez- 
ers on the mezzanine floor feeding 
the automatic filling machine on the 
floor below, production problems 
seem to be simplified a hundred-fold. 
Electric conveyors now bring the cans 
direct from the washer to the filling 
machine and continue their journey 
without hesitating right into the spa- 
cious new hardening rooms. When 
the trucks load up in the morning an 
erdless line of ice cream, in perfect 
condition, moves out to the Icading 
dock on the same conveyor line that 
brought it in. 

Our dealers, friends and patrons 
are all cordially invited to inspect 
this new plant and become better ac- 
quainted with the most modern and 
sanitary way employed to make Arc- 
tic ice cream. Dealers in the state 
when they come to Detroit should 
make it a part of their program to 
pay us a visit. We will be glad to 
show them around. 


ARCTIC DIRECTORS 
NAME H. A. McDONALD 
GENERAL MANAGER 


The apppointment of Harry A. 
McDonald as General Manager of 
the Arctic Dairy Products Company 
has just been formally announced by 
the Board of Directors. 

Mr. McDonald, who has been Gen- 
eral Sales Manager for the same 
company for the past two years, will 
now take charge of the entire activi- 
ties of the Arctic and Connor 
branches and organizations through- 
out the state of Michigan. 

Previous to his connection with the 
Arctic Dairy Products Company, Mr. 
McDonald was, for several years, as- 
sociated with the ice cream industry, 
in various capacities, his earliest ex- 
perience being as sales manager of the 
Tabor Ice Cream Company of Cleve- 
land in 1919, 

Aside from his wide acquaintance 
among retailers and manufacturers 
of ice cream, he is known to radio 
fans throughout the country. WWJ 
and WJR have broadcasted his re- 
markable baritone voice as a part of 
many of their best concerts. 

Mr. McDonald will also be recalled 
by many as chairman of the recent 
Board of Commerce Cruise. 

In a statement now being transmit- 
ted to the managers and employees of 
the fourteen Arctic plants, Mr. Mc- 
Donald emphasizes the fact there will 
be no radical changes in personnel or 
policy but that the entire efforts of 
the company will be directed to the 
achievements of its éstablished ideals. 


tre rectic, Creche 
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Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 
WASTE 


It has been said the Americans 
are the most wasteful people on 
the face of the earth. Sums of 
money that run into six figures 
are annually lost to industry be- 
cause of wasteful, careless meth- 
ods and habits of our people. The 
article below taken from a bulle- 
tin issued by the Metropolitan 
Life Insurance Company would 
indicate that this phase of our in- 
dustry has attracted no less a per- 
son than Herbert Hoover, whose 
work along these lines is gaining 
the support of many executives 
throughout the nation. What ap- 
plies to us as a nation is equally 
true of each individual whether 
we are employees, employer or 
owners of soda fountains. It be- 
hooves all to watch for the leaks 
caused by waste. It pays. 


“In 1921 a committee of seven- 
teen engineers was appointed by 
Herbert Hoover, Secretary of the 
Department of Commerce and 
President of the Federated Amer- 
ican Engineering Societies, to 
made an intensive study of the 
causes of waste in American in- 
dustry. The results of this study, 
which was the first co-operative 
effort to analyze the causes of 
waste and make constructive sug- 
gestions for its reduction and 
elimination, were published in 
book form under the name, 
“Waste in Industry.” 

The publication of the so-called 
waste report served to direct the 
attention of business executives 
and the general public to the ex- 
travagant, needless losses and 
waste prevailing in American bus- 
iness. 

Avoidable losses and waste 
have by no means been entirely 
eliminated, nor is it probable that 
that ideal ever will be reached; 
but it is at least true that today 
active efforts are being made to 
correct the most obvious viola- 
tions of the principles of efficient 
management. 


It is unfortunately necessary to 
point out that at least 50 per cent 
of the causes of all industrial 
wastes was found by the Hoover 
Committee to be attributable to 
management, approximately 25 
per cent to labor, and 25 per cent 
to causes beyond the control of 
employer or employees.” 


OPPORTUNITY 


So long as men shall be on earth 
There will be tasks for them to do, 
Some way for them to show their 
worth; 


Each day shall bring its problems 
new. 


And men shall dream of mightier 
deeds 
Than ever have been done before; 
There always shall be human needs 
For men to work and struggle for. 
—Edgar A. Guest. 


Another reason why Connor's Ice Cream is popular up state. 


These boys 


are leaders in the Owosso City League. 


DEALERS IN NORTH 
MICHIGAN PRAISE 
ADVERTISING CAR 


During the week of July 5, Jac 
Howe, who, as everyone knows, 
dashes around the state in the Arctic- 
Connor DeLuxe advertising car, in- 
vited Dick Barie, advertising mana- 
ger, Arctic-Detrcit, to a trip cover- 
ing northern Michigan. -When we 
say that most every dealer north of 
Bay City and South of the Straits 
was visited and more than 700 miles 
covered in five days, we claim a rec- 
ord breaking trip was made. 

Our northern dealers are a won- 
derful lot of people to meet. They 
gave the DeLuxe car their hearty 
appreval and a good many wondered 
when it would be back again. They 
gave the representatives of this or- 
ganization a glad hand and made 
them feel at home. To be trimming 
windows at midnight doesn’t sound 
like putting in union hours, but this 
very thing happened at Sangster and 
Riggs ‘way up in Cheboygan—and 
we were glad to do it for them. 


H. A. Tremaine on board the S. S. 
Noronic while cruising with the Board 
of Commerce. 


CONNOR-OWOSSO 
IS SETTING THE 
PACE IN B. B. LEAGUE 


The Connor Ice Cream team of the 
Owosso City League, comprising nine 
iidustrial teams, is on the top of the 
percentage list at this time. The boys 
wearing the Connor uniform are play- 
ing a fine game and incidentally up- 
holding the company’s reputation for 
quality in everything. The games 
are attracting big crowds every week 
as the rivalry among the various con- 
tenders is very keen and each team 
has a lot of loyal supporters. In a 
recent game, with a strong outside 
independent team of colored players, 
the game stocd at a tie when it was 
called off on account of darkness. 


AN EPISODE FROM 
THE LITTLE COT- 
TAGE BY THE SEA 


Whether the general public should 
know cf a little party, recently held 
cut at Rooney’s Cottage on Union 
Lake, is immaterial to the editor of 
the CircLe, because it’s going to be 
broadcasted right now. 

Very little can be said because de- 
tails are hard to get, which, of course, 
is common of parties of this kind. 


Jerry Camp. developed his cooking 
art to the heighth of perfection at 
the evening meal. Fred Neverman, 
as assistant chef, turned out to be a 
fine dishwasher. No one suffered from 
participating in this huge and elabo- 
rate meal. Rooney as official chaper- 
on, acted the part very well, al- 
though he hardly could have done 
worse under the handicap he was in. 
lt was rumored that some of the boys 
were annoyed by the buzzing of big 
saw mills, but it developed that Roo- 
ney was only snoring. We will omit 
details now until about five o’clock 
next morning. | 

At five o’clock the golf hounds 
came to life. Frank Hait made the 
nine holes in 50. which is an all time 
record for him. Johnny Roe and 
Bert Wright wallowed through the 
morning dew but they were less suc- 
cessful than Frank, blaming their 
hard luck to inability to putt on the 
wet greens. We could say a whole 
lot more, but our gentle readers will 
have to use a _ little imagination. 
That’s all! 


ANN ARBOR DEALER 
SELLS 17,000 CONES 
IN ONE DAY 
Adolph Schleicher, Ann Arbor 
driver salesman, set a record. 


On July 15th he scold 535 gallons of - 


ice cream from a Ford refrigerated 
ton truck. 

Adolph did not have time to stop 
for lunch or supper and he says, if 
atiyone, on his route, ever puts on a 
stunt of selling ice cream cones for 
a cent again, he is going after them 
with heavy artillery. 

Ann Arbor had its annual Bargain 
Day on July 15. All of the Ann 
Arbor merchants co-operate to make 
this a big event, but Arthur Crippen 
exceeded them all when he sold regu- 
ler 5c cones for 1c. Mr. Crippen op- 
erates three drug stores and nearly 
zi! day it was necessary to have some- 
one at the docr of the No. 2 store to 
regulate the flow of customers. 

During the day they served over 
17,000 cones. The kids of Ann Ar- 
bor had the time of their lives. Think 
of buying five big delicious ice cream 
cones for a nickel. It was not un- 
common to see a youngster with five 
cones in each hand. The lowly cone 
was the most popular refreshment 
with the grown-ups, too. Itis safe to 
say that 90 per cent of the shoppers 
on Bargain Day at least tried to get 
into one of the Crippen Drug Stores. 


ARCTIC SHERBETS 
* COLDER THAN 


ICE CREAM - 


An inquiry has come to us about 
the relative coldness of sherberts and 
ice cream. To be exact, “Why are 
ices colder than ice cream?” Inas- 
much as this query comes from a 
good Arctic customer, we anticipate 
that information is desired about the 
Arctic ices and ice cream. 

This is a very timely question and 
an important one. Here is the answer: 

Presumably the sherbet and _ ice 
cream came from the same cabinet 
held at a uniform temperature. If 
so, both would actually be at the same 
temperature and have the same rela- 
tive intensity as degree of coldness. 
However, and here is the real truth 
of the matter, the sherbet will re- 
quire about fifty percent more heat 
to melt it than the ice cream, because 
it contains fifty percent more solid 
material than an equal volume of ice 
crcam.—(H. F. Zoller.) 


Ice Cream Men arriving at Walden- 


Woods. Moments that are not for- 


gotten. 


~ 


| OVER THE COUNTER HELPS 


CLUB DAY— LUNCHEON HALF ovEeR 
WHEN THE PHONE BRINGS WORD THAT 
oer TE ICE CREAM AND CAKE WAS 

DELIVERED TO THE WRONG HOUSE 
NO WILL. BE TWO HOURS LATE — 


™ 
fas 


This 


pimeseversae 


2 
= 


(@) Lec W. Stanley, 1926, Johnson Features, Inc 


Can you imagine this happening when the Ice Cream was ordered from 
Arctic or Connor's? Our managers all said “No.” 


These specials will keep sales 
up—Push them. 
Display the window posters. 
Aug. 14—Chocolate—Butter- 
scotch. 

21—Orange Nut Cus- 


tard—Banana, Ap- 
ricot. 
28—Fig Nut— Lemon 
Sherbet, Rasp- 
berry. 
Labor Day Special 
Fresh Peach. 


OUR NUTTY 
SUNDAE POEM 


We've got a cow dcwn on the farm, 
Golly! ain’t that fine! 
She gives milk without an alarm, 
Golly! ain’t that fine! 
She drinks her water from a frozen 
stream, 
And we ripped her neck right up the 
seam, 
‘And now she gives us pure ice cream. 
Golly! ain’t that fine! 


CAN YOU COOK? 


“Men no longer marry to get a 
cook,” says Mrs. Sarah Tyson Rorer, 
America’s most famous cook, whose 
name is in “Who’s Who.” “Every 
girl and woman can learn all about 
cooking,” goes on Mrs. Rorer, “BUT 
NOT EVERY GIRL OR WOMAN 
CAN LEARN TO BE A GOOD 
COOK. Cooking is an art by itself, 
just like painting and piano playing. 
In fact, it is a bit like piano playing 
for a good cook has to have nimble 
fingers. I never saw a good pianist 
who was a poor cook.” Which only 
goes to show that those of us who ex- 
cel in other lines than cooking are 
most wise from every standpoint in 
allowing the baker and ice cream 
maker to do it for us. 


FRUIT AND SYRUP 
SALES MOUNT TO 
NEW HEIGHTS 


The Connor Fountain Supply divi- 
sion of this company are reporting 
record-breaking sales for this year. 

J. D. Lyon, manager, states that 
never before in its history has the 
demand for Connor Quality fruit 
syrups and specialties been so great 
as it is at the present time. 

Because of the backward season, 
sales were expected to suffer, but Mr. 
Lyon accounts for the increase to the 
ever-growing demand for quality 
products. 


HOTEL OLDS, 
LANSING’S FINEST, 
SERVES “THE BEST” 


Hotel Olds, Lansing’s newest and 
finest hotel, celebrated their formal 
opening in June. This hotel was 
erected through the co-operative spirit 
of the whole community and now that 
it is completed stands as a fine monu- 
ment to their splendid efforts. Hotel 
Olds no doubt is a credit to Lansing 
and Michigan. We cannot help but 
add that the management decided to 
serve their guests and patrons with 
Connor’s ice cream. 


The attractive Soda Fountain Room 
in the Crystal Lake Pavillion where 
Connor’s Ice Cream is served. 


TAYLOR’S LUNCH 


Nigh unto Jenison Park there came 

Professor Taylor, the Hamburg King, 

With his speckled heifer and ginger-ale 

For which there is always a wonderful sale. 
But more wonderful far than either of those 
Is the sandwich that every customer knows; 
Could you forget it? No! Not very well, 
Eat one at once, for the taste sure will tell, 
And if perchance the weather is hot, 

And you feel that you could drink quite a lot, 
Just ask for a Taylor-made drink right now— 
Roct Beer, Speckled Heifer, a Black or White Cow. 


For nearly five years, Taylor’s lunch-room has stood 
For cleanliness, purity, and management good; 
From one small building to several grown 

Until its renown o’er the whole world is known 
You may enter at any time of the day 

And you're sure to be served in a courteous way 
For Taylor maintains a capable crew, 

To serve you as no other lunch-room would do. 


Proprietors like him are not found every day, 

As is realized most by the travelers, who say 

That for management, service and pure food bought with care 
They have met none who can compare, 

Whether in Florida, Alaska or 

In Italy, Germany, Great Britain or Spain. 

They surely know, for they’ve tried all the rest 

But they always come back to Taylor, the best. 


(Written especially for the ARCTIC CIRCLE by ‘‘Prof.’’ Taylor. Taylor’s 
lunch, located on M-11 near Holland, has become a mecca for tourists.) 


“Bill” Waganaar, Manager (right) and Justin Kortering are proud of their 
Spotlessly clean plant at Holland, Mich. 


Record-breaking Sales a Fine Tribute 
to Connor Quality Products 


Never before have sales for Con- 
nor Quality Fruits, Syrups and 
Specialties been so great as this 
year. New accounts are contin- 
ually added and old ones are 
standardizing with our products. 
\It is indeed a record we are 
proud to have. 


* [Try Our Line 
Then You Will 


Standardize 
with it 


Comor Fountain Supply ©. 
Owosso, Michigan 


Any Arctic or Connor Branch can supply you 
Also Lee & Cady 


CONNOR FOUNTAIN SUPPLY CO. 


Owosso, Michigan 


Fountain of Wit 


Relief in Sight 


“Waiter,” he called sniffing the air 
suspiciously, “what is this smell of 
fresh paint around here?” 

“If you will just wait a minute, 
sir,” replied the waiter, “them two 
young ladies at the next table will 
be going, sir.” 


Disobeyed 
Lad: “Father, what makes the 
world go ’round?” 
Dad: “Son, I’ve told you many 
times to keep out of the basement!” 


Send Lilies 
Patient: “Say, doc, I took the 


“wrong medicine by mistake.” 
Doc: “That’s your own funeral.” 


Good View 
Young lady (to hotel clerk) : “Some- 
one’s been tampering with the key- 
hole on my door. It seems to be out 


of order.” 
Clerk: 


“T’ll look into that tonight.” 
Immaterial 

“T want some tea.” 

“Green tea or black tea?” 


“Don’t make any difference; the 
old lady’s blind as a bat.” 


SLaugh This Off 
Teacher: “What student was so 
rude as to laugh out loud?” 
Fresh.;».“‘I laughed up my sleeve 
but fHere’s a hole in the elbow.” 


PINE LAKE SCENE 
OF LANSING PICNIC 


That the Lansing folks do not work 
all the time is shown by the announce- 
ment that they all packed their baskets 
on July 29, and held a fine picnic at 
Pine Lake. What we can’t under- 
stand is why someone didn’t let us 
know about it before it was all over. 
It was unnecessary for them to report 
a good time because that’s what picnics 
are made of, and we know the Lansing 
bunch well enough to confirm this 
report. 


SOLUBILITY 


Arctic milk powder is 
entirely soluble. The test 
most users of powdered 
milk apply is whether or 
not it dissolves readily. 
If it does not dissolve 
thoroughly and quickly it 
has not been properly 
processed. Low temper- 
atures and rapid process- 
ing make for solubility. 
milk sugar. 


the fine brown color they require. 


The Arctic plant? at ‘Elint, Mich., while not so big, is a busy place. It ts 
an ideal manufacturing plant in every way. 


The servicing of Nizer cabinets in 
the Detroit territory recently, done 
direct from the Nizer plant, is now 
being looked after by our own serv- 
ice department. Although the new 
policy adds greater responsibility on 
this department, dealers have been 
given splendid service, which will 
probably improve as the new per- 
sonnel becomes better acquainted with 
their work. 


Joe Falsetta has just completed a 
fine new block at Grand Ledge. He 
moved into his new location Monday, 
July 26th. Joe is to: be congratulated 
ou the fine building that he has 
erected and it clearly demonstrates 
his ability as one of the live business 
men of the town. 


The Arctic-Detroit Accounting De- 
partment has found new and spacious 
quarters. A large part of the build- 
ing formerly occupied by the milk 
and mix tanks has been remodeled 
and refitted into a real office where 
there is plenty of room, light and 
air. 


milk is 


of powdered 
It is the milk sugar that gives bakers’ bread 


50% 


The oven heat browns 


the sugar in the crust and if the milk has been browned 
to any extent in processing the milk loses just that much 


value for the user. 


ARCTIC DAIRY PRODUCTS COMPANY 


Condensing Division 


Grand Ledge, Mich. 


D. W. Johnston, manager Belle Isle 
Casino, is rapidly recovering after hay- 
ing spent three weeks in Grace Hos- 
pital. He is a great booster for Arc- 
tic and he may be assured we're boost- 
ing for him and hope for an imme- 
diate and complete recovery. 


Here’s good news from Orion. C. J. 
Mitchell, our dealer, announced the 
arrival of a baby boy July 29. His 
dad says he is going to be an Arctic 


Booster. We say congratulations and 
good luck. 
E. Tighe, Arctic-Detroit Service 


Department, was an important person 
on June 29 at a certain wedding. He 
was the groom. The Arctic felks 
extend their best wishes to the 
Tighes. 


Howard Carpenter, who was com- 
pelled to go to a hospital, is up and 
around again. Glad to hear of his 
recovery. 


It is much easier to be critical than 
to be correct—Disraeli. 


Mr. H. A. McDonald, 
c/o Arctic Dairy Products Co., 
Detroit, Mich. 

Dear Sir: 


In reply to your letter of June 25, I would like to inform you 
that I had a very enjoyable time at the outing in “Waldenwoods,” 
and feel that it was well worth the time taken off to meet with the 
other druggists in this social way, 


Very truly yours, 


KRESGE OPENS FINE 
FOUNTAIN IN LANSING 


The Kresge five-and-ten store, Lan- 
sing, has just recently completed the 
installations of a fine new soda foun- 
tain, where they are serving light 
lunches, and Connor’s ice cream, The 
new addition is very attractive, the 
walls being done in white tile, while 
the floors are made of terraza. 


ICE CREAM HAS GREAT 
FOOD VALUE 


For more than a hundred years, we 
have been using ice cream. Today 
nearly every civilized nation knows 
about ice cream. It is one of the first 
of our delicacies foreign visitors seek 
out and sample, for in other countries, 
refrigeration has not been developed 
as it has been here. But this is the 
only nation that has recognized the 
true worth of ice cream and officially 
proclaimed it as an essential food. It 
is now so recommended by prominent 
physicians and leading diet experts. 


MORE TRUTH 
THAN POETRY 


Once a lion was telling a lecpard 
why he roared in the jungle. “Doing 
business openly and with plenty of 
advertising,” the lion said, “is the 
way I got my reputation. I earned 
the name of king of beasts by blow- 
ing my horn. Always let the other 
fellows know you are arcund and 
they will respect you and never bother 
you.” A rabbit hiding nearby heard 
the advice and decided to try it. So 
be filled his lungs with a great breath 
and started out to terrorize all the 
other animals by roaring like a lion. 
A wolf, learning of the rabbit’s 
whereabouts by his roar, hopped onto 
the rabbit and ate him up. If you 
haven’t got the goods there is no 
need in advertising. And if you don’t 
advertise, it’s a pretty good sign that 
you haven’t got the goods. 


The man who has nothing to beast 
of but his illustrious ancestry is like 
the potato plant—the best part un- 
dergrounds: “2 aes 


The number of square people, not 
the number cf square miles, makes a 
country great. 


Byron W. Swirt. 


The Dance Floor at the Crystal Lake Pavillion. Decorated under the direc- 
tion of Jac. Howe, Arctic window trimmer. 
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“ARCTIC FLAVORS” IN NEW ROLE OVER RADIO 


DETROIT AND ARCTIC 
~ WELCOMES ALL TO 
DAIRY SHOW 


An unusual opportunity is given 
everyone in Michigan to attend the 
big Dairy Exposition in Detroit be- 
ginning October 4 and continuing to 
October 14. This is America’s great- 
est exposition and will: represent not 
only the ice cream industry but the 
entire dairy products industry. The 
National Dairy Show will be held at 
the Michigan State Fair Grounds. 
Every item that is necessary to the 
Taw material collection and handling, 
the manufacturing, the merchandising 
and the distribution phases of a suc- 
cessful dairy products business will 
be seen. Wonderful herds of cattle, 
great displays of dairy machinery and 
appliances are on exhibit to interest 
everyone especially those in the busi- 
ness, 

The Arctic Dairy Products Com- 
pany invites dealers, patrons and 
friends to spend some ihe in. Detroit 
during this exposition. < Furthermore, 
the Detroit Plant of this company 


is open to all visitors|so that they 


may inspect Michigan’s most modern 
ice cream plant. The officers of the 
company urge.all who are interested in 
the dairy industry to make a special 
effort to spend a few days in Detroit 
during the exposition and at the same 
time extend a special invitation to 
pay the Detroit Plant ai visit. 


BRILLIANT LIGHTS 
FLASH “ARCTIC” ON 
GRAND RIVER AVE. 


«A spectacular bulletin board, 80 
feet in length has been erected on 
property adjoining the Arctic-Detroit 
Plant on the west. This bulletin faces 
Grand River Avenue and will impress 
thousands of people every day of the 
year with the wonderful pictorial story 
featuring Arctic Ice Cream. At night 
it will be illuminated by 720 lights 
forming a beautiful red and yellow 
running border around the board and 
7-200 watt reflectors playing directly 
on the board. This will aggregate 
-7 atts of illumination and should 
be une of the “bright spots” down 
Grand River Avenue, 

As a matter of fact it will be one 
of the biggest and finest illuminated 
bulletin boards in the City of Detroit. 


EXTRA SPECIAL 
CONVENTION BRICK 


In honor of the big Dairy Exposi- 
tion Detroit and Michigan ice cream 
manufacturers will make a _ special 
Convention Brick. It is.to be exten- 
sively advertised as such‘and the vari- 
ous production departments promise 
the public a brick which will be in 
keeping with the event.) Special ad- 
vertising will be available for dealers 
and it is hoped a record demand will 
be made during Convention Week for 
this special. 


-Cromaine Hall. 


Some of the artists who will entertain radio listeners every Friday evening 
at 8:00 o’clock beginning Oct. 22nd. Upper left—Mr. Joseph Gorner, 
violinist. Upper right—Corley W. Kirby, WJR announcer. Center—Mrs. 


Muriel Kyle, soprano. 


Lower left—Richard Rolph, tenor. 


Lower right— 


Jean Goldkette, piano, 


SEVENTH ANNUAL CROMAINE 
MEETING INSPIRES MEN OF 
ARCTIC TO GREATER SERVICE 


The 1926 Cromaine Meeting. now 
is history. The seventh annual meet- 
ing will be remembered for days to 
come as a most inspiring and friendly 
get-together. As J. Robert Crouse 
so aptly expresses the importance of 
these meetings, “we should anticipate 
them for six months and for six 
months live under the influence of 
these meetings.” It would be impos- 
sible to express in words the wonder- 
ful time had by all, beginning Thurs- 
day, September 16, and ending Sun- 
day, September 19. It is only pos- 
sible to mention some of the outstand- 
ing events and leave the hundreds of 
delightful incidents of the individual 
tu the reader’s imagination. 

Beginning Thursday morning, a 
steady procession of cars began wind- 
ing down the .lane which leads to 
There the “bunk” 


assignments. were given- out- by~ Lar- 
son, who saw that everybody was well 
taken care of. At the opening din- 
ner, the Camp Manager, Al. McDon- 
ald, and his able assistant, Bud Wheel- 
er, took charge of affairs. Bud, as 
Rookie Master, immediately showed 
his authority over these poor unfor- 
tunates and put them through their 
paces, every day from that moment 
on. By Thursday night, everything 
was running as a well oiled piece of 
machinery, not to overlook some 
would-be quartettes which got under 
way by this time. These quartettes 
are good and several columns could 
be written as to their origin, devel- 
opment and importance to the success 
of the outing. 

On Friday, the athletic programs got 
under way. The fishermen fished, the 

(Continued on page 3, col. 4) 


ARTISTS OF NATIONAL 
FAME WILL FEATURE 
ARCTIC RADIO PROGRAMS 


“This is WJR, Detroit, broadcast- 
ing from the studio in the Book-Cad- 
illac Hotel. The Arctic Flavors open 
a new series of programs from WJR 
tonight. We feel that this series of 
programs will fill an important place 
in the listening schedule of the mem- 
bers of our audience. They will be 
presented to you each Friday night 
from 8:00 to 8:30 p. m. through the 
courtesy of the Arctic Dairy Pro- 
ducts Co., manufacturers and dis- 
tributors of Arctic and Connor qual- 
ity ice cream.” 

This is the greeting which will be 
broadcast over WJR when Arctic 
comes back on the radio again on the 


‘22nd of October at 8:00 p. m. East- 


ern Standard Time. We want Arc- 
tic men throughout the State to take 
a personal interest in this program. 
We assure you that the Advertising 
Department ‘and the management’ of 
WJR will do everything possible to 
make this, your series of programs, 
even better and even more beneficial 
to you than last year’s. 

They will be programs that you will 
be proud to have your friends tune in. 
Call the attention of your regular 
customers to these programs, and 
then they, of course, will in turn call 
the attention of their friends to these 
programs. They will be of a charac- 
ter of which you should be proud,— 
of high quality, and, of course, broad- 
cast over Michigan’s largest station. 

In the first program you will hear 
the Arctic Flavors, a piano, violin and 
cello trio composed of Mr. Jean 
Goldkette, undoubtedly one of the 
leading musicians in the middle west; 
the violinist will be Mr. Joseph Gor- 
ner, the first violinist with the De- 
troit Symphony Orchestra; and the 
cellist Mr. Joseph Swartzman, first 
cellist with the Detroit Symphony 
Orchestra,—presenting a program of 
tuneful numbers which everybody 
knows. Also, inthis first program you 
will hear the rich baritone voice of 
Mr. Harry A. McDonald, the new 
General Manager of the Arctic Dairy 


Products Co., formerly the Sales 
Manager. 
Alternating throughout the series 


of programs, the soloists will be Mur- 
iel Margerl Kyle, Detroit’s premier 
soprano, and Richard Rolph, a lead- 
ing tenor of Detroit, a man with a 
rich lyric voice which is at its best 
in Irish ballads. 

Tune in on WJR every Friday 
night from 8:00 to 8:30, listen to the 
Arctic Flavors; give us your re- 
quests of your friends and they will 
be placed on the programs. 


(By Corley Kirby) 


Some fellows call rocks “stumbling 
blocks.” Others call them “stepping 
stones.” | 


tg eects, Civele 
FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


WHAT OF THE TIME? 


Each one of us has two kinds of 
time on our hands—employed time and 
leisure: time—in addition to time for 
sleep. At first glance one would say 
that our employed time is the time 
that counts most in making a success 
of our lives. This in a measure 1s 
true, but there is another feature of 
the matter which should claim our at- 
tention. It is tremendously import- 
ant to us where we spend our leisure 
time, for the manner in which we 
use that portion of our time may de- 
termine largely the nature of our em- 
ployed time. To illustrate: Two per- 
sons of equal attainments may be em- 
ployed at work requiring a certain 
amount of mechanical skill and inter- 
est. The one may see nothing be- 
yond the present circle of activities. 
She does her work well but fails to 
see the possibilities that may be 
wrapped up in the mechanical part of 
the job. She is, probably, a girl who 
is more interested in some place to 
go—some place to spend that part of 
her time not occupied by her work, 
and her choice of amusement during 
her leisure hours may after a while 
have a bad effect upon her ability to 
do her work well. 

The other person on the same job is 
equally capable, but she is more than 
that. She is interested in her work to 
the extent that she is always trying to 
learn more about it. It becomes more 
or less a dominating influence in her 
life, and she spends her leisure time 
in such a way that it contributes to 
her efficiency through renewed energy, 
and increased efficiency means in- 
creased rewards. We will have to 
agree that this latter girl has the right 
slant on life and its compensations. 

One good way to spend leisure time 
is to develop a hobby which may be 
clamoring for attention. This adds 
variety to the interests of life. A 
reasonable amount of athletic sports 
is an excellent equalizer in our lives. 
Reading good books, attending good 
shows and lectures, hearing good 
music, enjoying the companionship of 
friends worth while—all of these (in 
moderation, of course) will help to 
keep our morals at par and be of bene- 
fit to us in our business lives. 

Therefore in developing recreational 
life let us choose those activities that 
will have the two-fold effect of giv- 
ing real enjoyment and acting as a 
sort of stimulus in our business career. 


(Life with the Lincoln.) 


The DeLuxe advertising car taking a 
rest while the driver enjoys a swell 
dinner at Greenbush 


The Arctic Who’s Who 
Geo. L. Crocker 


FROM BELL-BOY 
TO MANAGER 
OF HOTEL OLDS 


Starting his hotel experience as a 
bell-boy in the Grand Hotel at Mac- 
kinac Island, George L. Crocker had 
had experience in some of the best 
hotels in the country before coming to 
manage the new Hotel Olds. 

Born in Michigan near Flint, he 
spent one year, 1891, in Lansing, 
where he was a messenger boy for the 
lieutenant-governor. 

The principal hotels with which he 
has been connected are the Palmer 
House and the Morrison Hotel in 
Chicago, the Durant in Flint and the 
Nicolet in Minneapolis. 

He was manager of the Durant 
when it was opened. From there he 
went to the Nicolet as its manager, 
coming from Minneapolis here. 


Hotel Olds, Lansing, Serves Connor's 
Ice Cream 


BIG POSTERS AID TO 
DEVELOP INDIVIDUAL 
RESPONSIBILITY 


Several of the plants in the Arctic 
Organization are displaying a fine 
new bulletin board on which appears 
a 3 x 4 foot poster. These posters 
are striking in appearance and carry 
a constructive idea vividly portrayed. 
A different poster appears every 
Monday morning, bringing to the at- 


tention of everyone in the plant a 
message that will aid greatly in ac- 
quainting employees with the problems 
ci organization and effective ways to 
help increase their efficiency. 


GENE, THE NEW CHAMP 
SAYS IT WITH 
ICE CREAM 


Under the headline, “Gene cele- 
brates with a little ice cream,’ the 
Associated Press sent its members a 
very interesting incident which oc- 
curred just after Gene Tunney wrested 
the heavyweight championship from 
Jack Dempsey. According to the 
story, several of Gene’s friends gath- 
ered in his room shortly after the 
fight to celebrate. One of the boys 
asked Gene, “What’ll you have?” 
Gene’s reply was “If you don’t mind 
I’d like to have a little ice cream.” 
They say Tunney craves ice cream 
and as ice cream manufacturers we 
say, “It’s good for fighters—in fact 
it’s good for everybody.” 


ICE CREAM AS A HEALTH 
FOOD ENDORSED 
BY MAGAZINE 


A very interesting article by Milo 
Hastings appeared in the Physical 
Culture Magazine, September number, 

In answer to the question, “Is Ice 
Cream a health food?” he says this, 
“Tf pure and not gulped, it’s fine for 
big kids and great for little ones, and 
you need not hesitate to let it de- 
light your stomach.” Mr. Hastings 
went into detail in defending the idea 
that ice cream was a health food. His 
closing paragraph is worth while re- 
printing here. 

“T have devoted most of this article 
to the defense of ice cream against 
unfair prejudices. My reason for 
doing so is that I resent those old 
prejudices that permit the enemies of 
health foods to maintain the belief 
that “food cranks” merely want to 
take the joy out of living. I detest 
that puritanical kill-joy spirit that 
holds pleasure and beauty to be sin- 
ful. But I am perfectly well aware 
that there are plenty of foods of 
which we like the taste that are not 
health foods, and which should be 
forbidden in a diet for health. Hence 
my particular joy in defending a food 
like ice cream—that gets condemned 
by the sour-faced old fogies just be- 
cause it is so delightful.” 


“MICHIGAN FAVORS 
ARCTIC FLAVORS” 
OUR NEW SLOGAN 


The manager’s meeting was held at 
Waldenwoods August 11 and several 
matters of considerable importance 
were discussed at the two sessions. 
in his opening talk, H. A. McDonald, 
general manager stressed the import- 
ance of co-operation, contact and 
competition. Mr. Sibley, credit man- 
ager, gave a fine talk on credits which 
was followed by a talk by Mr. Hol- 
brook, Sales Manager. 

The meeting went on record as being 
in favor of adopting the new slogan, 
“Michigan favors Arctic Flavors.” 
This will be used on trucks, news- 
paper ads and display material. 


Responsibility develops some men 
and ruins others, 


When you reach the mountain top, 
Wwig-wag courage to the fellow in the 
foothills. 


Never worry because the tide is 
going out. It always comes back. 


FORMER ARCTIC MAN 
ENJOYING LIFE ON 
| FAR-OFF ISLAND 


That former Arctic employees still 
retain a kindly feeling toward the 
Arctic organization is indicated by a 
letter recently received by R. G. Fish- 
er, Supt. Pontiac, from his former 
shipping clerk, Mr. Ritter. Mr. Rit- 
ter had the good fortune to receive 
an invitation from his father-in-law 
to visit him at Bowen Island, British 
Columbia. The letter which we re- 
print was addressed to the “Arctic 
Family” and for that reason is of in- 
terest to all. ; 
Dear Arctic Family : 


I thought I would write to tell you 
we arrived safely. We had a wonder- 
ful trip. We stopped at Chicago for 
a day to see the sights, then to St. 
Paul and Minneapolis by auto. We 
traveled through the wheat belt for 
two days. There was nothing but 
wheat in the shocks on both sides of 
the railway. The Canadian Rockies 
were a wonderful sight. We stopped 
off at Banff and motored to Lake 
Louise, where the tourists stop. Lake 
Louise is a beautiful place. Vancou- 
ver is a very big place and has some 
wonderful business places. It’s main 
residential district is on the side of a 
hill. The flowers are wonderful: in 
the gardens. It is just two hours’ 
ride by boat in the ocean to Bowen 
Island where we live. My father-in- 
law has a speed launch which I use 
most of the time. We went fishing 
the other day with the launch and 
had three lines set out and as fast as 
I pulled one line in there was a fish 
on another line. The deer season 
opens on Saturday and I’ve seen some 
ceer already). It sure is cold at night 
and very warm in the daytime, which 
makes it nice to sleep. The tide is 
a funny thing to me; it will go out 
some days as far as fourteen feet, 
then it will come in again. This sure 
is a great country to live in but I am 
not quite used to it yet. 


Your Old Friend, 
Ritter. 


STRIKES, SPARES, 
OR WHAT HAVE YOU? 


The Arctic Bowling League swung 
into action for the first time this 
year on the night of September 24th. 
Much enthusiasm marked the opening 
game and the various teams are gin- 
gered up sufficiently to make the race 
for prizes pretty keen. 


The results of the first night’s 
bowling was: 5 
Won Lost 
Service’: ) See 3 0 
Wholesale: <. 25 See 2 1 
Sales, (5 J20..\s Sane ee 2 1 
Ofhicen i hy. eee ee 1 2 
Plante 80 eee 1 seg? 
Electrical: ta eee 0 3 
Tebeau, 204; Weigand, 202-184; 


Donnely, 184; Wright, 184; Roe, 184; 
Roe, 182; Hieber, 180. 


One of our dealers displays this strik- 
ing sign over his back-bar 


a nn EEE 


OVER THE COUNTER HELPS 


This window trim by M. R. Shaw, 


some 


A Good 
Combination 


Hallowe’en 
and 


Ice Cream 


A appropriate brick of ice 

cream in harmony 
with Hallowe'en colors and 
spirit will feature Arctic and 
Connor specials for October. 
Dealers will be alert to sug- 
gest in advance that this de- 
licious brick is made especial- 
ly for Hallowe'en Parties. 


Display the window strips 


_for the 


Chocolate and Orange 
Nut Custard Brick 


BRICKS TO BOOST 
OCTOBER SALES 
Oct. 9—Convention Special. 
Oct. 16—Vanilla Custard— 
Mint Pineapple- 
Sherbet — Maple 


Mousse. 
Oct. 23—Raspberry — Vanil- 
la—Pistachio. 
Hallowe’en — Chocolate — 
Orange Nut Cus- 
tard. 


Detroit, is indeed an invitation to have 
ice cream 


FROST-BITES AGAIN 
DELIGHT SCHOOL KIDS 


The ever-popular Frost-Bite is with 
us again. Boys and Girls all over 
the state are rejoicing over its annual 
introduction, and we wonder what con- 
fection is quite so satisfying and nour- 
ishing as rich ice cream enveloped in 
a smooth chocolate coating. Many 
schools in Detroit and elsewhere dis- 
pense a good many hundred of them 
during recess periods. Dealers located 
near them are undoubtedly in a fine 
position to sell large quantities to the 
school children. Because of its price 
and high food value, content, it is an 
ideal way to stimulate business just at 
the time of the year when the general 
sales of ice cream are decreasing. 
Appropriate window streamers are 
available for advertising this item, and 
can be had by calling any Arctic or 
Connor branch. 


ANOTHER PERIODICAL 
SPREADS GOOD NEWS 


Tce cream is too often regarded as 
a luxury—as an especial treat. It 
shouldn’t be so thought of, however, 
for ice cream is a valuable food. It 
is a well-balanced and nutritious ad- 
dition to almost any diet. 

Nurses and dietitians in schools 
have added ice cream to the daily 
ration of their young charges. Hos- 
pitals advocate it in cases of malnu- 
trition. For ice cream is rich in fats, 
growth-promoting vitamins and body- 
building proteins. It even contains a 
certain percentage of mineral matter 
and limes, 

Many children who do not like 
milk will eat ice cream. It is a 
strange youngster who does not love 
ice cream! A healthy child, to keep 
healthy, should drink a pint of milk 
a day. Remember this—and then re- 
member that ice cream is principally 
composed of milk. 

The manufacturing of ice cream is 
a fairly old industry—one, in fact, 
that rose with the beginning of the 
nineteenth century. Ice cream was 
first advertised in a New York news- 
paper in the year of 1786—but it was 
not until 1800 that it began to be 
popular. The present annual output 
is about 323,000,000 gallons —(Chris- 
tian Herald) Contributed by R. G. 
Fisher. 


HIGH SCHOOL BOYS 
ARE OUR FRIENDS 


John Hughes, Arctic-Connor sales- 
man, Owosso, had a very pleasant in- 
cident happen while at Cheboygan re- 
cently. John is a pretty good story 
writer, so we will reprint his letter. 

“On the evening of Sept. Ist I was 
in Sangster & Riggs store at Che- 
boygan and called for a chocolate 
soda. Sitting at the counter were 
several Cheboygan high school boys, 
eating ice cream. The one next to 
me turned to me and said, ‘This Con- 
nor Ice Cream Company certainly 
makes great stuff.’ I agreed with 
him on this and said to him, ‘You 
must know who I am,’ thinking he 
had said this for my benefit, but he 
assured me that he had never seen me 
before and did not know who I was. 
I then introduced myself as a rep- 
resentative of the Connor Ice Cream 
Company. The young man _intro- 
duced me to the rest of the high 
school fellows and they all assured 
me that the Cheboygan High School 
stood as a unit for Connor’s Ice 
Cream.” 

We learned that the name of the 
pieasant young man is Mr. E. Monag- 
han and the Arctic Crrcre thanks 
him and his fellow high school mates 
for their friendly feeling toward us. 


oat BEST 


__ICE CREAN 


Thousands of people saw this Connor 
booth at the big Shiawassee Co. Fair 


Justaste is packed 
in 5 and 10 lb. 
tins, 25 and 50 Ib. 
drums. Individual 
service envelopes. 


MAKE SURE NOW 


When the weather turns cool 
there’s nothing like Connor's 
Justaste Instant Cocoa to keep 
your profits from “‘hitting the 
toboggan.” 


ORDER NOW from any ARCTIC 
or Connor Branch or Lee & Cady 


Connor Fountain Supply Co. 


SEVENTH ANNUAL 
CROMAINE MEETING 


(Continued from page 1, col. 3) 
preliminaries of the Horse Shoe Con- 
test opened and the ball players be- 
gan limbering up. That night, the 
annual Cromaine show thrilled the 
audience with song and dance. Madame 
“X,” that mysterious quantity, espe- 
cially made a big hit. Movies of the 
Dempsey-Firpo fight helped to make 
the boys’ blood rush through their 
veins. The championship ball game 
ended as was predicted. The Arctic 
boys put the game on ice by a 10-12 
score, although it must be said that 
Nizer had a good team. Our own 
George Rooney played with them and 
strange as it may seem, he was the 
slugging star against his own mates. 

The big Cromaine Banquet, of 
course, featured Saturday’s program. 
Harry A. McDonald as toastmaster, 
introduced the following speakers of 
the evening: V. F. Hovey, of the 
General Ice Cream Company and J. 
Robert Crouse. Other impromptu 
talks were also heard, The climax 
was reached when J. Robert Crouse 
announced the honor man of Cro- 
maine for 1926—Harry A. McDonald. 
Contributing splendidly to the eve- 
ning’s entertainment was the singing 
of a quartette consisting of Mrs. 
Muriel Kyle, Mrs, Fitzgerald, Mr. 
John Koneczny and Harry McDonald. 
Jean Goldkette at the piano played 
superbly. To instill the carnival spirit, 
a special rube band made its appear- 
ance at the banquet and was the means 
of bringing forth enthusiasm. 

On Sunday, after dinner, the Rey. 
James Thomas delivered a fine talk 
on “Your Job and You.” Everyone 
Was unanimous in saying that it was 
inspiring and helpful. 

The horse shoe contest was won by 
J. B. Replogle and the honor of being 
best fisherman went to J. H. 
Copas. Each member of the winning 
base-ball team received a prize as well 
as the men on the best end of the 
tug of war. 

The Rookies admitted to Cromaine 
on Saturday night were: Nizer, A. W. 
Berresford, E. R. Kelly, E. W. Mor- 
gan, Jas. B. Replogle. Arctic: R. G. 
Fisher, L. S. McLaughlin, F. W. 
Neverman, F. S. Sisson, A. B. Per- 
rott, S. S. Brown, R. L, Barie, J. 
Van Looke. 


NORS 
jee 


ind 


of Summer Profits 
in Fall and Winter 


F Guntien of Wit 


An Imported “Ford Slogan” 
They say the English have no sense 
of humor, but a friend just back from 
London reports seeing a typical Eng- 
lishman driving a dilapidated Ford 
which had a sign on the back reading: 


“Ror For 


SALE.” 


King, For Country,- 


Cash or Credit 
“Willie, will you run to the store 
for me?” 
“Yes, mother. Do you mean the 


chain store or haven’t you any 
money?’—New York World. 


*Stalment Selling 
Bill: “What is the hardest thing 
you ever did?” 
Will: “Make ten easy payments.” 
—DeLaval Monthly. 


Ah, ha! 
He: “I want to buy a present for 
my wife.” 
Clerk: “Can I interest you in 
something in silk stockings?” 
He: “Well, let’s see about the pres- 
ent first.”—Williams Purple Cow. 


He’ll Get Tired Eventually 
An attorney who advertised for a 
chauffeur, when questioning a negro 
applicant, said: “How about you, 


George, are you married?” 
“Naw, sir, boss, naw sir. Ah makes 
mah own livin’.”.—-Home Store News. 


The big white swan at Walden- 
woods entertaimng some promment 
guests from Arctic-Detrott 


AROUND THE CIRCLE 


SS 


ESEARC! 


E ‘MEMBER 
H “COUNCIL =: 


ICE-CREAM. INDUSTRY ~~ 
‘PROMOTING THE‘USE OF. < 


PUREAND 


* 


REG. APPL'D. FOR 


The new official emblem adopted by the Research Council of the Ise Cream 
Industry 


The mezzanine floor of the Arctic- 
Detroit Plant now presents a much 
different picture than it did a few 
months ago. A general over-hauling, 
redecorating and re-arranging has 
just been completed. On this floor 
will be found the vice-president’s of- 
fice, the general manager’s, service 
manager, advertising manager and a 
special room for drivers to check in. 


Mr. Pat Harris, of Oxford, and 
Mr, Van Wagoner, of Orion, have 
taken over the C. J. Mitchell Drug 
Store. Mr. Van Wagoner was for- 
merly with the Mitchell store. We 
are. sure these two gentlemen will 
make a succéss of their new venture. 


C.:F, Phelps, Supt. Arctic-Grand 
Rapids, had smiles all over when he 
rushed into the Grand Rapids office 
to tell them that a fine baby girl ar- 
rived at his home Sept. 20. Congrat- 
ulations from all of us. 


RCTIC milk powder 

is entirely soluble. 

The test most users of 

powdered milk apply is 

whether or not it dissolves 

readily. If it does not 

dissolve thoroughly and 

quickly it has not been 
properly processed. 


Low temperatures and 
rapid processing make for 


color they require. 


Condensing Division 


SOLUBILIT 


i Pili ¥e 


solubility. Fifty per cent of powdered milk is milk sugar. 
It is the milk sugar that gives bakers’ bread the fine brown 


The oven heat browns the sugar in the crust and if the 
milk has been browned to any extent in processing the milk 
loses just that much value for the user. 


ARCTIC DAIRY PRODUCTS COMPANY 


Grand Ledge, Mich. 


While L. S. (Red) McLauchlin, 
ice cream foreman, Arctic-Detroit, 
was going through his paces as a 
Cromaine Rookie at Waldenwoods, 
and having alot of fun, an urgent call 
sent him hurrying back to Detroit. 
Next day he came back with the joy- 
cus news that Dr. Stork had left them 
a fine 9-pound baby girl. We are all 
glad to welcome the newcomer into 
our midst. 


We were sorry to learn that our 
good customer, Roy Hunter, Imlay 
City, suffered a big loss when his store 
was burned to the ground on Sept. 8. 
Mr. Hunter has always been a very 
good customer and we hope he will 
make a come-back and continue with 
us. 


The Arctic extends to Miss -Hoff- 
man, Detroit Accounting, their deep- 
est sympathy upon learning the death 
of her father recently. 


It was with-deepest sorrow that we 
learned of the sudden death of the 
father of C. J. .Schneider, State 
Superintendent of production, Lan- 
sing. The Arctic extends its sym- 
pathy to C. J. 


FAREWELL DINNER 
FOR MISS SHIPMAN 


Mrs. S. A. Ainsworth, Washington 
street, delightfully entertained the 
office force of the Arctic Dairy Pro- 
ducts Company at a six o’clock din- 
ner recently in honor of Miss Maud 
Shipman. 


The house was prettily decorated 
with fall flowers throughout. After 
the dinner, at which covers were laid 
for sixteen, the evening was spent 
with games and other entertainment. 


Miss Shipman has held a position 
as stenographer with the Arctic for 
the past three years and is held in 
high esteem by her fellow workers. 
She was presented with a very nice 
fountain pen with her initials by the 
office force. and which will serve as 
a daily reminder of the pleasant days 
spent together. She leaves to take up 
her duties as assistant to her father 
in the West End_ Grocery. Miss 
Melva Clark will fill the position at 

the Arctic. 
(GRAND LEDGE) 


COW TESTING 
GAINS IN U. S. 


The following is taken from the 
report of the Dairy Production De- 
partment of the United States Bureau 
of Dairying and will undoubtedly be 
of interest to our patrons: 

“Work in cow testing association 
has greatly increased. There are now 
770 testing associations in the United 
States. These associations include 
over 33,000 cows on test. On records 
including over 18,000 cows it was 
iound that those producing 100 pounds 
of butterfat gave an average return 
of $10.00 above the cost of feed; 
150-pound cows assured a net return 
of $26.00 above cost of feed. Cows 
producing 300 pounds gave $74.00 net 
return. Those producing 352 pounds 
of butterfat gave $90.00 above feed 
cost. Those producing 400 pounds of 
butterfat gave a net return of $106.00, 
and those producing 450 pounds of 
butterfat gave a net return of $122.00, 
above cost of feed. 


In studies on the effect of grain 
feeding it is found that in one asso- 
ciation a herd fed no grain had the 
least cost for feed, but this herd pro- 
duced the least milk with the least 
amount of fat and had the lowest in- 
come per cow and the lowest returns 
for feed consumed of any herd in the 
association. 


Studies in the comparative returns 
from pure breds and grades and 
scrubs showed milk production respec- 
tively of 7,667 pounds, 6,999 pounds 
and 6,217 pounds of milk. The but- 
ter fat production for purebreds, 
grade and scrubs respectively was 
298 pounds, 281 pounds, and 251 
pounds. The net returns for milk 
and butterfaiproduction over feed 
cost for pure breds was 92.88 
per cow. arinually, for grades 
was $82.72 per cow and _ for 
scrubs $65.87 per cow. This does not 
include the sale value of the young 
stock which would add materially to 
the returns for pure breds. The divi- 
sion is doing an immense amount of 
work in summarizing the cow testing 
association records returns for the 
various associations throughout the 
United States. It is also securing and 
comparing records of bull association 
daughters and dams with a view to 
locating proven sires throughout the 
country.” 


Connor fruits and syrups on display 
at a county fair 


CONNOR TEAM LOSES 
LEAGUE CHAMPIONSHIP 


' After sensational playing, the Con- 
nor-Owosso baseball team lost the’ 
city championship while playing off a 
team which tied them for first place 
when the season was almost over. 
After holding the other team score- 
less for six innings, Beehler, the Con- 
nor pitcher, hit three men and this, 
coupled with some extra base hits, 
lost the championship for the Connor 
team. The Cénnor team still holds 
the distinction of-being champs twice 
since the formation.of the league sev- 
eral years ago. 


“hews item appeared at the time of the 


—“Ice“Cream \Conipatiy, which is a sub- 
' Sidiary of the Detroit concern is tak- 
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ployer and Friend. 


HeRARY OF THE 


“FRIENDLY HOLIDAY GREETINGS TO Ati” ARCTIC 


FLEMING, BAY CITY, NOW | Doe A hts ot FROZEN FRUIT CAKE WINS 
A PART OF THE ) ! j 
ARCTIC CO. f x Se 


Arctic has pioneered again. After 
months of careful planning, the Arc- 
tic announced to their Dealers a new 
Holiday brick, going on sale Decem- 
ber 17th and featuring it until Jan- 
uary 1, 1927. The name of it, “Frozen 
Fruit Cake,” is only one of the new 
and clever features that made the 
campaign such a _ success. Besides 
bringing the Sales Department into 
full action, every other Department, 
Branch, and Division has co-operated 
to make “Frozen Fruit Cake” an out- 
standing holiday treat for the peopie 
of Michigan. To arouse proper en- 
thusiasm a very definite advertisin€ 

| schedule was Jaunched. Beginning 
with special letters to dealers they 
were followed up by six newspaper 
ads appearing in twenty of the State's 
largest dailies. Dealer co-operation 
was obtained through two special de- 


On November 28th the Bay City 
Times Tribune carried a quarter page 
announcement with headlines reading 
“Beginning Today Fleming Delicious 
Ice Cream Will Be Known As Arctic 
Quality Ice Cream From This Date.” 
With the acquisition of the Fleming 
plant, the Arctic Dairy Products Com- 
pany has ice cream plants and con- 
densaries in fifteen Michigan cities, 
indeed a remarkable record, consider- 
ing that only a few years ago the 
Arctic was a one plant organization in 
Detroit. The Connor branch which 
became part of the Arctic group in 
1923 will be moved into the Fleming 
plant and to simplify the change the 
Arctic trade-mark will replace both 
Connors and Fleming. The following 


he i ONE ade Ws pay ge oe fee INSTANT APPROVAL 
ey hn FE CPL Err Pe ae | OF DEALERS 
| 


change in the Bay City newspaper. 

“Sale of the Fleming Ice Cream : , 
Company to the Arctic Dairy Pro- signed window pasters. . 2 
ducts Company of Detroit has been ——— gana he package almost speaks for it- 
announced by Fred Fleming, manager _£g ‘ x # pe selfi . The carton of special design 
nd - owner. -- Consolidation. of the} =o. ‘ ME EI i : y 7 wa caretully wrapped with a glas- 

> concerti: with the Connors | sing paper, tied with a red cord and 
; sealed with Christmas stickers, carry- 
ing|the holiday greetings to the pur- 
chafer: 

We are reproducing some of the 
4 Be ads as they in themselves tell a won- 
| Sa we derful story. 

It_is to be noted that the retail 
price was. advertised, another inno- 


ing place, and all equipment of the 
latter company is, being moved into 
the Fleming building at 1017 Madison 
Avenue, north. 
Mr. Fleming will retire as manager, ASS 
Ithough he will still retain an interest f 
pn thas business: Hs place will be 6 ‘FR ee ‘s F e 99 vation in ice cream merchandising. 
i beta : Because of the rich combination of 
taken yD. W. Goad of Detroit, who ‘rrozen Fruit Cake SE Ee ogee gio 


will be the resident manager of the 


me \ 


busi t k the Bay Cit { in the making of this new ice cream 
Division oe Acct Daizy eee An Ice Cr eam of Double-Cream, FABER it was only Baral is, coe, 

e . . . y » j t rg 4 = 
ee. Loaded with Nuts, Fruits, Delicacies Wer, ihe Geneatia toe “Proved, Frat 


(Continued on page. 2, Col. 4.) Bin rat Fore. that bei 
Bei es Thousands of Michiganders have had the surprise of their lives. cate ene Ue lee Relate 7 ae 


THE ARCTIC FLAVORS Never was there such an ice cream as this. Everything luscious tic Company has really given the pub- 


that the ice cream industry ever knew has been crowded into this lic in this Holiday Special an_ice 
<i lertietaaiaa one supreme creation. Everyone says—Best Ever! With it ora which is said to be the “Best 


Christmas dinner and New Year’s dinner will be a real success. vise, 


The Arctic Flavors broadcasting - 
eee ie cuening at. 8 o'clock Order now from your Dealer. DEAR OLD SANTA FROM. 
over station WJR are giving the in- In fancy holiday packages, quarts at 75 cents, ARCTIC SPREADS GOOD 
visible audience the same quality mus- and pints at 40c. CHEER TO ALL 


ical entertainment that featured last 
yegr’s programs. Applause cards are 
coming in daily from pleased listen- 
ers from all over the country. As 
an indication of the interest manifest- 
ed we are pleased to quote from. a 
Radio Fan down in Florida; 
--“Hurrah the secret is out. The an- 
nouncer has just given his call letters. 
At last I know what part of the world 
you can find the Arctic Dairy Pro- 
ducts Company. The lady soloist was 
sublime.” 

From Sioux City, Iowa, we received 
this: “Enjoyed your program im- 
mensely. Get your program often. 
Congratulations to the artists spon- 
soring the Arctic Dairy Products pro- 
gram.” 


The beautiful Arctic DeLuxe Ad- 
vertising Car is making its annual 
tour of the State with Santa Claus in 
full charge. It is hoped that every 
neighborhood in Michigan will get a 
glimpse of him and especially the 
children who will be tickled to death 
when the Santa from Arctic begins to 
distribute little Christmas novelties of 
various kinds. 

Last year the trip covered a dis- 
tance of 1400 miles but this year, be- 
cause of an earlier start the trip will 
cover even more territory. Early 
reports indicate that this year’s tour 
is going to be even more successful 
than last year’s. In spite of the very 
cold weather Santa is not going to 

It would be gratifying if we heard disappoint the boys and girls, big and 
a few comments from our own deal- little, in the hundreds of Michigan 
ers in Michigan and what they think | This is one of the series of five ads. that was run in twenty newspapers of | cities and towns where Arctic Dealers 
of the programs. Michigan to herald the coming of a Super ice.cream for the holiday feasts. | are located. 


FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


‘All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Batie, 
Arctic-Detroit, 


EDITORIALS 
KNOW YOURSELF 


Would you think of 
long motor journey 
having your automobile completely 
overhauled to see if there was ahy- 
thing the matter with any of its vital 
parts? If a tire went flat ten miles put 
of town, would you run in on-a “flat” 
and ruin the rim? 

How about the more intricate ma- 
chine which is your body? 


without | first 


the beginning of each year, do you 
stop to have your doctor overhaul 
your body? When you have a “flat,” 
whether it be the teeth, the stomach, 
the liver, or the eyes, do you keep: on 
running—and finally ruin :“the rim” ? 

Some people’s cars, are. more. pre- 
cious than their. bodies. 

Take the teeth for instance., Did 
you ever stop to.think. what. an im- 
portant part your.teeth play in your 
life? All the fuel for the. body is 
taken in through-our mouth and must 
be masticated by:the teeth. The condi- 
tion of these teeth. exert a powesful 
influence over your body. If they fre 
not taken care of they :may serioi/sly 
affect our health and may be respotisi- 


ble for anything from the malforima- | 


tion of the face-to heart disease. 


| 
i 


starting on a | 


Or_again, have.you ever stopped: to | 


think what effect your posture, the | 


way you carry yourself, may have on 
your health or your character? All 
persons, adults and children, need reg- 
ular’exercise. ‘ Just a few minutes 
spent in “setting-up” every day on ris- 
ing will do wonders, especially for ‘the 
indoor worker whose muscles need 
stretching and relaxing. 

The little scratch or the cut which 
we disregard today may result) in 
blood poisoning tomorrow. The jold 
adage about the stitch in time is never 
amiss when it comes to caring for jour 
bodies. 


Regular, periodical medical exami- | 


nations are as necessary to the hutnan 
body as overhaulings are to a car, and 
much more vital. They tell man what 
is wrong with his body and give him a 
chance to use. preventive measures 
rather than wait until he is forced to 
use. restorative | measures. 

Everybody should haye a mefieal 
examination at least once a year, \and 
small children should be examined 
every six months. 


Why die before your time? I¥} all 


the little “knocks” are discovered when 


they first occur, through physical ex-’ 
aminations of your human machine, 
life can be prolonged and made more 
enjoyable. 


BY THE WAY 


The happy man remembers favors 
received. and forgets: those she, has 
given. 


The reason that some men accom- 
plish more than others is ones, attempt 
more. 


More men ‘sticceed by being differ- 
etit from their fellows than by fol- 
lowing the crowd. 


The Arctic Who’s Who 
JOHN RICHARD STORTZ 


ERROR LDS 


When you | [== 
start on a new lap of the journey, at | 


A PRIZE WINNER AT 
THE AGE OF 25. 
_ MONTHS 


We are i he to acknowledge ‘a 
letter from Mrs..M. Stortz together 
with a snap shot of her young son 
John Richard. _Altho this Company is 
not direct distributors of Arctic 
quality milk, our successors, the Eb- 


ling Creamery Company, still retain | 


the trade name and uphold the qual- 
ity that made this youngster a prize 
winner, 

In her letter Mrs. Stortz stated 
that John Richard was raised on 
Arctic milk from- the time he was 
fourteen days old. He won the Joving 
cup which he proudly holds 4at the 
age of twenty-five months. 

“We congratulate the Stortz family 
and would like to add that Arctic 
quality ice cream should now have 
great possibilities in keeping John 
Richard strong and healthy. 


55 P. C. OF ICE CREAM IS 


VANILLA, MAKERS SAY 
New York —Vanilla is by far the 
most popular ice cream flavor. Man- 
ufacturers representing an annual pro- 
duction of nearly 84,000,000 gallons 
report that 55 per cent of the output 
is vanilla; 10 ‘per cent. chocolate; 
nearly 8 per cent strawberry, and 
nearly 27 per cent of other flavors. 
More than-88 per cent of ice cream 
is sold in bulk, not quite 12 per cent 
in brick form. 
belief drug stores sell about half as 


| much ice cream as do confectionery, 


stores. 


Contrary to general| 


1 and third. 


Perfect contentment! Just what owe would expect at Waldenwoods. 


see Mrs. eds 


CROMAINE GIRLS HAVE 
_ BIG TIME AT AN- 
NUAL MEET 


' Because of. the fact that Arctic / 
Circle went to press just’ before the 


Annual Outing of the Cromaine Girls 
Society it is probably not amiss to 
state now. that Waldénwoods never 
entertained’ a merrier crowd than the 
one that gathered there October 2nd 
-Around 11:30 cars and 
special busses began rolling into 
Waldenwoods with the jolly girls 
from Arctic and the Crouse-Tre- 
maine interests of Cleveland. Soon 
they were assigned -their rooms in 
Sunshine’ Hall and from then on 
games, contests, and a general good 
time occupied their time. Mr. H. A. 
McDonald gave them an inspiring 
talk after the first dinner and of 
cassie he also sang and led the girls 
several songs. Mr. J. Robert Crouse 
addressed the assembly Sunday noon. 
Much fun was had with the Rookies 
or new candidates who were com- 
pelled to wear heavy suits of cover- 
alls to make them feel their status 
more keenly. At the business meet- 
ing the following officers were elected 
for 1926-27: 
President 
First Vice-President ’........0.0. 
Edna M. FitzGibbons 
Second Vice-President... Iva Mudge 
Third Vice-President- 2.2....... 
Florence .MeQuillan 
Secretary-Treasurer ...Veda Braund 


| Camp. Manager.Edna M. FitzGibbons 
|, Asst. Camp. Manager.. 


. Helen..Laurie 


FLiStOVAGW oa See cet Charlotte Helwig 


The trouble with some. self-made 
men is that they quit the job too 


| early. 


Isn't this a fine looking squad: of Fookies? Cromaine girls as candidates wear 
this conventional garb- during their servitude. 


Here you 
A. McDonald and Ruby Morey all smiles after a boat ride. 


ANN ARBOR WINS A. 
TURKEY AND THEN 
CELEBRATES _ 


Immediately after the challen 
went .out from. Mr. Sibley, Cre it 
Manager, as fegards the. Collection 
Contest, Mr, Brown and Mr. ‘Nanry, 
our highly efficient collectors, set 
out on a cruise among our customers 
with Accounts Receivable at the 
helm, We understand that harsh mea- 
sures were used. upon the delinquents. 

At any: time of -day one might _ 
Mr,, Brown’s Essex. dashing m: dly 
to and fro. With, perhaps, ten min- 
utes’ rest and refreshment at patees 
Smoke Shop, and. the: hard grind. of 
collecting was resumed. .Mr. Nanry’s 
Ford could be seen hurrying hie 
very purposefully. { ah 

All ballots. having feeel ae tha. 
Sibley called us to inform us that 
our ship came in second in therace; 
and that we were: entitled to a turkey 
dinner. 

On November 30th at 6 30 at the 
Chamber of: Commierce Inn, a delicious 
turkey dinner with. all the fixin’s; the 


| dessert being nothing Jess than ® as- 


sorted «moulds © of: vari-colored: “ice 
creams. : : 

The employees and. their taadhieg! 
Mr. and’ Mrs. 
City, were present at our gathering. 
The evening was spent in dancing with: 
The Troubadors furnishing the music. 
Our superintendent, “Wyrick, 
called’ off. for: two square dances, in 
which the older people entered with 
much enthusiasm. A delightful eve- 
ning was spent and we-are not a bit 
sorry that we worked hard to merit it. 


FLEMING, BAY CITY, NOW 


A PART OF THE 
ARCTIC CO. . 
(Continued from page 1, Gol. L) 
Practically the same personnel will 
be retained in the Fleming. plant, 


with the exception of the replacement, 
| of Mr. Fleming by the new manager. 


William W. Peters, manager of the 
Connors Company will have a part, 
in the management of the local branch 
of the Detroit company under -Mr. 
Good. The same policies of the con-. 
cern will be followed out... 5 - 

The Fleming Ice Cream. Company 
was established here 
1916, when C. A: Cowan was bought 
out by Fred Fleming.- About a year 


later, the plant now in use was built. 


by the new owner. 

With the advent of the Arctic Com- 
pany to the ownership of. this plant, 
a good deal of new equipment will 
be. added, in addition to that brought 
from Connors Company. plant. Bay. 
City is the sixteenth city in, the state 
which will be served. be a. division 
of the Detroit concern. 


Carl’ Wuster of the: 


in . February;, 


COMING! 
A New Treat! 


A holiday ice cream such as you 
have tasted only in your dreams. 
Watch for the, Arctic Ice Cream 
ad on this page Friday. 
Teaser ads. created a desire “for ° 
Frozen Fruit. Cake. ; 


As always, everyboay. is happy when 
at Waldenwoods. 


alley W 


‘When the weather turns cool . 
there’s nothing like Connor’s 
Justaste Instant Cocoa to keep 
your profits from “‘hitting the 
toboggan.” 


Justaste is packed 
in 5 and 10 lb. 
tins, 25 and 50 Ib. 
drums. Individual 
- service envelopes. 


Connor Biantain Supply Co. 


dipper of vanilla ice cream. 


MAKE SURE NOW 


ORDER NOW from any ARCTIC ~:~ 
or Connor Branch or Lee & Cady 


DON’T YOU 
WONDER TOO? 
We sometimes wonder how it |is 
that a man gets up in the morning 
after sleeping on an advertised mat- 
tress or an advertised bed, and pulls 
off advertised pajamas; takes a bath 
in an advertised tub, washes with atl- 
vertised soap, shaves with an adver- 
tised safety, using an advertised 
cream; puts on advertised underwear 
and -socks adjusted with advertised 
garters; dons advertised shoes, shirt 
-and collar and an advertised suit; in- 
dulges in breakfast on advertised ce- 
real; drinks a cup of advertised cof- 
fee; puts on an advertised hat; lights 
an advertised cigarette; rides to the 
office in an advertised car with ad- 
vertised tires; uses an advertised 
fountain pen on advertised paper at 
an advertised desk; dictates his let; 
ters to an advertised device and has 
them transcribed on an advertised 
typewriter; reads advertised books 
and newspapers; attends advertised 
shows; deposits money in advertised 
banks; and on Sundays attends ad- 
vertised services, then he refuses to 
advertise on the grounds that .adver- 
tising: doesn’t. pay! 


He'd better watch out. Maybe some | 


slick advertising feller will get him 
yet and be his benefactor, too !. 


‘MOONSHINE BABY 


pints a.10-ounce soda. glass: place a 
No. 8 -dipper of. v ice. cream. 
Over this put enough chocolate to stir. 
Put in a little milk and mix up well 
together. Slice up one. good sized 
banana and stir in. Put: a_ little 
marshmallow on top and over this. put 
some chocolate. This sells for 25 
cents. 


JELL-X-CELL SUNDAE 


In a tall 8-ounce glass place a stuall 
ver 
with crushed strawberries. - Add an- 
other small .dipper of ice cream of 
another flavor. Top this with marsh- 
mallow. Over all add tablespoonful 
of strawberry gelatine, a few nuts 
and a cherry. Any crushed fruit ‘can 
be used, but it should’ be the same 
flavor as the gelatine. This colorful 
and delicious tasting stundae sells for 
25 cents and has become a popular 
dish in Colorado, where it originated. 


He who trusts everybody makes a 
big a mistakeas he who trusts nobody. 


of Summer Profits 
in Fall and Winter 


This spectacular illuminated bulletin is one of the bright spots on Grand 
River Avenue. 


H. A. McDONALD AND 
P. A. VAN ALLSBURG 
NOW DIRECTORS 


_At a recent. meeting. of the Board 
of Directors, Harry A. McDonald 
| and P. A: Van Allsburg were made 
members of the Board. Both of these 
| gentlemen have helped in the success 
of this company and deserve this hon- 
or. The rest of us congratulate the 
new directors. 


CONVENTION GUESTS 


It wotld not be amiss at this time 

to say a word of the wonderful praise 
| bestowed on the Arctic Detroit plant 
| relative to the general condition, sani- 
tation, Cleanliness, and efficiency of 
operation, as expressed by the various 
Hclegeaee I_ had occasion to meet 
delegates from Bangor, Maine, to 
Fresno, California, and I can cheerful- 
ly say that they were unanimous in 
their praise of the modern plant, and 
in most instances, were envious that 
they did not have the like amount of 
facilities, 

From the Accounting department to 
the Engine room, they remarked at 
the: efficiency and orderly manner in 
which the accoutrements of these de- 
partments were kept, and more than 
one remarked that we must have a 
good engineer, when they saw the 
tools hung in their proper places and 
the fittings arranged in orderly tiers 
and boxes as to size and shape. 

‘The general appearance of the man- 
ufacturing machinery and the appear- 
ance of the operators in their clean 
white suits was noticed by all of the 
délegates. And it is not without jus- 
tified pride that I add a word of com- 
ment that came from a group of Chi- 

=eago delegates:~ They were, to a man, 
ullanimous in stating that regardless 
the kind of -factory that they had 
ever been in before they had never 
seen any that measured up to ours. 

In passing, I might add that the 
same delegates were insistent: on look- 
ing over our garage. And on seeing the 
trucks kept in such good condition, as 
wall as the general appearance of the 
workshop, remarked, “It is no wonder 
that Michigan favors Arctic Flavors.” 

G. J. ROONEY. 


MILK PUT IN CRANK CASE 
 LUBRICATES LIKE OIL 


Grand Junction, Colo., Oct. 16.— 
When the automobile of Mrs. M. O. 
Dotiglas, of Grand Junction, ran out 

* of foil while she was transporting a 
‘load of cream, she filled the crank- 
caseé. with some of the. cream. She 
‘completed her trip and the unusual 

“Iubricant served so well, it remained 
in the car for the journey home. 


PRAISE ARCTIC | 


REXALL DRUGGISTS HELD 
THEIR MEETING AT 
WALDENWOODS | 


The- Greater ‘Detroit Rexall Club 
had' their’ annual: outing-on. the 28th 
of October at Waldenwoods, ' Prac- 
tically all agents were represented. 

At their November monthly meet- 
ing in the city;:they went on record 
that the party’ was not only a huge 
success. but. undoubtedly the finest and 
most enjoyable one they had ever had. 
The program was full from noon un- 
til midnight, with all sorts of games 
for both men and women. Valuable 
prizes. of all. kinds: were given for 
all events. The hall was profusely 
trimmed in Hallowe’en fashion with 
lighted pumpkins. decorating the ban- 
quet, table.. Following the banquet 
everyone danced til the “we sma’ 
houfs.”. «Mr. H. A; McDonald not 
only furnished his usual smile, but 
sang in the most delightful manner. 

Practically all druggists and. their 
ladiés were unanimous in their. opin- 
jon that next year they would be 
the first ones to leave for the Woods 
and the last ones, to leave that place 
for their homes. 


N E W 


Absolutely new! Talk about 
Ambrosia and Nectar! The 
ancient gods never dined on any- 
thing as good as this. Watch 
for the Arctic Ice Cream ad on 
_. this page Friday. 
This ad. paved the way for Frozen 
Fruit Cake. 


One of the most attractive commercial buildings in Pontiac is the re- 


cently constructed home of i Arctic Ice Cream Company on Orchard 


Lake Avenue. 


The building, a one-story structure, is built of light colored brick with 


doors, windows and other exterior woodwork painted light blue. The 
color effect is particularly pleasing. 
THE SPIRIT OF THE GIFT ROE AGAIN PRESIDENT | 


The first Christmas gifts were made 
sore nineteen hundred years ago, when 
out of the sheer glory and joy in 
their hearts. the shepherds soared 
weary miles to present a Child ‘with 
precious gifts, incense, and myrrh. 
These gifts embodied the real spirit 
of giving—the shepherds had no idea 
of return. Through the cent: ‘iries 
that have passed since these first 
Christmas gifts were made, however, 
the spirit of gift-making during the 
holiday season has deteriorated into 
a mere matter of “exchange.” 

But the true spirit of the Christmas 
eift still lives and burns most brightly 
within the individual home circles, 
where members of the family are 
more intent on giving each other 
pleasure than in getting “value re- 
ceived.” 

The spirit which prompts a real gift 
is one of affection and kindliness;. it 
is often prompted by a desire to |help. 
A gift, or at least its spirit, is some- 
thing that should last the year round. 
The real spirit of giving is often’ ex- 
hibited by fathers who start savings 
accounts and insurance programs for 
their children when they are small, 
and also by the people who are plan- 
ning ahead for the future and making 
the way safe for their dependents. 
Men who take out insurance for)their 
wives and children do not expéct to 
live to enjoy the accrued estate but 
nevertheless build it up in preparation 
for such a time when they will not be 
able to bring in salaries. : 

This company when it took out 
group insurance for its employees had 
in mind helping the head of the family 
to build up an insurance estate which 
would last not for just one day as 
many gifts do, but would run on as 
long as the employee is with the com- 
pany—and even after that if the em- 
ployee cares to continue it. 

It might be well to remember this 
Christmas that your gift to your chil- 
dren and family will be much} more 
appreciated if it lasts through the 
year, than if it was just a present of 
the moment, 
for the children or take out more in- 
surance for their benefit. 


Start a savings account | 


OF G.R.A.I. A. 


In the current issue of the Grand 


River Avenue Record, it has been an= 


nounced in bold type that A. I. Roe, 
assistant Sales Manager 
troit was re-elected President of the 
Grand River Avenue Improvement. 
Association. "We surely take pride in 
Mr. Roe’s popularity among this rep- 
resentative group of Detroit business 
men and are sure that he will make 


good as their president this coming 


year. Congratulations John. 


AND HIS NAME IS DICK 


A great surprise but nevertheless 
a happy one came to us all when it 
was announced on the morning of 
December 17th that a  Christma$ 
present arrived at the home of Mr; 
and Mrs. Frank Hait. It is a baby 
boy. Can anyone imagine a more apt 
propriate Christmas gift. Frank is 
a member of the Arctic-Detroit Sales 
force. To him and Mrs. Hait We €x= 
tend good wishes. 


There are two places where the first 
step’s important—one’s in an eleva 
tor shaft and the other's in presenting 
a sales argument. 


Arctic-De-" 


room and refrigeration plant. 
ing is the garage. 


The Arctic Ice Cream Company i Pontiac is a branch of the Detroit. 


Arctic Dairy Products Company. 


ARCTIC BOWLERS 
SETTING FAST PACE 


At the present timie the Wholesale 
Drivers are leading in the Arctic— 
Detroit Bowling League. Every Fri- 
day night some interesting’ and ex- 
citing games are played. The present 
Standing of the team is, Wholesale 
leading with the other teams follow- 
ing in the order named: Plant, Elec- 
trical, Service, Sales, Office. 


SCOTT ROGERS 
DIES SUDDENLY 


It is with real regret that we 
learned of the sudden death of Scott 
Rogers, driver No. 15 Arctic-Detroit. 
He died in the Ann Arbor hospital 
October 9th aiter being in poor health 
for a period of nine weeks. We ex- 
tend our sympathy to his bereaved 


family. 


THE ARCTIC FAMILY 
GROWS AND GROWS 
E. Hixon, Arctic—Detroit is the 
proud daddy of a fine baby boy born 
October 13, 1926. The new arrival 
weighs 8 pounds 6 ounces. Congrat- 
ulations, 


The crowd is not always right. 


ASSOGIATE MEMBER 
RESEARCH COUNCIL 
ICE CREAM. INDUSTRY 
PROMOTING THE USE -OF 


{ICE 


PURE AND WHOLESOME 


CREAM| 


or health 


REGi. APPL'D. FOR 


The new official cniblew adopted by the Research Council of the Ice Cream 
Industry 


a re 


To the front are offices, while in the rear are the storage rooms, where 
the temperature is. always below zero, the shipping room, and the boiler — 
Connected to the right side of the build-_ 


Fisher is superintendent of the ae branch. 


J. Little is manager and Re G. 


way, New York, was keel rs 110 
by the tardiness of one of his ski 
onCalling hi | th iss 
alling him into e ‘ 
morning, he said: “Mr. Tray 
here at 8:30 every morning 
after my mail; at 9 o’clock - 
of the window and see yot 
Rockefeller on his way to t 
at 9:30 Mr. Schwab passes; 
see Mr, Vanderbilt going 
10:30 Mr. Gould passes on the 


HE MADE THE SALE — te 
“What!” exclaimed ‘the lady, “y 
charge me a dollar for that loose-leat 

scrap: book.” 

“Yes, ma ’am,” replied the polite 
stationer, eet is the , very Reet ; 
price we can sell it for.” 

“How is it that I can-get one just 
like it at Brown's fof 90 cents?” 

“T cannot say, madam, Perhaps Mr, — 
Brown has taken a fancy to you. He 
is a widower and you are very beauti- — 
ful—yes, ma'am, one dollar, gt 
you.’ e! 


THAT’S TRUE TOO! . ff 
Tebeau (returning from a_ ‘recent - 
hunting trip, stopped in a’ butcher | 
shop): “Got any rabbits or” oes 
rels?” he asked. 
“Just sold out this morning,” 
the butcher, “but we have some. nic 

sausages?” 
Tebeau—‘‘Sausages! How can tages 
tell my wife I shot sausages?” > 


FOR A MASQUERADE ~ 


“T want to buy a petticoat.” : ; 
“The antique a is on the 
third floor.” 


You've got to keep whistling if you 
want things to keep humming. 


The best thing about Spring is it 
comes when it is most needed. 


PIG. OD 
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NEW BANQUET ICE CREAM CREATES A SENSATION 


ARCTIC-DETROIT 
ACTS THE PART 
OF HOST TO PUBLIC 


An undertaking of no small pro- 
portions was the Formal Public 
opening of the newly overhauled De- 
troit Plant, February 24th, 25th, and 
26th. Believing that dealers, friends, 
and the public would welcome an op- 
portunity to see for themselves one 
of the most modern ice cream plants 
in full operation, this method was de- 
cided upon by the management to get 
acquainted with everyone who ac- 
cepted the invitation. 

A very interesting route was fol- 
lowed as the public came into the 
building. On the second floor an 
elaborate display of Arctic products 


was shown and explained by special’ 


guides. This display showed the 
products of condenseries, fruit and 
syrup plant, an analysis of the in- 
eredients of ice cream in their exact 
proportions, a window trim, and other 
interesting phases of the business. A 
fine orchestra was on the job in the 
Accounting Department and souvenirs 
were distributed. 

In the Conference Room Mr. A. I. 
Roe conducted a lecture on _ the 
handling of milk products from the 
time it left the farm until it was 
frozen into ice cream. A _ special 
booklet telling the story in word and 
picture was here distributed. The 
line of march now took us into the 
freezing rooms where the white uni- 
formed operators supervised the bat- 
tery of shining freezers while they 
poured forth eighty quarts of rich 
creamy ice cream every few minutes. 
(Continued on Page 3, Column 4.) 


NOVEL ELECTRIC 
SIGN BLAZES ARCTIC 


A fine new electric display has 
been installed on the Detroit Home 
Office building, with an idea to pop- 
ularize the location of The Arctic- 
Detroit Plant on Grand River Ave- 
nue. The word Arctic in the fam- 
iliar trade-mark style blazes forth a 
beautiful red’ light night and day. 
The sign is the new style Claude 
Neon gas tube installation. On the 
floor below, the words Ice Cream in 
cold’ blue letters appear. Inasmuch 
as this new type sign is just now be- 
coming popular, we have already re- 
ceived many favorable comments on 
the attractiveness and novelty of the 
display. 


N. L. AVERY 
GRAND RAPIDS BANKER 
NEW DIRECTOR 


At the last Directors Meeting of 
the Arctic Dairy Products Company, 
Mr. Noyes L. Avery of Grand Rapids 
was elected to the Board of Directors. 
Mr. Avery is vice-president of the 
Michigan Trust Company in Grand 
Rapids and is very well regarded in 
Michigan as a fine business man and 
financial success. The Arctic Dairy 
Products Company feels complimented 
to have Mr. Avery on the Board. 


Some interior views of the Arctic, Detroit plant, showing ice cream making 
equipment. This is one of the finest of modern plants in the country. 


Rees Super-Rich Vanillay 


j / 

a “veal” Ice Cream /, 

lt Le, 
“3 


wet Vanilla Id A, x 


wRICK OR BULKL 


The first of a series of newspaper ads. which announced Banquet Ice Cream 
to the public. 
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THOUSANDS ACCLAIM 
IT THE ARISTOCRAT 
OF ALL ICE CREAMS 


With a tremendous outpouring of 
advertising and publicity the Arctic 
announced a new high quality ice 
cream to be known as Banquet 
Vanilla. For months quiet experi- 
menting has been going on until the 
new product passed the high standard 
of quality set by the management. 
On March Ist, therefore, newspaper 
ads, 250 billboards, window posters 
and dealer letters announced that 
Banquet Vanilla was ready for dis- 
tribution. Thousands had sampled it 
at the opening of the Detroit plant 
and passed favorable praise as to its 
fine flavor and texture, and now the 
public in general has learned of its 
fine qualities. Dealers everywhere 
hail the addition of Banquet Vanilla 
ice cream to the line, asserting it has 
a very promising future, because of 
its unusual richness and smoothness. 
It is, therefore, distinctively different 
from anything so far produced in 
this part of the country. A new 
designed carton will package the 
bricks altho it is also available in 
bulk. ay 

An advertising program thru eight 
months will continually impress the 
public with the new product. This 
will include billboards in Detroit and 
upstate as well, newspapers, ads, 
dealer help and = special window 
posters. With Banquet Ice Cream 
as the newest arrival in the well es- 
tablished line of quality ice creams, 
an assortment is now available thru 
Arctic dealers unequalled by any in 
the State. The merchandising possi- 
bilities are unlimited from a dealer’s 
standpoint as he is able to cater to 
the most exacting demands of his 
customers. 


THE HILL ICE CREAM 
CO. NEW ARRIVAL 
IN ARCTIC FAMILY 


The Hill Ice Cream Company of 
Benton Harbor is the newest link in 
the ever increasing chain of plants 
acquired by the Arctic Dairy Prod- 
ucts Company. With this happy ad- 
dition to the family, Arctic covers 
Michigan like the proverbial dew 
blankets the countryside. Fourteen ice 
cream plants located in all of the 
principal cities of Michigan are sup- 
plemented with four splendid con- 
denseries and one milk station (Port- 


land). The article below appeared 
in the Benton Harbor newspaper 
when the consolidation was  an- 
nounced. 


“The consolidation of the Hill Ice 
Cream Company, a local concern man- 
ufacturing ice cream, with the Arc- 
tic Dairy Products Company of De- 
troit, in the same business, has been 
recently announced by Mr. Leon J. 
Hill, owner and manager of the Hill 
Ice Cream Company. Mr. Hill will 
be interested in the new organization 


(Continued on Page 2, Column 2.) 


wajectic Circle 
FOUNDED 1924 
Published By All Of Us And 


For All Of Us 
All news items, special articles, 
advertisements, and editorials should 


be addressed to Rictad L. Barie, 
Arctic-Detroit. 


EDITORIALS 
NO COMEDY FOR US 


Considerable publicity was given in 
some of the State newspapers over 
the fact that a complete tank load 
of ice cream mix was emptied on the 
Grand River Highway between Grand 
Ledge and Detroit, not so long ago, 
when the faucet worked itself open. 

One article was very humorous in 
writing up this unfortunate incident, 
which just goes to show that our mis- 
fortune struck a humorous vein in 
some reporter’s make-up. 

To us it was rather an expensive 
lesson in forgetfulness or careless- 
ness on someones part and we hope 
the lesson will drive home the fact 
that it pays to be exceedingly care- 
ful in handling products enroute be- 
tween our various branches. In an 
organization like ours which is spread 
all over the state and where inter- 
branch traffic is qute heavy, extra 
care and vigilance must always be 
taken so. that merchandise in the care 
of drivers reach their destination in- 
tact. 

Altho this was a very expensive 
lesson, it will be worth the price if 
everyone in the organization learns 
from it, and will help to overcome 
smaller leaks which, if persistently 
allowed to occur will run into many 


—<smore dollars than the $2000.00 loss 


in this particular case. 


REASON FOR EATING 
ICE CREAM 


president of the 
Council, recently 
made the following statements re- 
garding ice cream as an important 
and valuable food with the assertion 
that “all are borne out by medical 
and scientific authority.” 

Mr. Munn said: “Ice cream is an 
important food because: 

“Tt contains the best known form 
of protein for muscle building; it 
contains mineral matter essential to 
proper development of bones and 
teeth it contains the various vitamines 
necessary for growth, assimilation; it 
contains butterfat and sugar for 
energy and body fuel; it is easily 
digested, and all the food elements 
are of the best quality and in an 
easily assimilated form. It contains 
all of the food elements of “cream 
and milk and can be classed as a pro- 
tective food.” 

Mr. Munn gives us the scientific 
reasons for eating ice cream. There 
is still another one: People eat it 
because they like it. For once duty 
and desire go hand in hand; a food 
we enjoy is a food we should eat. 
Ice cream is cream and milk in a 
most palatable form, and so we may 
have our fill of it and escape under- 
nourishment and its attendant evils. 


HERE’S TO YOU 
SPIZZERINKTUM! 


Hail to Spizzerinktum! A clever 
name and a clever house organ of 
the Noaker Ice Cream Company, 
Canton, Ohio, made its debut this 
month. We offer congratulations and 
wish the new publication success. 


M. D. Munn, 
National Dairy 


The Arctic Who’s Who 


“JACKIE”? SALISBURY 


Folks meet Jackie Salisbury. This 
fine looking chap is the son of Mr. 
and Mrs. John A. Salisbury, and as 
everyone knows, Jack, Sr., is one of 
Arctic’s good-natured drivers. We 
don’t say that Jackie was raised on 
Arctic Ice Cream but we venture to 
guess he can do his share when 
Daddy brings home some of the 
Arctic Specials in the evening. 


THE HILL ICE CREAM 
CO. NEW ARRIVAL 
IN ARCTIC FAMILY 


(Continued from Page 1, Column 4.) 
and will continue in the active man- 
agement of Benton Harbor property. 
In an interview, Mr. Hill stated that 
there would be no changes in the 
policy of the new ownership and that 
the company will continue as in the 
past to manufacture a very superior 
quality of ice cream and distribute 
to merchants in Benton Harbor and 
surrounding territories. 

“The progress of the Hill Ice 
Cream Company has been as marked 
as that of the industry itself during 
the past few years. Quite naturally, 
this consolidation will give to the 
local concern many added facilities, 
made possible by the increased re- 


sources resulting from such consol- 
idation. 
“Mr. Hill has expressed himself 


as being well pleased with the trans- 
action and is confident from his ac- 
quaintance with the Arctic Dairy 
Company, as an organization, and its 
reputation in other parts of the state 
where they operate, that the change 
will result in the continuing to build 
a very representative manufacturing 
establishment in Benton Harbor and 
one which people of this vicinity may, 
in the future as they have in the past, 
be proud to have as one of its insti- 
tutions.” 


This spacious big room is accounting headquarters of the company at the 
home office, Detroit. 


THE ANNUAL ARCTIC 
DANCE A GAY SCENE 
OF HAPPY FOLKS 


The Arctic-Detroit Dinner Dance 
was an affair so delightful it would 
almost be hard to describe. With the 
arrival of the guests to the snappy 
strains of Frank Sullivan’s five-piece 
orchestra at the Hotel Tuller ball- 
room, they at once realized from the 
gayly arranged banquet tables that 
big things were in store for them that 
evening. After a delicious chicken 
dinner some very interesting talks 
were heard. None of them very long 
but all of them a credit to the occa- 
sion. Mr. Eugene Sibley, Detroit 
Credit Manager, acted the part of 
Toastmaster in most excellent man- 
ner. He called upon the following: 
P. A. Van Allsburg, Glen P. Cowan, 


F. E. Holbrook, J. H. Copas, J. + 
Hughes, H. J. Weigand, J. 
Oxtoby, H. A. McDonald, itelen 


Laurie, Ruby Morey and Ivah Mudge. 
One of the features of the evening 
was an ensemble of girls represent- 
ing the paymaster’s department in a 
humorous song skit. A. L. McDon- 
ald of Ann Arbor led the “gang” 
singing with masterful skill and 
brought out harmony that certainly 
swelled the breeze. 

It happened that all of the Branch 
Managers were in Detroit that day 
and they were therefore invited as 
guests of honor. All of them were 
appropriately introduced to the De- 
troiters. 

With about an hour left, dancing 
was resumed until midnight. A few 
humorous numbers were interspersed 
during the evening including Harry 
Milligan, the greatest comedian on 
Grand River Avenue, and “Gene” 
Sibley who took the part of Andy 
Gump in a one act skit entitled “Say 
it with Bricks, but be sure they’re 
Arctics.” Harry McDonald brought 
the house down by singing as only 
he can. 

And so February 8th passed into 
history, everyone attending satisfied it 
was a great get-together. 


The first and second poster designs shown here appear on over 225 bill- 
boards in State. 


IT’S NOBODY’S BIZ— 
SO WE PUBLISH IT 


(Song hit by girls at Arctic Dance.). 


Our Toastmaster is a popular man 
With the king, at Benton Harbor, © 

But why E. Landrey went along 
Makes this riddle harder. 

We know that Harry Weigand’s car 
Is always parked with greatest care, 

But how the tires disappear 
Is nobody’s business. 

A. F. Stephens, is a good old scout, 
He’s one around the office; 

If he hugs and kisses all the girls, 
That’s A. F.’s own business. 

We think that H. A.’s mighty fine, 
But the ties he wears are enough to 

blind ; 

He chews gum, but we don't mind, 
Cause it’s all his own business. 
Now there sits our friend Jerry Camp 

Filled with jubilation, 
But what we’d really like to know, 
Just how is his insulation. 


Mr. Newman, as a _ boss 
Works like HECK, he’s never 
cross; 


Why should he be, with girls like us, 
We're part of the business. 
Red McLauchlin, as a man, 
Is always hale and hearty, 
And when his wife is gone from 
home 
He stages poker parties. 
Holbrook, Fred, and Johnnie Roe 
To the bowling parties go; 
How they get home, we do not know, 
It’s none of our business. 
There’s one more man, we cannot 
miss, 
He sure is one good fixer; 


The Tom and Jerrys Christmas 
morn 
Were Doc’s own brand and mix- 
ture. 


Louise sure deserves much praise 
For her parties and her clever 
ways; 
Her bouquet last Christmas Day 
Is nobody’s business. 
Now the finest man the Arctic knows 
Is Dick, he is the berries; 
And to you Managers, one and all 
A welcome wish we carry. 
There’s one more thing we'd like to 
Say— 
Joe Mac’s the dancer of today; 
To ’Gene Sibley, we say Hurrah! 
He sure knows his onions. 
A word to those we have left out, 
Please do not feel you’re slighted, 
We have the dirt, and will not shirk, 
We've but to be invited. 
There are worse things we know 


about, 
But to save our scalps, we left 
them out; 
So mind “yours Psi and O's, vanc 
Whys, 


For composing is our business. 
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Duect mail was effectively used in announcing Banquet Ice Cream to Arctic 
dealers throughout Michigan. 


SOUTH HAVEN COMPANY 


ACQUIRED BY ARCTIC 

At the time the Arctic Dairy Prod- 
ucts Company of Detroit announced 
the purchase of the Webster Ice 
Cream Company of South Haven, the 
following newspaper item appeared 
in the local South Haven paper: 

“Webster brothers, after fourteen 
years making ice cream, Monday, 
completed the sale of their plant at 
the corner of Center and Williams 
Streets to the Arctic Dairy Products 
Company of Detroit. 

“This Company owns and operates 
sixteeen plants in the state, and has 
had twelve years experience, which 
gives them a prestige in ice cream 
making, and expects to keep the prod- 
ucts up to the high standard of qual- 
ity of that produced by Webster 
Brothers. 

“Webster Brothers have been man- 
ufacturing ice cream in South Haven 
the past fourteen years, and have won 
a place for themselves in the com- 
munity for the excellent quality of 
their ice cream. They will devote 
their time exclusively to the manu- 
facture of ice, which has an equally 
fine reputation for quality with their 
cream. 

“South Haven is glad Webster 
Brothers are to remain here, for they 
have added materially to the progress 
of manufacturing in this city.” 


Mr. Harry A. McDonald, 


H. A. KEPT BUSY AS 
LUNCHEON SPEAKER 

H. A. McDonald, General Manager 
Arctic-Detroit, is in great demand of 
late as luncheon club speaker and 
entertainer in addition to his regu- 
lar routine at the office. Recently 
he spoke at Bay City and Alma be- 
fore their Chambers of Commerce, 
and according to newspaper items he 
went over big. 

He has a standing invitation at 
Alma for an appearance once a 
month, in fact the town is his when- 
ever he comes. 


COLLECTION CONTEST 
PRODUCES RESULTS 


The second annual Go-Get-’Em 
Collection Contest came to a success- 
ful close with the condensery division 
at Grand Ledge at the head of the 
list. Their system of collections is 
nothing short of miraculous and their 
prize of $25.00 in gold was well 
earned. Ann Arbor finished second, 
Alma third, Pontiac fourth, and 
Owosso fifth. A great deal of en- 
thusiasm was injected into the Cam- 
paign thru) Mr. Eugene Sibley, 
Director of collections, and his as- 
sistant, Mr. B. R. Williams. Their 
peppy letters spurred the thing along 
to this splendid record breaking suc- 
cess. 


March 7, 1927. 


Manager Arctic Dairy Products Co., 


3301 Grand River Avenue, 
Detroit, Michigan. 
Dear Harry: 


Thanks—BIG thanks—for the two complimentary bricks ot 
your new Banquet Vanilla Ice Cream delivered at our home 


Sunday morning. 


It was delicious, delightful and de luxe. 

And gee—you certainly were generous! 

We and our company had a fine feed of ice cream with our 
dinner dessert, more congealed joy in the evening, and still had 
enough of the choice luxury to divide with our daughter and her 


family. 
More thanks. 


- I predict that Banquet Vanilla will go over in a big way. It 
will make good because it is made good. 


Very best personal regards, 


Sincerely, 


GEORGE A. FERRIS. 


All that remained of Mrs. Sarah Kelly’s fine store after a big fire threat- 
ened an entire block of East Tawas. Mrs. Kelly is one of most prominent 
dealers in northern Michigan. 


INTERESTING NOTES 


FROM PLANT OPENING 
The first man to be guided thru the 
Arctic-Detroit plant at this opening 


* on February 24th was none other than 


our good friend and prominent dealer, 
Mr. Howard Carpenter. Mr. Car- 
penter expressed himself as very 
pleased upon the fine plant and its 
modern equipment for manufactur- 
ing ice cream. 


Perhaps the oldest visitor was Mr. 
George Becht, 1926 Magnolia Ave- 
nue, Detroit, who told us he had 
passed the 92nd milestone. In an 
interview with Mr. Becht he stated 
it has always been his wish to see 
for himself how ice cream was made. 
He reminisced quite readily on the 
big changes that have taken place in 
Detroit in the past 50 years. From 
what he said Detroit at one time was 
nothing more than a big country town 
with its circus grounds, muddy 
streets, marshes n’everything. Near 
the present location of the Arctic 
plant there was at one time a toll 
gate and not so far beyond you en- 
tered woods and marshes. 

Mr. Becht was accompanied by his 
wife. They are parents of former 
Fire Chief Becht of Detroit. 


The visitors to the Detroit Plant 
opening were requested to register in 
a big book. Some very interesting 
things came to light upon scanning 
these pages. For instance, Mr. Carl 
Engelberg, of Coblenz, Germany, was 
in Detroit, heard of the opening and 
made the trip thru the plant. In 
Germany the ice cream industry has 
not been developed along such big 
lines as here and of course he was 
greatly impressed with the interest- 
ing sights of our plant. 


Many of the guides have secretly 
tried to put in an expense to cover 
the cost of a new pair of shoes. 
They certainly covered some terri- 
tory from ten in the morning until 
ten at night. As far as we know 
their vocal organs were not effected 
altho they talked constantly in ex- 
plaining the equipment to visitors. 


It was suggested that the makings 
for a real cartoon were inspired by 
the lectures which A. I. Roe con- 
ducted. He could be shown leading 
a perfectly innocent cow to an Arc- 
tic condensery and letting her watch 
the process which converted her milk 
into ice cream within a period of 
48 hours. 

Work that is congenial and con- 
structive becomes play, and _ conse- 
quently more congenial and more 
constructive. 


LAKE ODESSA CON- 
DENSERY BOUGHT 


The large condensery located at 
Lake Odessa was recently acquired 
by the Arctic Dairy Products Com- 
pany from the Nestles Food Company 
of New York. It is estimated that 
more than ten million pounds of milk 
will be available annually thru this 
new source of milk products. A 
glance at the map will show how ad- 
vantageously this condensery is lo- 
cated with reference to the ice cream 
plants. Arctic condenseries are lo- 
cated at Grand Ledge, Ovid, Hastings, 
and Lake Odessa. A milk station is 
located at Portland. 


BOWLERS ARE NOW 
ON LAST LAP OF RACE 


The Arctic Bowling League is now 
entering the home stretch in dead 
earnest. Only about a month is left 
for this season’s schedule. The beau- 
tiful loving cup is their incentive for 
extra efforts but in addition some 
handsome cash prizes have been 
posted for high singles, etc. 

The standing to date is as follows: 


Teams Won Lost 
(1)meWhelesale . 29.6. 3 20 
(Qe Planter M3. Se. 29 28 
(3) eServices peat csene 28 29 
CARO CE en 27 30 
(>) eBléctrical Soo Se & 26 31 
(G)aSales apt. br acdse 25 32 

High Singles 
icieavachiliaeees. ce trean . soe aes «> 220 
Jenksnsaa: Metter ccs | stve roctaten.< : 221 
Wieigdnc: ace sagen tatiee. cela 


High Singles—3 games 


LHESUICTEIG Mle choetientrcconatetrcre Sas tte s sc 514 
TONE Varese heels = a ais 2 oe oss 513 
MazZecieen emits kiece tcoe occ: 539 
WWieisand wee Merrett ede sce eins 523 
High Team 

Wibolesaleg us. sete en ioe Ares sec 819 
(Dit Coane te eee aaa es 6 Geis. aa. 822 
Pe) Ent ean ot Rana ck tla cee ee 844-83 


(Continued from Page 1, Column 1.) 

A trip to the packing rooms, cold 
storages, wash rooms, and engine 
room completed the cycle. 

A force of twenty guides were 
busy most of the time and with their 
lectures are entitled to much credit 
for making the opening a_ success. 
Thousands viewed the actual making 
of Arctic Ice Cream and marvelled 
time and again at the immaculate 
cleanliness of floors, walls, and 
equipment. Several letters have since 
been written the Company compli- 
menting the manner in which the 
opening was handled. The credit of 
course goes to every employee be- 
cause every employee had a particular 
part to play. Never before has there 
been such splendid co-operation in 
putting across a program that meant 
so much to the Company as a whole. 


AROUND THE CIRCLE 


Ice 
Cream 


New advertising for Arctic dealers. A splendid message 1s carried on 
each piece. 


THREE UP-TO-THE- 
MINUTE DISHES 


CREAM GINGER ALE 


Into a 12 ounce glass put 34 ounce 
of crushed pineapple and a No. 12 
dipper of vanilla ice cream. Mix 
into a paste with a spoon. Into this 
pour 6 ounces of ginger ale, mix up 
with spoon. Serve in a 12 ounce 
glass with a whipped cream float. 
This has a real creamy taste and 
sells for 25 cents. 

BLACK BOTTOM SUNDAE 

Place a sliced banana in a long 
dish. On this place a No. 12 disher 
of chocolate ice*cream. Cover with 
heavy chocolate syrup, add a layer 
of marshmallow and top off with 
black walnut. It sells for 25 cents. 


rECAN CARAMEL SUNDAE 


Place one No. 16 disher of vanilla 
ice cream in a sundae dish. Put one 
ladle of caramel dressing over this, 
top off with whipped cream, then 
sprinkle about eight pecan halves 
lightly over the top. It is very easily 
made and makes a nice combination 
of flavors. 


ICE CREAM POPULAR 


AT ARCTIC CIRCLE 
Circle, Alaska, Dec. 22 (By 
: A.. P.)—Ice cream sold like 
hot cakes at $1.75 a quart while 
the thermometer stood at 40 
below zero here Tuesday. 
The ice cream was received 
from Seattle as a Christmas 
delicacy and is said to be the 
first ever to be received in the 
Arctic Circle. 


Henry Trinklein, Auburn, Michi- 
gan, reports a ten pound boy. Henry 
can’t talk about anything else at this 
time. 


Frank Urban, Columbus Avenue, 
Bay City, Michigan, is a proud 
father of an eight pound girl. As 
this is Frank’s first, he is a pretty 
proud father. 


A friend said to me the other 
night: “If I start to lie myself out 
of a had situation, I always get 


tangled up and forget what I say. If 
I tell the truth, of course I can al- 
ways keep my stories straight, so I 
find it is better even if it gets me 
in trouble.” 

Which reminds me that it only 
takes about half as many words to 
tell the truth as it does to tell a lie. 

By which I am also reminded of 
the feller who confided in me: 
“Jimmie, I’ve lied to my wife a thou- 
sand times, but I’ve never fooled her 
once.” 


ARCTIC CONDENSERIES 
GOOD ADVERTISERS 


Under the title “Carrying the Pro- 
duction at Low Cost Idea to the 
Dairy Farmer” which appeared in 
the January issue of the Dairy World, 
a very fine article contributed by the 
Condensing Division, Arctic Dairy 
Products Company, a feature of this 
article was a reproduction of the ad 
which appeared in the Grand Ledge 
and Hastings newspapers showing a 
comparison of two milk cows and 
the cost of feed against the produc- 
tion of milk. Since this article ap- 
peared, several very fine comments 
of other Companies have been heard, 
in fact a Company in England has 
asked us to furnish them with sev- 
eral copies of this advertising. 


GOOD MORNING! 
By A. W. M. 


“Good morning!” says the man at the box, 
As you drop your fare inside, 

“Step back to the rear of car !—plenty 
Of seats (all occupied) ;” 

And you grin as he cracks his favorite joke, 
Contented you hold a strap, 

And all because of a cheerily said 


“Good morning!” 


“Good morning!” says the man at the door, 
And his countenance fairly glows; 

“Oh, this is the weather to color your cheeks— 
Oh, yes; ha, ha,—and your nose! 

And although you are nursing an ugly grouch, 


It rapidly melts away 


In the genial warmth of the friendly words 


“Good morning!” 


“Good morning!” pipes the office-boy, 
In accents loud and clear, 

“What a dandy day fer skatin’!” 
Oh, these messengers of good cheer! - 

Let us hope, when they knock at the pearly gates, 
Saint Peter will smile and say 


“Walk in! 
‘Good morning!’ ” 


‘CHRISTMAS IS OVER 


BUT NOT FORGOTTEN 


An event that we cannot overlook, 
even at this late date, was the Christ- 
mas Party given by the girls of the 
Purchasing, Credit, Auditors, Pay- 
master’s and Accounting Divisions. 
The event was very carefully planned 
and the details worked out with 
striking ‘effect. After a sumptuous 
dinner the balance of the evening was 
enjoyed by dancing and merry-mak- 
ing. An exchange of presents caused 
a lot of enthusiasm. 

From all reports the girls had a 
most wonderful get-together. 


COMPARISON OF TWO MILK COWS 


The COST of FEED against the PRODUCTION of MILK 


The be! ar rd 


Are not 

Michigan cows. 
Pe i 15,000 Ibs., 
15,9¢¢ 1bs Milk 


—— 
for each 100 lbs. of Milk Produced 


Such cews eat ——— 


‘oday 


Poor nee y Silage 
oe Dm He 


The above illustration shows the 
amount of silage, hay and grain this 
cbw eats for every 100 Ibs. of milk she 
produres. 


The Cost of Feed to Produce 100 


Milk from the Money Saver 


43 pounds of Silage cost 
14.5 pounds of Hay cost... 
32.5 pounds of Grain cost 


Total Cost of Feed to Produce 100 lbs 


THESE TWO COWS 


unlike other 


a yearly production of 
the other a 
yearly production of 
2,500 lbs. 

Every Michigan Farmer 
and Dairyman should 
sah Stop and Analyze 


cs These Facts! 
(pag) me we The oN Os of Feeds 


rand Ledge 
$ 4.00 per ton 


fae 
Grain Feed... 

Just compare the two 
amounts eaten by the 
“Money Maker” 
“Money Waster.“ 


pie smistiiee ce 


One has 


for each 109 ths.of Milk Produced 


ee cows eet ——————— 


15.00 per ton 
10.00 per ton 


and the 


5580s. 


The above illustration shows the 
amount of silage, hay and grain this 
cow eats for every 100 lbs, of milk she 
produces. 


The Cost of Feed to Produce 100 Lbs. of 


Milk from the Money Waster 


223 pounds of Silage cost 
68.4 pounds of Hay cost 
55.8 pounds of Grain cost 


Total Cost of Feed to Produce 100 lbs. $2.08 


It Costs Over 24, Times as Much in Feed to Get 100 Ibs. of Milk “From the Money Waster’? as it Does 
“From the Money Maker” 


JUST READ THIS AND THINK IT OVER 


Peter Koelsch is a Farmer Here in Michigan 


Koelsch’s old cow Snow, has three daughters and a grand- 
daughter. Snow, at the age of Il, produced 11,005 pounds 
of milk in a year, and 375 pounde of butterfat, 

She was bred to a purebred sire and the daughter, Bess, 
produced 14,071 pounds of milk in a year (nearly 3,000 
more than her mother) and 476 pounds of butterfat (101 
more than her mother). 

Snow was bred to a SCRUB Sire, and Speckle was born. 
Speckle produced 9,227 pounds of milk and 337 pounds of 
butterfat. 

in the old cow was bred to a scrub bull. The daughter 
in Ce case, Dolly, at 3, produced 6,274 pounds of milk 
and 239 pounds of butterfat. 


That's more than 7,000 pounds of milk less than Bess, 
daughter of a purebred sire, and only half as much butterfat. 
hen Bess—sired by a purebred bull, remember—was bred 
to a purebred bull, and Daisy was born. Daisy when only 3, 
produced more than her grandmother did at I]. 
You see, while there was a difference in age between Bess 
and Speckle, there was a differnnce in production of 4,842 
ounds of milk and 139 pounds of butterfat in favor of Bess. 
vou see, too, that Bess produced 7,797 pounds ape milk 
than Dolly did—Dolly, the daughter of a scrub bull. 
These are actual figures taken from actual cows under 
just ordinary circumstances Hundreds of other examples 
of similar character can be found everywhere 


Farmers and Dairymen! 


There is Just One Answer—USE A PURE BRED BULL, Get Rid of the Scrub and ‘“‘Waster.” 


Arctic Dairy Products Company 
Grand Ledge, Michigan — Phone 6-A 
A full page ad. prepared by this company to help -milk producers make 
bigger profits. 


You fellows who sing and shout 


SKIM MILK TERMED 
GOOD POULTRY DIET 


Washington — Surplus skim milk 
and whey is a valuable poultry feed, 
the department of agriculture advises 
farmers and poultry raisers. Milk 
sugar has a definite function of con- 
trolling digestive disturbances among 
fowls and aids in reducing losses 
among chickens infected with coccid- 
iosis, experiments made by the goy- 
ernment showed. 


Fountain of Wit 


Obstacles to Ambition 

Gruff Father to Son—‘Why don’t 
you get out and find a job? When 
I was your age I was working for 
$3.00 a week in a store, and at the 
end of five years I owned the store.” 

Son—‘You can’t do that nowadays. 
They have cash registers.” 


The Tiresome Part 

Joe—‘How do you like your job as 
a salesman?” 

Jim—“Oh, it’s dandy. You meet 
some fine fellows at the hotels and 
have lots of fun in the evenings, but 
what I don’t like is calling on those 
store managers.” 


I Ob ject—Barie 
“Hello, Brown! I’ve repaired your 
brains; come over tonight and I'll 
put ’em back in.” 
“Well, Doctor, do you know any- 
body else who could use them? I’ve 
got a job now as advertising man- 


ager.) 
Particular 


Farmer (to druggist)—‘“Now be 
sure an’ write plain on them bottles 
which is for the Jersey cow and 
which is for my wife. I don’t want 
nothin’ to ’appen to that Jersey cow.” 

Some Chicken 

Dumbgard—Did you hear Jim got 
poisoned eating chicken? 

Dumbjohn—Croquette ? 

Dumbgard—Not yet, but he’s pretty 
sick. 

Saving Wear and Tear 

Sandy MacPherson, after being 
shown to his room in a hotel, looked 
from the window and noticed a large 
illuminated clock in a tower across 
the street. He stopped his watch. 

Is Zat So? 

Does your dog chase cows? 

No, he’s a bull dog. 

Nothing is easier than faultfinding; 
no talent, no self-denial, no brains, 
no character are required to set up in 
the grumbling business.—James West. 
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BANQUET ICE CREAM POPULAR EVERYWHERE 


ARCTIC DEALERS 
HELPED BY NAT’L 
ICE CREAM CAMPAIGN 


Although the Ice Cream Manufac- 
turers meeting of June 2nd at Wal- 
den Woods, near Hartland, was na- 
tional in scope, it has great signifi- 
cance for every Arctic ice cream 
dealer in Michigan. 


The third annual conference was 
held this year on June 2nd, 3rd, and 
4th, and some very strenuous work 
was undertaken in the meetings, with 
a result that the 125 manufacturers 
went back to their plants with re- 
newed enthusiasm to put ice cream 
sales over in a big way. 


What interests our dealers most is 
the wonderful work of the National 
Publicity Committee which has un- 
dertaken a big campaign in women’s 
magazines, posters and dealer displays. 
The emblem adopted by the Research 
Council is by this time a familiar 
part of all Arctic advertising and ap- 
pears on all of the trucks. It ties up 
national ads which many see in the 
Ladies Home Journal, Good House- 
keeping, Woman's Companion, as well 
as medical and dental journals with 
the Arctic dealer’s store. This is in- 
deed important, as the emblem stands 
for pure and wholesome ice cream, 
and is bound to make ice cream the 
favored food delicacy in the nation’s 
diet. Only too much harm has been 
accomplished by false rumors regard- 
ing the ingredients of commercial ice 
cream. Sales therefore suffer. It is 
the work of the National Association 
to enthuse the dealer first, so that he 
can enthuse his customers. The deal- 
er is backed by a pledge that his man- 
ufacturers make pure, clean, whole- 
some ice cream and has the privilege 
of displaying the national emblem in 
his store. 


Any Arctic dealer who desires de- 
caleamanias for his windows or re- 
productions of ads appearing in the 
national magazines can have them for 
the asking at his nearest Arctic 
branch. 


ARCTIC ADV. CAR 
MAKES BIG HIT 
AT GRAYLING 


During the Fourth of July cele- 
bration held at Grayling, the DeLuxe 
advertising car was put at the dis- 
posal of our good dealers, Messrs. 
Olaf Sorenson & Son. In a letter 
from Mr. Herlaf Sorenson their ap- 
preciation was expressed because the 
car made a fine appearance in the 
parade. 


O. Sorenson & Son have built up 
a wonderful reputation with their 
soda fountain in Grayling and trade 
is attracted there from far and near. 
They have been Arctic boosters for 
fifteen years with good prospects of 
remaining boosters for years to come. 


(courtesy LIBERTY MAGAZINE) 


“FOUNTAIN OF WIT” 
Contest 


What “Wise cracks’”’ are made at your fountain? The other day 
a youngster walked up to a fountain and asked for ‘‘Three Jews, 
please” and the clerk handed out three cones. 


§5.00 For The Funniest 


Tell yours to the “‘Arctic Circle’. We will pay $5.00 for what, in 
our opinion, is the funniest Soda Fountain yarn that reaches us 
before August 30th. The stories will be published in the next 
issue of the “Circle”. We will also pay $1.00 for each story 
we publish. 


Contest closes August 30th. Write yours and collect. Stories 
and names of authors will appear in the next ‘‘Arctic Circle’. 


Address ‘‘Fountain of Wit’’ Contest 


Arctic Dairy Products Co. 


3301 Grand River ‘ Detroit, Mich. 


DEALERS FIND 
NEW ICE CREAM 
ADDS TO SALES 


The public’s acceptance of Banquet 
Vanilla Ice Cream is an established 
fact now. Everywhere one hears the 
praises of this newest and finest of 
Arctic’s Quality line of ice cream. 


Behind it all is an interesting bit 
of history which brought it on the 
market. For more than a year ex- 
periments and research work pre- 
ceeded the actual production schedule 
which went into effect March Ist, 
1927. The dealers were taken into 
confidence as to the prospective de- 
mand for an ice cream that would 
appeal to those who desired some- 
thing new and different from _ the 
regular grade. A merchandising plan 
involving large sums of money was 
agreed upon and the result was an 
advertising campaign covering the 
entire state. Dealers have pronounced 
it a real profitable, sales building 
item as can be shown by letters un- 
solicited on file in the offices of this 
Company. 


April 18th, 1927. 
Arctic Dairy Products Co., 
Pontiac, Michigan. 
Gentlemen : 

I have been selling your Banquet 
Ice Cream for about six weeks. This 
is what I call ice cream. It has in- 
creased my sales on ice cream. [ 
have had many comments on Ban- 
quet cream. 

Yours very truly, 
ROY ADDIS, 
Clarkston, Mich. 


MICHIGAN DRUGGISTS 
SUCCESSFUL OUTING 
AT WALDEN WOODS 


The druggists of Michigan and 
Toledo, Ohio, enjoyed their annual 
outing at Walden Woods June 22nd, 
under sunny skies and ideal surround- 
ings. A special band furnished ex- 
cellent music during the entire day, 
while games and contests came in for 
their share of attention. At noon a 
buffet luncheon was served in front 
of Cromaine Hall. The banquet in 
the evening featured the meeting with 
talks by men prominent in their chos- 
en fields. The principal speaker was 
Samuel C. Henry, secretary of the 
N. A. R. D. .Doc Martin acted as 
toastmaster, while Eddie McGrath, of 
the Detroit Creamery, and H. A. Mc- 
Donald, of the Arctic Dairy Products 
Company, furnished the musical end 
of the program. Druggists from 
practically every city in Michigan, as 
well as a contingent from Toledo, 
were present. 
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FOUNDED 1924 


Published By All Of Us And 
For All Of Us 


All news items, special articles, 
advertisements, and editorials should 
be addressed to Richard L. Barie, 
Arctic-Detroit. 


EDITORIALS 


SELF-STARTERS 

Do you know what holds people 
back more than any one thing? 

Being unable to do anything 
without being told. 

I have seen men and women sit- 
ting around with their hands folded, 
waiting for something to do—to be 
told to do something—when all 
about them was disorder. Desks 
piled high with unsorted, unfiled 
correspondence. Filing cabinets 
bulging with out-of-date junk. Cor- 
ners filled with worthless odds and 
ends. Why not clean up? 

I recognize it is not the policy 
of employers to schedule work in 
such a way that idle time becomes 
a problem for employees, But the 
common complaint of employees is 
that they see no opportunity in 
their present jobs. They have a 
way of leaning back and expecting 
the employer to find an opportuni- 
ty for them, 

We should all remember there is 
no business, however small, that 
does not contain the germ of a big- 
ger business; and there is no job, 
however small, that does not con- 
tain the germ of a bigger job. 

But bigger business and - bigger 
j-“-~~ are not built by men and 


a 


Woilen who must be told what to 
do next every time the last order 
is completed. 


START NOW 


To postpone putting into effect 
a good resolution is deadly. Any- 
thing that can be done next month 
or next years can be done now—at 
least a start can be made toward it. 

Millions of people dream about 
doing fine things while a few hun- 
dred actually do them. The few 
hundred may possess inferior tal- 
ent, but they achieve concrete re- 
sults while the plans of the millions 
fade out into airy nothings. 

I have observed men and women 
who became obsessed with the idea 
that they had the capacity to strike 
out along original lines. I could 
see no future for them. Now I have 
reached the age where I can ob- 
serve what time will do. They are 
distinguishing themselves in music, 
art, literature, surgery, publishing, 
engineering. 


WHAT ARE ETHICS? 


A boy came to his father as he 
was reading the evening paper and 
asked: “Father, what are ethics? 
The teacher talked a lot about ethics 
in school today, but I didn’t under- 
stand it at all.” 

“Why, that’s easy,” replied the 
father. “In fact, you couldn’t have 
asked me a better one. Just this 
afternoon I had a problem of ethics. 
One of our oldest and best customers 
came into the store to pay his bill 
and gave me $100. After he had 
gone I counted the money again and 
I found that there was $110. Now 
comes the question of ethics: Should 
I tell my partner or should I not?”— 
Exchange. 


| The Arctic Who’s Who | 


CLARE F. ALLEN 


Among the many prominent drug- 
gists on the lists of Arctic Dealers, 
Clare F. Allen, of Wyandotte, can- 
not be overlooked. He has all the 
earmarks for becoming a popular and 
valuable citizen, being public spirited 
and possessing a good personality. 
He has charge of two stores in Wyan- 
dotte and has always been a great 
merchandiser of ice cream. In the 
fourteen years since he located there, 
Mr. Allen has become really promin- 
ent in city affairs. He was a mem- 
ber of the Charter Commission which 
formed the new City Charter of that 
city. He has taken great interest in 
public welfare work, being a member 
of the Public Welfare Commission 
whose activities have brought the 
General Hospital to a high standard. 
In a recent newspaper article Mr. 
Allen was given credit for taking the 
initiative in standardizing methods of 
this institution. Incidentally he was 
reappointed to the Board for a period 
of five years to succeed himself, in 
recognition of his ability as a valu- 
able Board member. 


Mr. Allen was born in Corunna, 
Michigan, and is a graduate from the 
University of Michigan. 


CHAMPION VENDOR SELLS 
ARCTIC ICE CREAM 


Louis Eleadis, they call him the 
Champion Ice Cream Vendor of De- 
troit, is a real Arctic ice cream boost- 
er. Every day Louis drives his special 
designed motorcycle up to the ice 
cream loading docks and gets his daily 
supply. The specially designed com- 
partment is capable of holding fifty- 
two gallons of brick ice cream, cut 
and wrapped. Besides this, it also 
holds enough ice to keep the ice cream 
cold and fresh. 


While interviewing Louis we learn- 
ed that he is a real business man 
and not afraid to handle a big vol- 
ume of business. As a matter of fact 
he goes after it in a big way. 

To the question—Is it profitable-—— 
we say, See Louis! 


Manager—‘‘What song do _ they 
sing at a colored man’s funeral?” 

Bookkeeeper—‘“Old Black Joe?” 

Manager—“No, “Bye, Bye, Black- 


| bird.” 


This is part of the crew of expert mechanics who keep Arctic automotive 
equipment in repair—doing their share to make possible Arctic’s 
proud boast, “50 Hours from Pasture to Plate.” ; 


GARAGE DEPARTMENT 
ALWAYS ON THE JOB 


There is a certain department in 
the organization that is seldom heard 
from, but nevertheless they are con- 
stantly on the job day and night. In 
fact, were they to take off a little 
time business would practically stop. 
We refer to the men at the Detroit 
garage, which includes mechanics, 
painters, carpenters, and tinsmiths. It 
is up to them to make trucks run 
properly and furthermore that their 
appearance on the street is a credit 
not only to them but also to the com- 
pany. And they do a splendid job of 


it. Look at an Arctic truck as it 


comes down the street. It is well de- 
signed, attractively painted, and me- 
chanically sound. It is this impres- 
sion that the public gets and from it 
the public judges the whole organiza- 
tion. The trucks are kept clean, in- 
side and outside, they are greased, 
oiled and looked after daily. The 
men are proud of their work, and if 
further proof is necessary stop at the 
garage and meet them. They are a 
cheery bunch of good fellows. 


WHO IS SHE? 


She doesn’t like 
A shady joke. 
She doesn’t hike, 
She doesn’t smoke. 
She doesn’t swear, 
She never flirts. 
She doesn’t wear 
Those shortened skirts. 
She doesn’t dance, 
She doesn’t sing. 
And goofs in pants 
Don’t mean a thing. 
She doesn’t use 
The beauty salves; 
But won’t refuse 
To show her calves. 
You ask her name? 
Well, that’s a wow— 
She’s not a dame, 
She’s just a cow! 
—Watertown, S. D., Herald. 


Nothing is easier than faultfinding ; 
no talent, no self-denial, no brains, 
no character are required to set up 
in the grumbling business. — James 
West. : 


PENNSYLVANIANS TRIPLE 
ICE CREAM EATEN 
BY MICHIGANDERS 


According to latest statistics the 
people of Pennsylvania consumed 74 
million gallons of ice cream last year, 
which is about eight gallons per cap- 
ita per year. 


This wonderful record is really a 
tribute to good ice cream. Omitting 
the argument that ice cream might 
be better advertised in Pennsylvania 
than in Michigan, the fact remains 
that Pennsylvanians have developed a 
real appetite for their pure and whole- 
some refreshment. They say that men 
and women make it a part of their 
daily diet both as a refreshment and 
as a means to build energy. In 
Michigan the same results are ob- 
tainable, by bringing the consumer to 
realize the benefits derived from eat- 
ing and serving more ice cream. An 


estimate for 1926 in Michigan shows 


that about 12,000,000 gallons were 
produced, the per capita consump- 
tion therefore being about four gal- 
lons, only half of the per capita con- 
sumption in Pennsylvania. 


The manufacturers and their deal- 
ers have a wonderful field for expan- 
sion at this time. Constant sugges- 
tions to dealers of different ways to 
serve ice cream regularly is perhaps 
one way to divert their money from 
going toward other refreshments 
whose ingredients cannot even ap- 
proach the high standard of food 
value and nourishment contained in 
every serving of ice cream. It is a 
milk product, nature’s own diet, in its 
most delicious form. It ought to be 
easy for clerks, salesmen, and soda 
fountain operators to suggest ice 
cream along with every sale, espe- 
cially around luncheon or dinner time. 

The manufacturers on the other 
hand must use necessary campaigns, 
and as window display material, post- 
ers, billboards and newspapers, to 
keep his message and product before 
the public every day of the year. This 
is not a competitive problem between 
ice cream manufacturers themselves 
but a bid for the consumer’s dollars 
which is spent for this, that and what 
not. It is the industries’ job as a co- 
operative group to get its share of 
this money. 


EVENTS IN REVIEW 


ARCTIC OFF TO 
GOOD START IN 
BENTON HARBOR 


Thursday, April 14th was a big 
day at the Hill Ice Cream Plant at 
Benton Harbor, an invitation having 
been extended to the general public 
to visit the plant and sample its 
products during the hours from two 
until nine p. m. 

The Plant, having recently been re- 
decorated throughout, and with every- 
thing ship-shape for the occasion, 
made a fine impression on _ the 
visitors. 

An attractive display of fruits, 
syrups, etc. and Arctic advertising 
material was arranged in the office in 
Jack Howe’s best manner. Here also 
Joe McLaughlin “dished out” ice 
cream and smiles. Banquet ice cream 
was featured. 

Hundreds of school children, and 
teachers too, visited the plant from 
four until six o’clock, when the two 
young sons of Mr. Leon Hill, man- 
ager of the plant, acted as hosts and 
“bouncers.” Balloons, paper guns, 
and plenty of “that good ice cream” 
were dispensed to the youngsters. 

Wednesday evening preceding the 
formal opening, a banquet held in the 
“Rose Room” of the Hotel Vincent, 
was extended to the Arctic dealers of 
Benton Harbor, St. Joseph, South 
Haven, and surrounding communities. 
About eighty-five guests were present. 
Mr. Leon Hill acted as toastmaster, 
introducing first, Mr. W. P. Harvey, 
prominent attorney of Benton Harbor. 
Mr. Harvey stressed the value of the 
word “Arctic” in advertising ice 
cream. A group of songs sung by 
Mr. and Mrs. Curtis Johns, the ac- 
companiments played by Mrs. Johns, 
and a group of three readings by 
Mrs. C. P. Burns, all of St. Joseph, 
were very pleasing to the guests. Mr. 
P. A. Van Allsburg was next intro- 
duced by Mr. Hill, and presented in- 
teresting facts on the Condensing Di- 
vision of the Arctic Dairy Products 
Company. 

To climax the evening’s program 
Mr. H. A. McDonald, vice-president 
and general manager of the Company 
sang some favorite numbers and made 
a few remarks that more than pleased 
the guests. 

The evening closed leaving a fine 
feeling of congenialty between the 
Arctic Dairy Products Company and 
its dealers. 


ANN ARBOR DEALERS 
LIKE WORKING WITH 
NEW ARCTIC MANAGER 


Since Frank Hait became manager 
of the Arctic-Ann Arbor plant, new 
life and energy has been injected into 
that territory. Frank has made many 
new friends, not only for himself, 
but also for the Company. Before 
being transferred to Ann Arbor, he 
was in the Detroit Sales Department 
handling the West Side. His leaving 
occasioned some changes in Detroit. 
Mr. T. Mize was selected to take 
the job over. “Tommy” as everyone 
knows him, was promoted from a 
wholesale route which he covered 
every day with one of Arctic’s big 
trucks. He is enthused over his new 
job and is making good on it. Mr. 
J. W. Bailey is a newcomer on the 
sales force looking after the special 
and downtown territory. 


WHOLESALE 
DEPARTMENT WINS 
BOWLING TROPHY 


The bowling tournament was ter- 
minated by a banquet given in honor 


of the winning team, consisting of 
Messrs. F. Mazzeo, F. Sullivan, C. 
Maschinot, R. Heeber, and H. Don- 
nelly of the wholesale department. 
The contest was the most successful 
of its kind ever conducted within the 
Arctic Circle and fitting ceremony 
brought to a close the friendly rivalry 
of the six teams. Festivities began 
early in the evening with the ar- 
rival of Mr. Tebeau who greeted 
fervidly the members of the various 
teams. The men were served with a 
delicious dinner at the conclusion of 
which Mr. Wright, toastmaster, 
chairman, and master of ceremonies, 
paved the way for the forthcoming 
speeches of Mr. H. A. McDonald 
and Mr. Frank Hait. 

The trophies presented were a sil- 
ver bowling ball held by three pins 
on a pedestal with a wooden base. 
This cup will become the permanent 
possession of the team winning it 
three times and it should prove a 
sufficient stimulus for the same spirit 
that prevailed in this last contest. 
The other prizes were very attrac- 
tive indeed; they consisted of cash 
awards. The banks benefitted im- 
mensely as the sales team deposited 
their entire award immediately upon 
presentation. 

The plant team had high score of 
the three games. F. Mazzio and J. 
Raike tied for high singles, scoring 
233 points. Unusual skill was dis- 
played throughout the entire tourna- 
ment and aside from affording the 
men an intra-mural recreation the 
games were great fun and another 
contest is eagerly awaited next year. 


Miss Dora Balthaser is now in 
charge of the Paymaster’s Depart- 
ment. Miss Balthaser has been a 
faithful employee of the company and 
is well trained to handle the impor- 
tant details of that department. 


H ice cen 
chigan Fayors Arctic Flavors 


Arctic glass-lined trucks are always on time—bringing milk to the plants 


day and night, winter and summer, 


regardless of weather or roads. 


FORGET YESTERDAY ; 
BUILD FOR TOMORROW 


“Forget yesterday, work today, and 
build for tomorrow.” To forget yes- 
terday not only means to forget its 
failures but also to cease dwelling 
upon its successes. Wrong decisions, 
mistakes that cannot be remedied, 
are not bettered by looking back at 
them. Take the lesson they teach and 
forget the mistakes. 


If we forget yesterday, we must 
do something today. What we did 
yesterday is soon gone; what we plan 
to do in the future may never come. 
Today is ours! Make the most of it. 
What we do today will determine 
what we will do tomorrow. 

Build for tomorrow. Without a 
definite aim, our thoughts are apt to 
turn toward yesterday. 

The only way to forget the past is 
to keep busy today !—Selected. 


C. L. CARR OF DETROIT 
PLANS EUROPEAN TOUR 


Mr. C. L. Carr, assistant in the 
Detroit Laboratory, expects to leave 
in August on-a trip to the British 
Isles. Mr. Carr was born in Eng- 
land but came to this country about 
eight years ago. He intends to visit 
his parents and friends whom he has 
not seen since leaving his native land. 
The Arctic Circie and his co-work- 
ers wish him bon voyage. 


DOING NOTHING 


Junior partner, to pretty stenog- 


rapher: “Are you doing anything on 
| Sunday evening, Miss Dale?” 
Steno, hopefully: “No, not a 
thing !” 


“Then try to be at the office earlier 


on Monday morning, will you!” ee 


A NEW 


al 


DRINKS 


NORS 


QUALITY 


ORANGE ADE 


A pure fruit juice con- 
centrated syrup con- 


taining some 


of the 


original fruit pulp. 
DELICIOUS - - - DIFFERENT 


mOSDEA LiE R's:; 


It is capable of 5 to 1 dilu- 
tion in either carbonated or 
still water. 


Place a trial order with your 
nearest Arctic Branch. 


Arctic Dairy Products Co. 


Fountain Supply Division 
Manufacturers 


AROUND THE CIRCLE 


Arctic milk condensery at Ovid, showing new east wing addition made 
necessary by installation of new equipment. 


ARCTIC OWOSSO NINE 
LOOK LIKE CHAMPS 


A pretty lively battle of baseball 
and bat is being waged in the Owosso 
Industrial League. Foremost in the 
strife is the nine representing Arctic- 
Owosso. Leadership in the league is 
uncertain since the Arctic team has 
been in first place several times only 
to be replaced by some other ag- 
gressive team. Nevertheless the boys 
have a fine chance to win the cham- 
pionship again which was their’s for 
two seasons. 


NEW PARTNER IN 
' HYNES AND MURPHY 


A fine baby girl arrived at the 
home of Mr. Murphy, July 11th. 
The good wishes of the Arctic are 
herewith expressed. The firm of 
Hynes & Murphy operate eleven drug 
stores in Detroit and we are glad to 
say they are boosters for Arctic Ice 
Cream. 


POLITICS 
Politician: “What’s the politics of 
this house?” 
Farmer: “I am a Republican, my 


wife is a Democrat, the baby’s wet 
and the cows are dry.”—H. E. Zim- 
merman. 


Tie Up To a Winner! 


- 


Arctic Ice Cream is the most widely ad- 

vertised Ice Cream in Michigan— 

Newspapers, Billboards, Radio, Direct 
Mail, and Window Displays. 


: ase 
7 < Cream 


IS THE LEADER NOW 
AND THE PUBLIC KNOWS IT 


NEW FACES AT 


DETROIT OFFICE | 


Since the last issue of the Arctic 
CircLE some new faces have appeared 
at the Detroit-Arctic plant. We will 
group all names together and wel- 
come them at this time. 


Below is a list of the newcomers to 
the Detroit office: 


Doris Barash, cashier’s department. 
Ruth Helwig, cashier’s department. 


Marie Van DeLaare, service depart- 
ment. 


Hazel Smith, switchboard. 


Ella Newman, accounting depart- 
ment. 


Norman J. Miller, laboratory. 
Carl Finstrom, service department. 


Beth Govenlock, accounting depart- 
ment. 


It is with sincere sorrow that we 
learned of the death of Mrs. Kendall, 
wife of Wayne Kendall. Mr. Ken- 
dall is a mechanic at the Arctic-De- 
troit garage. 


ELEVATORS ALSO GO UP | 


The Stockbroker: “I picked up a 
good thing recently. It stood at 44 
when I discovered it, and last week 
it touched 78.” 


“Good heavens! What was it?” 
“A thermometer.” 


Part of the new equipment for making a special grade of “flaked” milk for 
the particular use of bakers. This new vacuum process now m use at 
Ovid is accepted as the most scientific method of providing 
bakers with milk of a uniformly high standard. 


VOLCANOS AND MEN 


The life of man is about as certain 
as a volcano, and just as dependable. 
Many a volcano has been known to 
sleep hundreds of years and then at 
the most unexpected time to rear its 
ugly head and cover whole villages 
and hundreds of people with molten 
lava poured forth from its foaming 
mouth, 


Is life any more certain than a 
smoldering volcano? Is the smooth, 
unruffled surface of things today in- 
dicative of perpetual evenness? Can 
anyone be sure what lies around the 
corner? Just at the most peaceful 
time of one’s existence, disaster may 
enter the home and take the bread- 
winner away, leaving a family in 
chaos. 5 


When everyone is well and things 
are running smoothly, that may be 
the very moment at which the smoul- 
dering volcano may rear its head, 
covering us with disaster, wiping 
away our comfort and our savings 
surplus and plunging us into debt and 
perhaps ruin. 


There is one sure defense against 
the uncertainties of life—insurance. 


Because this company realized the 
value of insurance and because it 
wished to help employees secure the 
future of their families, it has been 
co-operating with its workers for 
their protection under a plan of group 
insurance which is underwritten by 
the Metropolitan Life Insurance Com- 
pany in New York. Group insurance 
is the one type of insurance which 
can be secured without medical ex- 
amination, and regardless of age or 
physical condition of the applicant. 


In attempting to cope with the un- 
certainties of life, all of our em- 
ployees should make an effort to take 
out as much insurance as they can 
conveniently carry, so that when dis- 
aster happens their wives and depend- 
ants will be made comfortable or at 
least will be cared for until such a 
time as they can adjust their lives to 
the new conditions. 


I am a friend to a man when I can 
think aloud in his presence.—Emer- 
son. 


Fountain of Wit 


GET THEE BEHIND ME 


I saw a woman sitting 
Before a soda fountain— 

Ice cream was being served her, 
A heaping, pinkish mountain. 


“How wrong,” I said, “to eat so! 
She’ll lose her youthful lines—” 
And yet I eyed the dainty, 
As one whose whole soul pines. 


“How wrong,” I said, “to nibble — 
Between one’s wholesome meals—” 

And yet, I thought, how cooling 
Pink, melting ice cream feels! 


I tried to scorn the woman, 
With real disdain I eyed her; 
Then Satan got behind me, 
And pushed me up beside her! 
—New York Sun. 


TOO LATE 


A bachelor had bought two eggs, 
and had just brought them home when 
he noticed writing on one of them as 
follows: “Farmer’s daughter, age 
seventeen, like to meet bachelor; view 
to marriage. Communicate with 
Helen Lawler, R. F. D. 2, Glendale, 
Ill.” He rushed off and telegraphed 
to her, asking for an interview. Imag- 
ine his surprise on receiving the fol- 
lowing reply: “Sorry; too late. Was 
married six years ago. Mother of 
four children.” 


Actor: 
a horse.” 

Voice from the Gallery: 
jackass do?” 

Actor: “Sure. Come right down.” 
—Carnegie Puppet. 


“A horse, my kingdom for 


“Will a 


Flapper: “I'd like to try on that 
rose dress in the window.” 

Salesman: “Sorry, Miss. That’s a 
lampshade.’”’—Exchange. 


“Dot hat iss nize fit, aindt 


Abe: 
ep 
Customer: “Yes. But suppose my 


ears get tired?”—Blue Jacket. 


